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EDWARDS NEW CATALOG 
Millions of Little Feet... . cae 
will wear EDWARDS’ Shoes this year— 


1. They are recommended by Doctors . . .. 
2. They are preferred by Mothers. . . . . 
3. They will be in Parents Magazine. . . . 
4. Little “Debs” will see them in Mademoiselle 


Edwards 


junior V icctmces 


The Seal of Quality The Sign of a prosperous business © 


We invite you to inspect our complete new line, 
combining all the famous EDWARDS’ “EXTRAS” 
' in fit and quality with styles never before perfected 
in childrens and growing boys and girls shoes. 


EDWARDS JUNIOR FOOTWEAR | 
EDWARDS CORECTREDS ~ EDWARDS ARCH GROWERS 
Stevens Hotel, Chicago, Rooms 701 and 702 


J. EDWARDS & COMPANY 
PHILADELPHIA, PA. 


| 
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A NEW YEAR MESSAGE 
To Our Industry 


1941! TEMPUS FUGIT. 


Another Year, another Tempo, another Opportunity. 


An opportunity to avoid the mistakes, and capitalize on the successes, 
of the past. 


1941 will be a “testing” year. 


It will test our ability to consolidate the gains of yesterday, to appre- 
ciate the opportunities of today, and to adjust ourselves to the changing 
tempo of tomorrow. 


Man and his energies can never remain static—they must either 
move forward or backward. 


It’s conceivable that there has been a backward movement for some 
time past. 


And, inasmuch as Life is always a case of Action and Reaction, it is 
just as conceivable that our next movement will be aggressively forward. 


So, my very sincere New Year wish to all members of this great 
shoe and leather industry of ours is- 


“Chin Up Watchful Eyes Play the Game Be Profit-Wise.” 


SU Tbe 


PRESIDENT 
BOOT AND SHOE RECORDER 
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Pleasantville 
Dec. 23, 1940 


Dear JT: 


I'm just now getting out of the dog house, and 
when you wrote me you were going to the Chi- 
cago Shoe Show I thought I had better fore- 
warn youe As you know I attended the Spring 
Openings in New York in November. When I got 
home my wife asked me how I enjoyed the trip 
and I told her I was so busy I didn't even 
have time to see a show. 


That night I heard her scream and a second 
later she came running into the room with my 
memorandum book in her hands 


"YoueseyOUeseyou snake-in-the-grass..syou 
philanderer..syousese." I took the book away 
from her and here were the entries that had 
caused all the trouble. 


"Nove 10th. See Betty Barrett." 

"Nove llthe Boy, what a line that Betty 
Barrett has." 

"Nove 12th. Betty Barrett again efter dinner.” 
"Nove 13th. Have Betty Barrett in Pleasant- 
ville by Feb. lst." 


Well, JeT.e my wife was still raving. "So 
you're even going to bring that brazen crea- 
ture into our homes" 


By that time I was laughing fit to kill. "Hold 
on honey," I said. "I'll admit that Betty 
Barrett is a hot number, in fact a whole flock 
of hot numbers...and a fast mover. But you 

see, my dear, Betty Barrett is a whole line of 
shoese.-the smartest, fastest moving line in the 
four to five dollar rangee And I'm playing them 
across the board for Spring and Summer. You 
see, Betty Barrett Shoes are made by the Barrett 
Shoe Co., in Frankfort, Kentucky, and that's a 
Division of General Shoe Corporatione You know, 
honey, what that means...groat buying power as 
well as unlimited facilities for manufacturing, 
stocking and servicing." 


So, JeTe, when you told me you were going to 
see the new Betty Barrett line in Chicago I 
thought I'd better warn you not to mention 
it in your note booke..eunless you explain it 
to your wife first. 


I*ll be in Chicago from the 6th to the 9th 
and I'll meet you in the Betty Barrett Rooms, 
No's. 1011, 1012, and 10135, at the Stevens Hotel. 


Best regards, f 








28. 1940 
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“| SAID to a man who stood at the 
gate of the year: ‘Give me a light 
that I may tread safely into the un- 
known,’ and he replied, ‘Go out into 


the darkness and put your hand into 
the hand of God. That shall be to 
you better than a light and safer 
than a known way. ” 
L. V. HERSHEY, chairman of the 
National Boot and Shoe Manufac- 
turers Association and president of 
The Hagerstown Shoe & Legging 
Company, Hagerstown, Md., says: 
“In my opinion the shoe indus- 
try should be benefited during the 
year of 1941 by increased employ- 
ment, resulting from the anticipated 


improvement in general business.” 
* * + 


CARL BURGSTAHLER of F. E. 
Foster & Company, Chicago, IIL, 
president of the National Shoe Re- 
tailers’ Association, says: 

“We, the Shoe Retailers of Amer- 
ica will look forward to the year of 
1941 with renewed courage and a 
will to do a better and bigger job. 


WE WILL HAVE A GOOD YEAR. 
We are prepared to meet the various 
problems with the lessons learned 
from the past and a wider and 
clearer understanding. For we will 
have problems to meet, particularly 
those which the catastrophe of the 
world war and its attendant unset- 
tled conditions bring and which af- 
fect our industry in so many ways. 

“May I urge every shoe retailer 
in America to become a member 


LDA JOINED 


and use the services of our National 
Shoe Retailers’ Association, which is 
dedicated to the interest and pro- 
motion of, not only the shoe re- 
tailer, but the entire shoe and 
leather industry. Our craft needs a 
united effort, for only with unity 
can we successfully meet the chal- 
lenge of the future. 

“Now, let’s take just a little time 
out—Stand up from our benches, 
brush off our aprons, grasp each 
other by the hand, look each other 
in the eye and say: ‘Happy New 
Year. God Bless Us Every One.’ ” 
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E. S. GERBERICH of Gerberich- 
Payne Shoe Co., thinks: 

“The year to come should be sat- 
I think it should open 


is ‘actory. 





“THIS 1S A SHOE 1 
BUSINESS — 
SOLVE THE WORLD'S 


PROBLEMS ELSEWHERE 








with considerably increased orders 
and, therefore, increased and steady 
employment. Therefore, sales from 
January to June should show satis- 
factory results. This, of course, will 
depend largely upon labor condi- 
tions free from strikes and troubles 
and continued production, not 
halted by unnecessary strife. 

“If there is a message that I 
would wish to give to merchants and 
the trade it would be that all of us 
assume a fair attitude toward one 
another, and that we should not 
allow ourselves to be stampeded 
into a panicky condition, nor should 
we allow ourselves to become un- 
duly optimistic. Buy in reasonable 
quantities for our needs and do not 
speculate, nor, on the other hand, 
feel that business is all going ‘on 
the rocks.’ It will not if all of us 
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act soberly and if the Administra- 
tion will assume a fair attitude to- 
ward business and labor. We realize 
that much will depend upon foreign 
relations, but even with that none 
of us should become unduly 
alarmed and pessimistic. Let us at- 
tend to our business and the foreign 
countries to theirs.” 


* oe . 


MOSE LEIBOWITZ of the M. and 
L. Shoe Store, York, Pa., forecasts: 

“1941 is for merchants of our 
own type. Those who own and man- 
age their own enterprises, employ- 
ing from three to six people. If you 
now possess the necessary instru- 
ments for the defense of your busi- 
ness such as perpetual inventory 
stock control, as well as accurate 
bookkeeping records for the control 
of your entire business, also assum- 
ing that you spend the required 


RESERVES / 








aynounts for newspaper, direct-by- 
mail or other media of publicizing 
your business, then look forward to 
the 1941 season for increasing 
profits through increase of volume. 

“Don’t sacrifice quality, don’t 
profiteer, don’t overbuy and don’t 
over-expand. Make every effort and 
build a reserve (for you will need 
it). Don’t lose your head. Remem- 
ber that you are your customers’ 
purchaser. You stick by them and 
they will stick by you. 

“Visit the shoe markets often. 
Don’t fail to attend good, sound 
merchandising clinics. Don’t try to 
rest on laurels you have already 
won. Remember that if you can’t 
serve your customers, someone else 
will. Don’t worry about your neigh- 
boring shoe merchant. Stick to your 
own last and your own guns.” 


= 7 * 


PAUL JONES of the Common- 
wealth Shoe and Leather Co., Whit- 
man, Mass., says: 

“We are looking forward to 1941 
in the full expectation that the first 
six months of the year, at any rate, 
will be good months for retail busi- 
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ness. The ever-increasing rate of 
Government expenditure will by 
then have begun to percolate to an 
ever-increasing degree into men’s 
wear of all kinds. 

“As we see it, the year will open 


fairly quietly, showing a slight gain 
over "40. We expect the gain to 
widen as the Spring season goes 
forward. The inevitable price in- 
creases made necessary by war 
economy and Government purchas- 
ing of leather goods are going to be 
a difficult hurdle, but if the trade 
faces it honestly and with judgment 
they should not be an insuperable 
obstacle to good business.” 
. * . 

HARRY FONTIUS of The Fontius 
Shoe Company, Denver, Colorado, 
says: 

“We are looking forward to a 
good 1941. January and February 
will probably not be much better 
than usual, but from then on until 
June we expect a very good busi- 
ness. Not being an industry town, 
we will not get as sharp an advance 
as some cities, but even in Denver 
we believe it will be above normal.” 

* * ” 
LOUIS F. TUFFLY of Krupp & 
Tuffly, Houston, Texas, says: 

“I am very happy to join the pro- 
cession of optimists who are pre- 
dicting big things for retailers in 
1941. Since late Summer, business 
has been steadily climbing and we 
see every reason why this pace 
should be continued with the open- 
ing of the New Year. It is our 
opinion that consumers do not have 
an over-supply of shoes in their 
wardrobes, and, as applied to wo- 
men who have gone through a long 
season of black suede shoes, we feel 
that the early showing of Spring 
shoes will attract them to our stores 
in goodly numbers. 

“Only economists can predict how 
long this will keep up—and they are 
often wrong—so I won’t venture a 
guess to cover the entire six months. 
But I do feel that the present trend 


of conditions points to an unusual 
January, February and March busi- 
ness.” 


ROGER A. SELBY of The Selby 
Shoe Company, Portsmouth, Ohio, 
believes: 

“Conditions are such that I can- 
not be other than optimistic about 
the outlook for the sale of shoes— 
both wholesale and retail—for next 
Spring. Every economic and busi- 
ness factor in the country, it seems 
to me, is pointing upwards. 

“Many of us are prone to expect 
immediate improvement in all busi- 
ness when we see the huge contracts 
being let and the vast sums appro- 
priated in the defense program. How- 
ever, it takes an appreciable period, 
probably not less than six months, 
for industry to organize and get 
going on so great an expansion and 


WHO CouLdN'T BE OPTIMISTIC 


for the slack to be taken up in em- 
ployment, and increased payrolls to 
begin to be felt in retail business. 
That preliminary period is now 
practically over, and the first of the 
year should see a definite improve- 
ment in shoe production and distri- 
bution. 

“Another favorable factor is that 
shoe dealers’ inventories have been 
shrinking for more than a year, and 
dealers are in an excellent position 
to expand their stocks with new 
Spring merchandise. Commodity 
prices are firming and offer anothe: 
incentive to early buying. 

“I anticipate that both manufac- 
turers and dealers will, in the next 
six months, definitely reverse the 
downward trend which has obtained 
in the shoe industry for the past 
year.” 

o * . 
MAXEY JARMAN of the General 
Shoe Corporation, Nashville, Tenn.. 
believes : 

“1941 is going to be the largest 
volume year that the industry has 
yet seen. I look to see the women’s 
end of the business particular, 
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good during the first part of the 
year, but I believe that all divisions 
of the industry will show nice in- 
creases for the year. 

“Furthermore, I believe that this 
is going to be a year when the de- 
mand will be for quality. Already I 
believe the trend is indicated toward 
better grade shoes, and the mer- 
chants who work with this in view 


will share to a large extent in the 
extra volume and profits that will 
develop during the year. 

“I believe that there is going to 
be a rising trend in prices, and both 
from the standpoint of protecting 
his own position as well as sharing 
in the increased volume that will 
come during the year, the mer- 
chant should make his commitments 
early and in a liberal way.” 

* * * 
HARRY G. JOHANSEN of Johan- 
sen Bros. Shoe Co., St. Louis, Mo.., 
say: 

“I am definitely of the opinion 
that we are going to enjoy a very 
satisfactory volume this Spring, 
which has been evidenced by the 
fact that our sales since the presen- 
tation of our Spring line show a 
definite increase in pairage on the 
part of most of our customers. We 
are advised by our accounts that 
their inventories on ladies’ shoes 
are rather low and as December is 
developing to be a good retail 
month for women’s shoes they find 
it necessary to replenish their stocks 
in a substantial way for December 
retailing. ; 

“Our custemers are realizing the 
merchandising value of purchasing 
lighter schedules and closer com- 
mitments, taking advantage of the 
reorder service that we inaugurated 
several years ago.” 

* * - 
HERBERT N. LAPE of The Julian 
& Kokenge Company, Columbus, 
Ohio, tells us: 


“We, in the factory, are looking 
toward the year 1941 as a year of 


increasing business. However, we 
are not optimistic to the point of 
believing that there will be in any 
sense a runaway business. We look 
for gradual development of sales to 
the point where merchants can 
make a satisfactory profit, provided 
they realize the necessity of keeping 
their expenses in hand in purchas- 
ing those types of shoes which per- 
mit of a maximum markup and a 
minimum markdown. 

“We do not anticipate any great 
rise in prices, although there must 
be certain increases due to higher 
taxes and greater overhead due to 
shortened working hours; and these 
increases should be apparent by 
August of next year. 





“The large expenditures for arma- 
ment which the government is mak- 
ing might easily mislead our indus- 
try into the belief that we will have 
a greatly increased business. Per- 


sonally, I do not feel that such will 
be the case but rather look for the 


increase to come gradually.” 
. . o 


ARTHUR LIVERS of Frank 
Brothers, New York, says: 
“T believe the year 1941 will per- 
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mit shoe retailers, for the first time 
in many years, to maintain a turn- 
over that will end up in a profit. 
Of course, no retailer is going to in- 
crease his stock on the assumption 
that business is going to be better. 
He is going to permit the betterment 
of business to improve the percen- 
tage of his turn-over.” 





JAMES E. WALL of Wall-Streeter 
Shoe Co., North Adams, Mass., says: 

“In my opinion the outlook for 
the shoe business for the first half 
of 1941 is most promising. The 
trend in shoe styling is bound to 
create a tremendous demand and | 
would urge the retailers to anticipate 
their needs in order that they may 
be in a position to take advantage 
of the big business ahead. 

“Many of the sport styles which 
have been formerly considered 
staples will be less popular this sea- 
son, and purchase of these styles 
should be governed accordingly, 
while the newer thoughts, such as 
ventilated plateaus, two-tone calf- 
skins, play types, etc., will enjoy 
tremendous volume.” 























“With my new portable gadget | can show you our complete line in two minutes flat.” 





ip RB AGEsy juist shees! 

- :Pause. a moment with me and muse’ 

_ How things so seemingly commonplace; 
Can carry the load of the human race, 
Worn by Christian and Jew and Turk, 
Worn for pleasure and worn for work; 
Made in all hues in the dyer’s can, 

Made for woman and made for man, 

From the tender skin of the infant deer, 
From the tough old hide of the Texas steer, 
From softest satin, for beauty’s sake, 

From the mottled back of a tropic snake, 
Trimmed with silver to match a train, 
Bulging with holes that let in the rain, 
Precariously perched on their slender poles, 
Or minus the heel and half of the soles; 
The prince and pauper at least can meet 

In their common need for shoes on their feet! 


SHOES, just shoes! 

How they sadden, and yet amuse! 

Just pause a while and ponder again 

Where shoes are taking the feet of men— 
Striding them forth in their fight for gold, 
Stopping to succor the sick and the old; 

Some on the leaden feet of grief, 

Some wiih the stealthy tread of the thief; 

On ways that are holy and ways that are wrong 
The shoes of humanity march along. 

Up to the altar they carry the bride 

Back to the courts when love has died; 

Over the carpeted floors of the rich, 

Down in the mire of the laborer’s ditch; 
Where hymns are sung at vesper-time, 

Where soft-voiced sin hides the face of crime; 
They carry the old with their burden of care, 
They carry the young and the debonair— 
Be it,funeral dirge or the nuptial song, 

The’ shots of Aumanity march along! 


+ Sues i just shoes! 
Wesbioald not forget if we’ should choose 
* Play ht silent players. of life’s humble parts 
2) Glin tier eur ‘pulse# oi stifle our hearts. 
be haire is the. chose, dtow stilled the romance 
paca bet oer pers have dened their last dance! 
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And the “economics of conscription” held no fears, for Our Industry 
because we realized quickly that for every volunteer or draftee who 
left his job, an unemployed man moved up to his machine or desk. 














Thus “relief shoes” became army shoes, and the previously 
ployed man became a customer for the two and one-half pat 
shoes which the average employed American purchases ever’ 








And men all over America, in all walks of life, almost immediately 
feel the effects of this great peacetime mobilization for defense. 





shod than ever before in the history of the American army, And to make these “better shoes” Our Industry was found ready 
in the armed services now are generally assured of Foot Health, and adequate, from the first tanning operation through all the 120 
onee a luxury and a necessity to marching troops in any army. operations which go into the manufacture of every pair of shoes. 





ji WHER the great army of volunteers and draftees return to their 
previously and machines, there will be fewer foot difficulties attributable 


one-half pat shoes .. . thanks in great measure to the way Our Industry 


§ its responsibility to Uncle Sam and his soldiers and sailors. 











PRODUCTION TRENDS AND CONSUMER DEMAND FOR 1940 


Waite shoe production in 1940 reacted from the high 
level reached in 1939, the consumption of shoes actually 
showed a moderate increase. This is a fairly normal 
phenomenon; consumer demand for shoes tends to 


follow a less erratic trend than production since pro- 
ducers are constantly adjusting and correcting their 
rates of output in an attempt to meet anticipated de- 
mand. As a result, production for a time outruns de- 
mand and this period of excess must be followed by one 
of curtailment in a sort of see-saw movement around 
the curve of consumption. 

To a large extent the tables on production and con- 
sumption, both actual and per capita, are self-explana- 
tory, but there are several features which merit further 
discussion. It should first of all be explained that the 
per capita data are based on the population of the vari- 
ous age and sex groups supplying the market for the 
several types of shoes. Women’s shoe demand and pro- 
duction, for example, are measured in terms of the 
female population 15 years of age and over. The boys’ 


shoe per capita data, on the other hand, are based on 
population data covering males from 5 to 15 years of 
age. In the “all other groups” which includes slippers, 
athletic shoes, sandals, and such miscellaneous types of 
footwear, per capita figures are measured in terms of 
the total population. 

An examination of the accompanying tables shows 
that the 1940 consumption of men’s shoes not only was 
greater on a pairage basis than in 1939 but also showed 
a slight per capita gain. This increase was concentrated 
almost entirely in men’s so-called “work shoes.” It 
must be borne in mind, however, that this category 
includes army footwear, several million pairs of which 
have been produced this year for consumption in 1941. 
It is possible, therefore, that the men’s shoe consump- 
tion figures may be slightly exaggerated and that little 
or no increase actually took place. 

In the women’s shoe classification, which includes 
shoes with all or part fabric uppers, per capita consump- 


[TURN TO PAGE 122, PLEASE] 
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_= of pairs of 
shoes to choose from, 
all in patterns and sizes 
to fit her, and made 
from materials that are 
certain to give her satis- 
faction . . . How much 
the American lady of 
fashion takes for grant- 
ed in her shoes. Little 
does she realize the 
genius and hard work 
which have gone into 
making even the basic 
models for them, before 
the shoes have gone into 
production. We call 
them pullovers—most of 
your customers have 
never heard of them, 
nor do many people 
know they even exist. 








7 


Just an idea in the prolific mind of the highly skilled shoe Consideration of the wood over which the shoe is to be made 





designer. Hundreds of these ideas never get beyond this comes next. Frequently the inspiration and certainly alwt 
rough sketch form. The practical shoe man, however, can a good part of the final expression of fashion in the “ 
very often tell a sure fire winner even at this early stage. over is dependent on the model last over which it is ma 








Materiais having been decided upon and the 
paper pattern cut to the size of the last pro- 
jected from the original sketch. The vamp 
and quarter are now cut as carefully and ac- 
gurately as they would be in an actual shoe. 
Design studios employ experienced cutters 
for this work which must be done most 
Sekilifully and carefully to preserve the line 
"and the proportion of the original pattern. 


Extreme right, Cutting, stitching and as- 
) gembling of bindings, strippings and neatly 

inked and perforated overlays is the next 
)) step in the making of a pullover. All the 
SWarious edge treatments, standard in a great 
factory, are beautifully simulated by skilled 
4 men to show how the shoe will look. 


the parts are then sewed together with 
maker precision, laid over the rest and 

ad down tightly. A heel of correct 

ht and covering material is added and 
pullover is complete. It is now, to all 
pearances, a finished shoe, except that the 

| insole and sole are missing. A perfect model. 





From this pullover the style man in the shoe 
factory decides what numbers he will make. 
Th a season a large manufacturer will buy 
@§ many as two hundred of these pullovers, 
hut his final choice may number only sixty 
oF seventy. From it, too, lasts and patterns 
@re ordered, size ranges are decided upon 
Gnd even quantities of material gauged. 














The Editor’s 


BOOT ano SHOE RECORDER, December 28, 1940 


OUTLOOK 


THE IMPOSSIBLE BECOMES THE PROBABLE 


Does styling come in cycles and why? That is the ques- 
tion! We looked at tens of thousands of samples in the 
New York openings of early November. In early Decem- 
ber, a new batch of samples appeared in Boston. Now 
comes Chicago—redressed for styles—thrice tested. 
Everywhere the cry: Show Us Something New! Show 
Us Something New! 

What’s new? That’s now the question! With so 
many styles, there is no style—or to say it as we have 
said it before: “Anybody’s styles are everybody’s styles.” 

Let’s look at the most amazing period in shoe styling 
history—that period of 18 months within the years 
1938-1939. The amount of creative imagination that 
was exploded in that period of time has not been rivaled 
since shoes began—nor will they be seen again for 
some length of time. We point to the significance of that 
period, without having explored very thoroughly the 
reasons why so many new styles were born, in three 
interlaced seasons—Spring, Fall and Spring again. 

The first flash of styling genius was the creation of 
elasticized footwear. Previous to that time, the method 
of adjustment used in shoes was pretty well confined to 
eyelets and laces, buckles and straps, buttons and gor- 
ing. The revolutionary thought was that the material 
itself might carry its own adjustment, to fit and hug the 
walking foot. It was a major contribution to newness 
in styling. 

It was followed by the general sweep of platforms in 
shoe construction. Not that we didn’t have double soles 
and double-deckers and elevations before; but this was 
made definitely styleful and as a result, riding down the 
road of retailing—a new thing to attract dollars and 
delights. 

Then followed a most amazing collection of wedges, 
ramps, closed-in shanks and no shanks at all and the 
use of wood, cork, plastics and everything else, metals 
included, in the quest for adornment. Ideas are like 
wild horses—uncontrollable in their speed and direction 
but eventually they are tamed and trained to become 
part of the shoemaking that continues—maybe for years. 

Open toes, even though of prior pedigree, soon be- 
came a common type in shoes of almost general use. 
The open back was a derivative of this same fashion 
explosion in the minds of shoe men and what was first 
considered freak is now accepted as a line of beauty. 

Play shoes and the casuals came out of the open mind 


by ARTHUR D. ANDERSON 
EDITOR, BOOT AND SHOE RECORDER 


to bring youth and foot freedom into Summer footwear 
and to become both a joy and a menace to traditional 
shoemakers. The wildness has not as yet been taken out 
of that field and perhaps never will be; but as we pointed 
out—a size and a width and a fitting at the fitting stool 
is a torch that illuminates a shoe store’s road to progress. 

Forgive our excursion into the limbo of logic. Let’s 
return to the dizziest period of style development within 
our ken. Woman and her footwear was the prime 
objective of all these movements; but lo and behold, 
man has now taken as his own all the punched and venti- 
lated ideas of style—translated into oxfords and sandals 
and all the whimsies of wear conceived in women’s 
fashions were translated into ease for the foot of man. 

In materials, miracles of the tanning art came out of 
this period of experimental time. The crushed leathers 
opened an entire new field in the covering of the foot— 
with something softer in feel and finish. To print an 
alligator instead of catch one, helped broaden the field 
of materials. Fabrics swept into everything from meshes 
to weird Guatamalian prints. 

The impossible became the probable. Would there be 
no end to the diversity of footwear? In fact, what we 
have enumerated above are only a few of the highlights 
of what happened in that amazing 18 months’ period— 
even shoe machinery itself had to change to keep pace 
with the rapidity of the inventive mind. 

And when it comes to lasts—whoa, Pegassus! This 
mental steed is riding high, wide and handsome—an 
entire new world of wood in its shaping. 

Now let’s get down to earth. In ’39 we made at least 
424,000,000 pairs of orthodox production, recorded by 
government, plus what is made in rubber factories, plus 
the lofts and shops not recorded. The dizzy heights of 
*39—in toto half a billion footcovering—were followed 
by the year of assimilation—1940, a spell needed to 
restore one’s shoe sanities. So the cry of “Let’s see some- 
thing new” during the late shows of 1940 came as a 
strange pause in the industry’s occupation. Is it only 
an interlude? Is 1941 to be a year of—Style rides 
again or Beauty First? If so—may we make this sug- 


gestion. . . . Explore color! 
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They Planned It for 
OUR INDUSTRY 

















Jointly Sponsored by National Shoe Retailers Association 
and National Boot and Shoe Manufacturers Association 


MONDAY EVENING, JANUARY 6—9:00 P.M. 
STYLE SHOW 


9:00 P:.M.—Grand Ballroom—Stevens Hotel (2nd floor) 

Tickets for Style Show may be had by applying to the 
National Shoe Retailers Association headquarters booth, 
lobby, Michigan Avenue entrance, Ist floor, Stevens Hotel, 
or from registration clerks on exhibit floors. 


ADMISSION BY TICKET ONLY 
THE LADIES’ HOME JOURNAL 


Presents 
A Star-Studded Style Show 
“MASTERPIECES OF FASHION” 

Wilhela Cushman, Fashion Editor of the Ladies’ Home 
Journal, will act as commentator. Appearing on the pro- 
gram with her will be fashion-world notables. Mrs. Cush- 
man has developed an entirely new approach to fashions 
for Miss and Mrs. America. She will be assisted by Eleanor 


W. Winslow, manager of retail publicity for the Journal. 
Every manufacturer, all merchants, will want to hear the 
discussion on high style versus volume and the profit angle 
of 1941 fashions. 


TUESDAY, JANUARY 7—i12:20 O'Clock 
MEETING AND JOINT LUNCHEON 
NATIONAL SHOE FAIR 


12:20 o’clock—Grand Ballroom—Stevens Hotel 
(2nd floor) 
(All Shoe Men Invited) 
STANLEY HEALD, Presiding 
Chairman, National Shoe Fair 


Openinc or NATIONAL SHOE Fair Stanley Heald 
RETAILERS Carl Burgstahler 


President, National Shoe Retailers Association 





Journal. 
ear the 
fit angle 
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gstahler 


on 


MANUFACTURERS L. V. Hershey 
Chairman of the Board, National Boot & Shoe 
Manufacturers Association 
TRAVELERS .Henry Thorson 
President, National Shoe Travelers Association 
Presenting 
CONGRESS MARTIN DIES 
Chairman of Committee for House of Representatives 
Investigating Subversive and un-American Activities 
Address: “The Trojan Horse in America” 


TUESDAY EVENING, JANUARY 7—7:20 P.M. 


SIXTH ANNUAL BANQUET OF THE NATIONAL SHOE 
FAIR. THE ALL-INDUSTRY “HOME COMING” 
GET-TOGETHER. THE TOWN’S TALENT IN 
REVIEW ... A NIGHT OF STARS... 
UNSURPASSED FOOD. 


7:20 P. M. Grand Ballroom, Stevens Hotel (Tickets, $7.00) 


Tickets may be purchased at National Shoe Fair 
Headquarters, Room 1406, Stevens Hotel 
Jointly Sponsored by 
National Shoe Retailers Association 
National Boot & Shoe Manufacturers Association 


WEDNESDAY, JANUARY 8—12:20 Noon 


NATIONAL SHOE RETAILERS ASSOCIATION 
ANNUAL MEETING 


(All Shoe Men Invited) 


CARL BURGSTAHLER, Presiding 
President, National Shoe Retailers Association 
Presenting 
MAJOR GEORGE FIELDING ELIOT 


America’s No. 1 military expert, author of “The Ramparts 
We Watch” and “Bombs Bursting in Air”; ace war com- 
mentator, Columbia Broadcasting Network; newspaper 
columnist and weekly contributor to Life Magazine. 


Address: “The War and Us.” 


THURSDAY, JANUARY 9—All Day 
NO MEETINGS SCHEDULED. Entire day left open for 


buyers to complete writing sizes and further opportunity to 
check display exhibited in Stevens Hotel. 


MONDAY THROUGH WEDNESDAY—All. Day 
Boulevard Room, Booth Display Floor, 2nd Floor, 
Stevens Hotel 
EXPENSE CONTROL AND STORE 
MANAGEMENT CLINIC 
Consultation Hours: 9:30 to 12:00 Noon—2:30 to 5:00 P.M. 

Consult these business specialists about your expense con- 
trol and store management problems. These recognized 
authorities, members of the faculty, Northwestern Univer- 


sity, School of Commerce, will gladly advise you without 
cost. 


Professor Delbert J. Duncan—In charge of all retailing 
courses, N. U. 

Professor James R. Hawkinson-—Asst. Dean of School of 
Commerce, N. U. 


Professor Chester E. Willard—-Dept. of Organization Mar- 
keting, N. U. 


MONDAY THROUGH WEDNESDAY—All Day 
Boulevard Room, Booth Display Floor, 2nd Floor, 
Stevens Hotel 
SALES PLANNING—SALES PROMOTION CLINIC 


Consultation Hours: 9:30 to 12:00 Noon—2:30 to 5:00 P.M. 
A rare opportunity to discuss your sales promotion prob- 

lems with a group of experienced advertising leaders. These 

experts on proven promotions will advise you. 

Michael Murphy—Secretary, Sales and Advertising Mana- 
ger Krupp & Tuffly, Inc., Houston, Tex. 

C. Benjamin Rush—Advertising Authority and Sales Pro- 
motion Specialist. 

Robert A. Gallagher—Lay-out and Art Authority. 


MONDAY THROUGH WEDNESDAY—AU Day 
Boulevard Room, Booth Display Floor, 2nd Floor, 
Stevens Hotel 
STORE MODERNIZATION CLINIC 
Consultation Hours: 9:30 to 12:00 Noon—2:30 to 5:00 P.M. 

Are you going to modernize your store? . . . Change 
fronts . . . show windows .. . re-arrange exterior—interior 
. install air-conditioning . . . plan new building? If you 
have any of these problems in mind, consult these nationally 
known authorities . . . without obligation or cost. 
Robert L. Pioso—Architect and Store Designer of the firm 
of Pioso-Peterson & Associates, Architects, Chicago, II. 
Karl E. Peterson, Store Consultant, Architect Designer of 


the firm of Pioso-Peterson & Associates, Architects, 
Chicago, Ill. 





Arnold Bros. & Co. 
East Weymouth, Mass. 

Arnold, M. N., Shoe Co. 
South Weymouth, Mass. 

Ashe, George, Shoe Co. 
Everett, Mass. 

Athletic Shoe Co., The 
Chicago, Ill 

Avon Sole Co. 
Avon, Mass. 

B. & B. Shoe Co. 
Chicago, Ill. 

B. & C. Shoe Co. 
Manchester, N. H. 

B. & W. Footwear Co., Inc 
Webster, Mass. 

Badger Glove & Slipper Co. 
Milwaukee, Wis. 

Bally, Inc. 

New York, N. Y. 
Bancroft Walker Co. 
Waltham, Mass. 

Banister, James A., Co. 


Room 
519-520 


615A-617A 
959A 
733A-734A 
764A 
831A-838A 
1114 
1255A-1256A 
1I37A 


Suite 2305A 


Rms. 1-2, Third Floor 


617A 


nat 


South Weymouth, Mass. 
.. tn Attendance Fashions 


Banner Shoe Co. 
1103-1 104-1 105-1 106-1 107-1108 


LIST OF EXHIBITORS 


The list of exhibitors includes all firms whose 
applications were received at National Shoe 
Fair Headquarters in Chicago, and assign- 
ments made on or before December 16. 


Acme Shoe Co. 
Cleveland, O. 

Acme Shoe Mfg. Co., Inc. 
Clarksville, Tenn. 

Adams Bros. 
Pittsfield, N H. 

Adams Shoe Mfg. Co. 
Webster, Mass. 

Adler-Jones Co., 
Chicago, Ill. 

Adrian X-Ray Shoe Fitter 
Milwaukee, Wis. 


The 


Advance Wool Skin Shoe Co. 


Chicago, Ill. 
Aerotized Shoes 
Cincinnati, O. 
Airfilm Corporation 
Detroit, Mich. 
Air-Kushin Shoes, Inc. 
Cincinnati, O. 
Air-Tred Shoes, Inc. 
Auburn, Me. 
Airwalker Shoes 
Elgin, Il. 


Room 
1358A 


742 

862 

1165A-1 166A 
Booths 15-16 
705 
835A-836A 
737 

646 

1061A 
724A-725A 

. 850A 


Alden Shoe Co., C. H. 
Brockton, Mass. 

Algy Shoe Co. 
Everett, Mass. 

Allen Edmonds Shoe Corp. 
Belgium, Wis. 

Allen Shoe Co., Inc. 
Haverhill, Mass. 

Allied Shoe Co. 
Elgin, Ill. 


Room 


560 
2310A 
1411-1412 
1262A 
851A 


Altman Bros. Shoe Mfg. Co..752A-753A-754A 


Cincinnati, O. 
American Girl Shoe Co. 
Marlboro, Mass. 
American Shoemaking 
Boston, Mass. 
Ansin-Anwelt Shoe Factories 
Athol, Mass. 
Anwelt Shoe Mfg. Co. 
Athol, Mass. 
Arch-O-Graph, Inc. 
St. Louis, Mo. 
Arch-O-Scope ‘- Corp., The 
New York, N. 
Armstrong Cork ~R 
Lancaster, Pa. 
Armstrong, D., & Co., Inc. 
Rochester, N. Y. 


619A 

1158 

I1HI5A 
INI7A 
Booth 10 
Booth 24 
933A-934A 
737A-738A 


Dover, N. H. 

Banner Slipper Co., Inc. 
Honesdale, Pa. 

Baris Shoe Co., Inc. 
New York, N. Y. 

Barker Moccasin Co. 
Lewiston, Me. 

Barr-Bloomfield Shoe Co. 
Seabrook, N. H 

Barrett Shoe Co. 
Frankfort, Ky. 

Bass, G. H., & Co. 
Wilton, Me. 

Bata Shoe Co. 
Belcamp, Md. 


Bata Shoe Co. of Canada, Lid. 


Frankford, Ontario 
Bates Shoe Co. 

Webster, Mass. 
Beaudin, L. E., Shoe Co. 

Hanover, Pa. 
Beckerman Shoe Corp. 


Boyertown and Kutztown, Pa. 


Bedford Shoe Co. 
Carlisle, Pa. 

Beker & Friedman Shoe Co. 
Brooklyn, N. Y. 

Belcher, Geo. E., Last Co. 
Stoughton, Mass. 

Bellaire Shoe Co. 
Portland, Me. 

Belle-Craft Slipper Corp. 
Brooklyn, N. Y. 

Belle Meade Shoe Co., The 
Nashville, Tenn. 

Belleville Shoe Mfg. Co. 
Belleville, Ill. 

Best Shoe Co., Inc 
Boston, Mass. 

Bickford Shoe Co. 
Boston, Mass. 


730A 
1301-1302 
113 


1252 


101 1-1012-1013 


713 
1207-1209 
1210 

556 

1209A 
853A-854A 
1118 

2303A 

93 1A-938A 
713A-749A 
1128A 

604A 

632 
1355A-1356A 
1250 


Billiken Shoemakers (Div. of Craddock- 
821A 


Terry Shoe Corp.) 
Lynchburg, Va. 

Bloom Bros. Co. 
Minneapolis, Minn. 
Bloom-Ease Play Shoes 
Minneapolis, Minn. 
Bloom-Ease Slipper Co. 
Minneapolis, Minn. 


Blue Ribbon Shoemakers 


1231A 
1232A 


1237A 


804A-805A-806A-807A-808A 


St. Louis, Mo. 

Blum Shoe Mfg. Co. 
Dansville, N. Y. 

Boot and Shoe Recorder 
New York, N. Y. 


903A-909A 


812A, Booth i! 





Room 
519-520 


615A-617A 
. . 959A 
733A-734A 
. . 164A 
831A-838A 
1114 
IS5A-1256A 
1137A 

uite 2305A 
Third Floor 
617A 


b-1 107-1108 
. . 730A 

. 1301-1302 
MALE 

1252 
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713 
1207-1209 
1210 

556 

1209A 
853A-854A 
118 

2303A 
931A-938A 
713A-749A 
1128A 

604A 

632 
355A-1356A 
. 1250 


lock- 
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1237A 


-807A-808A 
.903A-909A 


A, Booth I! 


Our Industry at the Shoe Fair 


Room 


Boot and Shoe Recorder Daily 1408 
New York, N. Y. 

Bootmaker Guild 1401 
Beloit, Wis. 

Bostonian Footsaver Shoes 5I2A-513A 
Whitman, Mass. 
Bourbeuse Shoe Co. 

Union, Mo. 
Bourque Shoe Co., The 1116 
Raymond, N. H. 
Box Wraps, Inc. 916A 
St. Louis, Mo. 
Boyd-Welsh, Inc. 
. 1012A-1013A-1039A-1040A-1050A 
St. Louis, Mo. 
Bradford Shoe Co. 1156 
Hampton, N. H. 
Brover Bros. Shoe Co. 1003-1004-1006-1010 
St. Louis, Mo. 

Bridgewater Workers Co-Operative 

Association, Inc. 1234 

Bridgewater, Mass. 

Brilliant Brothers Co. IZ13A-1314A 
Boston, Mass. 

British Walkers 430A 
Chicago, Ill. 

Brooks, Wm., Shoe Co., The 
Nelsonville, O. 

Brown, David, Shoe Co. 
Baltimore, Md. 

Brown Shoe Co. 


839A-840A 


728A-729A 
1307A-1308A 
800-801 A-802A-803A- 


809A-810A-811A-801-802-803-810-81 1 
St. Louis, Mo. 
Brown Co. 
New York, N. Y. 


129A 
1153A 


1204 
Farmington, N. H. 
California Shoes, Ltd. 
Los Angeles, Calif. 
Cambridge Rubber Co. 
Taneytown, Md. 
Cameron Co., The 
Chicago, Ill. 
Capitol Shoemakers 422A 
St. Louis, Mo. 
Carlisle Shoe Co.. North Ballroom, 3rd Floor 
Carlisle, Pa. 
Carmo Shoe Mfg. Co. 
1000-1001 A-1002A-1003A-I10I0A-1058A 
Carthage, Mo. 
Casuals, Inc. 526A 
Los Angeles, Calif. 
Central Slipper Co., Inc. 1160 
Wilkes-Barre, Pa. 
Champion-Dixon Div., Freeman Shoe 


Corp. 
Beloit, Wis. 
Chelmsford Shoe Co., Inc. 
Derry, N. H. 
Church's British Shoes 
New York, N. Y. 

Church & Company, Ltd. 
Northampton, England 
Church, Bruce, Ltd... 523A 

Leicester, England 
Clapp, Edwin, & Son, Inc. 637 
East Weymouth, Mass. 
Clark Shoe Co. 622-623 
Auburn, Me. 
Clayton, A. C., Printing Co. 958 
St. Louis, Mo. 
Clickstein Shoe Co. 
Boston, Mass. 
Cobblers, Inc., of California 
Los Angeles, Calif. 
Cohen, |., & Sons, Inc. 
Boston, Mass. 
Cohen, M., & Sons Shoes, Inc. 
klyn, N. Y. 


951-952-953 
Booth 14 
1028A 


1402A 
1225-1226 
521A-523A 
521A-523A 


Room 


Colby Shoe Mfg. Co. 1153-1154 
Freeport, Me. 

Cole, B. E., Co. 
Norway, Me. 

Cole, Rood & Haan Co. 
Chicago, Ill. 

Collingwood Shoe Co. 
Endicott, N. Y. 

Collins-Morris Shoe Co. 814 
St. Louis, Mo. 

Comfort Slipper Corp. 1167 
Fitchburg, Mass. 

Commonwealth Shoe & Leather Co. 

512A-513A 


1339-1340 
743-744 
109A 


Whitman, Mass. 
Compo Shoe Machinery Corp. 
Boston, Mass. 
Conformal Footwear Co. (Div. of 
International Shoe Co.) 
St. Louis, Mo. 
Connell, J. M., Shoe Co., Inc. 639 
South Braintree, Mass. 
Conrad Shoe Co. 537A 
North Abington, Mass. 
Consolidated National Shoe Corp. 
619A-620A-1303-1304- 
1305-1306-1307-1308-!359-1360-1361-1362 
Boston, Mass. 
Consolidated Slipper Corp. 
Malone, N. Y. 
Continental Shoe Corp. 
Portsmouth, N. H. 
Converse Rubber Co. 1263 
Malden, Mass. 
Coon, W. B., Co. 
Rochester, N. Y. 
Cooper, S., Sandal Co. 
New York, N. Y. 
Cornelia Footwear Mfg. Corp. 1264 
New York, N. Y. 
Coronet Shoe Corp. 
Haverhill, Mass. 
Cosmos Footwear Co. 
Brooklyn, N. Y. 
Creative Footwear 855 
Boston, Mass. 
Crescent Shoe Co. 
New York, N. Y. 
Crosby Square, The House of 
Milwaukee, Wis. 
Crystal Fixture Co. 
Chicago, Ill. 
Curtis Shoe Co., Inc. 524A 
Marlboro, Mass. 
Curtis-Stephens-Embry Co., Inc. 
704A-705A-706A 


1200-1201A 


901-902 


1260A-1261A 
1307-1308 


746-747 
1257A 


I211A-1212A 
1026A 


1333A-1334A 
642-647 
Booth 8 


Reading, Pa. 
Cushman, Charles, Co. 
Auburn, Me. 
Dainty Maid Shoe Co. 
Haverhill, Mass. 
Dalsan, Inc. 
Dolgeville, N. Y. 
Daly Bros. Shoe Co., Inc. 
Boston, Mass. 
Darex Products 
Cambridge, Mass. 
Darling, L. A., Co. 
Bronson, Mich. 
Dartmouth Shoe Co. 
Brockton, Mass. 
Davis, H. E., Shoe Co. 
Freeport, Me. 
DeHaan Import Corp........... 
1103-1 104-1 105-1 106-1107-1108 


751-752 
1135A-1136A 
1027A 

1207A 

1213A 

Booths 19-20-21-22-23 
1104A-1105A-1 106A 
1139A 


De Liso Debs. ... 11—Third Floor 
St. Louis, Mo. 
Derman Shoe Co. 


Milford, Mass. 


1318-1319-1320 


Room 


Devine & Yungel Shoe Co. 853-854 
Harrisburg, Pa. 
Dewey and Almy Chemical Co. 
Cambridge, Mass. 
Diamond Shoe Co. 607A 
New York, N. Y. 
Dickerson, Walker T., Co., The 
North Assembly Room—Third Floor 
Columbus, O. 
Dine Shoe Corp. 1241 
Wakefield, Mass. 
Dodd, Dorothy, Shoe Co. 
939A-940A-950A-95 | A-952A-953A-954A 
St. Louis, Mo. 
Doerman Shoe Mfg. Co. 750A 
South Milwaukee, Wis. 
Dominion Shoe Co. 
Nashville, Tenn. 
Douglas, W. L., Shoe Co. 
Brockton, Mass. 
Dover Shoe Mfg. Co. 
Somersworth, N. H. 
Downing, W. G. 
New York, N. Y. 
Drew's Arch-Rest Shoes 657A 
Lancaster, O. 
Drew's Foot-Friend Shoes 657A 
Lancaster, 
Drexsage, L., & Co., Inc. 
New York, N. Y. 
Dreyer, E. A. ; 1127 
Chicago, Ill. 
Dunn and McCarthy, Inc. 
700-701 A-702A-707A-708A-709A 
Auburn, N. Y. 
Eagle Shoe Mfg. Co., Inc. 
Everett, Mass. 
Eastern Footwear Corp. 
Dolgeville, N. Y. 
Eaton, Charles A., Co. 549 
Brockton, Mass. 
Edgerton, Men's Exclusively 601A 
Milwaukee, Wis. 
Edgewood Shoe Factories (Div. Gen- 
eral Shoe Corp.) 721A-722A 
Atlanta, Ga. 
Edwards & Co., J. 
Philadelphia, Pa. 
Elam, F. S., Shoe Co., Inc. 955A 
Rochester, N. Y. 
Elanbee, Inc. 849 
New York, N. Y. 
Elfskin Corp. 902A 
Worcester, Mass. 
Elite Shoe Co. 
Framingham, Mass. 
Empire Specialty Footwear Co. 
435A-440A-453A 


1214A 


1259A 
521A-523A 


1025A 


960A-961A 
1215A-1216A-1230A 


701-702 


1124A-1125A 


Endicott, N. Y. 
Endicott Johnson Corp. 650A 
Endicott, N. Y. 
Endicott Johnson Corp. 452A 
Endicott, N. Y. 
Endicott Johnson Corp. 421A 
Johnson City, N. Y. 
Endicott Johnson Corp. (Women's 
Novelty Division) 
Johnson City, N. Y. 
Enna Jettick Shoes, Inc. 
700-701 A-702A-707A-708A-709A 
Auburn, N. Y. 
Ennis, John, Inc. 629 
Brooklyn, N. Y. 
Ephrata Shoe Co. 
Ephrata, Pa. 
Evans’, L. B., Son Co. 607 
Wakefield, Mass. 
Exeter Shoe Mfg. Co. 115! 
Exeter, N. H. 


1039-1040 


B8I6A-817A 


[Turn to page 124, please] 
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Nor casual, not formal, something between the two 


and a first choice in many shoe wardrobes, is what we 
have called the tailored shoe. Our Industry knows the 
value of these shoes in terms of volume business and 
presents them in many forms and variations. 

As a classic and as a style shoe the spectator has a 
big place in this year’s business. In all-over tan . . . 
often antiqued . . . in black and in blue for Spring. 
In white with tan, black and blue for Summer. 

For the woman who wants a shoe for her tailored 
Spring and Summer costumes, but who does not want 
a typical spectator, there are plenty of other shoes, 
ranging from an open back oxford to a more conserva- 
tive, smart, closed oxford or pump or a slipon in leather 
or leather and fabric combinations, with elasticized or 
goring adjustment. 

Included in this group are also shoes with comfort 
features. They show the progress that has been made 
in giving smart lines to this type. 
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As more color edges into the men’s apparel field—and the outlook for 
the coming Spring is certainly on the colorful side—more attention 
focuses on the feet. On this and the following pages the results of the 
injection, of new patterns in the trend to more informal types of men’s by RAYMOND H. GOODRIDGE 
footwear can readily be seen. The Norwegian and moccasin types are 
being seen more and more in town; these and new styles on the casual 
side are very important in the Summer “whites,” and in the country 
shoes, new ideas are numerous, as can be seen on this page. 

The country group, which covers a wide field from its literal meaning 
to the campus shoes for young men, combines shoes of the heavier types 
with real outdoor character for wear 
with the rough fabric suitings, tweeds 
and Shetlands, to shoes of the real 
casual type for more informal leisure 
wear. The latter, in keeping with the 
growing popularity of the leisure Sum- 
mer apparel, are seen in many new 
versions of the casual shoe in new 
leathers of the soft variety in the lighter 
and natural shades. 

In the heavier types, staining is im- 
portant on the smooth leathers and re- 
versed calf is seen in new combination 
treatments and patterns. 

Red gum rubber soles are at their 
best in this field but the crepe rubber 
versions are still much in the picture. 
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MERCHANDISE SOURCES WILL BE FOUND ON PAGE 246 © ™ 
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“(COMFORT APPEAL.” not a new note in 


men’s shoes but an increasingly important pro- 


motional theme in the Spring picture. During 


the past few seasons increased emphasis has 
been laid on this factor, with new flexible con- 
struction ideas being furthered and extensively 
promoted. It received an additional boost this 
Fall when the “draft” went into effect and the 
thoughts of some 17 million young men swung 
to the military. 

All this has had its effect on Spring styling, 


‘too, with new shoes showing a definite trend to 


the plainer styles and more modified detailing. 
[TURN TO PAGE 246, PLEASE} 
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Tue casual influence is strongly apparent in 
the Summer “whites” this season. With the trend 
to more comfortable and wearable Summer 
apparel, it has brought about the demand for 
shoes that fit this picture. 

Along this line with the increased use of color 


in men’s leisure clothes in which the off shades 
of tan and chamois are prominent, combinations 
of tan and chamois or cream buck in several 


interesting variations make their appearance. 
This chamois or cream color was played up 
as a promotional item last year but because of 
its limited supply and the fact that an adequate 
cleaner had not been developed, the response 
was small. 
The popular tan and whites are still big vol- 
ume with all the best and tried features of past 
[TURN TO PAGE 246, PLEASE] 
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e. Split 


er Two of the tan and white types which 
tograph, should be excellent sellers. Top: 
ck-T erty: Square wing tipped bal heavily per- 
ith brass forated—American, Jr., from Holland- 
orbin. Racine. Below: Moccasin toe blucher 


with leather sole and white collar— 


Buster Brown. 


Boy's shoes for Spring, 1941, follow the same general 
lines as those of last year, but there are one or two de- 
finite trends which are noticeable in their styling. One 
of these, evident particularly in dressy types, is a more 
rugged look, a sturdier appearance. Heavy detailing 
is an evidence of the trend—there is a prevalence of 
pinking and perforations in real broguey flavor, all de- 
signed to give the shoes a stronger, more mannish ap- 
pearance than they have achieved in former seasons. 

Wing tips are particularly important; straight tips are 

good and, for novelty, the square wing tip is claiming 

attention. 

The other trend noticeable in these dressy shoes is the 
military influence, stemming from current interest in the 
military theme in men’s shoes and directly attributable 
to increased awareness of things military by the general 
public. The plain toe blucher and the plain toe monk 
are both important examples of the trend, the latter pro- 
mising great popularity because of its good fitting qual- 
ities. An increased interest in bluchers themselves is 
an offshoot of this trend. 

_ Broader toes and wall type lasts promise activity in 
the dressy field, and soles are evenly divided between 
leather and rubber. 

In sport types, the saddle is, of course, the year-round 
leader. It is being shown in two tones of tan, in addi- 
tion to the classic white and tan, another influence de- 
rived from the men’s field. And the saddle is followed 
closely by moccasin types, which are gaining increasing 
importance in the sport and everyday classifications. In 
white shoes, the most important type is the combination, 
and the only combination worth mentioning is tan and 
white. These appear in saddles, in moccasin and Nor- 
" Wegian patterns, in wing tip, straight tip and square 
|) Wing tip bluchers and bals. Many of these are on red 
“tubber or crepe rubber soles, the former very popular. 
oth Spring heels and wedge heels appear here, with in- 
_ ereased interest in the wedge. 

' There is a heavier proportion of shoes for novelty 
promotion in the everyday classification than there has 
been for some time. The slack or leisure type is being 
































The woven shoe, 


shown, often in ventilated patterns. 


another example of the ventilated idea, is also appear- 
Nor- 
wegian tips are in favor here. Waterproofing is a devel- 


ing, often in combinations of two tones of tan. 


opment which promises good promotional possibilities. 
usually a “stuffed” leather, treated with oils, is used to 
make the shoe water-repellent. This development, often 
used in connection with a mudguard to increase the pos- 
sibilities of keeping feet dry, is one to be watched, espe- 
cially in novelty types for quick intensive promotion. 

The military influence noted in the column to the left 
is an interesting illustration of the quickness with which 
styles in men’s shoes are translated into those for the 
younger generation. In many cases, these boys’ styles 
are not even adaptations of the styles which father 
wears; they are exact copies. 

The time lag between the acceptance of any given pat- 
tern by adult men and its introduction, either adapted 
or copied, into boys’ lines, has been growing shorter 
and shorter with each suceeding year—a fact which 
makes the styling of this division of footwear a rela- 
tively simple matter. “Shoes like father’s” used to be 
little more than a hope—something to be worked out 
over a period of several seasons by timorous pattern 
makers. Today, however, what father buys on a Spring 
Monday, his son demands, and gets, about two days 
later. 

Last year, as one classic example of how this works 
out, metropolitan stores with a family stock showed 
antiqued and hand-rubbed finishes in both men’s and 
boys’ departments at the same time. One buyer reported 
that his source of boys’ shoes actually had made delivery 
of one pattern before the same pattern was received 
from his men’s manufacturer. 





ABOVE: Men’s oxford with coarse 
duck upper and cork and rubber 
sole. Men’s white locker sandal 
. . » built-in arch, non-slip outsole. 
Women’s Verone Summerette in 
friar fabric with decorative side 
goring, Women’s Tropic Blue Sky- 
lark, popular number for street 
wear. Four styles from Mishawaka. 


LOWER LEFT, clockwise: Keds- 
man Barefoot Sandal with sole 
layers of plied cork. Men’s Ked in 
two-tone sole edge. Women’s Ked 
giving the feeling of a heel with a 
flat sole look. Smart slipon Ked- 
ette. Four styles from United 
States Rubber . . . all washable. 


Rubber - Soled 


SHOES 


ABOVE: Men’s Wedgewod leisure oxford in sand 
color or dark green. Women’s Windermere oxford 
in popular moccasin pattern. Growing girl's white 
Montrose Summerette with vamp and tongue in 
Velto cloth. Child's Nemo sandal opened up like 
mother’s shoe. All four styles are from Mishawaka. 











ABOVE: Men’s Americana Sandal in Cider Press 
fabric with wide stretchable band. Identical 
Kedette styles for mother and daughter in a smart 
moccasin pattern of cotton twill with elasticized 
instep band. Child’s Kedette in cotton twill with 
instep band. All these shoes from U. S. Rubber. 


Have New Style App 


RIGHT: The navy has provided the theme for 
this smart white and red oxford (note star and 
chevron) from Cambridge. Upper right, a wo- 
man’s white fabric oxford with navy trim and 
two-tone rubber soles; lower right, girl's pattern 
with wedge heel in sand with rust. Converse. 


LEFT, left to right: Smart saddle 
oxford in blue-with-white color 
combination and cork sole. Wo- 
man’s bicycle type oxford . . . cool 
and airy for Summer . . . in blue 
with white trim. Woman's white 
blucher oxford with navy trim and 
heel. Woman's light blue wedgie 
bal with white trim. Four smart 
styles from Endicott-Johnson. 





yi es 


The 
Younger 


Four shoes for the very young child. Clockwise, 
starting lower left: Brown elk plain toe Blucher ox- 
ford with seamless heel—Baby Deer from Trimfoot. 
White elk T-strap, stitched and perforated—F. S. Elam. 
Brown and white saddle oxford on a walled last with 
hard red rubber sole—Superior. White fabric bootees 
with soft sole and pale blue embroidery and ribbon 
lace; in gift box from Mrs. Day. 


INFINITE variety is the keynote in children’s shoes 
for Spring, 1941. Almost every trend noticeable in 
shoes for their elders has been adopted or adapted into 


Crowd 


Variety is Said to Be the Spice of Life, and 
Certainly It’s the Spice of the Children’s Shoe 
Business. The Spring, 1941, Crop Is Especially 
Varied and Especially Interesting from the 
Standpoint of Promotion. 


versions suitable for boys and girls. One reason might 
be the increased importance of sports and casual shoes 
for men and women—an influence which is adapted 
with ease into shoes for the youngsters. 

For casuals are everywhere in manufacturers’ lines 
this Spring. Four of the major types—the saddle, the 


moccasin, the leisure or loafer shoe and the monk— 











































Opposite page, group of school types. Clock- 
wise, starting lower left: Gypsy seam moc- 
casin oxford on a walled last, with leather 
spring heel—J. Edwards. Two tones of tan 
in an attractive six-eyelet oxford — Lazy 
Bones from Juvenile. Squared toe mannish 
blucher with heavy brass eyelets—Kali-sten- 
iks from Gilbert. “Chaps,” an adaptation 
of the cowboy theme using fringe and brands 
on saddle color — Spalsbury-Steis-Deevers. 
Walled last five-eyelet Blucher in a saddle ox- 
ford in natural saddle color, with crepe rub- 
ber sole and notched tongue—Buster Brown. 


Right—Four dressy types for the young 
miss. Left to right: Brown calf gore pump 
vith fold-over tongue and bow and cross- 
. bars of lizard—Modern Age from Curtis- 
stephens-Embry. Dressy pump in rich brown 
lligator grain with concealed gore and 
dainty bow—Junior Deb from Pied Piper. 
( olonial pump in patent leather with inter- 
sting bow of patent and perforated plastic 
material—Pollyanna from A. S. Kreider. 
( lassic T-strap in black patent leather with é 
R. cutouts and stitching—W. L. Kreider. 


| nates jor Further Study). They have been decorated 
with Indian motifs. They have been left alone—in the 
have been treated in innumerable ways to make them Classic moccasin oxford. The loafer type, which is 
more interesting, to give them a 1941 look. Saddles actually an adaptation of the moccasin, has been shown 
have been elasticized, a treatment which follows the 
trend of easier adjustment for shoes; they appear in 


side lace versions with a finger gore—again an example A group of casual types: Clockwise, starting lower 
f the desirability of , : left: Barefoot sandal of woven strips in two tones of 
of the desirability of ease in putting them on; they tan—W eatherbird from Peters. Attractive finger gore 
appear in all-over (one tone) versions, in two tones of stepin of white crushed and perforated leather on 


crepe rubber wedge sole; piping and welting are blue 


tan, and in the classic white with contrast. —Stride Rite from Green. Two-tone moccasin with 


Moccasins have been given a Western appearance by cord lacing and Sunbeam sole—Ideal. A midsole of 
} f fringe. brand ddl itchi l crepe rubber distinguishes this attractive walled ox- 
the use of Iringe, brands, saddle stitching, thong aces, ford in white crushed leather with brown tongue and 


etc. (see our issue of November 9th—Recorder Nomi- piping—A. Sandler. Two tones of tan in a sleeve gore 
stepin with wedge heel and thin platform—Poll Parot 
from Roberts, Johnson & Rand. 
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On opposite page :— 
Brown crushed leather 
in an interesting moc- 
cusin oxford with split 
tip. Apron and fox- 
ing of contrasting nov- 
gain. Kuhnert 


vision, W. B. Coon Co. 
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in virtually all lines, in all leathers, with detailing and 
without. It has been opened up with cutouts across the 
vamp. It has been made in contrasting surfaces and in 
contrasting colors. Its saddle has even been elasticized 
——there seems no end to the variations which have been 
played on this single casual theme. 

The monk is still good—and has received added 
impetus from its adoption as the official shoe of the 
army flier. Buckled monks are in evidence in all lines, 
and should have appeal for young customers. This is 
an evidence of the military influence, arising from 
war and talk of war. Toes somewhat squared, mannish 
lines, antiqued leathers, sturdy looking shoes—all point 
to interest in the military. 


EN dressier types the trimmed pump takes first honors. 
Pumps with bows or stitching or perforations or even 
lattice work are good; pumps with concealed gores, or 
with insets of elasticized materials. The stepin follows, 
not so popular as it was a season or so ago, but still 
holding a favorite place in the hearts of ‘teen-age young 
ladies. And the classic patent leather one-strap, the 
T-strap, the colonial pump and the Mary Jane will 
receive their share of the business. 

Colors have taken a definite turn from the “brown 
for school; patent for dress” which for so many years 
was the watchword of both manufacturer and merchant. 
Beige makes its appearance in many lines, and offers 
splendid possibilities for a promotional color. Along 
with beige is the California saddle leather shade which 
is sweeping through women’s shoes and has found its 
place also in shoes for children. Especially, when it is 
piped or lined with a bright contrasting color (we sug- 
gest red, green, blue)—-we saw some of these and lost 
our hearts to them and it’s no guess that your high 
school customers will lose theirs. Along with beige and 
the saddle leather shade is a third important develop- 
ment in color—two-tone tan. We saw this in various 
casual and school types, and it lends a new look to 
old-time favorites. 


BB LUE is not so big in dressy shoes as it has been, but 
is making its appearance in sport types—particularly 
when combined with red or in the red, white and blue 
combination. This, too, we suggest only for highly pro- 
motional types. Black patent is still good for dress shoes, 
but it is sharing honors—this time with a rich shade of 
brown. In smooth calf, in simulated reptile such as alli- 
gator, this color is one which should be watched. It is 
particularly effective when trimmed with certain reptiles 
—we show one here. And white is good in combination, 
with black, brown or blue. 

Materials for Spring put most emphasis on crushed 
and grained leathers. Smooth leathers are also big— 
especially in the saddle color mentioned above. Patent, 
as already stated, has its place in dressy shoes, and 
reptiles are good as trimming and in all-over styles. 
Antiquing on sport shoes is highly important. 

Lasts emphasize room for the foot-—by means of 
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extensive walling, full toes, raised toes. Some shoes, in 
military types, have very wide toes—so wide as to be 
almost squared. 

But it is in the detailing that these Spring, 1941, 
shoes differ most from those that have gone before. 
There is scarcely a part of the shoe that has not received 
some new treatment. Heels, receiving their initial im- 
petus about a year ago when wedges achieved popu- 
larity, look new and different. Many manufacturers 
have taken the always popular spring heel (formerly 
seen only in rubber) and have interpreted it in leather. 
There’s one word describes these heels—and you'll 
hear it when you show them to your customers—they re 
smooth. The wedge is seen in various interpretations. 
The welted wedge has a rich look to it. And wedged 
rubber soles, both in crepe and in hard rubber, are 
particularly good. One shoe man has worked out a 
crepe midsole (upper and bottom layers of leather while 
the middle layer is of crepe) to provide all the resiliency 
of a crepe sole, all the protection of a platform, without 
the disadvantages of either. It’s sound, and it’s very 
smart. Another manufacturer is working with a felt 
sole—as light as the proverbial feather, yet treated to 
withstand as much or more punishment than the ordi- 
nary leather sole. Weltings are good, particularly in 
contrast to the upper. And there are a few platforms, 
usually of the wafer-thin variety, in casual shoes. We 
saw also a very thin red rubber sole, which gave the 
shoe lightness of weight, together with a casual, sturdy 


appearance. 


WVE mentioned military, Indian, cowboy themes above. 
But we didn’t mention naval—and we saw some very 
interesting shoes with this theme—with brass anchors, 
stars, etc., to tie up with sailor suits. 

The use of plastics in women’s shoes was heralded 
with much furor. But plastics have crept almost un- 
noticed into children’s shoes—in places and in treat- 
ments where they lend something to the shoe, without 
detracting from its beneficial qualities. As a matter of 
fact, one manufacturer is using a plastic tip (which 
looks like sharkskin, but is said to wear better) on 
sturdy school shoes; another is using a bow of this 
material. And everywhere manufacturers are working 
with stretchable materials in an effort to introduce the 
newest style developments into their children’s lines. 

An interesting development in connection with the 
current similarity of women’s and children’s clothes is 
the direction in which the borrowing takes place. In 
years gone by, children wore replicas of their parents’ 
clothes; women’s clothing in small sizes was considered 
suitable for girls. The trend today is, in many instances. 
the direct opposite—women are borrowing from the 
children’s field for high-style notes. In shoes especially, 
they are enjoying the freedom and comfort of low heels, 
broad lasts, wide toes and the simplicity of patterns such 
as the Mary Jane—because these children’s styles fit 
into the mood of the modern woman. 
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STYLE No. 031 OF BROWN NORWEGIAN CALF, LEATHER LINED, 15 IRON SOLE, LEATHER HE 


Selecting Styles by Stacy-Adams is certification enough that you will en 


honce your own reputation as a retailer of the finest custom grade foot 
wear for men. 


You cannot choose any other line of shoes with such complete confidence 
See, select and buy your Spring styles at the Stacy-Adams showing 


Chicago. 
At Chicago 
Rooms 501 and 502, HOTEL STEVENS 


STACY-ADAMS CO. 


BROCKTON 





MASS. 





Interesting, Up-to-date Stores, 
LEATHER Hel with Efficient Modern Equipment, 
len Invite Customers and Provide an 


foot 


Atmosphere Which Influences 
Them to Respond to Sales Effort. 




















Right: Soft grey walls, rose and 
blue upholstered chairs, a fluores- 
cent spot-light in the ceiling are 
distinctive features of the Peacock 
Shop in the Cincinnati store of the 
Mabley and Carew Company. 

















?% 


Above: This footwear salon in the store of the James L. 
Tapp Co., Columbia, S. C., introduces curved lines in 
the seating arrangement to break up what otherwise 
would be a long, narrow, uninspiring corridor. Fixtures 
set flush in the ceiling give an abundance of light. 

















Left: Spot-lights at the top of fluted 
shafts rain light on hosiery forms 
in the new Forsythe Shoe Store in 
Louisville, Ky. Protruding counter 
show case emphasizes accessories. 


oo 


Below: The Mabley and Carew 
“Select Six” shop, to the left of the 
Peacock Shop, where an abundance 
of wall and counter display make 
selection easy. Walls are grey. 
Chairs are in red and blue. 
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Left: Where matching accessories 
and shoes may be purchased in the 
Mabley and Carew Company’s new 
store. Bags, gloves, and belts are 
displayed here in matching colors. 














Below: The straight vertical 
lines of the. walls are broken 
near the floor level by the cur- 
vilinear treatment of seat and 
counter near the entrance to 
Louisville’s Forsythe Shoe Store. 


Right: Another Forsythe 
view—a cozy corner seat- 
ing arrangement in back- 
to-back combination with 
an interior display cabinet. 


Below: This re-styled front of the 
Hanover Shoe Store in Baltimore, as 
well as the Forsythe Shoe Store, were 


Large windows and the 
unique off-balance arrangement of 


Below: 


the entrance permits view of every 
shoe in the well-arranged displays. 


designed and built by Ross-Frankel, 
Inc., with Morris Lapidus as associate. 






































Above: Showing how, in the Walk-Rite Juvenile 
Shoe Shop, Architect Leo L. Fischer of Newark, 
N. J., created an atmosphere appealing to chil- 
dren in their ‘teens. Coral carpet, blue walls. 


STORE MODERNIZATION STEPS UP SALES 


Below: The trend is definitely away from 
square-cornered departments. Note this one 

the Women’s Better Shoe Department in the 
Little Rock, Ark., store of M. M. Cohn Com- 
pany. Colors are lettuce green, olive and beige. 
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THE FOOT POWER OF A NATION 
IS STRENGTHENED BY SHOES 
FITTED THE BRANNOCK WAY 
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F very man, woman and child in America i HEEL to BAL 
deserves a well-fitted shoe—in fact, is en- HEEL to TOE 
and WIDTH 


titled to a Brannock Tested Fit—the one scientifically 


. , ‘ : Simult ly tot 
accurate device that insures the right fitting measure- — 





ments. 


Active Americans, everywhere, need—yes, demand 
—the right shoe for the right purpose. They are Fitting children’s feet need no longer be a _prob- 
willing to buy and buy again if true service is given lem. The BRANNOCK Juvenile Fitting Device. 
nee tie fitting stool. The BRANNOCK DEVICE designed for children’s use exclusively, makes it 


possible to measure from baby’s size 0 to misses 
helps make profits—and cuts return losses. size 3. A really scientific device, interesting to 
children, and definitely a sales maker! 


Throw away your old stick and step up to the De- Price—either Junior or Adult Models $12.50. Two 
fense Line with BRANNOCK—50.000 devices are or more devices—$10.00 each. Order direct from 
: ; ‘ ; ’ your manufacturer at his special cooperative price. 
in cerviee NOW —-since 1927 it has been the fitter’s If you are a manufacturer, write for our inter’st- 
best friend. ing cooperative plan. 


THE BRANNOCK DEVICE COMPANY 


427 SOUTH SALINA STREET od SYRACUSE, NEW YOFK 
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Fluorescent Lighting 
Makes Selling Easier 


GuLFPporRT, Miss.—Addition of fluor- 
escent lighting to the newly-remodeled 
men’s and women’s shoe departments of 
Salloum’s Department Store here has 
had a signally good effect on sales, ac- 
cording to shoe buyer Joseph Salloum. 

The store first used an installation 

the bluish type of fluorescent bulb 

so common in stores at present, but 
found that the resultant strong glare 
had a bad effect on all tan and brown 
leather — making these appear dark 
and to some extent concealing the pat- 
tern of the shoe. As most of the shoes 
o: display in both departments are 
> shown on open tables, the resultant lack 
» of clarity of color was having a bad 
7 effect on sales. 
» After testing the first installation, 
» the store replaced it with white fluor- 
© es-ent bulbs, which produce exactly the | 
reverse effect, bringing out every per- | 
foration in each shoe style so that it 
can be easily discerned. With the clear | 
white illumination provided, it has 
been made possible to choose any style 
of shoe from the display without ap- 
proaching it closely. 

The ceiling in each department has 
been plastered a smooth white, with 
six-foot sections of fluorescent tubing 
spaced ten feet apart down the length 
of the department floor. Reflection 
from the white ceiling, plus larger 
"lighting surface, has thus made the 
> shoe departments doubly attractive. 


_ Prepare for Display 
_ Convention in Chicago 


Cuicaco, ILL.—The Chicago Display 
Club was host recently to Joseph B. 
"McCann, President of the International 
Association of Display Men, and John 
. aN King, Managing Director of the | 
; LAD. M., at a Christmas Supper. 

' Mr. McCann and Mr. King were visit- 

) ing Chicago in order to lay plans for 
) the next I. A. D. M. Convention and 
) Exposition, which will be held at the 
Sherman Hotel in Chicago on June 23, 
24, 25 and 26. Last year’s I. A. D. M. 
Convention was held in Detroit and 
the educational program then presented 
Was such a revelation of facts, figures 
and demonstrations of interest to the 
Display Industry that the coming meet- 
ing in Chicago is looked forward to 
greatly, as it is expected that the pro- 
gram presented there will be even more 
educational than any program ever pre- 
sented before. 
: In attendance at this Chicago meet- 
ing, which was held at the Columbia 
Yacht Club, were three past Presidents 
of the I. A. D. M.: W. L. Stensgaard, 
Jim Berg and Jack Cameron; also J. 
Duncan Williams, past Executive Sec- 
retary and one-time editor of “Mer- 
chants Record and Show Window.” 





The MAGIC SENTENCE that 





So far as anyone knows this is 
one “Tested Sentence” that 
was not developed by Elmer 
Wheeler. Thousands of shoe 
merchants, and their sales- 
people have used it success- 
fuily for many years to con- 
Whenthey“lookatthemin vince customers of their sin- 
theX-Ray’ yourcustomers ore desire to fit shoes with 


see: 1. Bone structure of 


foot, showing any distor- ; ifj 
tion ordeformities. 2. Out- scientific Sccuracy. 


5 Relation affect contosr With these few words they do 

neues away with guesswork and rule- 
of-thumb methods, reveal improper fit or confirm cor- 
rect fit in a few seconds. Doubt and indecision are 
eliminated, sales are closed faster and customer-confi- 
dence is tremendously strengthened. Parents of young 
children are particularly grateful for this helpful 
fitting aid which can be your most effective selling tool. 


Put this ‘‘magic sentence” to work in your store or 
your department now. Let the X-Ray Shoe Fitter’s 
“Magic Eye” guide your customers to new standards 
of foot comfort...improved foot health...as it builds 
profitable all-year volume for you! 


AT THE SHOE FAIR—See the newest models 
of X-RAY SHOE FITTER. . . Rooms 706 
and 830A, Stevens Hotel, Chicago. Learn 

(' (| i i] how you can “Buy Out of Inventory” with- 
1 out increasing your capital investment, under 

our liberal E-x-t-e-n-d-e-d Payment Terms. 


SHOE 
FITTING 












ao X-RAY SHOE FITTER, Inc 


— 3533 N. Palmer Street, Milwaukee, Wis. 
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N. 8. T. A. Celebrates 
80th Anniversary 


Occasion to be Marked by Special Observance at Con- 
vention in Chicago, January 4 and 5—Membership 


Shows Healthy Increase in Year 


HENRY O. THORSON 
President 


SHOWING a healthy increase in 
membership under the leadership of 
President Henry Thorson of Minne- 
apolis, the National Shoe Travelers’ 
Association this year celebrates its 
thirtieth anniversary and plans, in 
consequence, something special in the 
way of conventions at Chicago on 
January 4 and 5, just prior to the 
opening of the National Shoe Fair. 
Like all associations, this one has 
had its lean years and its good but 
the steadfast adherence of its mem- 
bership to the principles of service 
on which it was founded have made 
all years useful; and portend long 
years of even greater usefulness 
ahead. 

Attendance at this annual conven- 
tion, always large and enthusiastic, 
will be larger than ever this year, 
and committee reports, which form 
the backbone of the convention pro- 
ceedings, will be more interesting. 

There is, for instance, the usual 


J. E. WM. PRESCOTT 
Vice-President 


race among the sixteen affiliated 
associations to be decided—a silver 
cup being given annually to the or- 
ganization which, during the year, 
has piled up the largest membership 
increase. As this 1940 race draws 
to a close there are four close con- 
tenders, the Shoe Travelers’ Associa- 
tion of Chicago, headed by Urban 
K. Allen; the Northwestern National 
Shoe Travelers’ Association, of which 
E. J. Gallagher is president; the 
Iowa National Shoe Travelers’ Asso- 
ciation, led by E. N. Ochsner; and 
the Pennsylvania Shoe Travelers’ 
Association, of which George H. 
Hutchins is president. As we go to 
press it is anyone’s battle. 

All details are to be part of the 
report of Jeff Larson, of Minneapo- 
lis, chairman of the national drive 
for members, whose good work 
throughout the year in stimulating 
the efforts of competing associations 
has entitled him to commendation. 


THOMAS A. DELANY 
Secretary 


Second on the list of important 
reports will be that of the Insurance 
Committee, of which Charles W. Mor- 
rill of Winchester, Mass., is chair- 
man, with T. A. Delany, secretary. 
This group insurance plan, inaugu- 
rated in 1926, has paid out, in the 
fourteen years of its existence, nearly 
$200,000 in benefits to the benefi- 
ciaries of the group policy. “Not 
long ago,” comments Secretary De- 
lany, “someone made a guess that 
we had paid out in the neighborhood 
of $35,000 or $40,000 at the most.” 


AMONG other reports will be those 
of the association’s vice-president, 
J. E. William Prescott, of Des 
Moines, and the following commit- 
tees: 

Transportation, Philip Landish, 
Pittsburgh; Style, M. E. Tobias, New 
York City; Trades Co-operative, 
Hector E. Lynch, Boston; Transfer 
& Baggage, Louis Zuroff, Philadel- 
phia; Hotels, E. C. Smeltzer, Indian- 
apolis; Legislation, Urban K. Allen, 
Chicago; Education, Nat Cohen, 
Houston; Budget, John Thomas. 

As usual, although the dates for 
this convention are announced as 
January 4 and 5, the real convention 
does not get under way at the Hotel 
Morrison until the second day, the 
first business session being called to 
order at 10 a. m. The day before is 

[TURN TO PAGE 273, PLE\SE] 
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Aniline GAMBOLA 
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AND SO DOES FOOT SAVER 


The fit of a shoe, like the line of a dress, is 
the true signature of a fine maker . . . the one 
unmistakable stamp of quality and fashion. 
Foot Saver's Shortback Lasts sell better 
shoes to more women because they offer . . . 
in every style . . . the distinction of perfect fit. 


Shorthack” 
FOOT SAVER SHOES 


Manufactured by The Julian & Kokenge Co., Columbus,O. 
*Reg. U. S. Pat. Off. 


ROOMS 504-5065)-507 Y en 
Po ae 
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WEAR A PATHWAY TO YOUR DOOR.: 


when Mothers and Fathers know you have 
Junior Foot Saver Shoes. Like Foot Saver 
Shoes for Women, they are made over the 
same famous Shortback* Lasts which assure 
perfect fit at heel yet allow plenty of toe 


room. They are easy to fit — easy to wear. 


S| ior 
FOOT SAVER DIVISION 


of J. Edwards and Company, Philadelphia, Pa. 


"Reg. U. S. Pat. Off. 
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Our Industry’s Role in National Defense 


[CONTINUED FROM PAGE 66] 
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in its plans for equipping its men, plans its footwear 
requirements in terms of five or six pairs per man, not 
just two. 

Present plans in our defense program call for an army 
of between 1,200,000 and 1,400,000 men unless war is 
declared, when the armed force would probably amount 
to about four million men. Based on current plans, 
however, army shoe requirements would appear to be 
for about seven to eight million pairs of service shoes, 
garrison shoes, at last reports, having been discontinued 
as regular equipment. In addition to these the govern- 
ment will need navy, marine corp, aviation, and C.C.C. 
shoes. So far this year, through November, 1940, gov- 
ernment orders have been placed for more than six 
million pairs of leather shoes of all types, including 
about 800,000 pairs of C.C.C. shoes. 

It is interesting to compare present government pur- 
chases with the orders placed in the last war and in the 
past several years. This is shown graphically in the 
accompanying chart. In 1917 the government bought 
some 20 million pairs of shoes and in 1918 about 
8,800,000 pairs more, a total of almost 30 million pairs. 

In the years following 1918 when demobilization took 
place, government purchases dropped to almost nothing 
since war stocks were to a large extent sufficient for 
existing needs. Data on purchases in the years following 
the World War are not immediately available and only 
incomplete figures have been secured for the years 1929- 
1939. Based on these figures, however, as may be seen 
from the accompanying chart, government purchases 
between 1929 and 1939 averaged less than 1,500,000 
pairs a year—and this volume was reached only as a 
result of the large purchases for the C.C.C. in the years 
1933 through 1939. Prior to the advent of the C.C.C. 
government purchases (1929-1932) averaged slightly 
more than 500,000 pairs a year. The six million pairs 


ordered so far this year, therefore, mark a sharp in- 
crease in government buying and 194] purchases will 
certainly equal and probably surpass the 1940 figures. 

A factor of extreme importance in the government's 
shoe program is the cost of providing this equipment. 
In 1917 the average price paid per pair was about $4.74 
while in 1918, prices of hides and leather had risen to 
such an extent that the government had to pay more 
than $7 a pair for its shoes. Current prices are in dis- 
tinct contrast with those high levels. This is shown in 
the chart and the table accompanying this article. 

In line with the generally depressed price level after 
1929 service shoe prices declined rapidly and in 1932 
averaged only $1.80 a pair. Actually the lowest level 
was reached in the early part of 1933 when service shoe 
awards were priced at only $1.68. The price rise which 
took place in the latter part of 1933 (see chart on fac- 
tory value of shoes) necessitated higher prices for ser- 
vice shoes as well. in 1937 the government had to pay 
$3.29 a pair for service shoes, which was only 26c. less 
than was paid in 1929. 

Prices in 1940, however, have been remarkably low 
despite the sharp increase in the government’s require- 
ments. In May the average price was only $2.35 a pair. 
Since then, however, prices have tended upward and in 
October of 1940 the average price paid for service shoes 
was $2.83 a pair. Nevertheless, despite this increase, 
these prices are a long cry from the $4.74 paid in 1917 
and the $7 paid in 1918. 

The rearmament and defense program initiated in 
1940 has a bearing on the shoe industry not only in 
so far as it means a continued heavy buying of arm) 
shoes but also, as an important by-product, because i! 
provides a general stimulus to civilian demand. 

The increase in industrial production which ha- 
already taken place is already having its effects. Th 
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YOUR*DEFENSE PROGRAM’CAN{S FOR 


Miletory Sayles 


by WEYENBERG 


From Conscription to Defense Appro- 
priations, America is becoming mili- 
tary-minded, and its effect on style is 


7 significant. 

Sm Your own “self-defense program” will 

jent’s be best served if you can offer your 

ie customers the new Weyenberg pat- 

en to terns, designed in the military manner. 

a. Three price groups give you sure-fire 

ose ammunition for all comers. 4 

after Army officer and civilian alike will goats: de 
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FACTORY VALUE OF SHOES _ 
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FACTORY VALUE PER PAIR 





_ PRICES = U.S. ARMY SERVICE 
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rolls of the unemployed are being cut into steadily and 
payrolls are expanding. Recently released figures indi- 
cate that national employment is expanding at a rate of 
close to 500,000 a month and that national income paid 
out in 1940 will approximate 74 to 75 billion dollars. It 
is believed by many that 1941] industrial activity 
(Federal Reserve Board Index) will average about 130 
with a further increase anticipated for 1942. National 
income paid out is likewise expected to rise to at least 
80 billion dollars in 1941 and to 95 or 100 billion in 
1942. 

What this may mean to the shoe industry is clearly 
indicated in the chart comparing national income paid 
out with the dollar volume of shoes produced. The 
relationship is obviously not perfect but it will clearly 
be seen that changes in the level of national income have 
a direct influence on the dollar volume of shoes pro- 
duced. It is expected that the 1940 dollar volume will 
approximate 760 million dollars. 

Should national income rise to 80 billion in 1941, a 


NATIONAL INCOME AND DOLLAR VOLUME OF SHOES 


further rise in dollar shoe volume can reasonably be 
expected. Whether this means a similar expansion in 
actual pairage depends, obviously, on the price level. 
But barring any sharp rise in shoe prices it is not un- 
likely that shoe volume in 1941 will expand beyond the 
1940 total and may even approximate the record level 
of 1939 when 424 million pairs were produced. In 1939, 
it will be recalled, too many shoes were produced, con- 
sumer purchasing power was unable to take care of the 
output. An expansion in national income, however, to 
the levels anticipated should help materially in provid- 
ing the purchasing power for an added volume of shoes. 

Reverting to prices and their upward trend, it should 
be noted that in mid-November, when orders for ap- 
proximately 400,000 pairs of Civilian Conservation 
Corps shoes were placed, the average price of the Type 
“B” shoe (similar in most respects to the regular army 
shoe and usually lower in cost) had risen to about $3.20. 
Since then, bids on army shoes, opened Dec. 9, showed 
a range of from $3.10 to $4.07 per pair. 
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SHOE PR CTION 


MILLION DOLLARS 
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Many leading retail stores throughout the country specify 
Spaulding Counters ... and find that it pays. In the first place, a Spaulding Counter 
adds a real talking point to any shoe — gives it better looks, better fitting quality and 
better value. 

While Spaulding Counters do add approximately one cent 
a pair to the manufacturing cost, few good manufacturers will deny you this extra 
value .. . especially when it provides such a strong sales argument that can be trans- 


lated into increased sales. For “‘more sales over the counter” 


PAULDIN GY 


Counters 


“Wad i» North Rochester, N. H. 
NO OTHER PART OF THE SHOE MEANS SO MUCH...AND COSTS SO LITTLE 





28, 1940 


y and 


e cent 
extra 


trans- 


‘S TALK THIS OVER.” 


Copyright 1940, John R. Evans & Company, Camden N. J 








Copyright 1940, John R. Svane & Company, Camden N J. 
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BROGANDI. Sturdy, durable goatskin with all the com- PEERLESS BLACK SUEDE. A lustrous, black nap, 


full-bodied skin that is an outstanding suede leath:: 
Has been produced by this company from the choices 


of skins over a period of several years, and it is mos 


fort features of kidskin. A soft mellow leather with a 
texture like Scotch grain... has that handsome massive 


look ordinarily associated with rugged footwear. 
enthusiastically endorsed by countless users. 


VALENCIA. A glove-tanned goatskin with glove-leather 
appearance and shoe-leather performance. Perfect for PEERLESS WHITE KID. Really in a class by itself 
- Really a class by its 
draping and pleating. A soft, white color, a chrome-tanned leather, a finis 


that does not cover up or destroy the most attractive 


RUBY BLACK KID. The distinctive black kid leather. 
A rich black color — mellow — a full round substance 
produced from selected skins by modern tanning meth- 


ods. Known wherever quality black shoes are required. 
PEERLESS WHITE SUEDE. A leather produced 


PEERLESS KID LININGS. A full-range of colors — under the most exacting conditions. It is chrome-tanned 
and strong, with a very fine silky top finish. A warm- 


colored leather which will fulfill any white suede 


grain of a kidskin. It is firm yet mellow and it is als 


washable. 


the result of a great many years of producing this type 
of leather. Positive uniformity of color, and a chrome- 


tanned leather which will give excellent wearing results. requirements. 


JOHN R. EVANS & COMPANY : CAMDEN ° NEW JERSEY 
Established 1857 
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Does the Elasticized Fabric You Use Possess It 


You can now have Balanced Control 
in your footwear with TWINLASTIQUE 


Regardless of the price bracket of your shoe 
—you want to give a woman the utmost in 
comfort and pleasure in elasticized fabric 
footwear. 


Such comfort, however, can be no greater 
than the balanced stretch of the material. It 
is important therefore to make certain that the 
material you use has its stretch evenly distrib- 
uted—this even balance can only be controlled 
in the weaving. 


The makers of TWINLASTIQUE have had many 
years experience in the art of making such 
a fabric. 


TWINLASTIQUE is offered you as tried, tested 
and proved! It has proved itself in the severest 


W111 


WORLD’S 


test and in the greatest laboratory—under the 
personal wearing scrutiny of a million women 
the country over! They hove worn it, are wear- 
ing it and endorse it enthusiastically — for it 
is the same masterful fabric that has made 
FLEXEES corsets “The World's Loveliest 
Foundations.” 


You can adapt TWINLASTIQUE to your footwear 
with the utmost confidence that it will repeat 
for you its already proved performance. 


If you deem your footwear worthy of every 
manufacturing advantage, you should investi- 
gate TWINLASTIQUE further. We will gladly 
send you additional information upon inquiry. 


TWINLASTIQUE PRODUCTS 


Division of Artistic Foundations, Inc. 
417 FIFTH AVENUE e NEW YORK 


? 


LOVELtEST PARR IG 
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Take a Look at Our Industry’s Record 


[CONTINUED FROM PAGE 69] 





PRODUCTION OF SHOES BY MAJOR TYPES 
Misses’ Boys’ 
and and 
Men's s Youths’ infants’ 


aay 
abe 


ate 
FERSGGREE 


3 
rs 
a 


138,031 
181,793 
167,996 
171,430 
164,032 
179,600 
165,877 


fest 
Sana 


8 
3 


* Preliminary 


PER CAPITA PRODUCTION OF SHOES BY MAJOR TYPES 
Pairs per Capita 


and and 
Women's Men's Children’s Youths’ Infants’ Other 


BobRESe 
be 
PP RETS T 


=== = 
RB Reauss 
Beeaseezess 
BRBSSSRSoesss! 


85 
PEPE TET titi tt pitt 


ae eee oe 


spat 
8c 
De 
a= 





tion apparently was slightly less than in 1939. Never- 
theless, on a pairage basis, the 1940 consumption of 
175,329,000 pairs was exceeded only once previously, 
in 1939. 

Several times in the past it has been pointed out that 
the one shoe market which has shown up the poorest is 
that for boys’ shoes. The 1940 data have offered nothing 
to contradict this view. The production of boys’ shoes 
in 1940, according to preliminary data, declined to only 
14,801,000 pairs, the lowest volume since production 
data were first broken down by types in 1921. This 
drop in production has obviously been dictated by a 
lessened demand and the estimated consumption for 
1940 also shows a record low volume. In 1927 the pro- 


duction of boys’ shoes amounted to 24,229,000 pairs, or 
some 9,400,000 pairs more than in 1940 and this in the 
face of a small, but definite, increase in the male popu- 
lation between the ages of 5 and 15 years. On a per 
capita basis the decline in production has been from 
2 pairs in 1937 to only 1.14 pairs in 1940, a decline 
of 43 per cent. 

In contrast to the situation in boys’ shoes the market 
for misses’ and children’s shoes has expanded. Between 
the same two years 1927 and 1940, sales of this type 
of footwear increased by more than 344 million pairs. 
On a per capita basis the increase has been from 3.2 
pairs to 3.3 pairs. 

[TURN TO PAGE 248, PLEASE | 





ESTIMATED CONSUMPTION OF SHOES BY MAJOR TYPES 
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This 
TRADE MARK 


reputa tion: 


protect? yout 
Rating unifor in workability, and consis- 
tently lower i i Colonial Patent 
Leather makes shoes © ality for the same 

“41 for a lower price. 


price .-- OF of the same quality 
Here are the reasons tor Colonial's superiority: 


hides from sources producing 


1. Careful selection of 
d raw stock; 


most uniform and best conditione 
9. Use of the most advanced tanning methods (many 
of them e usive with us) under the supervision 
of the trade’s most competent experts, WNO SPE 
cialize on the production of patent leather only: 


irs, or ; ts “ie 
in the eee 
popu- , ee. ee: 3. Finishing by d methods and 
a per | a ae developed 6 rts; 
Bt weve 4, Exact and authentic coloring 
of fashior; 
lowers costs by keeping ouF 
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4 at hoes 5. Large distribution 
tanneries and japanning plate running ste@ ily. 
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s type Lee. Consequently, Colonial Patent. ot for foot, cent 

pairs. B Fae Oh for cent, gives the manufacturer better leather --- 

m 3.2 ; ae the retailer better quality -- - the wearer better 
“aeateroet . value. By specifying COLONIAL Patent you are 

2 protecting your reputation - - improving your 


LEASE | F : es S 
7 Sse ; es sales! 
COLONIAL TANNING COMPANY 
BOSTON, MASS. 
THESE COLONIAL COLORS ARE BEING WIDEL’ SAMPLED 
No. 258 Conge Brown No. 556 Bluejacket No. 99 Mascare 
No. 364 Novy Blue No. 446 Old Glory Blue Old Glory White 
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Our Industry at the Shoe Fair 


Fairchild Publications 
New York, N. Y. 

Fairy Forms 
Auburn, N. Y. 

Fairfield Shoe Co. 
Columbus, O. 

Falcon Shoe Co... 
St. Louis, Mo. 

Farmington Shoe Mfg. Co. 
Dover, 4 

Fashion-Bilt Shoe Co... 
Pontiac, Ill. 

Federal Shoe Co... 
Boston, Mass. 

Fein & Glass, Inc... 
Reading, Pa. 

Felters Co., Inc., The 
Millbury, Mass. 

Fern Shoe Co., The 
Los Angeles, Cal. 

Field and Flint Co. 
Brockton, Mass. 

Fikany Shoe Co. of New York, Inc. 

1035A-1036A 


. 529 
813A-814A 
167A 
815-816 

.. 1238A 
1041-1050-1051-1052 
532A-533A 


Rochester, N. Y. 
Fisher Shoe Co. 
Hudson, Mass. 
Fitchburg Dodd Shoe Mfg. Co. 
Fitchburg, Mass. 
Five Star Shoe Co., Inc. 
Long Island City, N. Y. 
Fleisher Shoe Co. 
Manchester, N. H. 
Flex-Walker Shoe Co. 
Athol, Mass. 
Florsheim Shoe Co., The 
: .. .556A-557A-604-605-606 
Chicago, Ill. 


Foote, John, Shoe Co., The 
Worcester, Mass. 

Ford Shoes 
New York, N. Y. 

Forest Park Shoe Co. 

.. .804-805-806-807-808-809-92 1! 

St. Louis, Mo. 

Franzen Shoe & Slipper Co. 
Worcester, Mass. 

Frederick Speier Footwear, Inc. 
Norwalk, Conn. 

Freedman & Sons, A., Inc. 
New Bedford, Mass. 

Freeman Shoe Corp. 
Beloit, Wis. 

Freeport Shoe Mfg. Co. 
Freeport, Me. 

Friedman Shelby Shoe Co. 
St. Louis, Mo. 

Frye, John A., Shoe Co. 
Marlborough, Mass. 

Fulton Sandals 
New York, N. Y. 

Ga-By Shoe Mfg. Co. 
New York, N. Y. 

Gale Shoe Mfg. Co..... 
North Adams, Mass. 

Gardiner Shoe Co., The 
Gardiner, Me. 

Garfield & Rosen. . 
Boston, Mass. 

Garrison-Wagner Co. 
St. Louis, Mo. 

General Shoe Corp. 
Nashville, Tenn. 

General Tire & Rubber Co., The. .935A-936A 
Corulyte Shoe Filler Division 
Akron, O. 

Gerber Shoe Co., Inc 
Lawrence, Mass. 

Gerberich-Payne Shoe Co... 
Mount Joy, Pa. 


1126A 
IH16A 
861A 
1150 
1130A 


1121 
2357 


859A 
833-834 

635 
1400-1401A 
1140A 
918-919-920 


. 709-712 
1251A-1252A 
1309A-1310A 

Booths 19-20-21-22-23 
.. -716-604A-605A-606A 


.. 1355 
639A-640A 


[CONTINUED FROM PAGE 79] 


GilAsh Shoe Co. 1133-1136 
Fitchburg, Mass. 

Gilbert Shoe Co., The. . 
Thiensville, Wis. 

Gill Publications, Inc., The 
Boston, Mass. 

Godman, H. C., Co., The 
Columbus, O. 

Gold Seal Rubber Co. 
Boston, Mass. 

Goldberg Bros., Inc. 
Haverhill, Mass. 

Goldberg, S., & Co., Inc. 
Hackensack, N. J. 

Golden Quality Shoe Co. 
Pittsfield, N. H. 

Goldstein, Julius, & Sons Co. 
Boston, Mass. 

Goldstein, S. L. 
Boston, Mass. 

Good-Will Slipper, Inc. . 
Manville, N. J. 

Gordon, Reuben, Shoe Co., Inc. 
Philadelphia, Pa. 

Gotham Shoe Mfg. Co. 
Binghamton, N. Y. 

Gray Bros. Shoes, Inc. 
Syracuse, N. Y. 

Great Northern Shoe Co. 
Manchester, N. H. 

Great Western Shoe Co. 
Milwaukee, Wis. 

Green, Daniel, Co. 
Dolgeville, N. Y. 

Green, W. S., Co. 
Williamsport, Pa. 

Green Shoe Mfg. Co., The 
Boston, Mass. 

Greenwich Footwear Corp. 
Greenwich, Conn. 

Gregory & Read Co. 
Lynn, Mass. 

Grossman Shoe Co. 
Parkersburg, W. Va. 

Grosvenor, C. A., Shoe Co. 
Worcester, Mass. 

Groves Shoe Co. 
Chicago, ill. 

Hagerstown Shoe & Legging Co.. The 
Hagerstown, Md. 

Hagerty, P., Shoe Co., The 
Washington Court House, O. 

Alfred Hale Rubber Co. 
North Quincy, Mass. 

Hallowell Shoe Co. 
Hallowell, Me. 

Hamilton, Scheu & Walsh Shoe Co. 

9I3A-914A-915A-956A 


1001-1002 
Booth 7 
718-719-720 
1266 
1162A-1163A 
ITIZA-LLI4A 
1g 

1359A 

1303A 

1251 

958A 

IIIOA 
644A-646A 
539A-553A 
1605-1606 
609A-612A 
.. LIA 
630A-632A 
856A 
648A-653A-656A 
621A-622A-623A 
1148-1149 
1201-1202 

766A 
66! 

. 668 


1233-1236 


St. Louis, Mo. 
Hanan & Son, Inc. 
Chicago, Ill. 
Hannahsons Shoe Co. 
Haverhill, Mass. 
Harlic Bag Co......... 
S. Norwalk, Conn. 
Harold Shoe Co. 
Haverhill, Mass. 
Harvard Shoe Co...... 
Rochester, N. H. 
Hazzard, R. P., Co. 
Augusta, Me. 
Headway Shoe Corp. 
Webster, Mass. 
Hecker Products Corp. 
Indianapolis, Ind. 
Heel Hugger Shoes, Inc 
.....«. 700-701 A-702A-707A-708A-709A 
Auburn, N. Y. 


... 430A 
1117-1128 
.. 932A 
1253 
.. 1218 
. .539 
.. 1257 


Booth 18 


Room 
Heel Latch Shoes BISA 
St. Louis, Mo. 
Heilbrunn, J., & Sons 
Rochester, N. Y. 
Herbst Shoe Mfg. Co. 
Milwaukee, Wis. 
Hermal Shoe Co. 
Everett, Mass. 
Heywood Boot & Shoe Co. 
Worcester, Mass. 
Hide and Leather and Shoes 
Chicago, Ill. 
Highland Shoe, Inc. .. 1162 
Lewiston, Me. 
Hirsch & Slater, Inc. 
Boston, Mass. 
Folland-Racine Shoes, Inc. 57 
Holland, Mich. 
Holly Shoe Co. 
Littleton, N. H. 
Holmes, Stickney and Walker, Inc. 


1356 
833A-834A 
. 1100-1 1O1A-1159A-1 160A 
519A-520A 

Booth |2 


1102A-1103A 


5 Oe n cc TI3A-749A 
Portland, Me. 

Holtz, Herbert, Shoe Co., Inc. 
Haverhill, Mass. 

Horn & Short Shoe Co. 
Natick, Mass. 

Horwitz, Vincent, Co., Inc. 
Altoona, Pa. 

Hubbard Shoe Co. 
Milwaukee, Wis. 

Hubbard Shoe Co., Inc. 
Rochester, N. H. 

Huiskamp Bros. Co. 
Keokuk, la. 

Huntington Shoe Co., Inc. 
Huntington, Ind. 

Huth & James Shoe Co. 


1224A-1225A 
851-852 
1144-1145 

830A 
1215-1216-1230 
836-837-838 


930A 


715A-718A-719A-720A 
Milwaukee, Wis. 
Hyde, A. R., & Sons Co. 
Cambridge, Mass. 
Ideal Shoe Mfg. Co. 
Milwaukee, Wis. 
Inter-Allied Slipper Co., Inc. 733 
Jersey City, N. J. 
Interstate Shoe Co. 
Manchester, N. H. 
Interstate Slipper Co., Inc. 
Easthampton, Mass. 
Ireland, R. B., Shoe Co. 
Dover, N. H. 
Jacob, H., & Sons, Inc. 
Brooklyn, N. Y. 
Jacobs, A., & Sons Co., Inc. 
Lynn, Mass. 
Jacobson, Nathan 
Boston, Mass. 
James Shoe Mfg. Co., The 
Milwaukee, Wis. 
Jarman Shoe Co.... 
Nashville, Tenn. 
Jay Shoe Mfg. Co. 
Cambridge, Mass. 
Jefferson Shoe Co. 
St. Louis, Mo. 
Jerro Bros. . 
New York, N. Y. 
Jersey Footwear, Inc. 
Passaic, N. J. 
Johansen Bros. Shoe Co., Inc. 
.9IBA-9I9A- 
920A-921 A-922A-923A-924A-925A -926A 
St. Louis, Mo. 
Johnson Baillie Shoe Co. 
Millersburg, Pa. : 
[TURN TO PAGE 128, PL ASE) 


1101-1102 


644-645 


660A 

1157 

1211 

1131-1138 

1137 

1309 

941 A-942A-943A 
605A 
1219-1220-1227 
962-964-966-907A -908A 
2339A-2340A 


1262 





28, 1940 
o 
IF 


Room 
..BISA 


1356 
33A-834A 
PA-L160A 
19A-520A 


Booth 12 


D2A-1 103A 


T13A-749A 
24A-1225A 
851-852 
1144-1145 
830A 

- 1216-1230 
336-837-838 


930A 


-719A-720A 
1101-1102 
644-645 
733 
660A 
1157 
1211 
1131-1138 
1137 
1309 
-942A-943A 
605A 
9-1220-1227 
,-907 A-908A 
339A-2340A 
1262 

DI9A- 
.-925A-926A 
1118 


8, PLEASE] 


Up-to-the-Minute Styles 

1. Coler 5620 Monco, with color 
5643 Monceo (embossed Cow- 
Girl Saddle) 

2. Color 7580 Oxford, Light shade 
with color 7578 Oxford 


Ansonian « Exeter 


Yucatan - Montan 


for Loafer Type Shoes 


Company — 


CINCINNATI WEW YORK 
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And Our Industry 
\ , service in leathers has been a distin 


C guished service to the shoe industry and to America, the 
best shod country in the world. And, the leathers for the 


best of these shoes have been Northwestern leathers. Shoes 


for the great army of peace, marching from the toddlers’ first 


step through carefree childhood, to the estate and respon- 


sibility of men and women. Shoes for play, for sport, for 
work, whatever the type may be, these shoes are better 


shoes, because they’ve been made of Northwestern leathers 











28, 1940 
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try! ..In Peace And In War 










a distin : —— 
, A. the great National Defense Program hits its 
erica, the stride, shoes and the part they play become increas- 
= for the ingly important. Shoes for a marching army, shoes for 

a working army, built to a standard higher than that of 
ars. Shoes ; 

any country in the world. Northwestern meets and 
Hers’ first beats those rigid government tests. Kitchener is a tough 
d respon- leather, durable and pliable, even after exposure to ex- 

; tremes of heat, cold and water. Proven on the muddy 

sport, tor ; 

fields of Flanders during the last war, KITCHENER 
are better is a better leather today because of this terrific test. 
a leathers A better leather for America too, for shoes to be worn 


in its foundries, steel mills, and on its great wheat farms. 


YOUR SPECIFICATION of a Northwestern leather, 
whether it be KITCHENER, or any of the other leathers 


NORTHWESTERN — 
LEATHERS 


comprising this great service, will make your shoes 
better and more salable merchandise. 


Elko 
Sootan 
Kitchener 
Russide 


sterBeather Company Trust 


BOSTON, MASSACHUSETTS Deerskin 


Chrome Custom 
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Our Industry at the Shoe Fair 


Room 


Johnson-Stephens & Shinkle Shoe Co. 
821 -822-823-824-825-826-828-829- 
830 - 839 - 840-84 | -842-843-844-850-856-857 
St. Louis, Mo. 
Johnsonian 
Endicott, N. Y. 
Johnston & Murphy 
Newark, N. J. 
Jones & Vining Co. 
Brockton, Mass. 
Joyce, Inc. ... 
Pasadena, Cal. 
Julian & Kokenge Co. 
Columbus, O. 
Justin Boot & Shoe Co. 
Fort Worth, Tex. 
Juvenile Shoe Corp. 
St. Louis, Mo. 
K. B. S. Shoe Co. 
Nashville, Tenn. 
Kane, Dunham & Kraus, Inc. a 
1056-1057-1058-1059-1060-1061 
St. Louis, Mo. 
Keith, Geo. E., Co.... .515A-517A-528A-530A 
Campello, Brockton, Mass. 
Keith, Keith & McCain Co. 
Rockland, Mass. 
Kesslen Shoe Co. , 
P 1103-1 104-1 105-1 106-1107-1108 
Kennebunk, Me. 
Keystone Slipper Co. 
Philadelphia, Pa. 
Kimel Shoe Corp. 
Claremont, N. H. 
Kingston Shoe Co., The 
Nashville, Tenn. 
Kirsch Blacher Co., Inc. 
New York, N. Y. 
Kleinert's Shoe Division 
College Point, N. Y. 
Klev-Bro Shoe Co., inc. 
Derry, N. H. 
Kleven Shoe Co. 
Spencer, Mass. 
Knight Slipper Mfg. Corp. 
Brooklyn, N. Y. 
Knipe Bros., Inc. 
Ward Hill, Mass. 
Knomark Mfq. Co., Inc. 
Brooklyn, N. Y. 
Kopman-Woracek Shoe Co. 
Flat River, Mo. 
Koss Shoe Co., Inc. 
Auburn, Me. 
Kreider, A. S., Shoe Co. 
Annville, Pa. 
Kreider, A. S., Shoe Mfg. Co. 
Elizabethtown, Pa. 
Kreider, A. S., & Son Co., The 
Palmyra, Pa. 
Kreider's, W. L., Sons Mfg. Co., Inc. 
, _TIZTA-1122A-1123A 


.651A 

. .726 

. 536 
624A-626A 
504-505-507 
532 
609-612 

. 604A 


1022-1023-1024 


712A-731A 
1221A-1222A-1223A 
604A 

1360A-1361A 

. 753 

1223-1224 
1204A-1205A-1206A 
. 628 
. 516 


533 
1053A-1054A 
1051A 

1052A 


Palmyra, Pa. 

Krippendorf-Dittmann Co., The 
Cincinnati, O. 

Kyros, P., Shoe Co., Inc.. 
Lynn, Mass. 

La Belle Footwear, Inc... 
New York, N. Y. 

Laconia Shoe Co., Inc. 
Laconia, N. H. 

Laird, Schober & Co., Inc... 
Haverhill, Mass. 

La Marquise Slipper Co., Inc. 
New York, N. Y. 

Lambertville Division of The 

Rubber Co. 

Rock Island, Ill. 


[CONTINUED FROM PAGE 124] 


Room 


Lencaster Shoe Co. . . 756 
Elizabethtown, Pa. 

Landis Shoe Co. . 
Palmyra, Pa. 

Langer-Lippman Co. 
Boston, Mass. 

La Valle, Inc. ... 
New York, N. Y. 

Lebon Shoe Co. 
Malden, Mass. 

Lederer Co., The 
New York, N. Y. 

Leighton's, Fred, Mexican Imports 
New York, N. Y. 

Lennox Bags 
St. Louis, Mo. 

Lenox Shoe Co., Inc. 
Freeport, Me. 

Leonard & Barrows Shoe Co. 
Middleboro, Mass. 

Lester Shoe Co. 
Chelsea, Mass. 

Leverenz Shoe Company 
Sheboygan, Wis. 

Levine, Al & Sol 
Boston, Mass. 

Levine, Ben D., & Associates 
Chicago, Ill. 

Levi-Weiss Sales Co. 
Chicago, Ill. 

Lima Cord Sole & Heel Co., The 
Lima, O. 

Lincoln Shoe Co. 
Haverhill, Mass. 

Lind Shoe Co. 
Worcester, Mass. 

Lion Shoe Co., Inc. 
New York, N. Y. 

Lippert Bros., Inc. 
Brooklyn, N. Y. 

Little Falls Felt Shoe Co. 
Little Falls, N. Y. 

Little Welt Shoe Co. (Div. General 

Shoe Corp.) 721-722-723 

Nashville, Tenn. 

Locke, Dr. M. W., Juvenile Shoes 
Humboldt, Tenn. 

Lecke, Dr. M. W., Shoes 
Columbus, O. 

Lockwedge Corp. of Am. 
Columbus, O. 

Longini Shoe Mfg. Co. 
Cincinnati, O. 

Lorman, Shoe Stylist 
New York, N. Y. 

Louis Shoe Co. 
Amesbury, Mass. 

Lown Shoes, Inc. 
Auburn, Me. 

Lucey, John E., Shoe Co. 
Middleboro, Mass. 

Lucille Footwear Co. 
Williamsport, Pa. 

Mackey, J., & Son... 
Jersey City, N. J. 

Maine Shoes, Inc. 
Auburn, Me. 

Maistrosky, S. J., Inc. 
Boston, Mass. 

Manistee Shoe Mfg. Co. 
Manistee, Mich. 

Marilyn Sandal Corp. 
Stoneham, Mass. 

Marion Shoe Division... 
Daly Bros. Shoe Co. 
Marion, Ind. 

Marks, L. V., & Sons Co., The 
Cincinnati, O. 


— 
1350-1351 
2339-2340 

1331 

858, Booths 4-5 
1054 
8, Third Floor 
1152 

553 
1233A-1234A 
640 


717 
HI6IA 
1154A 
1313 
ITTIA-1158A 
. .660 


502A 
504A 
504A-505A-507A 
1062A 

1159 

.1140 
1218A-1219A-1220A 
553 

1I57A 

763A 
1I8A-119A-1120A 

.. 1358 
835A-836A 
..1231 


560A 


Room 


Marshall, Meadows & Stewart, Inc... 601-602 
Auburn, N. Y. 
Martin Tickelis Shoe Co. 
Ipswich, Mass. 
Masterbilt Shoemakers (Div. of Crad- 
dock-Terry Shoe Corp.).. 
Lynchburg, Va. 
Mathes, |., & Sons Shoe Co. 
St. Louis, Mo. 
Maybury Shoe Co. 
Rochester, N. H. 
Mayer, Fred A., Shoe Co. 
Milwaukee, Wis. 
Mayer-Herman Co. 
Brooklyn, N. Y. 
Mayville Shoe Corp. 
Mayville, Wis. 
McAfee, Alan 
London, Eng. 
Mears, Fred W., Heel Co., Inc. 
St. Louis, Mo. 
Medwed Footwear Co. 
Bangor, Me. 
Meis, Charles, Shoe Mfg. Co., The 


1244 


521A-523A 
928A 


840A 


; 618-619-620 
Cincinnati, O. 

Melrose Slipper Co., Inc. 
Little Falls, N. Y. 

Mendle Printing Co. 
St. Lowis, Mo. 

Menihan, J. G., Corp. 
Rochester, N. Y. 

Metro-Craft Shoe Co. 
Manchester, N. H. 

Metropolitan Shoemakers, Inc. 
Chicago, Ill. 

Meyer, Frank C., Co., Inc. 
Brooklyn, N. Y. 

Middletown Footwear, 
Middletown, N. Y. 

Mid-States Shoe Co. 
Milwaukee, Wis. 

Milford Shoe Co. ; 547 
Milford, Mass. 

Milius Shoe Co. 912-913-914- 

915-931 -938-939-940-950-954-955-956-957 

St. Louis, Mo. 

Miller, 1., & Sons, Inc. 
Long Island City, N. Y. 

Miller, Hess & Co. 
Akron, Pa. 

Miller Orthopedic Shoes 
Cincinnati, O. 

Milton Shoes, Inc. 
Lawrence, Mass. 

Milwaukee Shoe Co. 
Milwaukee, Wis. 

Minor, P. W., & Son, Inc. 
Batavia, N. Y. 
Mitchell Shoe Co. 

; 1103-1 104-1 105-1 106-1 107-! 108 

Biddeford, Me. 

Modern Miss Footwear 
Milwaukee, Wis. 

Monarch Shoe Co. 
Chicago, Ill. 

Monarch Shoe Co., Inc. 
Cambridge, Mass. 

Mond! Manufacturing Co., The 
Oshkosh, Wis. 

Moose River Moccasins 
Old Town, Me. 

Mosinger Bros. 
St. Louis, Mo. 

Moulton-Bartley, Inc. 
St. Louis, Mo. 

Mound City Shoe Co. 
St. Louis, Mo. , 

[TURN TO PAGE 130, PLEASE) 


1202A-1203A 
855A 
959-960-96! 
661A 

943-944 
903-1203 
735A-736A 


Inc. 


642-644-645-646-647 


2301-2302-2319 
1123-1124 
857A-858A 
1146,1147 
732A-T41A 


602A 


716A 
9ILA-912A 
1229 

149A 

860-86! 
1311A-1312A 
1055A-1056A-1057A 
922-923-914 





r 28, 1940 
* 

Room 

601-602 


.. 1244 


-rad- 


945-346 


1258 
521A-523A 
928A 


840A 


"618-619-620 
202A-1203A 
BS5A 
959-960-961 
661A 
943-944 
903-1203 
735A-736A 
1-645-646-647 
547 

3-914- 
+-955-956-957 
101-2302-2319 
1123-1124 
857A-858A 
1146, 1147 
732A-T41A 


602A 


106-1 107-1108 
716A 
QILA-GI2A 
im 

1149A 

860-86! 

130 1A-1312A 
\-1056A - 1 057A 
922-923-914 


130, PEASE) 


é 


‘ -. 


é 
é 


i> 


ILM 


between insole and outsole — heel to toe — 
so that men may walk as they ride —“On ait! 


See the Ice Block Test (shown above)iand the 
ms Test. See Airfilm thwart coldandheat! 

the Water Displacement Test — proving 
that Airfilm is 61% air! 


See the Sugar Lump Test—and the other fas- 
Cinating demonstrations that show why hand- 
some Crosby Square Airfilm Shoes are meeting 
with such remarkable success all over the 
country — building business and profits “like 
magic” for alert retailers. 

Pay a visit to the Crosby Square-Airfilm "House 
of Magic.” Room 646 — Stevens Hotel — near 
the regular Crosby Square display — rooms 
642 and 647. Let us prove we can turn your 
minutes there into 


f Crosby eel" = 58 
mn of Mid Store Si e Co.) | 


HOES %& 


7 


odney COurt Shoes 


a 
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Our Industry at the Shoe Fair 


Room 
739A-740A 


Municipal Shoe Co., Inc. 
Broo , A 


fn, 
Murray Shoe Co., Inc. 
Melrose, Mass. 
Muskin Shoe Co. 
Millersburg, Pa. 
Mutual Shoe Corporation 
Marlboro, Mass. 
Myers, D., & Sons, Inc. 
Baltimore, Md. 
Myrna Shoe Co. 
Manchester, N. H. 
National Shoe Corp. 
Marlboro, Mass. 
National Shoe & Leather Co., Inc. 
Epping, N. H. 
National Shoe Mfg. Co., Inc... .1228A-1229A 
Worcester, Mass. 
Natural Bridge Shoemakers (Div. of 
Craddock Terry Corp.) 822A-823A 
Lynchburg, Va. 
Naturalizers 804A-805A-806A-807A-808A 
St. Louis, Mo. 
Nettleton, A. E., Co. 
Syracuse, N. Y. 
Norma Footwear Corp. 
Brooklyn, N. Y. 
Norway Shoe Co. 
Norway, Me. 
Novelty Slipper Co., Inc. 
Port Jervis, N. Y. 
Nunn-Bush Shoe Co. 
Milwaukee, Wis. 
O'Donnell Shoe Co. 
Humboldt, Tenn. 
Old Colony Shoe Co. 
Brockton, Mass. 
Osteo-path-iks 
Belgium, Wis. 
O'Sullivan Rubber Co., Inc. 
Winchester, Va. 


1241A 

617 
1361-1362 
637A 
1226A-1227A 
619A-620A 
1259 


512-513 
1112 
1161 
916 
601A 


560 
1411-1412 
1028 


1031A-1038A 
New York, N. Y. 

Ponther-Panco Rubber Co., Inc. 
Chelsea, Mass. 

Paradise Shoes 
St. Louis, Mo. 

Paragon Slipper Co., Inc. 
Cohoes, N. Y. 

Paramount Custom Footwear 

. .904-905-906-907-908-909-9 10 


929-930 
1005- 1007-1009 


St. Louis, Mo. 
Paramount Slipper Co., Inc. 
Garfield, N. J. 
Pennant Shoe Co. 
St. Louis, Mo. 
Pereles Bros., Inc. 
Milwaukee, Wis. 
Peters Shoe Co. 
St. Louis, Mo. 
Pfeiffer, Frank H., Co., Inc. 
Worcester, Mass. 
Phileo Shoe Corp. 1059A-1060A-1067A 
Bangor, Me. 
Philips Shoe Mfg. Co. 
Haverhill, Mass. 
Pied Piper Shoe Co. 
Wausau, Wis. 
Plout-Butler, Inc. 
Cincinnati, O. 
Pli-Mode Shoe Co.. 
Everett, Mass. 
Plymouth Rubber Co., Inc. 
Canton, Mass. 
Poll Parrot Shoes. . 
Pertepe thes tile. Co 
ortage 'g. Co. 
Milwaukee, Wis. 


11O7A-1108A 
962A-964A-966A 
916A 
818-819-820 

15 


1134 

757A 

444A-451A 

1100-1 101A-1 159A-1 160A 
1032A 
818A 
56! 


[CONTINUED FROM PAGE 128] 


Room 


Porter Shoe Co. 1132 
Milford, Mass. 

Posner's, Dr., Scientific Shoes 
Allentown, Pa. 

Preston Shoe Co., Inc. 
Lynn, Mass. 

Progress Shoe Co., Inc. 
Brooklyn, N. Y. 

Prudential Shoe Mfg. Co., Inc. 
New York, N. Y. 

Putterman Footwear Corp. 
Brooklyn, N. Y. 

Queen Quality Shoe Co. 

939A -940A - 950A -951A-952A-953A-954A 

St. Louis, Mo. 

Rand Shoe Co. 
Boston, Mass. 

Rao Footwear Corp. 
New York, N. Y. 

Rasmussen Shoe Co. 
Westboro, Mass. 

Raymond Shoe Co. 
Raymond, N. H. 

Recordia Manufacturing Co., Inc. 
New York, N. Y. 

Red Cross Shoes 
Cincinnati, O. 

Red Goose Shoes 
St. Louis, Mo. 

Reece Wooden Sole Shoe Co. 
Columbus, Nebr. 

Reed, E. P., & Co. 
Rochester, N. Y. 

Reed, Dr. A., Cushion Shoes 
Chicago, Ill. 

Republic Shoe Co. (Div. General Shoe 

Corp.) 

Atlanta, Ga. 

Restful Footwear Co. 
Jersey City, N. J. 

Reuben Gordon Shoe Co.., Inc. 
Philadelphia, Pa. 
Rice-O'Neill Shoe Co. 1016-1018-1019-1620 

St. Louis, Mo. 
Richland-Davidson Shoe Companies 
Nashville, Tenn. 
Robbins & Weitz 
New York, N. Y. 
Roberts-Hart, Inc. 
Keene, N. H. 
Reberts, Johnson & Rand 
St. Louis, Mo. 
Rochester Shoe Tree Co. 
Rochester, N. Y. 
Rockingham Shoe Co. 
Newmarket, N. H. 
Rogers Bros. Shoes, Inc. 
Boston, Mass. 
Rondeau, H. O., Shoe Co. 
Farmington, N. H. 
Rosenthal & Doucette, Inc. 
Beverly, Mass. 
Roth, Rauh & Heckel, Inc. 
Cincinnati, O. 
Royal Metal Mfg. Co. 
Chicago, Ill. 
Royce Shoe Co... 
Newmarket, N. H. 
Rubin Bros. Footwear 
New York, N. Y. 
Rubin, Irvin ... 
New York, N. Y. 
Ruth Shoe Co. 
Newburyport, Mass. 
Saco-Moc Shoe Corp. 
Portland, Me. 
Safran-Sundel Shoe Co. 
Boston, Mass. 


636 
141A 
1110 
1166 


1109 


1314 

.724 

764 
1260-1261 
835 

445A 

920 

927 

Suite 2306 
430A 


546 
1266A-1267A 
957A 


606A 
932A 
817 
818A-819A-820A 
Booth 3 

1212 
1304A-1305A-1306A 
1205-1206 
933-934-935-936 
663A-654A-666A 
Booth 9 

1213 

1214-1255 
1335A-1336A 
1239A-1240A 
831-832 
1357 


Room 


Soks, M. J., Shoe Corp. 1300-13014 
New York, N. Y. 
Salenfriend, L., & Co., Inc. 
Brooklyn, N. Y. 
Salvage, Louis H., Shoe Co. 
Manchester, N. H. 
Selvage-Molloy Shoe Co. 
Manchester, N. H. 
Samuels Shoe Co. 
..9-10 (3rd fir.) West Assembly Room 
St. Louis, Mo. 
Sandler, A., Co. 
Boston, Mass. 
Sandler, A., Co. 
Sportster Londonaire Bootmakers Div. 
Boston, Mass. 
Soul Brothers 1165 
Chicago, Ill. 
Schawe-Gerwin Co., The 
Cincinnati, O. 
Schneider Shoe Co. 
St. Louis, Mo. 
Scholl Mfg. Co., Inc., The 
Chicago, Ill. 
Scholnick Shoe Corp 
Boston, Mass. 
Schwartz & Benjamin 
New York, N. Y. 
Selby Shoe Co., The 
Portsmouth, O. 
Service Handbag Co. 
New York, N. Y. 
Servus Rubber Co., The 
Rock Island, Ill. 
Sewanee Shoe Co. (Div. of General 
Shoe Corp.) 
Atlanta, Ga. 
Shapiro, A., Inc. 
Boston, Mass. 
Sherman Bros. Mfg. Co. 
South Norwalk, Conn. 
Shields Slipper Corp. 
Bombay, N. Y. 
Shoe Form Co., Inc. 
Auburn, N. Y. 
Shoe and Leather Reporter 
Boston, Mass. 
Shu-Stiles, Inc. 
St. Louis, Mo. 
Sibulkin Shoe Co., Inc., The 
Manchester, N. H. 
Simplex Shoe Mfq. Co. 
Milwaukee, Wis. 
Sinbac Shoe Co. 
Chicago, Ill. 
Slater, C. B., Co. 
South Braintree, Mass. 
Smartsty!l Shoe Co. 
Milwaukee, Wis. 
Smith, G. Edwin, Shoe Co. 
Columbus, O. 
Smith, J. P., Shoe Co. 
Chicago, Ill. 
Somersworth Shoe Co. 
Somersworth, N. H. 
South Berwick Shoe Co., Inc. 
South Berwick, Me. 
Southern Shoe Mfq. Co., Inc. 
Hagerstown, Md. 
Spalsbury-Steis-Deevers Shoe Co. 
ois .....Nerth Ballroom, Third Floor 
Fredericktown, Mo. 
Specialty Shoe Mfg. Co. 
Cambridge, Mass. 
Sport Specialty Shoemakers, Inc. 
Chaffee, Mo. 
[TURN TO PAGE 132, PL ASE] 


12534 
521-522 
522-523 


76\A 


760A 


664-666 

1338A 

1029-1030 

736 

1015 
757-760-761 -763 
932A 


929A 


723A 

1266 

837A 

1254 

656 

855 

1311-1312 
1235A-1236A 
704-706-815A 
1 156A 

Suite 2306A 
1258A 
734-735 

430A 
1129-1130 


1152A 


TISOA-I 151A 


142A 


932-937 
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$00-1301A 
1253A 
521-522 


522-523 


bly Room 
T6\A 
. Less than 1 Ib. pressure 
760A WA flexes this Sbicca-Del Mac 
i shoe double. 





1165 
664-666 
1338A 
1029-1030 
73% 
| SE eS 
_ vet discovered is the equal 
60-761-763 of GENUINE LEATHER! 
932A 
929A 
eral 
723A 
1266 
837A | This shoe 
1254 HH (not a Sbicca-Del Mac) 
ai requires 10‘ lbs. pressure to flex. 
855 Wii 
1311-1312 || SBICCA-DEL MAC PROCESS alome CAN GIVE YOU THIS 
sae hl flexibility 
coun 1 | mafchiess flex ! 
1156A | i 
" in superior Most women know that nothing can equal 
er ALL LEATHER ali-leather sole construction for comfort, for 
—_— Times tiuiam § flexibility, for satisfactory wear... that, in any 
aap Aaa climate, genuine leather soles are the most 
— a healthful for the human foot. Quality shoe manufacturers and retailers have 
caliies I |||) been quick to realize that Sbicca-Del Mac construction is assurance of all-leather 
1 152A wil 


|| bottoms... Insole as well as outsole! For by this process, both parts 
50A-1 151A WT NT PY," \W)) ere split from a single leather sole blank. And only top-grade leathers are suit- 
¥ able for such use. The tremendous, and daily increasing production of shoes 
made by the Sbicca-Del Mac Process, indicates the wide public acceptance of, 
and demand for all-leather bottom construction in preference to any otherl 


932-937 Hi H, ' 
, eissse] il) SBICCA-DEL MAC wc - mene state auc - new york 


Third Floor 


| 142A HH AA BS | 
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Our Industry at the Shoe Fair 


Stacy-Adams Co. 
Brockton, Mass. 

Star Shoe Manufacturing Co. 
Boston, Mass. 

Statler Shoe Co., The 
Nashville, Tenn. 

Stein, A. H., Co..... 
Haverhill, Mass. 

Sterling Shoe Co., Inc. 
Auburn, N. Y. 

Stetson Shoe Co., Inc., The 
South Weymouth, Mass. 

Stillman, H. C., Shoe Co. 
Lawrence, Mass. 

Stone Tarlow Co., Inc. 
Brockton, Mass. 

Sun Shoe Mfg. Co. 
Chicago, Ill. 

Superior Shoe Co. 
Chicago, Ill. 

Superior Shoe Co. 
Boston, Mass. 

Supreme Shoe Mfaq. Co., Inc. 
Long Island City, N. Y. 

Swan Shoe Co., Inc. 
Baltimore, Md. 

Tenners'’ Council of America 

.Boulevard Room 


604A 

1135 
1239-1240 
613A-617A 
1221-1222 
545 

1256 
917-928 
1339A-1340A 
rit 


1133A-1134A 


New York, N. Y. 
Taylor, E. E., Corp. 
Boston, Mass. 
Teeple Shoe Co. 
Waupun, Wis. 
Tober-Saifer Shoe Co. 
103 1-1032-1033-1034-1035-1036-1037-1038 
St. Louis, Mo. 
Tred Step Shoes 
New York, N. Y. 
Triple Novelty Footwear Co. 
Brooklyn, N. Y. 
"Tween Time Footwear 
Milwaukee, Wis. 
Tupper, Inc. .... 
Hoboken, N. J. 
Tweedie Footwear Corporation. ... 
..«.. .9O4A-905A-906A 


542A 


535A-536A 


607A 
1014-1055 
TITA 


. . 1021-1025-1026-1027 


Jefferson City, Mo. 
United Footwear Mfg. Co., Inc... 
Chicago, Ill. 
U. S. Rubber Co. 
New York, N. Y. 
United Last Co. 
Boston, Mass. 


852A 
1237-1238 
561A 


Decatur Store 
Has a New Manager 


DecaTuR, ILL. —E. H. Richards of 
Livingston, Mont., has been appointed 
manager of the Miller-Jones Shoe Store 
at 217 N. Water Street, to succeed 
John Palazzo, who has returned to the 
company’s home office at Columbus, O. 

While in Livingston, Mr. Richards 
was merchandise manager and shoe 
buyer for all the stores of the J. N. 
McCracken department chain, operating 
in Idaho, Montana, Washington, and 
Wyoming. Prior to this, he was man- 
ager of Block’s shoe store in Wenat- 
chee, Washington. 

Mr. Richards has announced that 


[CONTINUED FROM PAGE 130] 


Room 
United Shoe Machinery Corp. ; 


...... .S44A-546A-548A-Boulevard Room 
Boston, Mass. 
United States Shoe Corp., The . .450-A 
Cincinnati, O. 
Universal Shoe Corp. 
Sanford, Me. 
Unity Shoemakers Corp. 
Haverhill, Mass. 
Uptown Shoes .. 
St. Louis, Mo. 
Valley Shoe Corp..... 
St. Louis, Mo. 
Vamos, Alfred As 
New York, N. Y. 
Vardaman Shoe Co. 
St. Louis, Mo. 
Vibrant Step (Div. Gardiner Shoe Co.) .1250A 
Gardiner, Me. 
Viner Brothers Moccasins 832A 
Bangor, Me. 
Virginia Shoe Co. 
Fredericksburg, Va. 
Vitality Shoe Co..... sie 
863-864-866-862A-863A-864A-866A 
St. Louis, Mo. 
Vulcan Corp. 651-652 
Portsmouth, O. 
Waldman Bros. 
New York, N. Y. 
Wales Import Co., Inc. 
New York, N. Y. 
Walkin Shoe Co., The 
Schuylkill Haven, Pa. 
Wail-Streeter Shoe Co. 
North Adams, Mass. 
Walton, A. G., & Co. 
Boston, Mass. 
Ware Shoe Corp. 
Ware, Mass. 
Washington Shoe Co. 
Salem Depot, N. H. 
Waterbury, S., & Son Co. 
Brooklyn, N. Y. 
Wear Best Footwear, Inc. 
Brooklyn, N. Y. 
Weber Shoe Co. 
St. Louis, Mo. 
Webster Shoe Corp. 
Webster, Mass. 
Weil, M. K., Shoe Co. 
St. Louis, Mo. 
Weinbrenner, Albert H., Co. 
Milwaukee, Wis. 
Well Worth Slipper Co., Inc. 
Honesdale, Pa. 


1304-1305-1306 
900-901A 

. 820A 

3-4-5-6, Third Floor 
633A-634A 
812-813-814 


.. 1029A 


91 

1362A 

633 
550A-551A 
749-750 
1303 

1141 
1033A-1034A 
.. 1163 
1126 
1359-1360 
1OlIA 


Francis Gerth of Kankakee, IIl., is his 
new assistant manager in Decatur, and 
that Miss Maybelle McClure of Decatur 
is in charge of hosiery and will also 
serve as cashier. 


Stores Furnish Shoes 
For Fashion Show 


MILWAUKEE, Wis. — Approximately 
25,000 persons attended the Milwaukee 
Journal’s Aqua Star and Style Show 
in the Milwaukee Auditorium, recently. 
Fashion presentations in connection 
with the show were by Miss Hope 
Cochrane, Style Creators’ Guild, Chi- 
cago. Shoes for the fashion models 


Room 


Werman, A., & Sons, Inc... .. 707-708 
Brooklyn, N. Y. 
W. Kennebunk Welt Co. 
- oe sss $103-1104-1 105-1 106-1 107-1108 
W. Kennebunk, Me. 
Weyenberg Shoe Mfg. Co... ' 
sees. ~~-500-501A-828A-829A 
Milwaukee, Wis. 
Whitman Publishing Co.. 
Poughkeepsie, N. Y. 
Wiley-Bickford-Sweet Corp... 
_" HIZ1A-1132A-1138A 


Booth 17 


Worcester, Mass. 
Willits Shoe Co... . 
Halifax, Pa. 
Winchell Shoe Mfg. Co. 
Natick, Mass. 
Winthrop Shoe Co. 
St. Louis, Mo. 
Wise Shoe Co. 
Exeter, N. H. 
Wohl Shoe Co. 
1014A-1015A-1016A-1018A- 
1019A-1020A-1021A-1022A-1923A-1024A 
St. Louis, Mo. 
Wolf, A. N., Shoe Co. 
Denver, Pa. 
Wolf, Sam B., Sons Co. 
Cincinnati, O. 
Wolff Tober Shoe Co. 
‘ 1004A-1005A-1006A-1007A-1009A 
St. Louis, Mo. 
Wood & Smith Shoe Co. 
Auburn, Maine 
Woodard and Wright Last Co. 
East Bridgewater, Mass. 
Wright Arch Preserver Shoes 
Rockland, Mass. 
Wright, E. T., & Co., Inc 
Rockland, Mass. 
Zulick, J. S. & Co. 
Orwigsburg, Pa. 


Additions to Exhibitors List 


Received Too Late for Alphabetical 
Classification 


Cork-Ees Shoes, Inc. 
Brooklyn, N. Y. 

Economy Shoe Co... 
Beverly, Mass. 

Algy Shoe Co. 
Everett, Mass. 

T. J. Edwards, Inc. 
Boston, Mass. 


635A-636A 
.. 1210A 
534-550 


1139 


1122-1125 
620A 


1127A 
534A 
616 


613 


were furnished by Packard-Rellin and 
Straus’ Modern Miss Shoe store. Net 
proceeds from the affair are being do- 
nated to the Journal’s Goodfellow Fund. 


Postpones Opening 


Detroit, Micu.—Frank Schecter, 
who formerly operated MiLady Shoe 
Shop at Gratiot and Harper, and who 
was forced to vacate at that location 
for the widening of the avenue, an- 
nounced the postponement of the open- 
ing of his new store at Gratiot and 
Van Dyke, scheduled for Dec. 1. The 
new store, which is to be one of the 
most modern shoe stores in the city, is 
expected to be completed by March 1. 
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H oO EMA K I N G, one of the most ancient 


crafts, received a magic modernizing touch in the recent year of 1929 when 
the first Compo Shoes were made. Mechanical genius combined with chem- 
istry in developing a new technique which revolutionized the industry. On 
Compo Shoes the soles are attached by adhesion rather than stitches. Shoes 
made this modern way have neater, trimmer lines ... are more flexible... fit 
better... hold their shape under the hardest wear. Designers are given greater 
latitude and can use intricate patterns and unusual styles which were formerly 


possible only in footwear of the highest price. 


COMPO SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 





5 § T E > § IN MAKING THE BEST 


CEMENT -SOLED SHOES are illustrated on these pages. 


As original champions of cemented shoes, the Compo organization has 
taken the responsibility for the success of this new technique. Result: Compo 


engineers have developed practically every new machine and method which 


has advanced the position of cemented shoes. Today the name @moe( 


stands for superior equipment, superior adhesive, superior shoemaking 


service ... and superior shoes in every grade. 














GmPC puriex ROU 


sole and upPpe 


r 


Compe 


held by the 


@mP() 


A highly efficient machine 
which applies cement to 
that area of the lasted upper 
which has been roughed 
by the Compo Duplex 


"Rougher. The amount of 


cement is easily adjusted 





BOTTOM CEMENTER 

for different types of leath- 
er and a continuous flow 
is maintained by a simple 
pump adjustment. No 
other machine gives such 
perfect control or can pro- 
duce such clean shoes 


tHE ©MPQ) conveyor... 


Simple, smooth-running, automatic and 


continuous. Pneumatic pressure brings sole 


and upper together into a permanent bond which 


insures long wear. More than 350 million pairs of the 


OA 


best cemented shoes have been made on this machine. 





oj ES 
THAT MAKES THE BETTER SHO 














@mP() 


AuLcy SuHogs, INc . Everett, Mass. 
ALLIED Nove.ty SHoe Corp.. .Springvale, Me. 
ANSIN SHoE Mrc. Co Athol, Mass. 
ATHLETIC SHOE Co. LaPorte, Indiana 


B. & C. SHog Co. ... . Manchester, N. H. 
BANNER SHOE CorpP.. Dover, N. H. 


Barr & BLOOMFIELD SHOE Mrc. Co. 
Seabrook, N. H. 


Bates SHOE Co... Webster, Mass. 
BEACON HILt SHOE Co... Roxbury, Mass. 


Beker & FRIEDMAN SHOE Co. INC. 
Brooklyn, N. Y. 


BeEveRLY SHOE Co., INC... Lowell, Mass. 
BickForpD SHOE Co.. Jamaica Plain, Mass. 
Bon-TELL Footwear Corp. . New York, N. Y. 
BoOURBEUSE SHOE Co Union, Missouri 
Boyp-WELsH INc. St. Louis, Mo. 
BRAUER Bros. INC. ....... St. Louis, Mo. 
Brown SHOE Co. Charleston, Ill. 
Brown SHoeE Co. Mattoon, III. 
BROWN SHOE Co.. Murphysboro, IIl. 
Brown SHoE Co Sullivan, Il. 
Brown SuHoe Co.. Caruthersville, Mo. 
Buek & COMPANY. . Philadelphia, Pa. 


BURLINGTON CouNTY SHOE Co. 
Mt. Holly, N. J. 


CARLISLE SHOE Co. Carlisle, Pa. 
CARMO SHOE Mec. Co. Union, Mo. 
CENTRAL HicH ScHooL NEEDLE TRADES 

New York, N. Y. 
CLAREMONT SANDAL Co.. Claremont, N. H. 
CLARK SHOE Co. Auburn, Me. 


CLement & BALL SHoE Mec. Co. INc. 
Baltimore, Md. 


Norway, Me. 

....No. Abington, Mass. 
... Stoneham, Mass. 
Haverhill, Mass. 


Corie Company, B. E. 
CONRAD SHOE Co... . 
CopLey SHOE CorP. 

CoRONET SHOE CorP..... 


DALSAN, INC Dolgeville, N. Y. 
DARTMOUTH SHOE Co. INC. Campello, Mass. 
DEBUTANTE FOOTWEAR Corp. . New York, N. Y. 
DeLsey SHOE Corp Lowell, Mass. 
DERMAN SHOE Co Milford, Mass. 


DICKERSON SHOE Co., WALKER T. 
Columbus, Ohio 


Dunn & McCartuy, INc.... Auburn, N. Y. 


ELAM SHOE Co. INc., F. S. Rochester, N. Y. 
E.Lco SHOE Co... . Boston, Mass. 
Exias Bros. INc. . New York, N. Y. 
ELKIN SHoE Co., NewTon.. . . Philadelphia, Pa. 
EmsBassy SHOEs, INC. ...New York, N. Y. 
EMERSON SHOE Co., INc, A. E., Haverhill, Mass. 


FALcon SHokE Co. Inc. ........St. Louis, Mo. 
Facteck & LAMKAy, INC New York, N. Y. 
Fei & Glass, INC . Reading, Pa. 
Fern SHOE Co. Los Angeles, Calif. 
FisHEerR SHOE Co. Hudson, Mass. 
FLORSHEIM SHOE Co. (Men) . Chicago, II. 
FLorRsSHEIM SHoE Co. (Women)... . Chicago, Ill. 
UNI, Won c 6iccccedwers St. Louis, Mo. 
Fox SHor Mrc. Corp. .._...New York, N. Y. 


co w? 


GARDINER SHOE Co Gardiner, Me. 
GAROFALO Mec. Corp., E.... . Brooklyn, N. Y. 
GENERAL SHOE CorP Cowan, Tenn. 
GERBER SHOE Co........ Lawrence, Mass. 
GRAMERCY Footwear, INc.. . . Brooklyn, N. Y. 


HALLOWELL SHOE Co.. Hallowell, Me. 


HAMILTON-SCHEU & WALSH SHOE Co. 
St. Louis, Mo. 


HARTMAN SHOE Mec. Co. ... . Haverhill, Mass. 


Hotz SHoe Co., Inc., HERBERT 
Haverhill, Mass. 


INTERNATIONAL SHOE Co. .Flora, Ill. 
INTERNATIONAL SHOE Co ...Olney, Il. 
INTERNATIONAL SHOE Co... . . Mexico, Mo. 


Cambridge, Mass. 
New York, N. Y. 


Jay SHOE Mrc. Co 
Jerro Bros. 
JOHANSEN Bros. SHOE Co... . . 


KANE, DuNHAM & Kraus, INC. 


Washington, Mo. 


KENT SHOE CorRP Haverhill, Mass. 
KESSLEN SHOE Co. ; 
KEYSTONE SiLIPPER Co.... 
Kimet SHOE Corp 
Kiev-Bro SHoe Co..... 
KLEVEN SHOE Co. 


Philadelphia, Pa. 


Spencer, Mass. 


LABELLE Footwear, INC.. 
LAUER, MAx 

Lester Suoe Co., INc. 
Lo Presti, INnc., C. & A. 
Lown Suxoes, INc. 


LYNN IND. IND. SHOEMAKING SCHOOL 


Lynn, Mass. 


MACKEY-STARR INC......... New York, N. Y. 
Beverly, Mass. 
MANISTEE SHOE Merc. Co... . . Manistee, Mich. 
New York, N. Y. 
Rochester, N. H. 
METROPOLITAN SHOEMAKERS, INC. . Chicago, IIl. 


MADISON SHOE Co. 


MARINO, JOHN........ 
MAYBURY SHOE Co 


MIDDLETOWN FooTwEar, INC. 


Middletown, N. Y. 
Ay ag ...Festus, Mo. 
Mixius SHoe Co. (Locust St.). . .St. Louis, Mo. 
Mitius SuHoe Co., (O'Fallon St.) .St. Louis, Mo. 
MIt_er & Sons, INc., I. . Long Island City, N. Y. 
Biddeford, Me. 
New York, N. Y. 
New York, N. Y. 
Cambridge, Mass. 
Millersburg, Pa. 
Marlboro, Mass. 


Mivius SHOE Co... . 


MITCHELL SHOE Co. INC. 
Mopet SHoeE Co. INc. 
MopIstTe SHOES, INC. 
MONARCH SHOE Co... . 
MUSKIN SHOE Co 
MUTUAL SHOE CorP. 


NATIONAL SHOE CorRP.. . 
NOVELTY SHOE Co.. 


Paciric SHoe Co., INc.. 
Pauizzio, INC... .. 
PaLterR-DeLtso, INc.. 


PARAMOUNT SLIPPER Co. INc....Garfield, N. J. 


f @mp 


.St. Louis, Mo. 


. Kennebunk, Me. 


Claremont, N. H. 
. Derry, N. H. 


New York, N. Y. 
New York, N. Y. 

Chelsea, Mass. 
New York, N. Y. 
; Auburn, Me. 
Lucey Suoe Co., Joun E... . Middleboro, Mass. 


. .Marlboro, Mass. 
. Haverhill, Mass. 


.San Francisco, Calif. 
.New York, N. Y. 
.New York, N. Y. 

PARAMOUNT SHOE Mec. Co. INc. . St. Louis, Mo. 


PHOENIX SLIPPER INC... . 
Pincus & Tostas, INc.. 
PREMIER SHOE Mrs. Co. INC. 


Union City, N, J, 
New York, N. y. 


Brooklyn, \. y, 


PRESTON SHOE Co... .. ...Lynn, Mass. 


RADESCHI, INc., } New York, \ 
Rao Footwear Corp. New York, NV. 
REINHART SHOE, INc. New York, NV. 
Rex SHOE MFc. Co. New York, VN. y 
Rice-O' NEILL SHOE Co. St. Louis. Mo 
ROBERN SHOE MFc. Corp. New York, VN. y 
ROCKINGHAM SHOE Co. Newmarket, V 
ROMANO, GRAsso & BENENATI, INC. 

New York, 
RONDEAU SHOE Co., H. O.. . Farmington, 


RONDEAU SHOE Co., H. O. (Burtron Div 
Farmington, 


ROSENTHAL & Doucette, INc.. . Beverly, 


Y. 
y 
Y. 


SAMUELS SHOE Co. : St. Lou 
Savoy SHoeE Co., INc. Elizabethtoy 
Ssicca, INc. Philadelph 
Scacco FOOTWEAR Hoboke: 
SCHOLNICK SHOE CorpP. Jamaica Plain 
Secsy SHOE Co., THE Portsmout 
SELWwyNn, INc. New Ath« 
SHERMAN FOOTWEAR Corp. Lynn 
StmPLEX SHOE Mpc. Co.. Milwauk: 
SMITH SHOE Co., G. E. Columbu 
SMITH SHOE Co., THE J. P. Chica 


SMITH, MILLER & HERMER INC. 
Salmon Falls 


SOMERSWORTH SHOE COMPANY, INC. 
Somersworth 


Haverhill 
Auburn, N. 
New York, N. Y 
New York, N. 

New York, N. 
. Hoboken, N. 
New York, N. Y 


STEIN-SULKIS SHOE Co. 
STERLING SHOE Co., INC. 
STRASSBURGER, INc., E. H. 


TAILORCRAFT SHOE Co, INC. 
Troy INc., SEYMOUR 
Tupper, INc. 

Tupper Pre-View, INc.... 


Brooklyn, N. Y 
Chillicothe, Ohio 
Cincinnati, Ohio 

. . Greenfield, Ohio 
Haverhill, Mass 
Sanford, Me 


UNIQUE SuHoes, INc. 
UNITED STATES SHOE Corp. 
UNITED STATES SHOE Corp. 
UNITED STATES SHOE Corp. 
UNITY SHOEMAKERS Corp. 
UNIVERSAL SHOE Corp. 


Boston, Mass. 
St. Louis, Mo 
Lynn, Mass 
Owensville, Mo 
Lynn, Mass. 


VALE SHOE Co. INc. . 
VALLEY SHOE Corp. 
VANITY SHOE Co. 
VARDAMAN SHOE Co. . 
VoGuE SHOE CorpP.. 


Ware, Mass 
Auburn, Me. 
New York, N.Y 


Ware SHoE Co 

Watson Co., Inc. C. V. 
WAVERLY Suoes, INC... . 
WEBSTER SHOE Corp. Webster, Mass 
WEYAND SHOE Co. Jacksonville, Il 
WEYENBERG SHOE Mec. Co.. . Milwaukee, Wis 
WIse SHOE Co., Exeter, N. 
Wo trFr-Toser SHOE MFG. Co... . St. Louis, Mo 


ZUCKERMAN & Fox INc. . .New York, N.Y. 


ot? 
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SELL ON SIGHT 


nc tf NO INVESTMENT BY YOU, 
Aid ASSURED PROFITS FOR YOU 


The ELANBEE PLAN 
SHOWS THE WAY To 


Leading Lady, The Only Nationally Adver- 
tised Line of $1.00 Handbags in America 
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n Div 
ngton, 
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ELANBEE INC. 
12 West 33rd Street 
New York City 


Gentlemen: 


Please rush me full particulars of 
ELANBEE'S HANDBAG PLAN for 
SHOE STORES. 


*Reg. U.S. Pat. Off. 


For complete details send this 
coupon attached to your letterhead 


rvth BY 

©"  ELANBEE, INC. 
SING 12 WEST 33rd STREET - NEW YORK CITY 
ESS Factory: Walden, New York 


“es eeeaeaecee = «= = = 








NATIONAL SHOF FAIR — HOTEL STEVENS. CHICAGO — ROOM 849 
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A Boot and Shoe Recorder Department 


orien PELE , - 


by JOHN F. W. ANDERSON 


Get Them on Your Active 
Mailing List 

As a shoe merchant recently told 
us, “Of the hundreds of cash and car- 
ry customers who drop into a store 
during the year, how many can the 
shoe retailer atually call by name. 
Yet these people are very important 
customers and their names and ad- 
dresses should be learned so as to be 
able to approach them during the 
year on regular mailing lists. Through 
proper cultivation and with little ef- 
fort on the part of the salesman, these 
people can be developed into regular 
prospects that you can draw in more 
often during the year.” 

This merchant suggests that this is 
an ideal time of the year to get these 
names and addresses. He suggests that 
whenever a cash customer or good 
prospect drops into the store this 
month that the salesman say that if 
the customer will leave his name and 
address with the store they would like 
to send him an attractive desk or wall 
calendar at the beginning of the new 
year. At least 75 per cent of the peo- 
ple so approached will accept the in- 
vitation and the store will have a year 
‘round ad set up in the person’s 
house. No only that but it will give 
a valuable name and address for the 
mailing list to be approached during 
special selling seasons. 


& * * 


Clever Shoe Sign 


The following sign seen in a shoe 
store window is a new one on us: 


OUR SHOES COME FROM ALL 
PARTS OF THE COUNTRY AND 
OUR SALESMEN HAIL FROM ALL 
CORNERS OF THE EARTH. NOW 
WE DO NOT NECESSARILY FA- 
VOR GEOGRAPHICAL DISTRIBU- 
TION OF MEN OR MATERIALS 
BUT WE DO SAY THAT WE WILL 


GO TO ANY ENDS TO SEE THAT 
OUR CUSTOMERS GET COM- 
PLETE SATISFACTION IN MER- 
CHANDISE AND 
* 


FITTING. 
* 


_ 
“Why Not Use That Display 
Again—and Again?” 

The Grey Advertising Agency of 
New York City recently sent out a 
suggestion that if a display or ad has 
been very effective one time it will 
undoubtedly also be effective if used 
again. They emphasize the fact that 
so many concerns think that they have 
always got to use new ideas or old 





— 





Thrillingly New! 


Frcadil 


Captivating little Rettere: imoginoble new fo > 

its steaning little “: * te to the wide silk 

| kece te beet oR ‘the ankle it goes... on 

indication of exciting gew trends in smart tootweor 
: : Pp~ 


$798 


Remember the high boots of the last 

war. Here are the latest in boots for 

this war. Mother wore them then— 
Daughter may now. 


WP tn ttaen crtecen clesticiond gut 
, erdine Gith matching cettshia 
sande . 

= S Me E> tui on 








ideas dressed up in new forms. This 
isn’t true. If a display or ad is ef- 
fective once the trade and public will 
welcome it again. “There are di- 
rect-mail pieces, letters, etc., that ad- 
vertisers used successfully — once. 
They’re never used again. Why? 
Mail-order houses repeat ads con- 
stantly. Mail-order book companies 
use same letters over and over again 
—to same lists. Few advertising units 
come anywhere near being used to 
point where diminishing returns are 
experienced. Advertising files should 
be constantly tapped, not merely occa- 
sionally dusted off.” 

Grey also gives as an example the 
case where Whitman’s candy has been 
using the same Christmas display 
each Yuletide season for five years. 
And they wouldn’t still be using this 
display if it had lost its effectiveness. 

We, for our part, can think of a 
men’s shoe store in Ohio that has 
been running the same three inch 
newspaper ad six times a week for 
over three years. 

* * * 


Another Shadow Box Idea 


A shoe retailer from Philadelphia 
was telling us about an interesting 
idea that he developed while putting 
a new front on his store. 

The walls of his windows are 
paneled in natural gumwood. The 
panels are about two feet across so 
he had the center panel in the back 
of each window hinged and a remov- 
able gumwood box fitted into each 
opening. These boxes were lined with 
velvet and illuminated from the top by 
a concealed “day” light. Thes 
shadow boxes are used only for nigh! 
displays with a pair of shoes in each: 
with possibly a handbag or other ac 
cessory for background effect. Th: 
rest of the window is kept dark an: 

[TURN TO PAGE 140, PLEASE 
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bares coLor® 


be 
U.S. NEUTRALS, 
LIBERTY BLUE %& 
FLAG RED 
PURE WHITE 


Sold in leading stores 
nationally 


$3 $4 $5 


“THE SHOES WITH THE PATENTED FEATURES” 


PLI-MODE SHOkt 
W YORK SALES OFFICE EVERETT, MASSACHUSETTS 


: —— WESTERN SALES OFFICE 
128, Marbridge Building NATIONAL SHOE FAIR IN CHICAGO Room 327, Lankershim Hot 
York, New York January 6, 7, 8, 9 L : i 
. 7, 8, os Angeles, lif 
Rooms 1100 - 1101-A, Stevens Hotel 3 California 
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BEST IDEA OF THE WEEK 
POSTED FOR ALL TO READ 


(Church’s, 424 Madison 


WARNIN G! 
Don’t Burn Your Shoes 


Any shoe will burn when wet in a tempera- 
ture too hot for your bare foot. Keep good 
shoes polished. Dry them on trees in a warm 
(not hot) temperature. 








O. P. Ideator—“That’s a very effective sign that 
you have hanging on each of the walls of your store. 
In fact, that is the first sign of this sort that I have 
ever seen hanging on the wall of a shoe store. Tell 
me, do you think that such a sign is necessary?” 

Manager Martin Andrus—“Yes, we have found 
that sign very useful. We sell only top grade shoes, 
and try to do an excellent job of fitting. Practically 
our only cause of legitimate returns has been due to 
the customer’s mistreatment of the shoes, especially 
the drying out of wet shoes near a radiator or stove. 
And since we put these signs up six years ago we 
have had practically no returns at all. The customer is 
bound to see the sign as there is one on every wall 
opposite a row of seats and the salesmen always 
remind new customers of the WARNING before they 
leave.” 

O. P. Ideator-—“It would seem to me that such a 
warning would be necessary among country people 
who would frequently get their feet wet, but I should 


Avenue, New York City) 


should also think that people buying your high grade 
shoes would know better.” 

Mr. Andrus—“That’s what you think. Why even 
some of our salesmen who ought to know better, have 
had to admit that they have even tried to dry their 
own shoes in a hurry. And let me tell you that 
when some of our customers buy shoes costing over 
$20.00 and then ruin them by getting them wet and 
leaving them on a radiator over night, they have a few 
strong things to say. All leather, good or bad, will 
crack under heat, the fibers dry up, the insoles and 
soles warp out of shape, and once done, nothing will 
restore the shoes to their former condition.” 

O. P. Ideator—“I particularly like your reference 
to a temperature not ‘too hot for your bare foot’.” 

Mr. Andrus—‘“We believe that that is particularly 
effective because if we just said ‘Do not put your 
shoes in a hot place’ people might think that we 
meant a steaming radiator or a red hot stove or some- 
thing like that. We want to impress on the customer 
that leather will begin to spoil in a temperature much 
over body temperature if not properly treated.” 

O. P. Ideator—“I can also see that that WARNING 
has particular significance at this time of the year when 
many men buy waterproofed shoes and ski boots, and 
after getting them soaking wet, are liable to try to 
quick dry them over night in order to wear them the 
next day.” 

Mr. Andrus-—“Yes, and if we in the shoe industry 
can show that good shoes will give long and useful 
Service if properly cared for, we can educate the 
public to an appreciation of higher priced merchan- 


dise.” 


think that it would be unnecessary in the city. I 











ticularly effective because no mention 
was made of the brand of shoes the 
store sold. 


advice. He also reports that this ad- 
vertising idea was a fine good will 
builder and sales getter, and was par- 


[CONTINUED FROM PAGE 138] 
these little box displays catch every 
eye passing down the street during 


the evening. 
* * * 


Good Will Builds Profits 


When asked to tell what was one of 
the most successful advertising ideas 
that he had ever used, proprietor J. A. 
Simpson of the Simpson Shoe Store, 
Portland, Ore., replied that one idea 
that brought outstanding results was 
a series of five direct mail letters. 

“How Men Should Take Care of 
Shoes” was the central theme of the 
five letters. Essential information was 
given on the care of shoes and leather. 
The fact was stressed that good 
leather needs attention, and if good 
shoes are given proper care they will 
give longer service. 

Mr. Simpson says that his custom- 
ers really appreciated this advice and 
many told him personally that it was 
the first time that they had ever had 
any shoeman give them this essential 
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GOOD for 20 FREE SHINES 


(ON SHINE STAND) 
QUICK SERVICE SHOE REPAIR, Inc. 
“Where The Promise is Performed” 
109 East 14TH STREET 


NEW YORK 
11| 12] 13| 14| 15| 16| 17| 18| 19| 20 














If you have a shoe shine stand in your shoe store, wrap a card like 

this with every pair of new shoes sold, and you'll bring your regu- 

lar customers in more often. Once in, they are open to suggestions 
in regard to new shoe sales. 
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Once more the swing is to quality. 1941 will see an increased demand Retailing at 

for high-grade, high-style shoes, for more women will have more money $ 8 75 lo $ / O 75 
to spend, Many are the sources of style shoes, but few are the sources 
of superfine quality combined with style. Our factory is one. . . . Rice- 
O’Neill quality is the finest money can buy, yet our prices are well 
below the industry’s upper brackets. It will pay you to learn more 
about these exceptional shoes. 


GENUINE REPTILE SLIGHTLY HIGHER 


SV LA ’ P ° 
1, Ss —/ One Grade Only... THE BEST 
As Advertised in Vogue & Harper's Bazear 


RICE-O’'NEILL SHOE COMPANY e Maan acluters © ST.LOUIS « U.S.A. 
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PEM UK Shoes 


the Outstanding Resource 


for Style Shoes 


aaa $9 


For volume in the quality tield 
WZol Umum alsisie Mn cole leh mae Mi aeliilellalelilels 
of style and quality at the right 


retail price 





All three of these needs are the 
ZelUlalelelilelaMnel Mm uclelaela Mc Mmela tilel 
[xelel-te Mm (-Sele(-1a tall oie MM Lal-M ol aeli1 
able $8.95 line Their quick 
turnover is a result of their con 
sumer -recognized value erate! 
this quality is a form of Good 


WAT Miatel Malek Meme (-lilillicmacrime aelitl- 


STEVENS HOTEL, CHICAGO 
...Rooms 1012A-1013A 
1039A - 1040A - 1050A 
January 6th-7th-8th-9th 


PEACVCA . AaweErs 


Boyd-Welsh, Inc. + St. Louis 
































J. W. HOWE, 


President, St. Louis Shoe Manufacturers’ Association 
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a the host of the nation’s 
leading retailers, among 
which are numbered many of 
the outstanding Metropolitan 


Department Stores and exclu- 





sive Shoe Stores of the better 
type, who annually enjoy the 
benefits of the quickened mer- 
chandising which Red Goose 


Shoes provide. 


A BROAD and comprehensive National advertising program 
has been provided for 1941, to further the enviable position 





which Red Goose Shoes now holds in the juvenile shoe field. 


This new advertising “plus” indicates definitely that NOW is the 


time for you to make “Red Goose” your partner. 


Complete details of the many outstanding merchandise features 
of this line and the strong advertising program conducted in 
behalf of it will be placed before you upon receipt of an indica- 
tion of your interest. Simply drop a postal card to Red Goose 


Division International Shoe Co. 


Red Goose Division. 


International Shoe Co. Ss, Louis 
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Ye 


HAVE YOU HAD 
THESE SHOES IN 
YOUR HANDS? 


If you haven't, you've got a surprise coming. They're 
Trimfoot Pre-School Shoes... and they shout 
quality from their seamless quarter linings to 
their flexible oak soles... quality at a price that 
attracts more profitable Mother Customers. 


INSPECT A PAIR YOURSELF... Just say 
the word and we'll rush a pair of Trimfoot 
Pre-School Shoes to you on memo billing. 
After examining them at close range for 
excellence of materials, workmanship and 
fitting qualities, we believe you'll agree they 
are the buy of the year. Write or Wire collect 
for your sample pair. 


TRIMFOOT COMPANY +4060 FOREST PARK BOULEVARD: ST. LOUIS, MO. 
SAN FRANCISCO HAMILTON, ONT. 
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Hold Everything For 
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SILVER 
JUBILEE! 


——— 

















GIANT promotion plans celebrate the 25th Anniversary Year of the makers of 
Rhythm Step shoes. It’s the biggest selling power ever put in back of the shoe that 
already holds a five year record as America’s Fastest Growing Shoe for Women! 


RHYTHM STEP WEEK 


MARCH 22 to March 29—mark it down as part of the 
biggest selling season Rhythm Step has ever known! Dram- 
atized to 20,000,000 readers with a full page in action- 
compelling LIFE Magazine, followed up in your own store 
by a complete line-up of selling aids, INCLUDING— 


THE MAGIC CARPET TO PROFITS 


SEE picture at right . . . what I’m-from-Missouri woman 
could resist making the great 3-Step Test on the “magic car- 
pet”? And when she discovers triple comfort with weight- 
less Rhythm Treads—what a “repeater” she'll turn out to 
be! And on top of all THIS— 


DRAMATIC NATIONAL ADVERTISING 


GOING to a new bonus of 20,000,000 readers in LIFE— 
and to all your great markets! Fashion, college and career 
markets in Harper’s Bazaar and Mademoiselle—the big home 
market in Ladies’ Home Journal, Good Housekeeping, 
Woman’s Home Companion. It’s Jubilee Year for everyone! 


Join the Silver Jubilee at the 
NATIONAL SHOE FAIR 
January 6, 7, 8 and 9 
THE STEVENS HOTEL, 
CHICAGO 


Rooms 821, 822, 823, 824, 825, 826—828, 829, 830 
—839, 840, 841, 842, 843, 844—850—856, 857 


wey RHYTHM STEP SHOES ee, me 


zs Slightly Higher Denver & We 


Made by JOHNSON, STEPHENS & SHINKLE SHOE CO., St. Louis, Mo. 
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FVEBRY PROFIT-MINDED 
MERCHANT WHO HEARS 
OF OUR AMAZING NEW 
MERCHANDISING PLAN 1 

IS ENTHUSIASTIC! ’ 






’ 
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STEVENS HOTEL Fang 


BRAUER BROS. SHOE CO" 
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America’s fore 
oremost fiy Oo 
e dollar novelty line blossoms forth with 
with an imposing 


collection of ivati 
captivating styles to glorify the dainty little f 
ittle feet of Miss Ameri 
erica. 


EXHIBIT 
sHOE FAIR 
- JAN. 6, 7, 8,9 


NATIONAL 


CHICAGO 
Stevens Hotel 


c. A. DEAN - 
SAM EPSTEIN - 
JACK CORCORAN. 
j.E. MILLER - 
ERNEST ARNOLD 
JOHN STIEBEL 


KANE, D 
, DUNHAM & 
h 
RAUS, INCORPORATED + § 
e ST. LOUIS 
, MO. 
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194)'s FRESH OPPORTUNITY FOR PROFIT 





Where there's LIFE-Steide There's Sales Life—in 


the price range that is coming into its own—nationally 


advertised women's $5 shoes. 


A complete selection of $ O O 
Spring styles — with in- 

° o Slightly higher 
stock service, to retail at in the West 


With LIFE-Stride Shoes the Milius Shoe Company, recog- 
nized for years as leaders among the manufacturers of 
At the style shoes, have entered the increasingly important na- 
Foi tionally advertised $5 field. 
i Shoe Fair 
National : esh” Because the accent is on style origination— LIFE-Stride 
See “Fashion-Fr shoes are ‘‘Fashion-Fresh.”’ 
LIFE--Stride Shoes In LIFE-Stride Shoes, ingenius sight-unseen features 
bring a comforting caress to every step. 
Watch for LIFE-Stride national advertising in Vogue, 
Harpers Bazaar and Mademoiselle. Local co-operative ad- 
vertising. 


Division « Milius Shoe Co. ¢ St. Louis, Mo, 
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FASHION MEETS Sststeg./ 


Queen Quality Shoes for 1941 typify 
all that is beautiful and new. In addi- 
tion to their well-known virtues, these 
gracious shoes bring a smartness and style 
seldom matched in the $8.50 field. 
Fashion really meets spring in the 
Queen Quality showrooms at the Fair. 


Be sure to see these exciting new shoes. e 


Ch. Cubes Shoe 


oe =e 
Ty Queen Quality Shoes $6.50 to $8.50 
> up, including De Luxe Grade... 
tea 8 
we slightly higher west of Rockies. 


- SEE THEM AT THE SHOE FAIR IN 
Y Desi) % CHICAGO STEVENS HOTEL @ 


4ahlily 


iS ROOMS: 9394, 940A, 950A to 9544 


QUEEN QUALITY SHOE COMPANY ¢ DIV: INTERNATIONAL SHOE COMPANY ¢ SAINT LOUIS 





“SCARF KNOT” 
Pattern No. 2878-1 In 
Black Forstmann Fabric 


with Black Patent trim 
—69 Last 21/8 Conti- 
Heel. 
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America’s youthful, style-wise, active women buy Tweedies’ 
spring creations, aware of the fact that they are acquiring an 
extra touch of fresh feminine charm — charm that comes of 
wearing delightfully smart shoes, beautifully fitted — shoes that 


have that lovely, slim, smallish look . . . 


TWEEDIE FOOTWEAR CORPORATION 
Jefferson City, Missouri 


TWEEDIES DISPLAYED 
Rooms 904A, 905A, 906A 
Stevens Hotel— Chicago 
January 6, 7, 8, 9, 1941 


FOR YOUR CHOICE CUSTOMERS 
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| OUIS DESIGNERS 


| ... Present The 


H. E. WILLIAMS 
Rice-O’ Neill Shoe Company 
**A STUDY of the ready-to-wear market indicates simple patterns 





= smartly detailed as the keynote in Spring shoe fashions, with material 

— and color taking the spotlight. All patterns will be lower over the instep, 

mes of which marks the pump as the Number One shoe type. 

es that “We expect to see the first Spring shoes in Patent Leather—Reptile- 
Gabardine and smooth Calf or Kid in colors of black and blue, but 

1ON anticipate a demand for the brown type of shoe as we approach Easter 
selling. This does not necessarily mean the dark brown shoe, but any 
of the new shades from beige to a shade the color of cocoa. 

“I believe the best way to approach the brown shoe for Spring is 
the use of ombre coloring; that is, the combining of three to five shades 
ranging from a light beige to the cocoa or hot chocolate shade in one 
shoe especially designed for this purpose. There should be a ready 
acceptance for shoes of this type for Easter. 

AYED We anticipate a strong Spectator season after Easter in Whites 
106A combined with Blue, Tan, and Black. 

—> “I could go on and on about Casual shoes, high colored shoes, etc., 
— but feel the above covers the important types in our grades.” 


[TURN TO PAGE 174, PLEASE] 





THE NEW 1941 
SPRING LINE 


WA 


SHOES HAS 
EYE APPEAL 





BOOT anno SHOE RECORDER, December 28, 1940 


SMART 


4 


SHOES 
FOR SPRING 
COME IN 
ENCHANTING 
COLORS 


\ 3 


HE new line of Vitality shoes {or 
spring and summer wear has 
what you want, too. Year-round sales 
appeal. Liberal markup. Complete 
range of sizes and widths. The sup. 
port of a complete “in-stock” service 
. . an aggressive dealer merchan-. 
dising program .. . a profit-stimu!at- 
ing advertising campaign in leading 
magazines . . . an ever increasing de- 
mand among style-conscious women! 


VISIT THE 


NATIONAL 


SHOE FAIR 
AT THE 
STEVENS HOTEL 
CHICAGO 
JAN. 6, 7, 8, and 9 














28, 1940 
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‘This definite policy of combining the 
kind of shoes that style-conscious 
women want with the profit oppor- 
tunities you want is but one of many 
reasons why Vitality dealers are con- 
stantly enjoying more sales and more 
profits... with less time at the fitting 
stool! Little wonder, then, that so 
many wide-awake shoe merchants 
today look upon Vitality as the great- 
est shoe value in America. 


SEE THE 


VHA 


DISPLAY AT 
THE SHOE FAIR, 
ROOMS 863, 863A, 
864, 864A, 866, 866A, 
STEVENS HOTEL 


eed 
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THE NEW 
SPRING LINE OF 


V4 


SHOES 
EMBODIES 
SNUG-FITTING 
COMFORT 


SPRING LINE 
HAS 
YOUTHFUL, 
FLATTERING STYLE 
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| ment spreads, retail shoe sales should 
| show a healthy increase, and manufac- 
| turers should prepare for a steady, 
| active demand.” 
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SAM WOLFF, 
Secretary-Treasurer, Wolff-Tober Shoe 
Mfg. Co. 

“Regardless of the state of worl 
affairs, fashion goes forward, and busi- 
ness has shown a substantial increase 
over last year. This is heartening an‘! 
proves that American women ‘keep the 
chins up.’ We expect a very good se:- 
son and believe in this we speak four 
the industry as a whole.” 


J. B. REINHART, 

Vice-President, The Trimfoot Company 
“As we sit down to consider 1941, it 

seems likely that without question in- 

comes for 1941 will be greater than in 

1929 and that the most prospective i:- 


| erease in individual incomes will be in 
| labor incomes, which means more jobs 


or at least moderately higher wave 


| rates and full time work for the ma- 


jority of those with jobs. 

“This suggests to us that more shoe 
dealers might profitably aim their pro- 
movional efforts at the wage earning 
families. for rearmament dollars are 
bound to create Rearmament Pros- 


perity.” 


J. K. VARDAMAN, JR., 


President, Vardaman Shoe Company 


“I cannot see anything but better 
prices and a bigger demand for shoes 


| of all grades for 1941 and 1942. 


“The only thing that I fear is that 
prices of raw material may get out of 
hand and thereby force up the prices 
of the finished products to such an ex- 


| tent as to dampen the buying en- 


thusiasm. Personally, I hope that price 


| levels, both for raw materials and fin- 


10574 








St. Louis Shoe Mfrs. 
Take a Look at 1941 


[CONTINUED FROM PAGE 145] 


HOWARD V. STEVENS, 
President, Johnson-Stephens & Shinkle 
Shoe Co. 


“I am inclined to believe there will be 
considerable business activity in 1941 
because of the large amount of govern- 
ment spending. There are other fac- 
tors in my opinion, however, to offset 
some of this activity, due to the in- 
creased taxes and increased living ex- 
penses. Every indication at the mo- 
ment points toward higher costs—then 
—consequently, higher prices. These 


higher prices may have a tendency to 
retard sales, and may necessitate 
changes in retail price lines, etc. With 
all of the problems confronting the 
average business man today, I am not 
smart enough to make any definite pre- 
dictions as to the future. 

“I would much rather predict that 
the Browns will finish in the first di- 
vision in 1941; in my opinion that is a 
much safer prediction than any I can 
give yor on the business outlook.” 


WILLIAM S. MILIUS, 
President, Milius Shoe Company 
“The year starts with inventories of 
style shoes unusually low. As employ- 


ished shoes, will stay reasonably near 
where they now are. If the prices do 
remain about the same, I believe the 
increased volume will be more beneficial 
to the trade, and to labor, than will 
any meteoric rise in prices.” 


International Branch 


Salesmen Meet 


St. Louis, Mo.—During the week of 
Dec. 16 almost 200 salesmen of the 
Roberts, Johnson & Rand Branch, In 
ternational Shoe Co., met in their semi- 
annual Sales Convention in St. Louis. 
The new Spring and Summer shoes 
were shown, as well as the largest 
juvenile advertising program ever un- 
dertaken by the company. Many im- 
provements have been made in the styl- 
ing of men’s, women’s and children’s 
shoes, which were enthusiastically ac- 
cepted by the salesmen. 

Unlike most sales organizations when 
receiving their new sales quota for the 
coming year, it was the consensus of 
opinion that the quota was far too 
small. 

Built around an institutional and edu- 
cational theme, the juvenile program 
strongly promotes the all-leather «oun- 
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ters, insoles and heel bases that have 
always been used in Poll-Parrot and 
Star Brand shoes for boys and girls. 
The constant growth and popularity of 
these famous lines convinced Roberts, 
Johnson & Rand officials that this is 
definitely one of the most important 
selling points. Poll-Parrot and Star 
Brand Shoes are handled by many of 
the largest and most important shoe 
outlets from coast to coast. 

This advertising campaign takes as 
its authority the specifications of the 
army, Navy, marine and nurse corps 
vhich demand leather counters, insoles 
vend heel bases. To illustrate these 
specifications, Uncle Sam appears in 
«(| Poll-Parrot and Star Brand national 
advertising. This not only lends 
authenticity and authority, but also in- 
jvets a patriotic note. 

In commenting on the outlook for the 
c ming season, General Manager Robert 
L. Jordan stated that, “With the enor- 
mous spending under the defense pro- 
gram and what appears to be a certain 
increase in employment, we are most 
optimistic for the coming year. Our 
concerted national advertising cam- 
paign has what we believe to be a 
dynamic theme which will not only help 
our dealers sell more shoes but which 
will also grade up their unit sale prices.” 

Among the magazines on the Poll- 
Parrot and Star Brand schedule are: 
Life, Good Housekeeping, Ladies’ Home 
Journal, Parents’, Holland’s, Country 
Gentleman, Farm Journal, American 
Boy, Child Life, Farm & Ranch, Pro- 
gessive-Farmer, Hygeia. 

The Friedman-Shelby Branch of In- 
ternational Shoe Co. also conducted its 
semi-annual sales convention at the 
Hotel Jefferson in St. Louis on Dec. 16, 
17 and 18. 

An important announcement was 
made regarding the advertising pro- 
gram for 1941. The announcement in- 
dicates that the usual extensive dealer 
cooperative advertising service, which 
includes direct mail, display advertis- 
ing, outdoor advertising feature, pre- 
mium merchandise plans, and other 
miscellaneous services, is to be supple- 
mented by a broadened national cam- 


paign. 

The added national advertising, which 
talls for space in McCall’s Magazine, 
Life, Parents’ Magazine, Mademoiselle, 
Holland’s Magazine, Farm Journal, 
Country Gentleman, and Good House- 
keeping, is to emphasize the juvenile 
shoes branded under the well-known 
Red Goose and Friedman-Shelby names. 
The generous space scheduled will be 
devoted to a dramatized presentation of 
the theme “All-Leather In Vital Parts,” 
designed to make consumers mindful of 
the importance of leather construction 
in the hidden parts of shoes. 

Emphasis in this campaign will be 
placed on the fact that in their con- 
Struction, makers of Red Goose and 
Friedman-Shelby shoes adhere to the 
Manufacturing policy established by the 
Company when these outstanding lines 
Were introduced—a policy from which 
they have never deviated. 

“The campaign to be conducted on Red 


beige, Indian brown, 


greens. 
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. . . . tuned to the tropical spirit 
in the fashion-fresh colors ... . 
a radiant sunbronzed tangerine 


tone beautifully blended with 




















Goose and Friedman-Shelby shoes is 
entirely separate and apart from any 
of the advertising efforts originating 
within any of the other branches of 
the International Shoe Company. 


New Trimming Concern 


St. Lours—A new concern for shoe 
trimming has opened in St. Louis. The 
name is Gaywood Manufacturing Com- 
pany, located at 1906 Pine Street. The 
factory has been completely equipped 
with all the machinery necessary to 
produce a complete line of stripping 
used in trimming women’s shoes. Their 
slogan is “trim for milady’s shoe.” The 
company makes a complete line of 


THOS. E. COLLINS & CO., ST. LOUIS, MO. 


stripping including pleated lastex and 
the factory is operating with a well- 
trained personnel. It is the only stay 
company owned and operated by St. 
Louis men. Mr. Gavel and Mr. Rock- 
wood are the owners. Mr. Gavel has 
been connected with the Haley-Cate- 
Rockwood Co. for nine years, being 
general manager of that company’s St. 
Louis office for six years. Mr. Rockwood 
has just moved to St. Louis from the 
east where he was general manager 
of the same company’s Everett office for 
12 years. This concern is very busy at 
the present time in the pleating of 
elasticized and non- elasticized mate- 
rials, being the only concern of its kind 
doing this work locally. 
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. SIGN NOTHING !- 


2OBERTS, JOHNSON & RAND 
SALESMAN! 


Star Brand Advertising in 


FARM . MAGAZINE COUNTRY GENTL 
AMERICND RANCH IVE Fag AN //STEVENS 
RIC ARM 
GOOD "bad D's MAGAZINE HOTEL 
LADIES’ HOME KEEPING FAR A ROOMS 
JOURNAL CHILD CUeNAL ew 
LIFE 


ROBERTS, JOHNSON & RAND 
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PUT THE CAMPUS 


With each new semester the acceptance of College 
Hill sports on the campuses of America continues to 
mount higher and higher. From the sophisticated 
senior to the frantic freshman, these remarkable shoes 








are winning top honors, not only because they are 
authentically styled but also because they have so 
much built-in quality at such a low price. All genuine 
Goodyear welts, they are outwearing many a campus 


romance. 


“FORSPORT” 
Steck $A-137 


Brown Elk Vamp and Foxing, 
Beige Elk Quarter and Plug; 
Oak Soles; 8/8 Leather Heel. 


$2.50. 


“FORSPORT” 
Steck $A-138 
Brown Elk Vamp and Foxing, 
White Elk Quarter and Plug; 
by A aa 8/8 Leather Heels. 


HOW WE GROW 


June, 1936— 600 pairs per day 
June, 1937—2000 pairs per day 
June, 1938—3000 pairs per day 
June, 1939—3500 pairs per day 
June, 1940—4000 pairs per day 


SPALSBURY-:-STEIS 


Factory: Fredericktown, Mo. @ Sample Room: 1523 Washington Ave., St. Louis 
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SPORTS 


SPIRIT IN YOUR SELLING 


You can capture this splendid college girl 
trade on a real money-making basis if you 
will only hop on the College Hill sports 
bandwagon. Just plan a fresh selling cam- 
paign, develop your schedules, then tie in 
with our in-stock service. You will have a 
winning combination — that will force all 
the girls into a cheer over your leadership 


in campus shoes. 


White Ruffit, Tan Calf Bind- 
ing, Tan Calf Wedge Cover; 
Top Notch Welting; $2.80. 


“SADDLE OXFORD” 

Stock £A-122 

White Elk, 978 Calf Saddle; 
White Nap Avon Soles; 
$2.40. 

Stock £A-142 

Same as above with 15-Iron 
Smooth Red Rubber Soles. 


The growing popularity of College Hill sports 
is an event of note, one worthy of the atten- 
tion of every dealer who keeps an ear to the 
ground on the basic changes in the shoe 


industry. 


“SIOUX” 
Stock 3A-148 


Color 30 Domoc Bootmaker 


Finish ; $2.40. 


In Attendance: 


FRANK FLOOD 
GLEN O’BRIEN 
CONNIE O’BRIEN 
DICK PHIPPS 


WILLIAM PERRYMAN 
M. A. STEIS 

Cc. B. SPALSBURY 
FRED ENTCHELMEYER 


DEEVERS SHOE CO. 


Mail All In-Stock Orders to 1523 Washington Ave., St. Louis, Mo. 
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Jug Along 
UMES TO Tht FARR 


“with the Spring of Youth 


in every step” 




















Trip-A-Longs this season reflect the casual influence in 
gay, youthful styles . .. many in the smart new low-heeled 
patterns. 

Trip-A-Longs possess a strong selling feature in three 
scientifically-placed resilient cushions. 

Learn how Trip-A-Longs operate successfully for re- 
tailers the country over—meet this famous and fast mov- 


ing line of women’s footwear. 


Forest Park Shoe Gompany 


{ 
























ONAL SHOE 
} TR, Chicago 


~ ROOMS 
1031 to 1038 
Hote. STEVENS 


.” 
k. - a % Eas aa o / és 
—_ » JHOIMCaAS b eee JAN. 6-7-8-9 


NATIONALLY ADVERTISED 
*3 ARCH SHOE LINE ¥ 


IOBER-SAIFER SHOE CO. - ST. LOUIS 
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7 Famous Magazines to Carry This 
important Message into 15 Million Homes! 


Value-wise parents for over 40 ,years have de- 
manded Weaother-Bird and Diamond Brand Shoes 
because they know The Leather is There in Every 
Pair. This means finer fit, greater value, longer 
wear, and greater comfort in their children’s 
shoes. 


Now Peters are going to tell the great story behind 
The Leather is There in Every Pair to additional 
millions of parents every month through LIFE, 
WOMAN'S HOME COMPANION, GOOD 
HOUSEKEEPING, PARENTS’, COUNTRY 
GENTLEMAN, FARM JOURNAL and 


seen HOLLAND'S. These magazines have 


AS ADVERTISED 
THEREIN 


total circulation of over 15 million... 
more millions of readers. 


and many 


Thousands of these readers are your prospective 
customers. The Weather-Bird and Diamond Brand 
advertising will sell them on these fine shoes and 
will bring them into your store. For, around the 
national advertising, we have built a spectacular 
merchandising program that makes your store 
Children's Shoe Headquarters ...a program that 
gives you more volume and more profits than 
ever before. 


‘Phone, wire, or write for your Peters representative 
to give you the whole story of Peters’ national 
advertising and local merchandising pro- 
gram. It's the greatest shoe news of 194]. 


ABOVE ALL 


See Peters at the Fair... Hotel Stevens ... Rooms 818-820 
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PETERS SHOE COMPANY °® 


. WEATHER -BIRD & 
DIAMOND BRAND 


<SHoCd FOR BOYS AND GIRLS 


BRANCH—INTERNATIONAL SHOE CO. »* 





y PARENTS’ Sy) 
Ni, MAGAZINE IY 


% Counters insoles ond hee/ bases 


SAINT LOUIS 


TOBER-SAIFER SHOE CO. - ST. LOU 
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Wint Or Yew . Winthrop s West, 
Super-Soft Saddler & tock V 


Winthrop's 
To Be Advertised in 


ESQUIRE 


Woven Gaucho 





St. Louis Designers Present the 
Spring Picture 
[CONTINUED FROM PAGE 155] 


WILLIAM BR. TWEEDLE, 
Vice-President, Tweedie Footwear Corporation 


S©WVE find the demand for a tremendous amount of pumps. Pumps 
that are simple, sleek, well thought out types with lines and trims that 
show good design with eye catching drama, not overdone, but certainly 
showing design interest and definite forethought in styling. 

“The moderately high elasticized slip-ons assume a classic position, 
and are definitely volume shoes. 

“More sandals—new thoughts, in distinctive interpretations, and in 
high colorations, are having free expressions in this group. 

“Spectators are taken for granted as a real classic of assured demand 
in volume. 

“Play shoes are beginning their biggest season.” 


HUGH M. CRULL, 

Women’s Style Department, International Shoe Co. 

$6F OR the Spring of 1941, the shoe buyer will have a larger range of 
patterns, materials and colors to select from, than for the previous sea- 
sons. This is brought about by the casual and play shoe influences, 





coupled with our usual dressy influence.” 


“Easy-to-get-into types will be preponderance, regardless of heel 
heights, or for what occasion. The American woman has become accus- 
tomed to slipping into her shoes quickly. Whether the shoes are elas- 
ticized; or made with visible or concealed gores, they fit the demand 
for easy-to-get-into shoes. 

“We see a demand for higher heel types for the more dressy after- 
noon shoes. However, there is an increasing demand for 15/8, 14/8, 
and 13/8 heels for the more casual type shoes. 

“Every indication points to a very colorful Spring run, following the 
usual early dark run.” 


Nl arched 































»s West 


G. W. CUNNINGHAM, 

Vitality Shoe Co. Branch of International Shoe Co. 

**ELASTICIZED step-ins continue to be popular with the full and 
- modified D’Orsay topline in popular vogue. Basic pumps and “V” 

throat elasticized pumps have been widely accepted and should continue 

to be volume sellers. Open toes continue to predominate. Casual and 

play shoes are very important. 

“Fabric materials are leading the list for early shipments with black 


ts M ore Pro fi t s first, blue second, and some consideration being given to brown, khaki, 


. and beige. Basic leather materials are selling in the same order. Patent 
nm leather is substantially off from last Spring but is more important than 


J. ~ Ss T r e Fo 0 t Ww e ar earlier forecasts indicated. Toffee Tan and Turftan calfskin are both 


selling exceptionally well. There has been a definite swing to Saddle 


| color with either smooth or embossed surface. Antique finish continues 
< ‘hrop finds out ahead of to be popular on sport and walking shoes. 
what men want in leisure “Future orders should follow the same general style trend as indi- 
;...and gives it to them. cated by earlier sales and a volume business is expected to be done on 
; . , all-whites and spectators.” 
is why ever increasing 
overs of dealers are turn- THOMAS F. BYRNES, JR.. 
to Winthro p ‘od an -Toha: Sales Manager, Queen Quality Division of International Shoe Company 
> and leisure shoes... *6BN our Queen Quality $6.50 to $8.50 up retail price range there is a 
. growing demand for pumps and step-ins with fully elasticized vamps in 
pee Wintiae wee the the 21 8 end 17/8 heel ain. : 
~ s that sell profitably. “All gabardine and gabardine combined with patent or smooth 
leather is the wanted material for January, February, and March 
ae selling. 


“Elasticized crushed kid in all types is exceptionally good and the 


> Winthrop at the 


outstanding high fashion color is golden blond and beige in crushed 


Shoe Fair kid and gabardine. 
/ “Touches of mountain snake and genuine Rajah lizard are espe- 
OTE L ST E 1") E N S cially good in the more high fashion youthful types. 
“Most popular in the Queen Quality Campus types, which carry the 
oms 534 and 550 Ses 


casual styling, are the 14/8 and 15/8 heel heights.” 
9 [TURN TO PAGE 179, PLEASE | 
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Winthrop'’s Famed 
Action-Free’’ Shoe 


($7.50 - 
To Be Advertised in 


ESQUIRE 
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W. Cordially ctaiile You to Snape 
THE FINEST LINE WE HAVE EVER SHOWN 


ROOMS OGQs YOR QY6O 
STEVENS HOTEL - CHICAGD 


_F. Heaton 
* Marc Gautier * Joe Reinhart 
i Henry Ran 


Pp. B. Jamison. Jr. 
al Shoe Co., ST. LOUIS 


SHOE COMPANY, Division © 





f In ternation 





PENN 


SHOE COM 
Division of International Sloe Co., St. Louis 








5. W. Drew VU Se You 
a AT THE FAIR 

arc Gautier er 
Joe Reinhart a ; Me 3 sod style shoes that 
P. B. Jamison, Jr. ee RIGHT 

A. L. Lay 7 


STEVENS HOTEL - CHICAGO 
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St. Louis Designers Present the 
Spring Picture 
| CONTINUED FROM PAGE 175] 


A. C. FLEENER, 
Sales Manager, Blue Ribbon Shoemakers 
6*J ATURALIZERS are planning to have patent leather 
in volume as the foremost selling material for retailing 
from February on to Easter, with blue coming in to its 
selling strength as we approach Easter. 

“Gabardine is selling well now and we expect it to 
continue the early part of the season, but definitely feel 
patent leather will become increasingly strong.” 


JOHN STIEBEL, 
Stylist, Kane, Dunham & Kraus, Inc. 


“QVHILE pumps seem to hold the spotlight to the en- 
tire exclusion of all other types, what of the feet that are 
dificult to fit with pumps? 

“Styles will be definitely typed by virtue of pattern, 
material, and lasts. The effort to straddle by styling up, 
with materials, patterns that will emphatically defy that 
bad kind of cosmetic, has created a new high in mark- 
downs. 

“Spectators, of course, and low heels galore—but 
those are school shoes and the shoe business must not 
be contributory to the end that women will not be ap- 
propriately shod for Sunday School; hence, it won’t be 
wise to ignore the basic fact that the new trend to low 
heels can be subscribed to as an extra pair potentially. 
There is constant danger of going overboard on any new 
development and the low heel is no exception. 

“Soft-looking leathers, sans the hard enameled look 
in whites, will make suedes, maracains, amazons, etc.. 
a good bet. 

“For trims, high-colored snakes and alligators look 
very good. Multi-colored shoes, if for no other reason 
than their intrinsic beauty, can be exploited.” 


SAM WOLFF, 
Secretary-Treasurer, Wolff-Tober Shoe Mfg. Co. 
“THIS season more than ever, portrays the fact that 
Women, while fashion-loving, are essentially practical- 
minded. Hence, though styles are varied to a degree 
to delight all feminine shoppers, black gabardines and 
ts still hold the all-high for popular Spring mate- 
So far, no ‘fad’ has taken hold, and no color, 
With the exception of beige (which promises to be in 
ie picture in a very definite way), has reached promi- 
mice. Softee calfs are popular, as well as the smart 
le color calf.’ It seems that blue will enjoy popu- 
later this season.” 


BURTON, 
, St. Louis Shoe Manufacturers Association 
HEN the St. Louis Shoe Manufacturers Associa- 
‘displays its new 1941 styles in shoes at the National 
Fair in Chicago, it will be exhibiting the choicest 
ucts of Missouri's largest industry. 





OVER 


1000 


SAMPLES TO 
CHOOSE FROM 
* * * * . 


Thousands of current novelties, play and arch shoes 
for men, women and children. EXCLUSIVE distribu- 
tors of cancellations, jobs and samples from 15 of 
St. Louis’ finest and largest manufacturers. Don't 
leave the Shoe Fair until you've seen our presenta- 
tion of LONG PROFIT MAKERS and SURE FIRE 
PROMOTIONS. 


* * + * * 
ON DISPLAY 


NATIONAL SHOE FAIR 
ROOM 


IOLI-A 


STEVENS HOTEL 


M.K. WEIL SHOE CO. 
1326 WASHINGTON AVE. ST. LOUIS, MO. 


“While in Town See Weil” 


In attendance 


PAUL SIGAN 
MEYER WEIL 





“Since the beginning of its history as a shoe manu- 
facturing center about a century ago, St. Louis has 
climbed steadily in the production and distribution of 
shoes. Aided by its geographical location, proximity 
to the principal raw materials used in making shoes 
and transportation facilities, the city has grown in shoe 
production until St. Louis-made shoes are sold in every 
state in the nation and in several foreign countries. 

“Membership in the St. Louis Shoe Manufacturers 
Association includes 28 concerns with 42 selling 
branches, representing 96 shoe factories located in the 
St. Louis area. Annual production of these factories is 
approximately 72,000,000 pairs, and the value of the 
annual products is estimated at $165,000,000 wholesale. 

“More than 54,000 workers are employed in making 
shoes in the St. Louis area and countless additional 
persons and their families derive their living indirectly 
from the industry. 

“In the St. Louis displays at the Fair in Chicago, 42 
exhibitors will show more than 75,000 new styles for 
the 1941 season, for men, women and children. 

“Not only do these 1941 shoes show the size of the 
St. Louis shoe industry, but they also give a fair index 
to the originality of design, the clever use of new styles 
and fabrics and the versatility of design which are caus- 
ing our city to be called ‘St. Louis—Fountain of Foot- 


wear Fashions’.” 








SEE ee ~ 
. . 


Model illustrated 
$27-28 
Size 34”x29"x43” 
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BRINGS YOU THE 
THIRD DIMENSION 
IN ‘SHOE FITTING 


An amazing, NEW, and scientifically accurate 
way to make shoes fit perfectly 


The shoe industry has made many improve- 
ments in the last decade in the art of fitting 
feet, but it still has to contend with two basic 
facts: 1. Feet do not come in pairs. 2. Shoes 
are built on lasts which are graded according to 
predetermined mathematical standards. The fit- 
ting stool job has been, and is still, a “trial and 
error” proposition. True, you can make certain 
the shoe is long enough and wide enough by the 
use of the measuring stick and the X-ray ma- 
chine, but not until now have you been able to 
measure accurately the THIRD DIMENSION, 


the height and contour of the curves and arches 
of the bottom of the foot. ARCH-O-GRAPH 
does this and more. There right before your 
eyes it makes a pattern of the foot contour and 
actually transfers it onto a resilient foundation 
in direct relation to the contour of the inside 
of the shoe. The result is an ARCH-O-GRAPH, 
custom-made right in your store. It is fastened 
into, and becomes a part of, the shoe. Thus 
ARCH-O-GRAPH makes your fitting service 
100% perfect for it is the final step in individual- 
ized fitting. 


ARCH-O-GRAPHS ARE MADE IN TEN MINUTES IN FOUR EASY STEPS 


1. Foot Contour—aA perfect pat- 2. Set up Machine—The shoe and 
tern of the foot is made by p'acing the contour pattern are p'aced in 
it on the ARCH-O-GRAPH re- the forming wachine. Then the 
corder ard taking an exact ARCH- ARCH-O-GRAPH resilient foun- 
O-GRAPH fitting. This meeenies dation blank is put in place and, 
after a few simp'e adjustments, the 
the foot but also makes a AY machine is ready for the forming 


not only the length and width 


tifiea'ly moulded pattern of the operation 
important THIRD DIMENSION. 

the height, the contours and the 

curves of the arches. 


A NEW SOURCE OF PROFIT FOR you 


Any merchant will at once see that in ARCH-O- O-GRAPHS. Actual records kept e 
rtment store show that 45% of a "ARCH. nS 
The machines are leased to you and we sell you GRAPH _ customers have bought two or more 
the ARCH-O-GRAPH foundation blanks in size pairs. They repeat because they result in new 
runs at a nominal e. You can make a gross and greater foot comfort and, of course, eliminate - 
profit of well over 200% on each pair of ARCH- the cause of foot troubles. 


THE ARCH-O-GRAPH COMPANY 4517 OLIVE STREET ST. LOUIS, MO. 


GRAPH there is a great new source of profit. 


3. Forming Operation—The motor 4. Inserting ARCH-0-GRAPH— 
arm is placed in position. With The completed ARCH-O-GRAPH 
motor on, the forming tools are foundation, which is almost as 
guided by the two arms which light as a sock lining, is then 
traverse the entire surface of the cemented in and becomes a part 
contour pattern and the inside of of the shoe, It is not just another 
the shoe. arch support for it is modelled to 
the entire bottom of each foot 
Custom-made, each ARCH - O - 
GR APH is different for each foot, 
for each shoe, for each pair of 
shoes, whether men’s, women’s, or 

children’s 


ON 


SHOE FAIR 


chicabe 
JAN. 6,7,8,9, 
194) 


DISPLAY 
NATIONAL 


vreVENs HOTEL 


Floor 











PLAY TIME IN HOLLYWOOD 


Costumes and shoes for every 
leisure mood, displayed for you on 
this page by some of Hollywood's 


most charming girls. In the group 


youll find Linda Hayes, Vera 


Haal, and Maureen O'Hara, tal- 
ented Irish actress. 
You'll see them all in 


current R. K. O. Radio 


Pictures. 
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AT HOME BEGETS Gear r eee OD... .. 2. ccccvcccces. Chas. Loughin 


age <7 CONRAD SHOE CO....................064 C. E. Cox 
SWABS DANIEL GREEN CO.................-.04+ Tom Malley 
. d 

7 Pa 








“y DUNN & McCARTHY CO.............. Emil Goldman 









EPHRATA SHOE CO., INC. ............... Al Rozier 
FRIEDMAN-SHELBY SHOE CO............5. J. Webb 












GROSVENOR SHOE CO...............++5. P. A. Ehrle 
HEYWOOD BOOT & SHOE CO......... E. Casey Jones 






HUBBARD SHOE CO. (Weyenberg Shoe Co.) 
H. E. Phillips 






DO CN en bs o0bas se dncesdsencoeses Tom O’Brien 
CE an 56 iv eeserpecedsves Phil Harris 
KAL-ISTEN-IKS SHOES............. .... Tom Malley 











JANUARY 15-17 
HOTEL HAYWARD PE GE cen cccccceccnpeeses G. C. Stribling 








OUR REGULAR HEADQUARTERS ROBERTS JOHNSON & RAND..........Slemons Bros. 

Los Angeles’ leading hotel for the Shoe I Ea oie ccisinccevessccenes Al Rozier 
Fraternity. Sample rooms $2.00 to $6.00. E. E. TAYLOR CORP..................: E. Casey Jones 
“In the center of the city— WINTHROP SHOES..................... Harvey Conn 





Closest to Everything” 





WALK-OVER SHOES (Men’s)............ ..Frank Tilt 









H. C. FRYMAN, Proprietor 
RUSSELL H. WAGENER, Manager WALK-OVER SHOES (Women’s)........ W. E. Vawter 
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{ CALIFORNIA 
SHOE FAIR 


You are invited to the Premiere Showing of 
Spring Footwear, at the First California Shoe 
Fair, January 15-16-17. See the fashion 
parade of new smart styles for men, women 
and children, created and produced by lead- 












ing California ,easternand midwestern man- 
ufacturers. Over a hundred exhibitors will 
display complete lines for you on two floors 
of the Biltmore! This will be the largest shoe 
show ever held in the West. Make your 
plans now! See timely merchandise 
at its best! Come to Los Angeles for 
this pageant of profit-producers! 











LOS ANGELES 


SPONSORED BY L. A. CHAMBER OF COMMERCE 


B mber 





Ss theme 


stc 
«= California SP 
8 ) See Pray 





er acho "ede 

eee 

94 hae be geile, 
ae RE oe ; 





BOOT ano SHOE RECORDER, December 28, 1940 









































BOOT anv SHOE RECORDER, December 28, 1940 









































The number of U/C Sole Stitching Machines 

— Model C—outstanding, continues to increase wr S 
and is NOW at a NEW ALL-TIME HIGH. Sole MAC 
attaching with this machine is by means of a 

lockstitch seam and shoes made by this method 

have a well-earned reputation for flexibility 

and comfort. 

This method of sole fastening is adaptable to 

the hourly changes in footwear fashions. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, M 





1940 BOOT anv SHOE RECORDER, December 28, 











%& caLiroRNih Cocoa. FOR MEN 


Lower left: Musketeer. In hand: Grenadier. 
On feet: Buccaneer * All made with 
patented Cool-ee sole construction. 





by Ine. 


224 EAST 11TH STREET, LOS ANGELES x 932 MARBRIDGE BUILDING, NEW YORK CITY 
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THE FEATURE SHOE IN THE 
PRICE RANGE OF MILLIONS 


The only shee of its kind in 
America. Each shoe carries 
the endorsement of Dr. 
Alvah M. Stafford, Foot Spe- 
elalist. Agency arrangements 
ean be made at Chicage— 
giving you the smartest styl- 
ing out of New Yerk in 75 
fast-selling numbers. Send 
fer catalog and plan. 


Jerman—22438 — Patent 
Leather with Gabardine 
Elasticized insert 19/8 
AAA ta C 4%/10. 


~ kK 
2500 Blac’ 
Cottegiate—s y reptile 


AA to C 4/9; 
ige 

in Brown with Be 

same same in White 


Crush with ere 
trim 12/8 


reptile: 
Suede with tan calf. 


ee 
ane AA bt) 
cat 16/8 ap in Blue - et v0" 


44/10: 88 
cal. some in Weed msree at 


Suede: also 
nore 


parourdeEd 
weet BASE pecess 


TRED-STEP DIVISION 


DIAMOND SHOE CO. 


139 DUANE STREET . . NEW YORK, N. Y. 


$s 
— 
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Classic — £2418 — Black 
Gabardine Elasticized 
with patent trim 17/8 
AAA to D 4%/10. Same 
in Blue with calf trim: 
also in Brown with kid 


trim 


Te recess and cushion the 
heads of the metatarsal 
bones is a new patented prin- 
ciple in foot-fitting. To high 
point the BALL cushion is to 
further normalize the foun- 
dation of the foot. To mould the heel base and 
to balance the arch is to completely coordinate all 
the methods in one perfect shoe—a scientific fact 
approved by A. M. Stafford, M.D., nationally known 
, =F authority in the Tred-Step MIRACLE BALL 
ion. 


When you comfort and protect the foot—and you 
style and please the fashion eye—the result is 
= business, repeat sales and selling satis- 
action. 
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CRESET 


Number 7091. Black 
Satin Mat Kid, Small 
Lizard Trim, 5 Eyelet 
Gypsy Tie, 170 t, 
15/8 Cuban Lizard 
Heel, in stock now. 
All on AAAAA 


eer Drew “Sculptured-to-the-Foot Shoes—the 1941 
Line with a Perfect-Fitting Record 














That’s what the boys at the fitting-stool say about Drew “sculptured-to- 
the-foot” feather-weight welts. Put Room 657-A on your “must” list 
because here you'll see the “Drew Arch Rest” seven basic lasts that every- 
one’s talking about; here you'll see beautifully tailored footwear in the 
finest leathers, materials and workmanship; and here you'll see a com- 
plete line of “feature shoes” that can build “Good Will” for your store 
that price pressure cannot disturb. 


Be sure to visit the Irving Drew exhibit in Room 657-A Stevens Hotel. 


DREW ARCH REST AND FOOT FRIEND SHOES TO RETAIL AT $6.85 TO 
$7.85 WITH LIBERAL MARK-UP. DR. HISS BALANCED SHOES TO RETAIL 
AT $8.75. 


Daw toch Ietf Lot 


THE IRVING DREW CORP., LANCASTER, OHIO—30 minutes from Columbus 
New York: 746 Marbridge Bldg. 
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Kochesler, Wlimmnerotn, 


An Utterly New Kind 
of Shoe for Men ! 


New Patented “Cradle-Heel Tred” Now Available to Dealers 
for First Time, in Smartly Styled Bootmaker Guild Shoes! 








Profit news for the Fair! 

Bootmaker Guild Division of the Freeman 
Shoe Corporation announces an amazingly mer- 
chandisable new shoe that combines smartness 
and comfort for the normal foot—and helps re- 
lieve strain and fatigue in tired, aching feet! 

This revolutionary shoe incorporates the pat- 
ented CRADLE-HEEL TRED, developed by 
J. A. Jung, for 20 years special shoe designer at 
Rochester, with the exclusive Res-Tred Last! 

A visible feature. 

Customers not only can see, but can feel the 


difference instantly, the moment they slip on a 
pair, for the CRADLE-HEEL TRED follows the 
natural heel curve in every direction, giving 
“cradled”’ support where needed! They can 
walk or stand hours longer without tiring, in 
this shoe that actually matches the bottom con- 
tour of a human foot! 

Complete plans are ready for national adver- 
tising and local merchandising. Get full profit 
information at the Shoe Fair, or write Boot- 
maker Guild Division, Freeman Shoe Corpora- 
tion. Peloit, Wisconsin. 





Te Be Nationally Advertised - 
And Locally Merchandised... 


ootmaker 


SHOES 
WITH ““CRADLE-HEEL TRED”’ 


SEE THEM AT THE SHOE FAIR! Visit the Bootmaker Guild Display of CRADLE- 
HEEL TRED Shoes at the Shoe Fair, Fourteenth Floor, Stevens Hotel, Chicago. 
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lr every foot were truly normal in the sense in which 
that word is used by scientists when describing the foot 
of a perfectly-formed, healthy baby—if it were as flexi- 
ble, as well muscle-toned, as accurately articulated— 
there would be no need for this discussion of feature 
footwear; and manufacturers of the types discussed here 
would fade from the scene in a very short time. 

Unfortunately, however, no matter how close to ab- 
solute perfection the human foot may be at birth, mis- 
fitting of shoes, improper posture, the impact of the 
foot against the hard-surfaced streets, minor accidents, 
disease and other factors may and do cause dislocations 
of the bones, weakening of the tendons which hold the 
foot structure together, loss of tone in the muscles whose 
pull produces motion in the joints. 

It is these conditions which may be prevented, except 
when the cause is disease or accident, by the wearing 
of correct shoes; and ameliorated, unless they are far 
advanced, by the wearing of various types of feature 
shoes. 

What, then, is a correct shoe—and what a feature 
shoe? 


TAKING them in their order, a correct shoe is one made 
over a last which as closely as possible conforms to the 
shape of the foot over which the shoe is worn. That 
means, whatever the outside shape of the shoe may be, 
the inside of the shoe must be so shaped that, on the 
inside of the foot, there is a straight, or nearly straight 
line; that conventional heel, ball, waist and instep mea- 
surements be adhered to as nearly as possible; that 
strict attention be paid to the forepart of the shoe— 
that portion lying between the ball and the extreme 
ends of the toes. This last-named requirement is all 
important, and often neglected; and when neglected, 
the toes are prevented from spreading as they would 
were no shoes worn; they rather quickly lose their 
flexibility; they cease to curl under and grip as the bare 

foot does while in action; they become rigid. 
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In fitting, therefore, it is necessary to take into con- 
sideration not only the heel to ball measurement but to 
inspect the foot which is being fitted and then deter- 
mine whether the shoe selected has been made over a 
last which has made provision for the toe freedom which 
is so important. 


Nor will all good lasts fit all feet properly. This has 
come to be a truism—almost, in fact, a banality; but, 
like all truisms it is often either forgotten or disre- 
garded. People’s feet are individual; their proportions 
differ. The skillful fitter knows this. He also knows 
what lasts in the store’s stock will best fit the types into 
which all feet have been divided. He knows, also, that 
a perfect fit is an impossibility, but that a fit which is 
close enough to perfection to insure comfort can be 
achieved with a minimum of four lasts designed to take 
into consideration the short, fat foot, with a high arch; 
the long, narrow foot with a low arch; the short, low- 
arched foot, and the long, narrow, high-arched foot 
To some extent, also, he takes into consideration the 
shape of the heel—whether it is narrow or wide and 
fleshy. 

In making his selection of lasts—provided the cus 
tomer is cooperative enough to let him—he first mea 
sures the foot in the formal way. He then classifies th« 
foot, assigning it to one of the four types mentioned 
above. He then tries on, not one shoe, but both, inspect 
ing the fit while the feet are on the fitting stool; inspect 
ing them again with the body weight evenly distributed 
on each foot while the customer is standing still; and 
then inspects them again to see how they look while th: 
customer is walking. In this way, as we have pointed 
out many times in the past, he gets a clear picture o! 
the reaction of the shoe to the action of the foot; whether 
it slips at the heel, whether the foot remains firmly 
anchored at the ball point; whether the shoe breaks 
properly across the forepart; whether it gaps at the 
sides. 

So much for the correct shoe and the method of fitting 
which has been found to work well in a vast majority 
of cases. 

What is a corrective shoe; or, as we called it earlie: 
in this article, a “feature” shoe? 

Generally speaking, this is a shoe into which has been 
built some feature designed to give relief to feet which. 
through abuse, accident or disease, have become abnor- 


This is the so-called “anterior bar”—merely a 
piece of leather inserted in the bottom of the 
shoe between the welt and the outersole and 
extending across the width of the ball. It gives 
support to a weakened metatarsal structure. 











yi CT 


THE MILLER SHOE COMPANY. . . COOK and ALFRED STS. . . . CINCINNATI, OHIO 


SEW YORI OFFICE: 755 Marbridge Bldo WEST COAST WHOLESALE DEP? 


Pacy 


690 8. Ron 


CHICAGO OFFIC! 








The Denver heel, merely an extension of the sole, 

sometimes prescribed by orthopedic specialists 

when they wish to achieve a broader distribution 
of the weight of the foot. 


mal but not so abnormal as to call for the services of a 
trained orthopedic expert. This is a distinction which 
it is well to keep in mind because the medical profession 
is very properly of the opinion that shoe merchants who 
prescribe hit or miss are apt to do more harm than 
good; and that diagnosis, in the sense that the word is 
used by physicians, is the job of a physician or surgeon, 
and not that of the man who makes his living fitting 
shoes. 

That viewpoint, of course, is right and is agreed to 
by any thinking merchant. 

The contention of the shoe industry is that if abnor- 
malities of the foot are not far advanced, further ad- 
vance can be checked by at least some of these inbuilt 
features; that pain can be relieved; that nerve tension 
which always accompanies pain can be abated; that the 
foot structure, in short, can be restored to its normal 
arrangement—and held there during the life of the shoe. 
In fact, it is not too far-fetched to argue that, once 
normality of foot structure has been restored by purely 
mechanical means, Nature may step in and achieve a 
complete cure. 

That being admitted, what are these abnormalities— 
and what are the features in shoes which have been 
designed to correct them? 


R ECENT studies by experts have revealed that the in- 
cipient bunion, of all foot defects, is the one most com- 
monly found in the feet of people over 35 years of age. 
It is also the defect most easily diagnosed, since one 
needs no equipment other than a pair of reasonably 
good eyes to note that the great toe is bent inward until 
it is out of line. Nor does it need a feature shoe, in the 
way in which the word is being used in this article, to 
correct it. Given half a chance, the toe will straighten 
itself—and the half a chance is nothing more nor les< 
than a shoe with ample room in the forepart and a 
straight inside line. Gradually the great toe will return 
to its correct position—and this has been found to be 
the case even when the afflicted person is much older 
than 35 years. 

Full-fledged bunions are different and may call for 
the insertion of devices between the great toe and its 
neighbor, since the bony structure of the joint is likely 
“set” in the wrong position and actual pressure from 
the inner side of the toe will be needed to force it into 
position. These, however, are not part of feature shoes. 
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Because a bunion can be caused as easily by too 
tight a shoe as by one which is wrongly shaped, it is 
not uncommon to find some form of metatarsal trouble 
in the bunioned foot. The customer may complain of 
pain in the ball of the foot or there may be callouses 
on the bottom surface, or there may be both. 


PROFESSIONAL foot specialists have a number of in- 
teresting ways of handling this condition, particularly 
when the damage to that portion of the foot has been 
severe. One of the first methods on record—a rough and 
ready one, to be sure, but effective—was the invention of 
a physician who showed his patients a way of separating 
welt and outersole at or near the ball point, and then 
instructed them to insert in the opening a round, small 
sized lead pencil of the type found on tally cards and 
dance programs. This stretched all the way across th 
ball. Modern orthopedists, however, write a prescrip 
tion to be filled by a reliable repairman. One of thes: 
calls for a leather wedge inserted in the same way a: 
the pencil. This is known as the “anterior bar.” It is 
about one inch in width and from one-eighth to one 
quarter inches in thickness, depending on the amount 
of support needed. It is flat on the under side wher: 
it is in contact with the outer sole, and bevelled on th: 
This 
supports the entire metatarsal arch structure from on 
side to the other. 

Another, and somewhat unsightly method of accom 


upper side, to approximate a rounded effect. 


plishing the same end is the so-called “rocker bar. 
This is attached to the under side of the outer sole (se: 
illustration) and has the effect of forcing the wearer t: 
tread on a rounded ridge at every step. The upward 
pressure of this rounded ridge as the weight of the bod) 
comes on it gives the same degree of support, and in 
the same place, if properly located, as the “anterior bar’ 
already described. 

These, however, are for advanced cases in which all 
the metatarsal heads have dropped and the foot is so 
weakened as to make extreme measures necessary. 

In milder cases, the familiar metatarsal button is al! 
that is needed, and this is where the feature shoe come- 
into the picture, for many such shoes have them. Thes: 
are somewhat triangular pieces of leather, heavily com 
pressed felt or rubber inserted at a point where the\ 
will support the anterior arch, or at least the majo: 


The wedged-heel shoe, most certainly not a “fea- 
ture shue” as the term is used in this article, but 
which achieves the same result as the Denver heel, 
and which accounts for its extreme comfort and 
its popularity among all classes of women. 





BOOT ano SHOE RECORDER, December 28, 1940 [197] 


in- 


arly 





een 
and 
1 of 
‘ing 
hen 
vall 
and 
the 
rip 
1eS¢ 
a> 
t is 
me 
unt 
ere 
the 
This 
one 
Ja haven't seen the Dr. Locke line until you 
visit our showrooms at the Fair! Here you'll get a 
complete picture of the new Dr. M. W. Locke Shoes 
designed to meet the wardrobe needs of every 
type of woman as well as the comfort needs of 
every type of foot. Here you'll get the whole story 
of a tested promotion plan that can double, even 
Bile triple, your profitable Dr. Locke customer group. 
You know the prestige of the Dr. Locke name and 
the appeal of the Dr. Locke features. Let us show 
you how they can build still more business for you! 


LANCHESTER 


WILTON 


THE LOCKWEDGE SHOE CORPORATION OF AMERICA, Inc. 


COLUMBUS, OHIO 








For pronation, the specialist prescribes a heel 

wedge as in the above illustration. The average 

thickness of this wedge is one-eighth of an inch 

on the inside of the heel, tapering off to a feather 

edge on the outside. Many feature shoes have 
these, or similar features, in-built. 


portion of it. The same end is achieved with a higher 
degree of permanence by a lift at the front end of a 
somewhat lengthened shank piece which tends to give a 
corresponding rise in the innersole. 

One criticism which has been advanced against the 
in-built metatarsal button is that it has a tendency to 
flatten out under the pressure of the foot and in time 
to become useless. It simply ceases to function—long 
before the shoe wears out. This is now being worked on 
by experts and the chances are better than good that, if 
it hasn’t already been completely solved, this particular 
problem soon will be. 

Now we come to the foot which is just generally un- 
stable. It doesn’t seem to give its owner the support 
which he or she needs. It is obvious, to use an engi- 
neering expression, that a better and wider distribution 
of weight is needed. The three bearing points—heel and 
inner and outer ball—are not enough. 


For this condition, orthopedic specialists have another 
prescription known as the Denver heel (see sketch). 
This, in the sense that it is attached to the back part 
of the shoe, is not a heel at all. It is merely an extension 
into the shank area of the ball of the shoe. This exten- 
sion fills about one-third of the space between the ball 
of the sole and the face of the heel and thus accom- 
plishes the feat of distributing the weight of the body 
over a larger area. 

In modern corrective footwear the same thing is ac- 
complished by a wider shank piece, specially designed to 
carry the weight of the body backward from the ball to 
the heel. In other words, properly fitted, these shoes give 
support at ball, instep and heel, just as though the 
wearer were walking barefoot on soft ground which 
conformed at every step to the contour of the bottom 
of the foot. 

One glance at the illustration of the Denver heel will 
make almost any style-minded merchant gasp. For all 
the world it looks like the beginning of the wedge heel 
shoe—the familiar wedgie. And the support given by 
the Denver heel, is the real reason why the wedgie is so 
comfortable and has found its place as an additional 
pair in the shoe wardrobe of many thousands of women 
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who, while they may even deplore the appearance of the 
shoe, nevertheless wear them day in and day out. 

But this Denver heel has another use. It is frequently 
combined with wedges in the real heel of the shoe in 
treating pronation. This is another and very common 
foot weakness which, as everyone knows, means that 
the foot tends to roll inward. Supronation, in which the 
foot rolls toward the outside, is just the reverse. In 
either case, the correction having been made by a heel 
wedge (see illustration) the addition of the Denver heel 
will be found to be a help. 


Now the equivalent of this same method of prescrib- 
ing, again for milder cases, will be found in the feature 
shoe, in which we not only have wedged heels, or pads 
which can be inserted in the heels, or other means of 
lifting the heel on the inside—but also the so-called 
orthopedic heel. This is merely a prolongation of the 
bottom of the heel along the inner side of the foot. This 
does just what the Denver heel does—distributes the 
weight of the foot better and takes some of the strain 
off the heel and even the ball. 

Then there are the molded innersoles curving up 
under, and supporting, the instep part of the foot; 
orthopedic counters, elongated along the inner edge of 
the foot; and cookies, pieces attached to the edge of 
the innersole in those shoes not having specially molded 
innersoles. All these are good when needed—all tend 
to give support to the weakened structure of an abused 
foot. 

This about closes the chapter as far as definite correc- 
tive features are concerned; but there are other features, 
which bring comfort in their wake and tend to absorb 
some of the shocks to which feet are daily subjected 
in this age of concrete. 

There are the cushion innersoles, some of which are 
impregnated felt; others, rubber; others, combinations 
of cork and rubber. There are the cushion heel seats, 
too, of similar materials. There are recessed or cupped 
heel seats, which are designed on the assumption that 
if the base of the human heel has a pocket into which 
it fits comfortably, the entire foot will be more com- 
fortable. 

Just a word of warning about how these shoes should 
not be sold and then we can all go home. One of the 
writer’s close personal friends in the retail shoe indus- 

[TURN TO PAGE 252, PLEASE | 





r tion can etimes be helped by a wedge- 
shaped pad inserted in heel under sock lining. 
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Sauce Dr. M. W. Locke Men's Shoes were first in- 


‘Tec- 


wes. ‘ fs. troduced, they have consistently lead their price 
sorb e — a class in percentage of repeat business and profit 
oe ; aie. “ per dollar invested. This Fall a new Promotion 
_ 4 Se a oy, Program helped our dealers attain new highs in 
ions 4 ‘. : —/ sales and profits. Learn about this 5 point program 
a ——_ and how it is clicking in representative stores from 
that Coast to Coast. See the new Dress and Daytime 
hich Styles for Spring which embody all the unique 


“om- 


features, developed and tested by Dr. M. W. Locke, 


ould that add supreme comfort to smart appearance. 
the 
dus- 


ASE | 


Style L 316—Locke 
No. 3 last. Black Calf 


Wing Tip Oxford. BP style | 807— Locke No. 8 last. 
saasssannt ® Tan Calf and Genuine White 
Buck Ventilated Oxford. 


FIELD and FLINT CO. 


ESTABLISHED 1857 


BROCKTON, MASSACHUSETTS 


OR. M. W. LOCKE 
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MEN WANTED 


As more and more Health 
Spot Shoe Shops open, we must 
have top-notch experienced men 
to take complete charge. 


The man who is selected to 

rate a Health Spot Shoe 
8 op must know how to adapt 
himself to a uniform plan of 
merchandising, stock control 
and budget control. 


Latest data on fitting tech- 
nique, selling routine, window 
display, is furnished through a 
central office where constant re- 
search is carried on. 


The man who is able to make 
an intelligent presentation and 
follow through with careful, ac- 
curate fitting, develops a fine 
following of satisfied customers. 
Profits go steadily upward as 
the volume grows. 


EXCLUSIVE 
HEALTH SPOT SHOE SHOPS 


The growing demand for 
high-caliber men to operate ex- 
clusive Health Spot Shoe Shops, 
presents one of the most un- 
usual opportunities open to ex- 
perienced orthopedic men. 


Are YOU the man we are 
looking for? 

Have you had experience sell- 
ing orthopedic shoes? Do you 
have a thorough knowledge of 
fitting? Do you enjoy good 
health? Do you have a pleas- 
ing personality ? Are you am- 
bitious, willing to work hard? 


If your qualifications measure 
up to the requirements listed, 
we should like to have you write 
in for an application blank. 


HEALTH SPOT SHOE SHOPS, inc. 
industrial Avenue 
DANVILLE, ILLINOIS 
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Industry’s Part i in ra World Ahead 


From an Address by 


Charles Kettering, Vice-President in 


Charge of Research, General Motors Corporation, at 
Meeting of National Association of Manufac- 
turers, New York, December 13, 1940 


A BOOK which gives the life of 
Michael Faraday, one of our great 
and beginning scientists in the elec- 
trical industry, said something like 
this: With France in control of all of 
Europe and England without a friend, 
with the heads of all the scientists of 
Europe being cut off and the scientists 
of England banished, what hope can 
there be? 

That was only about a hundred and 
twenty-five years ago, and yet, that dire 
picture disappeared and somehow got 
absorbed in the mesh of human activity. 
And so, in the short time, relatively, 
of a hundred and twenty-five years, we 
have forgotten that era and we have 
gone through one almost as bad, twenty 
or twenty-five years ago, and we are 
in another. 

I think that history will show you 
that in the last three thousand years, 
we have had three hundred years of 
peace. That is 10 per cent. Now, it 
seems to me that if we analyze what 
are the essentials of the 10 per cent, 
we might be able to improve it in the 
next three thousand years to 20 per 
cent. And remember, the human fam- 
ily is not a one-generation thing at all, 
and human progress is not a one- 
generation thing; and so, if we can 
contribute anything to the system, I 
think it is up to us to do it. 


Pure and Applied Science 


This being a meeting of the National 
Association of Manufacturers, I 
thought it might be interesting for you 
to know what a research engineer 
thinks a manufacturer is, in permis- 
sible language for radio. Somebody 
said that the only difference between 
pure science and applied science is 
twenty years. 

To me, a manufacturing organiza- 
tion is one which takes four.very im- 
portant factors and puts them together. 
They take materials, labor, capital and 
management, and that article which 
they make and ship out of their fac- 
tories is a package that carries the 
services of all four of those to people 
distant from them. 

A great many manufacturers object 
to calling their product a crate, but 
after all, that crate, that article, sold 
across the counter or wherever it goes, 
is one which carries all of those things 
in a proportional ratio to make that 
article worth more to the man who buys 
it than what he pays for it. 

The other day, some friends of mine 
were sitting in a room and, a common 
thing these days, were listening to 
overseas broadcasts. We were in a 
rather peculiar environment and we 


were getting very good _ receptio 
Somebody said, “Isn’t that a wonderf;| 
thing, that we can sit here and liste, 
to these overseas broadcasts? And is: 
the radio a wonderful thing?” 

Well, the set wasn’t a very expen- 
sive one, and I said, “Let’s just tale 
it apart for fun and see what it is. 
Let’s get a screw driver down here ani 
take the case off.” We took off the cas :, 
and then I said, “Let’s call in sone 
good cabinet or furniture maker. I)» 
they think that case is wonderful 
“Why, no,” they would say, “we make 
that; we can make a million of tho 
if you want them. Give us a sample «r 
give us your drawings, your specific:- 
tions, and we can make it. There's 
nothing to it. There’s nothing ve) 
wonderful about that. That’s just a 
simple, ordinary cabinet.” 


Accumulation of Experience 


All right, let’s go a little deeper. 
Let’s pull out the vacuum tubes. To 
the man in the street, that is a very 
wonderful thing because the man knows 
nothing about it, but to the man who 
manufactures it, that is nothing but 
a bottle with some wires in it or a 
can with some pieces in it. “Can you 
make those?” “Sure, there’s nothing to 
that. We can make millions of those 
How many do you want?” 

Well, there is the product. Don’t you 
think that is a wonderful thing, that 
you can do that? Why, no, sir, that’s 
a common, every-day thing. We can 
do that all the time. We’ve got the fa 
tories set up to do that. We take the 
thing apart, we take the chassis apart, 
we take it to pieces, and we call in the 
metal man. He says, “Why, that’s noth- 
ing. just a few punch presses and some 
dies. We can stamp that out by the 
million.” 

So I said, “Now, what was wonder- 
ful about that radio after you got al! 
these technicians in here and had them 
take a look at it? It wasn’t the mate- 
rial at all. The thing that is wonder- 
ful is that when you take that amount 
of material and put it together, you 
can send out the services of every great 
electrical man that has lived since the 
time of Michael Faraday, and you could 
not send that out if you did not have 
the joint accumulation of their experi- 
ences.” 

So that package there, which is so 
many pounds, you may sell it by the 
pound but the fellow who buys it buys 
something that a scale is insensitive to, 
but has a value far beyond dollar: or 
anything else that he can enumer ite 

[TURN TO PAGE 244, PLEASE] 
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a te ‘ us to present a complete line of Junior “Dr. Lockes” 
Eeneee i at the National Shoe Fair. Their scientific Dr. 
n't you Locke features assure comfort and safety for 
£. that . . . 

, that’s growing feet. Their famous name wins the confi- 
— dence of mothers. Styled to appeal to the 
he youngsters themselves! Let us show you what 
| in the O'Donnell making and merchandising—plus the 


*s noth- 


id some . Dr.Locke name—can mean to yourjunior shoe sales. 
by the e = ANNABEL 


wonder- 
got all 
ad them 
e mate- 
wonder- 
amount 
er, you 
Agee oe: BELLAIRE GLORIA 
pu could 
ot have 
experi- 


so THE O'DONNELL SHOE CO. 


itive to, HUMBOLDT, TENN. 


lars or 
amer ate 
sE | 


DR. M. W. LOCKE 


b see wien eae oe 





BOOT anno SHOE RECORDER, December 28, 1940 


[202] 


These Kids were born with Silver Spoons! 


Gyytt? ve 


sd 


Adopt them Quick ' 


. They’re brand new! Grained kidskins with the custom touch, wih 
all of kidskin’s remarkable strength, softness and lightness . 
unbelievable lightness considering their rugged appearance. 


Styled by Connolly ... by Specialists who know soft leathers 
... by expert specialists who know how to make comfort smart look- 
ing. Every one is a style hit. Here starts the selling that is done 
only once. Then their performance brings back repeat business 
consistently. Size up now for speedy selling. 


Lower Left: 8688 Brogandi Buvut 
IN STOCK ° JAN. 1 toast. straight tip bal oxford, Gophe: 
Upper Left: 8686 Brogandi wing tip rere} $12 C 6/18, D agen 
bal oxford, Burnt toast tip and fox- ‘a 
ing, Beige vamp and quarter, Gopher “Lower Center: 8691 Brogandi 
straight tip, ventilated bal oxford, 
last - : Burnt toast tip and foxing, Beig 
A 8/12, B 7/12, C 6/12, D 6/12. vamp and quarter, Badger last, $3.60 
; ) 7/192 , 2 5/12. 
Left Center: 8685 Brogandi Burnt A 8/18, - 7/48, © 6/18, D ¢ ” 
toast straight tip ventilated bal ox- Lower Right: 8684 Brogandi mid 
ford, Badger last , guard blucher oxford, Bruin Tan fox 
4 a" A ing and mudguard, Beige ventilated 
AA 8/12, A 8/12, B 7/12, 6/12, vamp and quarter, Gopher last, $3.60 
D 6/12. A 8/12, B 7/12, C 6/12, D 6/12. 


*Trade mark reg. by John R. Evana Com 


WATER MINNESOTA 


CONNOLLY SHOE COMPANY 


the two softest and strongest of leathers 





Kid and a@ehakehehacke) snoes 
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THE SAME CORDIAL GREETINGS 


from 
THE SAME GANG 


W. T. Dickerson - - - - O.H. KirkPatrick 
R. H. Lewis - J.P. Lucas) - Larry Minor 


at 


‘THE SAME PLACE 
North Assembly Room—Third Floor 
Hotel Stevens 
National Shoe Fair - Jan. 6, 7, 8, 9, 1941 





Showing 
THE SAME GOOD SHOES 


ARCHLOCK AND ARCH-RELIEF 


DICKERSON 


THE WALKER T. DICKERSON CO. 
Columbus Ohio 
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MEXICO'S FINEST CRAFTSMANSHIP 
FOUND IN OUR NATIVE 


x HUARACHES «x 


#700A NATURAL TAN STEERHIDE 


SHE ais" $1.35 


TERMS: 5% 20 DAYS NET 30 
F.0.8. OUR N. Y. WAREHOUSE 
Send for illustrated Leaflet 
See our new models at Chicago Shoe Show 
Hotel Stevens—Room 1054—VJan. 


FRED LEIGHTON’S 


129-5TH AVE. NEW YORK 





| b | 7 “ds al: 








SAND on 
_ SANDALS 


For 
and hited Men 
Different Boys 


Wooden Women 
Children 


See our many and varied 
styles at the National Shoe Fair 


Reece Wooden Sole Shoe Co. 


Columbus — Nebraska 
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ADECADES 





PATTERNS 
QUALITY 


PRICED TO SELL AT $2°° ro $5° 


National Shoe Fair 
Rooms 1201 and 1202 | 


Manfield 


ENGLISH 
RIDING 
BOOTS 


ARE MADE IN ENGLAND 
BY MASTER CRAFTSMEN ONLY 


IN STOCK 


ALL WIDTHS 
ALSO FIELD, AVIATOR & 
JODHPUR BOOTS 


| MANFIELD & SONS 


325 ARCH STREET 


| PHILADELPHIA, PA. 


Write for 
Catalogue 
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x For your defense 
rv march right up and see 





UG-TITE 


HOES 


A SMARTLY STYLED, FAST SELLING ARCH LINE, 
PRICED FOR SAFE, SOUND AND PROFITABLE 
OPERATION IN THE $4.00 AND $5.00 RANGE. 


In attendance: Mr. Maurice Pleatman, Mr. Louis Stern, 
Mr. Ben Tolpen, Mr. Edward Roseman, Mr. James Shor, 
Mr. Joseph Lucky, and Mr. Sidney J. Eisman. 


IN STOCK: Hug-tite franchise is fully supported by a complete in-season stock 
set-up. Twenty-four hour shipping service. The season’s smartest styles, built 
over proven lasts, ready to ship. Look into the Hug-tite proposition; it is one of 


the industry’s real opportunities. Come in and let’s talk it over. 


THE CHARLES MEIS SHOE MFG. COMPANY 


CINCINNATI OHIO 
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The Season's 


SMARTEST GOLF SHOE OF 
GENUINE WATER BUFFALO 


BY I-M-KAPLAN, Inc. 
BOSTON - MASS. 


Presented by 


THE GREATEST NAME IN SHOES 


See the Complete 


Douglas Line at 
Room 756A Hotel 
STEVENS ie 


Chicago JAN. 6 7 8 9 Genuine Water 
om Buffclo, Yale Last 
Rubber Sole and 
Heel with Golf 
Spikes 


8 


“ 
o 


CME ME AE AAP AR LLL 


For 64 years the Douglas line has 
been a Profit Maker for independent 


retailers and department store buyers. The new Douglas line for 1941, features among other novel 
leathers, the Genuine Water Buffalo leather of |. M. KAPLAN, INC., recognized as the strongest of 
all bovine animals, yet distinguished for its softness and pliability. 


§ 
§ 
§ WW. 2. Douglas Phoe Company 
& 


1322 BROADWAY, NEW YORK CITY BROCKTON, 
HOTEL LANKERSHIM, LOS ANGELES MASSACHUSETTS £ 


LF OLE MEMES 





Ce ‘ah ie (ee, i et Le A. ae 


i 


. 
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F ashion Show Increases 
Interest in Slippers 


Cuicaco, ILL.—Boudoir slippers are 
being given an important place in 
Christmas fashion promotions at Mar- 
shall Field & Company. A series of 

ecial fashion shows devoted to clothes 

lounging and leisure wear including 
correct slippers have been given in 
Walnut Room during the tea time 
yur. Customers are given a guide to 
ments shown entitled “Christmas 
ts to match her leisure moods” 
shich describes both the gown or robe 

n by the model as well as the 
slippers. 

ispecially outstanding in the revues 

e a dinner-pajama costume for 

.50. with which was worn a $12.75 

ocking pink clog, a hostess coat with 

vard-patterned accents and matching 
ge, a soft fluffy bathrobe and teddy 
er bootee, and a tomato wool house- 
set off by silver metal sparklers and 

n with a silver sandal. 

‘his new type of style show not only 
created considerable interest in the 
lounge garments themselves, but also 
in the footwear, with many customers 
asking the models specific questions 
about the slippers they were wearing. 


Defense Camps Increase 
Shoe Market 


HATTIESBURG, Miss.—Something of a 
record for quick sales volume was estab- 
lished by the shoe department of Duke’s, 
Inc., fine men’s furnishing store, here, 
in connection with the opening of Camp 
Shelby, largest of the South’s conscript- 
training camps, twelve miles away. 

With 40,000 new customers dumped 
in his lap, L. S. Jones, shoe buyer for 
Duke’s, has been forced to build special 
display facilities for military models 
of all kinds, so fast are these shoes sell- 
ing to officers and conscripts from the 
‘camp. The front window of the store 
lias been kept trim with a constantly 
changing display of military-last field 
boots, high shoes and oxfords—con- 
stantly changing because the contents 
of each window are usually bought out 
before the day is complete. Inside the 
store, a number of auxiliary fitting 
chairs have been erected, and piles of 
shoe boxes are filling up every corner 
of the store. 

“The principal reason we are getting 
so much business,” Mr. Jones said, “is 
the fact that the majority of conscripts 
coming into Camp Shelby are not tak- 
ing kindly to the sudden change from 
comfortable sport shoes of the past sea- 
son to high and heavy Army shoes. 
Almost the same is true of officers, who 
customarily buy their own boots, and 
have found that a bit more rugged type 
is desirable at this huge training camp. 
We were almost caught napping 
through the belief that Army regula- 
tions would forbid conscripts wearing 
any other footwear than that supplied 
by the government, but it now appears 


ROCESS 
EXOR cysHi0ONZ 


IN Cushioned Shoes 


More comfort in every step, 
yet our exclusive Flex’or 
Cushion leaves the insole 
intact. Finger-touch flexi- 
bility in the same weight 


insole and outsole — the 


\ 
\ most flexible sewed cush- 
\ ion shoes we’ve ever built. 


AVAILABLE IN FASHION POISE AND HEEL GRIPPER SHOES 


—with Cincinnati craftsmanship and quality you would 
expect at dollars more, Fashion Poise and Heel Gripper 
feature shoes retail at four and five dollars. 


Write for Spring Instock Folder Today 


STEVENS HOTEL 
ROOMS 
752A, 753A, 754A 


ALTMAN BROS. SHOE MFG. CO. 


Made in Cincinnati 


AT THE NATIONAL SHOE FAIR 


that so long as the drafted boys spend 


A. R. Holm Manages 





their own money for shoes, they will be 
allowed to wear them.” 

Most popular of the dozen military 
styles which Duke’s, Inc., is featuring 
so successfully are monk-front calf 
oxfords in dark tan with a narrow mil- 
itary last. These have proven service- 
able when the boys are allowed to visit 
Hattiesburg, changing to the rugged 
Army shoe during training period. 
Prices emphasized are $5, $6.85, and 
$12.50—the latter price applied to a 
top quality fine officer’s shoe. 


Remodeled Store 


ANTIGO, W1s.—Manager of the Mont- 
gomery Ward & Company’s newly re- 
modeled store, here, is A. R. Holm, who 
started his business career as a shoe 
man at Valley City, N. D. Enlarged 
stocks, improved shopping facilities and 
many innovations are featured in the 
newly remodeled store. A complete shoe 
department for the entire family is 
located on the first floor of the mod- 
ernized store. 
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UPPER 
[ F AT HH EF R ond Promote Fashion as Well as Utility and Play a Leading 


Vital Components of Our Industry's Products, They 


Role in the Steady Advance of American Footwear. 





MATERIALS 
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More Sales wit 


Mr. Brown is no longer a junior partner 
in the firm of Brown & White. 
This greater emphasis on the darker 
half of the team makes Cretan Calf 
more than ever the natural choice, to 
win valued patronage and loyalty for 
your store. 
First, because this famous Gallun vege- 
table tannage has a luxurious softness, 
akin to that of the white buckskin — 
a softness that lasts, bringing welcome 
Norwegian Calf 
hand-boarded grain 


smooth but not glazed 


Chelan Cel 


cool comfort on warm days. Then, there 
is its rich beauty of color and texture. 
What's more, there is no free acid to 
affect sensitive feet. 

So, for increased business — steady 
business — on this popular type of 
shoe (and most other types) pick the 
Gallun numbers from the catalogs of 
leading manufacturers, on your next 
order. A. F. Gallun Sons Corporation, 
Milwaukee, Wisconsin. 


Eskimo Calf 


water-resistant 


Cretan Calf 
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= VEN a casual glance reveals a host of striking con- 
trasts between the shoes of today and those of a few 
ears ago. Not only are there more materials of which 
shoes are made but more varied developments of the 
sqgme materials. There are better colors, and more of 
them; better finishes and more of them. Many of these 
materials, furthermore, are more durable and more com- 
fortable. After a decade of trial and error, the labora- 
tory experiments of the leather chemist have resulted in 
a finished product far superior to anything the industry 
has ever known. 

As the results of these experiments in the tannery 
have been merged with new developments in the shoe 
factory, there has been a complete revolution in shoe- 
making. Outstanding in these recent achievements is 
the development of the new soft and flexible, but very 
sturdy, type of shoe. This shoe is a_ technological 
triumph for both tanner and shoemaker. Back of the 
technical skill and inventiveness of the shoemaker is the 
chemical research of the tanner. He has contributed 
new ways of giving additional flexibility to the heavier 
weights of leather and increased durability to the lighter 
weights, already flexible because of that lightness. 

Changes have been made in the formulae of tanning 
liquors used in both the vegetable and chrome tanning 
processes, and with the latter goes a newer method of 
what the trade knows as fat liquoring, designed to pre- 
vent the stiffness caused by the skin’s bath in the solu- 
tion of chrome salts. 

Most of these formulae are secret, or at least semi- 
secret, but the results are no secret. Chemists, whether 
working with the chrome process or the vegetable tan- 
nages, have succeeded in producing leathers which are 
much softer, and more durable despite this softness, 
than any we have had in the past. 

In general, the effect of these newer tanning processes 
has been to produce an increased “tightness” of grain, 
which is where durability comes into the picture; and, 
at the seme time, so to soften the individual leather 
fibers as to make for increased foot comfort. 

These achievements have contributed to the increasing 
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success of the casual shoe, as well as the playtime shoe. 
In fact, it is not too much to predict that because of 
these developments an entirely new type of shoe has 
been born—not one which will take the place of the 
regular, or staple, types which we have always had, but 
a type which means extra pairs of shoes in the ward- 
1obes of hundreds of thousands of American men and 
women—a direct stimulus which has long been lacking. 

Another trend worth watching is the development of 
the military type shoe for women, inspired, of course, 
by World War II. It is significant to note here that this 
style trend, as well as that of the casual shoe was made 
possible by recent technical developments in flexible 
construction; these, in turn, having been made possible 
only by the successful experimentation of the tanner. 
Furthermore, this new flexibility and softness, plus dura- 
bility, have definitely merged two hitherto opposing 
At last the industry has 
achieved what was once thought impossible—a combina- 
tion of comfort and good looks. To put it bluntly, the 
day of the old-time “comfort shoe” is drawing to an end. 

In the style picture for late Winter, Spring and even 


trends—style and comfort. 


next Summer are: 

Calfskin which has been made lighter in appearance. 

Kid leather which has taken on a new character of 
grain. 

Crushed and shrunken leathers, both kid and calf. 

Lighter weight patent leathers. 

Reptile graining on leathers. 

Genuine reptiles which have achieved the comfort of 
the older and better established calf and kid. 





Alligator or Alligator Calf 
. . Plain or Antiqued 
Crush Leather 
White Suede with Smooth 
Calfskin, Alligator or Pa- 
tent Tip and Fox 


Dark Suede _ with 
Smooth Calfskin or 
Alligator Tip and Fox 

Dark gabardine with 
Smooth Calfskin Tip 
and Fox 

Cal’skin . . . Plain or 
Antiqued 











New types, even, of side leathers, so tanned and so 
finished that they have much of the appearance of at 
least some of the grades of calf. 

A complete new range of colors, permitting perfect 
coordination with every element of the rest of the cos- 


tume; and better colors, not in the sense that they are 


any more pleasing to the eye, but in the sense that they 
are undeniably “faster,” as the word is used by the dyer. 
They are more even—they do not change. 
Taking them up one at a time, what do we find? 
The calf leather which is lighter in appearance may 
be so because it really is lighter in weight; or it may be 
so because to heavier weight has heen imparted a 
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smoothness of finish which tends to minimize the appear- 
ance of the characteristic calf graining and thus create 
an illusion of lightness. In the heavier weights, this 
new type of calf leather will be found often in the un- 
lined shoes which are expected to be so popular. An- 


other method of imparting the appearance of lightness 
is in the coloring. Lighter colors, such as saddle tan, 
and leathers which have been given any of the rubbing 
treatments, either hand or machine, tend to make the 
leather look much lighter in weight than it is, and are 
especially well suited to the military and casual type 





Patent Leather 

Suede 

Smooth Cal’skin 

Go.ing Adjustment ao. Ba: 











of shoe, the trend in the latter of which seems to be 
definitely toward low-heeled types requiring a degree 
of “substantialness” in appearance, neither necessary 
nor desirable in dress shoes of the pump type, for 
instance. 

But it is in kid leather that some of the most startling 
developments are seen. Chief among these is the chal- 
lenge to calf leather in the new graining effects which, 
starting about two years ago, now have reached new 
peaks. Reference was made earlier in this article to the 
merging of comfort and style in the 1941 crop of 
leathers for shoe uppers. Here—in kid leather—is found 
the perfect example, for, as everyone knows, while kid 
is definitely a comfortable, soft skin, until a compara- 
tively short time ago no attempt had ever been made to 
give it any other than the characteristic kid look—just 
a smooth piece of leather, excellently colored, it is true. 
but obviously kid. 

With the birth of the casual shoe, and the change in 
emphasis to the somewhat heavier-looking types of 
women’s footwear in particular, it was generally 
assumed that kid leather, not so much because of its 
lightness, but because it looked light in weight, might 
have tough sledding. Had the kid tanners stuck to the 
old, familiar smooth finishes—-the glazed kid, mat kid. 
ete.—the predicted falling off in the use of kid might 
have become pronounced. 

Instead, however, working with the photographer, the 
engraver, and the chemist, they developed a whole new 
family of grains—some of them imitations of the natural 
graining seen in seal leather, for example; others high!y 
original and ranging all the way from a design remi- 
niscent of the old-fashioned, coarse Scotch grain im- 
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parted to calf and side leather, through the finer grain- 
ing of similar design, to wavy and even zig-zag lines— 
embossed in the leather under pressure and rendered 
permanent enough so that they do not disappear over 
the toe of the shoe, at which point the leather is sub- 
jected to tremendous tension in the lasting process. 

That, as a matter of fact, has been one of the draw- 
backs hitherto encountered in all artificially grained 
leathers—this tendency to pull out smooth at the toe of 
the shoe. New methods, many of them in vogue for the 
first time this year, however, have solved the problem 
successfully, and the newer grained kids are permanent!) 
grained. The design is uniform throughout the entire 
shoe upper. 

Crushed and shrunken leathers, insofar as their ap- 
pearance is concerned, sometimes are also classed as 
grained leathers. This is a common-enough mistake and 
results from confusing two things. Graining a leather. 
as tanners use the word, is imparting a design by means 
of pressure such as embossing. Crushing is an entirely) 
different process—so is shrinking; and, though the fin- 
ished appearance may be not unlike a grain, neverthe- 
less it is not referred to as a grained calf or kid leather. 

Crushed kid, for instance, involves introducing a new 
chemical into the tannage and then finishing the leathe: 
in exactly the same way as glazed kid is made. Afte: 
that, the appearance of having been crushed is imparted 
by the process known as boarding, very similar to the 
process by which boarded calf leather is made. In this 
boarding process, the leather is folded with the grair 
side inside, and the skin is then worked back and fort! 
under pressure, exerted usually by a cork board strap 
ped to the arm of the leather worker. In producing 
crushed kid, this false graining is developed under some 
what lighter pressure than that used in boarding calf 





Crushed Leather 
Smooth and Boarded 
Grained and Embossed 
Ett Finishes 











which is heavier in weight. There is also a machine 
method of achieving much the same result. 

Some shrunken leather is merely crushed, being more 
heavily boarded and in more directions than in the case 
of crushed leather. In others, it is treated during ta»- 
ning by a heavy infusion of an astringent in the tanniig 
liquor which imparts to the grain side of the skin tie 
shrunken appearance by which it is easily recognized. 

The two terms—shrunken and crushed—are usd 
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loosely. In some cases they so nearly resemble one an- 
other in the design of their graining that it is difficult 
to tell them apart. Both, however, have reached a high 
stage of perfection insofar as their ability to keep this 
appearance under tension is concerned. 

The patent leather of 1941 has achieved a high degree 
of flexibility. This is true whether the base leather is 
side, kid, colt, or calf. The chief reason is to be found 
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Gabardine 
Smooth Calfskin 
Smooth Kidskin 
Crushed Kidskin 
Patent Leather 
Side Gores 



























in the fact that the patent finishes, most of which are 
linseed oil and pigments, now can be made to achieve 
the required degree of gloss with fewer coats of this 
finish than ever before. In the earlier days of patent 
(which, by the way, was first used on the dashboards of 
carriages) innumerable layers were built up, one at a 
time. The result, of course, was a tremendously heavy 
leather and one which, lacking flexibility, cracked on the 












The invention of the linseed oil 





slightest provocation. 
finish and subsequent experiments with this finish com- 








bined with various pigments, have given the trade the 
modern patent leather, light in weight and so flexible 
that it has found for itself a secure place in the world of 
shoes. 

Reptile graining on various leathers is the result of 








work begun several years ago by photographers and 
engravers who were familiar with the embossing process. 
Reduced to its simplest terms, all that is needed faith- 
fully to simulate any reptile graining on any leather, is. 
first, one of the tanned skins of the reptile to be simu- 
lated; two, a good, clear photograph of that reptile skin; 
and, three, an embossing plate made from the photo- 
graph. The embossing plate is metal and carries on its 
face, in reverse, the design shown in the photograph. 
With this embossing plate the leather is then em- 
bossed, or stamped. Some methods are said to color 
_ as they emboss; in others, the coloring, if different from 
' that of the tanned leather, is added afterwards, usually 
_ by means of a spray machine. Chemists see to it that 
>> the tanner is never at a loss to match any color found in 
> the skin of the reptile to be simulated. 
_ But real reptile skins, tanned by special processes, are 
‘also in the style picture. Not many years ago, when 
» they were first introduced, no way had been found to 
‘make them flexible enough for use in a whole vamp. 
Small areas only, therefore, were used—mere decorative 
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touches. Then the leather chemists went to work and 
evolved methods of treating the leathers after the tan- 
ning operation had been at least partly completed— 
methods which render the skin of an alligator as soft 
and flexible as anyone could wish; methods which 
strengthen the much thinner skins of other, smaller rep- 
tiles; methods which preserve the natural colors, or im- 
part new ones, as desired. The demand for reptile 
leathers, incidentally, has brought into existence a whole 
new industry within the last ten years. In various parts 
of the country are found today reptile farms, special- 
izing not in hunting reptiles in their native haunts, as 
was once the case, but actually in breeding and raising 
them for use in shoes, bags and other accessories. 

Now for suede, which was not listed in the first part 
of this article, not because it is not in demand but be- 
cause it is so invariably in demand as to make mention 
of its popularity almost unnecessary. 

Like patent, suede is not a distinct leather, but a finish 
which may be, and is, applied to a number of different 
leathers—mostly calf, kid and side leather splits for use 
in shoes. The leather is sueded, or given its character- 
istic nap, by a process known as buffing. In the case 
of calf and kid, the leather is buffed on the flesh side, 
Calf leather, 


when sueded, is generally agreed to have the best nap, 


while splits are buffed on the split side. 
or finish. Thinking of it in terms of velvet, you would 
say that it has a higher pile. Suede kid, because the 
skin is thinner than calf, does not have quite so lustrous 
a finish; and suede splits are somewhat coarser than 
either, although here, too, science has stepped in and 
shown the way to make a much better piece of leather 
than would have been thought possible only a few years 
ago. All three are flexible, durable and will play a pro- 
minent role in the style lines of the coming year. 
Recent research has been doing some queer things. 





Crushed Kidskin 

Smooth Cal*skin 

Alligator Calf 

Genuine Alligator 

Concealed Goring Under 
ow 














When World War II broke out, it was obvious that it 
would influence styles to a marked extent. Instantly, 
and particularly in the men’s field, the thoughts of many 
reverted to the first World War when an officer in the 
United States Army would have felt disgraced had his 
shoes not been of cordovan. The Army we are build- 


ing today doesn’t seem to care very much, but already 
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we see signs of a strong come-back in cordovan for 
men’s street and dress shoes. 

Genuine cordovan, made from the butt of a horse, 
is, of course, one of the most durable leathers ever 
made; but the cordovan of 1918 was terribly stiff and 
nothing could be done about it. So our old friends, the 
chemists, stepped into the breach again and have man- 
aged to evolve treatments which have made even this 
leather as soft and flexible as one could desire. Some 
of it is even being tried out in women’s walking shoes, 
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Smooth Kidskin 
C-ushed Kidskin 
Smooth Calfskin 
Gabardine 
Reptiles 











but here, it seems safe to say, the demand will be, not so 
much for the genuine leather, as for the color by which 
it is always identified. 

Curious experiments are being tried, also, with sheep 
leather, and rumor has it that some of the leather manu- 
facturers are preparing to market sheep leather to which 
has been imparted at least ‘some of the strength and 
not a little of the finish of smooth calf. Which goes 
to prove one thing—that nothing is indispensable; and 
that substitutes will insist on popping up just as soon 
as any possibility of a shortage of the original begins 
to show its face. 


Animated Display Ideas 


The use of animated displays can help a shoe store 
owner to focus more attention on his window displays at 
Christmas and throughout every month of the year. A 
moving object always attracts the eye and therefore the 
use of some sort of animation in your windows will pay 
handsome dividends if care is taken in the choice of 
animation. 

Psychologists who have checked animated display 
pulling power report that 70 per cent more people will 
stop to look at a window where there is animation, in 
contrast to those who stop to view a still display. Try 
animated displays to help achieve more sales and profit. 

For example, a Dutch windmill will fit into almost 
any window. The blades of the windmill can bettered 
with simple signs advertising your produc's, and a 
sliding panel at the center of the mill can flop up 
placards advertising any specials you may wish to fea- 
ture. An electric motor, of course, works this arrange- 
ment, and also makes the blades revolve slowly if you 
wish. Remember, you need not jam all your window 
space with merchandise for display. 
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Fabries 


F asrics are playing an active part in shoe styles this 
coming Spring and Summer . . . bigger than they have 
played for some time. The popularity of elasticized pat- 
terns is one good reason. Leading manufacturers of 
fabrics are introducing new constructions to the trade 
which have been designed especially for elasticized 
backing. When made into shoes it is given a stretch- 
able backing. One new fabric on the market is itself 
stretchable. Between it and the backing an unstretchable 
filler is used to keep the shoe from stretching so far that 
it loses its shape. 

After the popularity of elasticized shoes, the second 
reason for the increased use of fabric in shoes this 
Spring is probably the natural swing of the style pendu- 
lum. Fabrics have not been so important for awhile, so 
now it is time to re-introduce them again. 

The interesting weaves and color combinations in the 
new fabrics should be the third reason for their return. 
Of course, much leather is being used even in the so- 
called fabric shoes. In every well-designed pattern there 
are touches of leather as trimming. In many shoes 
larger areas of leather are used. 

Far ahead of all others is the demand for gabardine. 
The fine quality of the best gabardine is sufficient rea- 
son why this fabric always takes the lead in Spring shoe 
fabrics. It combines extremely well with all kinds of 
leather surfaces and is ideally suited to elasticizing. 

Black, navy and brown are the leading colors. Black. 
as usual, occupies first place. Brown seems to be gain- 
ing over previous years. In shoes, black is combined 
with patent leather, calf and kidskin; blue gabardine 
with blue calf and kid; brown with the same brown 
leathers and with the new copper metallic in calf. Match- 
ing alligator calfskin trims are also being used with thes: 
basic colors in gabardine. Natural snakeskin is effective 


= | 


Combinations of Calf, Kid 
or Patent Leather 

With Gabardine or Faille 
Patent with Satin 

Crushed Kid with Patent 

Elasticized Side Sections 














as a trim on black and navy gabardine. In a more beig: 
tone, it is a good contrast on brown gabardine. A litt! 
beige and military blue is being sampled. When trimme:! 
shoes come into fashion, fabrics become a natural bac! 
ground for leather foxings and designs. 

Next to gabardine, faille is proving to be the mo-t 
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THE OHIO QUALITY STANDARD 


ea 
1941 SPRING SUCCESSES 


MEN’S CALF LEATHERS 
—— eS eT _ 


BLACK JETTA CALF — the highest quality bright black calf for mens shoes 

LUXOR — in a full range of colors, also in KILTIE, SPORT, and MOISTUREPROOF. 
SPORT LUXOR (100 series) — a complete range of colors, particularly adapted to two-tone effects. 
BLACK TOLCO —a smooth black of special flat grain 


COLORED TOLCO —a new OHIO development in the important Spring colors. 


ee a 
WOMEN’S CALF LEATHERS 
en 


JILL JETTA —A luxurious fine grain bright black leather for high quality shoes. 


KAFFORITE — A high quality leather, light in weight, with a smooth grain and luxurious finish 
in all the accepted Spring shades. 


KOZY CALF — For medium grade shoes, in smooth grain and beautiful finish, in all Spring shades 
WASHETTE — A truly washable and Color Fast calf leather in White and special promotion colors 








SOFTEX — The new, wonder leather, “feels like another layer of skin on the foot”, in black and 
a full range of colors. (An OHIO development) 


EMBOSSED — OHIO’s fashion originations in all the approved grains of the season have won 
the approval of discriminating stylists. Exceedingly distinctive in character and 
perfectly adapted for both combinations and all-over shoes. 


SUEDE — For high quality shoes, produced in Black and White. 


a ee SS CO 
The Ohio Leather Company e Girard, Ohio 
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popular fabric for Spring shoes. It is almost always 
combined with leather. The new 1941 idea is faille com- 
bined with smooth calf or kidskin, although patent with 
faille combination continues very popular. Several new 
ideas have been developed in faille for uppers and lin- 
ings. For the first a new weave is on the market. It has 
the effect of a faille trimmed with narrow regular rows 
of patent leather or some other shiny material. It has 
the advantage over such a treatment because, unlike the 
applied stripping, this trimming is woven into the cloth 
and will stretch as far as the cloth will stretch. Faille lin- 
ings are being used by leading manufacturers to make 
an exceptionally soft shoe. (See the article on “What's 
Happening to Spectators?” in our Nov. 9 issue.) 

A fabric that started life as the toughest material 
suitable for football pants has become an important 
shoe material. A leading satin house has developed it 
into an exceptionally water-repellent fabric in back- 
dyed colors. It has style appeal as well as service 
appeal. It combines with almost any fabric and leather. 
It takes eyelet embroidery beautifully. It also is an un- 
usually satisfactory, non-slip lining material. 





Combinations of Leather 
and Fabric with Elas- 
ticized Section or Gor- 
ing 

Leathers . . . Crushed and 
Smooth 


Fabrics . . . Printed and 


Shantung, Hopsacking, 


and Linen Weaves 

There are a number of interesting novelties for 
Spring. An interwoven shiny thread is finer in one 
new weave, but still gives a sparkle to the cloth which 
makes it especially suitable for combination with patent 
leather. Other new fabrics with a soft sheen are several 
straw-like materials. They are very light and airy in 
appearance, suited to the later Spring season. The mili- 
tary theme is carried out in a very new cloth. It is an 
elegant, high-style fabric, especially constructed for 
elasticizing. Some new fabrics in embroidery and braid 
effects are on the market in solid colors, two tones and 
multicolors. Also, a braided or corded effect is among 
the most attractive of the new fabrics, designed for 
sandals. It is being made in solid black, blue, brown 
and white as well as in a series of vivid and pastel multi- 
colors and two ombrés . . . tan to brown and blue. 

For Summer shoes there are many interesting fabrics. 
The most popular weaves give the effect of linens, hop- 
sackings and shantungs. Natural linens are in for a run. 

One of the season’s newest trends is homespun look- 
ing fabrics. In all these fabrics for Summer, white is 
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Smooth Calfskin 

Smooth Kidskin 

Patent Leather 
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Suede 

Plastics Combined 
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number one choice. Next . . . and very strong for com- 
bining with tan leathers . . . is natural or wheat. Rust is 
also being used by some leading manufacturers. And 
pastels . . . pink, yellow and blue . . . are being sampled. 

Straw-like fabrics will also be used for Summer shoes 
in white and natural. Real straw, some of it gaily em- 
broidered, is also on the market. Meshes are important 
in a number of lines. One mesh we saw looked very 
like crochet work. Another had the unusual feature of 
a water-repellent finish. The makers prefer to call it a 
ventilated material instead of a mesh, however. Another 
very attractive mesh has a bright yellow ground inter- 
woven with glossy contrasting multicolor strands. 
Meshes are more closely woven than in the past several 
seasons. 

After white and natural, gay colors are the rule. The 
Spanish influence is strongly felt. There are combina- 
tions of Mexican colors . . . red, green, blue and yellow. 
A colorful “South American braid” combines brilliant 
reds, greens, yellows, etc. Play shoe materials include 
gay plaids and stripes. Stripes, by the way, are expected 
to have a big acceptance. 

Goring is slated for a place in Summer styles. It has 
been used in a great many unusual and attractive ways 
in play shoes. New styles include several very charm- 
ing ombrés . . . blues, brown to tan, greens, pink to red. 
Multicolors have been carried out in three widths—one, 
two and three inches. The colors combined here are 
white, yellow, light green, navy and red. A three-inch 
width is made for the vamp and a one-inch width fo: 
the sling heel. In solid colors for more formal types of 
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pees BLACK KID... 


ERE sunk of the m leading shoe merchandisers are giving 
| shoes : "Black K ... And proud too, of the way Surpass 
more volume for them. Much of this popularity is 
; stand-out uniformity, a quality which we are zealously | 
ge ay onkermepimad ae see Stealer eapeiget 

2” high standard Black Glazed Kid. 


bere raw stock markets of the world, our own experts select 
bid best suited for the manufacture of quality leather. In 
skilled craftsmen maintain traditional Surpass standards. 


co assorters provide selections which meet the exacting requirements 
_ of shoe manufacturers . , . All combining to maintain the Surpass reputa- 
E ee which Bas endured through three generations. 














_., FOUR TANNERIES IN CHICAGO AND > |.wAl 


NORTH ROCKWELL STREET, CH -AGO 
re fg := Eastern . n Office 
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shoes, they have three especially attractive Summer 
colors—Cordovan, Mascara Blue, and Sundust. 

The chief interest in plastics for the coming season is 
in the glass-like semi-flexible type. In spite of ups and 
downs during the first months, it is being used by many 
top grade manufacturers for Spring and Summer shoes. 
Makers of low price shoes have apparently dropped it 
es something that they cannot handle satisfactorily. 
Dressy sandals of plastic, trimmed with multicolor kid- 
skin or suede, have a very new look. Rhinestones stud 


_ some evening shoes, giving sparkle to this clear crystal 


material. Embroidery has been used on other plastic 
shoes . . . the black thread matching the black suede 
vsed in other parts of the shoe. Other ways of adding 
color and sparkle to this plastic are being experimented 
with. Although it can be made in any color, the glass- 
like white color is very much preferred. 

In opaque brown, navy and black, plastic has been 
used by one high style house as a tip and fox on white 
spectators. It is being used successfully for strippings 
and bindings on leather and gabardine shoes. One of its 


_ most important uses is on the toes of children’s shoes 
" as a tip over a full vamp of leather—as a protective 
- toe guard. 


Women are becoming more interested in shoe mate- 
rials these days. More and more they have learned to 
examine and evaluate the materials . . . 


and surfaces . . . as well as colors . . . in their shoes and 
accessories. The idea of harmonizing types of materials 
in shoes and accessories with types of materials in cos- 
tumes was a natural part of this whole education in 
coordination. 

How do you come into this new interest in materials 


as well as the . 
silhouettes and colors . . . used in their coats, suits and 
dresses. They are being taught to coordinate materials 
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and surfaces? If you can give your customer a little 
advance information on what she will be wearing next 
season, then you can sell her the right shoe a little ahead 
of the season and she'll thank you for it. In fact, she'll 
come to depend on you for style information. 

Here are a few highlights for the coming resort sea- 
son. And resort styles are, as you know, a good preview 
of Summer styles. Cottons are slated again for big 
business. For active sports, piqués are up at the top 
of the list. Waffle and bird’s-eye for the weaves and 
white for the color. But don’t let white take all the busi- 
ness. The pastels—pink and blue and yellow—are new 
and charming looking. Shoes in both solid colors and 
multicolors will be effective with these. Fabric shoes 
fit into the informal character of piqué -and into its 
crisp fresh look. 

Then there are the cotton prints in every kind of color- 
ful design from Hawaiian to Victorian motifs. Your 
solid color linen, shantung and hopsacking’ weaves will 
look well with these. Also, solid colors in a variety of 
leather finishes specially designed for the new gay casual 
shoes. With your print dresses . . . whether the designs 
are flowers, stripes, dots or what have you . . . a two- 
color combination is also perfectly safe if the second 
color is not used in large areas. 

With all the demand for color in ready-to-wear, as 
well as in shoes, white grounds in prints for very smart 
beach and sportswear are important news and offer 
attractive coordination with the all-white or white with 
color shoe. 

For the perfect match, you have shantung weaves, 
failles and bengalines for both costumes and shoes. For 
the shoe that is the ideal accompaniment to many fine, 
dull textured fabrics in tailored costumes, you have 
gabardine combined with smooth calf or kidskin. 





Preparedness Boosts 
Shoe Sales 


Hartiespurc, Miss. — National de- 
fense has proved to exert a signally 
good influence on sales of men’s shoes, 
‘Mtording to W. H. Lane, shoe buyer 
for Donovan - Lane, men’s department 
store, here. With completion of Camp 
Shelby, largest training camp of the 

with room for 75,000 draftees, 
miles south of the city, Donovan- 
Late’s sales immediately quadrupled— 


increase in business in the 
of the store. 
ms for this totally unexpected 


jump was that the Hattiesburg men’s 
surmised that conscripted youths 
camp would be forced to wear 

only regulation army shoes—but on the 
week following completion of the camp 
the Store sold out of stock all brown 
thoes of any description in the store. A 
little investigation revealed that regula- 
tions in the new camp have been slack- 
@ed to the extent that draftees may 
Weat their own shoes off the camp 
stounds ; and this, coupled with the fact 
| most draftees’ feet are not accus- 


tomed to regulation army shoes, has 
immediately created a huge new market 
in Hattiesburg. 

More benefits were felt from the rush 
business of 12,000 workers imported 
by the army to build the huge camp— 
who in two weeks cleaned out the en- 
tire initial Fall order of Donovan- 
Lane’s Winter stock down to the last 
shoe. With a payroll of over a million 
dollars in four weeks’ time through Oc- 
tober, the store suddenly found itself 
out of men’s shoes and was forced to 
wire for rush shipments to capitalize 
on at least four times the number of 
customers reasonably expected for the 
Winter season. Many of the latter are 
buying both civilian and military styles 
to keep in step with the army officers 
directing their work; consequently the 
average sale in this new market con- 
sists of two pairs of shoes. 

Although it has been extremely dif- 
ficult to import the huge stocks of mil- 
itary-type footwear desirable for this 
new market, Donovan-Lane is featur- 
ing both a “worker” and a “military” 
display in the largest windows of the 
store, with the former split equally be- 


tween heavy duty high shoes and dress 
oxfords for the evening off. Leading 
styles are a safety toe work shoe for 
camp work and wing tip scotch brogues 
for the evening — usually in military 
browns. Officers’ high shoes in the 
other window, for wear with puttees 
and slacks, range from $7.50 to $12.50. 
Boots so!d out at $15 and $20. Both 
window displays have air photographs 
of Camp Shelby, officers’ caps and Sam 
Browne belts as “props” to attract at- 
tention. The store has been forced 
to refuse telephone orders, so great has 
been the demand for both work and 
military models. 


Add Basement Department 


ALTOONA, PA.—A basement shoe de- 
partment has been added to Gable’s 
Department Store, 11th Avenue. For 
women, high style arch support shoes 
and novelty shoes are available. 

For men, dress shoes and a complete 
line of work shoes, including safety toe 
shoes, is carried in stock. 

The department also carries shoes for 
boys and girls. 
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Cheveaux 


Reg. U.S. Pat. Off. 


Popular play-shoe leathers with a 
soft, crushy feel and unusual tonal 
qualities. The premier choice of 
those who give distinctive style to 
the medium and H hoe 
better grades. 0- 


Swatches on request 
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Joseph B. Hamilton 


MANCHEstTER, N. H.—Joseph B. Ham- 
ilton, 57, superintendent of Freeman 
Shoe Co., Beloit, Wis., and for many 
years identified with New England shoe 
manufacturers, died at his home in 
Beloit, Wis., late last Saturday, Dec. 14. 
Mr. Hamilton was stricken suddenly 
with a heart attack from which he 
failed to recover. His body was brought 
to Manchester, where funeral services 
were held in the First Baptist Church, 
with burial in Pine Grove Cemetery. 

He had been superintendent of Free- 
man Shoe Co. for the past 14 years and 
prior to going West was identified with 
the Bates Shoe Co. as superintendent 
and in his early career occupied a sim- 





ilar position with Knipe Brothers and 
Wall Streeter Shoe Co. He leaves his 
widow, Mrs. Florence S. Hamilton; a 
daughter, Mrs. D. H. Sinclair; and a 
son, Ralph R. Hamilton, who is iden- 
tified with the Boston store of the 
Florsheim Shoe Co. 





Enna Jettick Shop Moves 


PROVIDENCE, R. I.—The Enna Jettick 
Boot Shop has removed from 305 to 
167 Westminster St., to a completely 
modernized store. It is Huorescent- 
lighted with twenty lamps which will 
cut the electricity cost almost in half, 
while providing much better lighting. 
G. C. Goodes is manager. 
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Business Good in Milwaukee 


MILWAUKEE, Wis. — With holiday 
buying the briskest in years, indica 
tions were that most merchants woul 
close their books for 1940 with a volum: 
of business exceeding that of 1937. Ac 
cording to Kenneth W. Haagensen, R« 
search Director of the Milwaukee Ass 
ciation of Commerce, the city’s 194) 
business turnover is expected to reac 
$1,400,000,000, which is about 86 px 
cent of the total volume of 1929. 

The estimated total, comprising r 
tail, manufacturing and wholesale ar 
jobbing activities, is also approximate 
88 per cent of the volume in 1937, a 
other big year in Mauwaukee busine: 
It was indicated that Milwaukee’s ret: 
business for 1940 would come to $350 - 
000,900, only $4,000,000 under 1929 a: 
$87,000,000 more than 1935. 

Improved Christmas business w. ; 
general in cities about the state. 
Racine, Wis., second largest city, D. ). 
Eckman, president of the Downtovn 
Business & Professional Men’s As: »- 
ciation, declared that merchants wee 
anticipating one of the best Christm .s 
seasons, from the standpoint of sal:s, 
in about 12 years. He said that tie 
volume of buying started increasing .|- 
ready in October and has been gaini ig 
ever since. 





William T. Whedon 


Norwoop, Mass.— William Turner 
Whedon, executive of the Winslow 
Brothers & Smith Company, died today 
at his Bullard Street home. He was 
81 and had been a member of the firm 
for 59 years. 

A Mayflower descendant, he was born 
in Chelsea, Mich., and came here after 
he was graduated from the University 
of Michigan in 1881. While at Michigan 
he wrote “Win with Michigan,” famous 
football song. 

He had been a trustee of the Morrow 
memorial library for 30 years unti! he 
retired in 1931. He was president of 
the Norwood Literary Club and past 
president of the Norwood Historical 
Society, in both of which he had held 
membership for 50 years. He was a 
member of the Mayflower Society of 
America and chairman of the Lambda 
chapter of Beta Beta Phi fraternity. 

Funeral services were held at the 
First Congregational Church, with the 
Rev. William F. English officiating 

He leaves his widow, Florence Barker 
Loomis Whedon; two daughters, Mrs. 
George E. Graham of Malden and Mrs. 
Leland F. Shugart of Charlestown, 
W. Va., and a step-daughter, Mrs. 
George S. Hulen of East Aurora, N. Y. 





Opens Office and Warehouse 


Totepo, On10— Acme Safety Prod- 
ucts Co., Akron, which makes indv:trial 
rubber boots and shoes and other indus- 
trial safety equipment, has op« a 


Toledo office and warehouse at 


Vermont Avenue, with Walter Hoff- 


mann as manager. 
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LEATHER S$ 


ROSEBAY WILLOW CALF 


WHITE PRINCESS CALF 


C BLACK PRINCESS CALF 


COLORED PRINCESS CALF 





HE fourteen leathers produced by the 























American Hide & Leather Company SPORT WILLOW CALF | 
meet the many exacting require- | 
ments of the shoe industry for quality, finish, OOSE SUEDE CALF | 


tannage and style-adapability . . . fourteen 
leathers that meet each challenge, each 
swift development in styling and merchan- 


ROYAL BLACK CALF 


COLORED WILLOW CALF 


dising . . . fourteen leathers for men's 
shoes, women's footwear and handbags. CADET PATENT LEATHER 
Geared to the high-speed tempo of modern WHITE BUCK LEATHER 
shoe designing, manufacturing and market 
ing, the American Hide & Leather ROYAL SIDE LEATHER 
Company is acclaimed by the footwear 
industry for the quality, utility, and con- ee va oe 


sumer-acceptance of its fourteen leathers. EMPIRE KIPS AND SIDES 





POCKETBOOK WILLOW CALF 








WE Leeeeeem ee ae | 


AMERICAN HIDE ann LEATHER COMPANY 


BOSTON, MASSACHUSETTS 
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IS FOR MASCULINE SMARTNESS 


MN... rugged, dressier looking shoes for street 
wear... That's a trend that’s made-to-order for 
your Kangaroo promotion. Put real he-man 
smartness in every street shoe with this leather 
whose tight grained surface is so easily shined 
to the rich custom finish American men are 
looking for. But Kangaroo makes friends on 
more points than just “good looks.” It's more 
pliable, more gentle on the customer's foot, yet 
is 17% stronger, weight for weight; than the 


leather in any shoe you could sell him. Let 


iss 


wD] orannen in 
See 


K is for Kangaroo 
and More Profits Too 


Kangaroo smartness and wear highlight your 
men’s shoe promotions in 1941. There's a very 
important place for shoes of Kangaroo leather in 


your store and in every store in America. 


by the... 
SURPASS LEATHER COMPA ’!Y 
RICHARD YOUNG COMPANY 


YHCTICA west visman conn 
‘ 














BOOT ann SHOE RECORDER, December 28, 1940 

















GOLDEN 
-. BLOND 
MARACAIN 





7 
| eee BLOND is a honeyed color with a be- 
\ witehing accent — a color just darker than the conven- 
tional beiges, just lighter than Saddle. GOLDEN 
BLOND steps to a foremost position as a congenial 
blend with the bold and muted colors of Spring and 


Summer. 





GOLDEN BLOND is a Spring color that promises 
to outdistance every accessory color except the peren- 
nial. GOLDEN BLOND, MARACAIN Noe. 900, 
combines the rising fashion color and the most impor- 
tant crushed leather of the season. 








BER Castle Division Allied Kid Company 


100 Gold Street, New York end 
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“WHAT DID JONES SAY HIS BACKGROUND WAS?” 


YOU'RE TREADING ON EGGS, BROTHER! 
, Pr 


. . « unless you're downright sure the job of 
elasticizing is done right . . . and with reputable 
materials. There’s no excuse for complaints 
resulting from carelessness in the making. You 
just insist on buying your elasticized shoes 
from ethical, attentive-to-detail manufacturers 
who use good materials and apply them prop- 
erly—and you'll be okay! 


FIRESTONE CONTROLASTIC HAS A REPUTATION YOU CAN'T BEAT! 


“Superior material” . . . that’s what leading 
shoe men think of CONTROLastic. CONTROLastic, 
you know, is the famed multi-ply yarn made of 
several layers of wrapped latex for multiplied 
strength. Naturally, this feature makes shoes 


AND, BOY, IS BACKGROUND IMPORTANT WHEN IT COMES TO ELASTICIZED SHOES! 


backed and gored with CoNnTROLastic fit better 
and hold their shape longer. It doesn’t take 
customers long to learn this simple truth! 


DON'T TAKE “WO” FOR AN ANSWER. 


... insist on getting genuine CONTROLastic in all 
of your elasticized shoes for Spring. And you'll 
be repaid over and over again with repeat busi- 
ness if you play favorites with manufacturers 
who use cONTROLastic. Don’t be fooled that 
the advantages of CONTROLastic cost more, 
either! They don’t. The difference in cost per 
pair is negligible. The two things 

to watch for (and price isn’t one of 

’em) are good materials (and that 

means CONTROLastic!) and proper 
application. 


Reg. U.S. Pat. Off. 


fi The Only Elastic Yarn Using Nature’s Method Of Multi-ply Protection a 


Firestone Rubber & Latex Products Co., Empire State Bldg., N. Y. C., or Fall River, Mass. 
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TRADE MARK REG’D. 


THE PERFECT WHITE SUEDE 


Its best recommendation is its acceptance by 
shoe manufacturers of highest standing for use in 
their most favored styles. A special tannage, 
producing a close fine nap is a feature. 


Ip 
D 


TRADE MARK REG'D. 


The Leading 
GENUINE PRE-SHRUNKEN 


WHITE LEATHER 


ALSO AVAILABLE IN ALL COLORS 
AND 


WHITE GLAZED KID 


THE ORIGINAL WHITE KID 























AMALGAMATED LEATHER COMPANIES, Inc. 


WILMINGTON, DELAWARE 21 SPRUCE STREET, NEW YORK 





x «wk 
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SHUGOR #* 


+ + EM harmony with the Foot 


While paying tribute to all the grace 
and skill and art of the pattern-maker, 
who gave authentic styling to this 
shoe, we would remind our readers 
that this step-in is rendered doubly 
attractive to retailer and wearer by 
its excellent fitting quality — 
made possible by the side 
panels of SHUGOR, matching 
the vamp. The dipped side-line 


of SHUGOR sufficiently low on the 
instep to provide a snug, trim and com- 
fortable fit at this sometimes difficult 
point. The reinforced edge of SHUGOR 
insures a snug-fitting topline plus an 
easy firm stretch across the instep, 
and the shoe is a fitting-stool 
“natural” for the majority of 
style-conscious women. For 
further information or con- 





of the quarter brings the inset 


struction suggestions, write 


THOMAS TAYLOR AND SONS 


INCORPORATED 


MASSACHUSETTS 
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The Publie has found 
GABARDINE shoes made 
from 1460 so satisfactory 
in every respect and beau- 


tiful in appearance that il 


returns again and again to 
1460 The GABAKUINE 
of Vistinction and Proven 
Quality. 


Samples on Request 


J. EINSTEIN, INCE. 


One Park Avenue, New York City 








ST. LOUIS >: CINCINNATI : BOSTON : MILWAUKEE 
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KISTLER “BENCH BRAND” SOLE LEATHER 
IS SOMETHING TO RECKON WITH WHEN 
FIGURING SHOEMAKING NEEDS. 


Yes, Kistler “BENCH BRAND” Sole Leather IS something to reckon with, 
because it has the reputation of helping the sale of men’s shoes—improving profits— 
and making repeat business most certain. 

Probably there is nothing to which you turn with greater expectation of benefits 
in health, recreation, and social and business engagements, than your motor car. 
Your confidence in it is the strength of your confidence in its parts. It was the maker 
who built up that confidence, by telling you that his car was a unit of known and 
valued parts. Parts that you could depend on to serve you well. 

Suppose that you took a leaf from the auto maker’s book and could say to cus- 
tomers—These shoes are bottomed with sole leather which is outstanding in 
moisture resistance, foot comfort and all around wear. There is nothing put into it, 
and nothing taken out of it, to alter its value. It is solid leather for every iron of 
thickness. When you buy these shoes you have the satisfaction of wearing The Finest 
American Tannage, known at home and abroad as Kistler “BENCH BRAND” 
Sole Leather. 

Can’t you see the customer's confidence mount—his desire for possession of such 
shoes become irresistible? Yes, Kistler “BENCH BRAND” Sole Leather IS some- 
thing to reckon with—and it is reckoned with more and more by those who figure 


on fast-selling shoes for men. 
WRITE US FOR THE NAMES OF MANUFACTURERS 
MAKING STREET. DRESS, SPORT. ORTHOPEDIC 


AND WORK SHOES BOTTOMED WITH KISTLER 
“BENCH BRAND” SOLE LEATHER. 


FOUNDED . 1#40 





DEPARTMENT In OF BERTRAM URBAN. 1012 NORTH THIRD STREET, MUL. WAUKEE, WISCONSIN 








to cus- 
iding in 
into it, 
iron of 


e Finest 








P Wie 


hoe (ovedlececlion MATERIALS 


Supremely Important for Service and Satisfaction, These Quality In- 


gredients Contribute Immeasurably to the Good Will upon Which Our 
Industry's Profits Depend. Materials and Craftsmanship Make Quality. 























On another page of this issue is made the statement 
that the day of the old-fashioned, but well-established 
“comfort shoe” is drawing to a close. To the reasons 
given there—the newly-achieved flexibility and the soft- 
ness of upper stock—should have been added the ad- 
vances made by the last manufacturer. This is obvious. 
No matter how soft and flexible any shoe may be, if its 
inside does not conform to the outside of the foot 
which it encases, there will still be pressure at the 
wrong points—there will still be corns, bunions and 
varying degrees of arch trouble. 

So, without being too technical, it is well to remem- 
ber in buying shoes that the modern last, over which 
all shoes should be built, takes into consideration not 
only the type of shoe which is to be made but the use 
to which that shoe is to be put on the foot of the wearer. 

Thus we find new kinds of lasts for the new, low- 
heeled shoes of tomorrow which are radically different 
in many ways from the lasts over which low-heeled 
shoes were made only a few years ago, perhaps less 
than that. There are new lasts for novelty-toe shoes, 
some of the novelty being due to the changed shaping 
of that part of the shoe and some due to the fact that 
it is an open-toe model. There are special lasts for 
sandal-type shoes; and there are foot-contour lasts, so 
called, with rounder toes, and some with much broader 
bases to allow the active foot actively to function as it 
should. Heels of lasts have been improved and now 
take into consideration that, almost without exception, 
the heel of the human foot is pear-shaped—narrow at 
the top and wide at the base. Similarly, lasts over which 
pumps are built take into consideration the fact that it 
must fit closely along the sides of the foot; that, having 
no lacings to make the adjustment when the shoe is on 
the foot, the fit must be as close to absolute perfection 
as it is possible to make it. 

Then, too, all these types of shoes are going to be 
worn by people whose feet differ in their proportions, 
which has posed a pretty problem for the last manu- 
facturer and one which he has solved. 
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“The whole aim of the thinking element in the last 
industry,” comments one authority, “has been so to 
shape their lasts that they conform in outline to the out- 
line of the human foot, and so to shape the shoe that 
the foot can get down to the bottom of the shoe and 
stay there. In other words, the shape of the sole of the 
shoe, or, rather, of the inside bottom of the shoe, must 
be such that the foot comes in contact with it at all those 
points where the foot would come in contact with the 
ground if the person wearing the shoe were walking 
bare-footed instead; and to so shape the sides of the 
shoe that the foot can get to where it belongs and still 
have that measure of lateral support which it needs. 
Modern lasts are so exactly proportioned, for instance, 
that the back part of the ball of the foot falls at exactly 
the same point on the bottom of the shoe.” 

The last is the foundation of the shoe. 

Another school of thought says the sole is the real 
foundation. And the real news insofar as this part of 
the shoe is concerned is that shoes with good, heavy 
soles are to be had now with a degree of flexibility 
which would not have been thought possible even two 


years ago. 


Tue story of how flexibility has been imparted to this 
part of the shoe is again the story of the research work 
of the leather chemist, for, while some soles are rendered 
flexible, in advance of being attached to the shoe upper, 
merely by machines which actually bend and straighten 
them again, time after time, other soles depend ‘for thei: 
flexibility on special methods of tanning. While not 
technically accurate, one can best get the picture by 
visualizing the individual, criss-crossed fibers being 
drawn closer together during the tanning process, to 
insure firmness and durability, while, at the same time, 
these same individual fibers are being softened by chem 
ical means so that all parts of the sole can be flexed 
easily. 

The same treatment, or treatments which are similar, ar: 

















Sewing the welt to the shoe, inseam trimming, shank 
piece, and appearance of shoe bottom with forepart 
filler and shank in place. 
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MADE POSSIBLE WITH FLEXIBLE, FIRM BODIED, 
“Tatlored-to-Fit” 


ako 


FLEXIBLE 


How successfully your shoes meet the 
demands of your customers is evi- 
denced by the favorable qualities your shoes possess. 


Kimko* Counters, though unseen, contribute many favor- 
able attributes, far in excess of one's expectation of such 
an inexpensive part of the whole shoe. 


Comfort, flexibility, solidity, support—all are essential to 
the complete enioyment of the wearer from the first step 
around the fitting stool. 


Equally essential in retaining favorable patronage at 
your store is a certainty that the sleek, 
smooth style be retained throughout 
the life of the shoe. 


Kimko* Counters — “tailored-to-fit” 


Manufacturers of counters for 


ERKER COUNTER CO. 


‘ee. U. S. Pat. Office, K. C. Corp., Neenah, Wis. 
U.S. Pat. 2,111,205. Canadian Pat. 381,303. 


COUNTERS 


—perfectly the manufacturer's last 
now CONTROL THE STYLE, give you 
definite assurance the shoe will keep its trim, smart, high 
style appearance. 


What an unbeatable argument for favorable repeat 
business . . . Comfort and flexibility from the very first 
step .. . achieved by custom made counters “tailored- 
to-fit" so specifically that every styleful line of the 
pattern is devoted to enhancing the appearance of the 
foot. 


Such factors in Merker Kimko* Counters explain why we urge 
you to specify them now as you order 
your new lines at the show because . . . 


% 
Now you can get STYLE CONTROL 
. » » PLUS Comfort. 


Ounlers 


all types of shoes 


HAVERHILL, MASS. 
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given leather designed for insoles in which any required 
weight can be secured with almost a guarantee of any 
desired degree of flexibility. 

Getting back to fundamentals, for a moment, the best 
sole leather comes from that section of the hide which 
covers the choicest cuts of heavy beef. In this part of 
the hide the fibers are closer together and more tightly 
interwoven than in any other. The section referred to 
is on both sides of the backbone, extending from a point 
back of the shoulder to a point forward from the tail. 
In front of this section, and extending, also, below it, 
is another section which yields a very satisfactory sole, 
though it is not the equal of the first. Beneath this sec- 
ond section and extending forward and up across the 
shoulder is the third section of the tanned hide from 
which soling material is made. The belly of the hide, 
properly tanned, is used in other parts of the shoe— 
mid soles, counters and 


sometimes for innersoles, 


box toes. 


Mucu good sole leather, though not all, is tanned 
with extracts from the barks of oak, chestnut, hemlock 
and other trees. What is referred to as a “union tan- 
nage” is a combination of two bark tannages, such as 
oak and hemlock. The chrome process also is used; 
and the combination process which is merely a first 
tanning by the chrome process followed by a re-tanning, 
using the bark liquors. 

These new flexible soles of which we hear so much 
these days differ not at all from the older type in these 
fundamental aspects which have just been described. It 
is merely that to whatever form of tanning liquor has 
been used, a new element has been added—and the name 
of this new element seems to be legion, as each tanner 
of hides has his own particular pet process of achieving 
the same end. 

Important as it has always been, sole sorting be- 
comes even more important this year, again because of 
the flexibility which is being demanded in all types of 
shoes for men, women and children. This sole sorting 














Insole blank, rounded insole, channeled insole and 
complete insole with canvas reinforcement, ready 
for assemblying in the lasting department. 


BOOT ann SHOE RECORDER, December 28, 1940 














Covered wood heel. Shoe bottom after heel and 
heel breast flap have been glued, and after trim- 
ming heel breast flap. 


process is one indulged in only by experts who know 
exactly what to look for and how to recognize it when 
they see it. After the tanned hides have been cut rough- 
ly into the shape of the outersole of the shoe, they are 
separated into “matched pairs”—not matched as to size. 
for that is understood, but matched as to weight (or 
thickness) ; matched to see that they both come from 
the same part of the hide, so that one sole will not give 
way long before the other; matched as to freedom from 
those imperfections which would tend to lessen the life 
of the sole. Not until that is done are they put on 
the market. 

But for the flexible shoe of today and tomorrow, there 
is also the crepe rubber sole and the composition soling 
material of which many good brands are to be had. 
The crepe rubber sole needs no technical discussion. 
It was perfected years ago and continues to be one of 
the favorites with the public. It can be had in thin 
sheets or thick, and the 1941 brand will be even more 
durable than those of last year because of discoveries 
made in the method of treating the raw material of 


‘ which it is made. Nor does the crepe rubber sole have 


a tendency to squash out sidewise as the earlier soles 
did; and it will retain stitching when attached in that 
manner. 


More improvements have been made on the com 
position soling material and these are most marked in 
the heavy duty soles—the big, thick ones seen most 
often on work shoes, for instance. For years these have 
been corded, the construction being similar to that used 
in building the outer casings of automobile tires. It i- 
in the arrangement of the cords in the sole that we fin! 
the very real durability with which this bottoming mat: 
rial is endowed—that and the new methods of treatin: 
rubber which have been perfected in recent years. 
And, too, this sole—which, by the way, can be give 
a very fine edge finish—can be made even more no:- 
skid than its rubber content already makes it, by mol: - 
ing the surface which comes in contact with the grou 
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Appearance of shoe after sole laying (two views) and 
the third view, after rough rounding, or shaping the 
sole on the shoe. 


when walking. Some of this decorative treatment, of 
course, is just that—designed for appearance. Other 
patterns are definitely designed to minimize the danger 
of slipping. 

Heavily compressed felt and even heavily compressed 
wool fibers, impregnated with latex also are made into 
composition soling materials. These, despite their 
smoothness of surface, nevertheless are non-skid to a 
high degree—and all these types under discussion are 
increasingly in use in the world of shoes because of the 
spread of the idea of leisure and sports—so much so 
that many a shoe obviously designed for street wear, or 
campus, will be found bottomed not with the old, familiar 
sole of leather, but with one or another of the many 
kinds of composition now on the market. 


Goop innersoles are just as important to the shoes of 
1941 as they were to those of yesteryear—more so, per- 
haps, because with increased flexibility in the shoe, the 
innersole must have that quality in high degree, plus 
resistance to cracking under the strain to which it is 
subjected by the increased flexibility of the outer sole. 

An interesting development which has come about 
in this part of the shoe is the latex-fiber type—another 
accomplishment for the chemist who has been able suc- 
cessfully to impregnate either wool, cotton or cellulose 
fibrous structures with latex and thus bring into ex- 
istence, in flat, rectangular sheet form, a material which 
cuts without waste and which, because of controlled 
manufacturing conditions, possesses uniformity through- 
out every square inch of its surface. 

This does not mean, however, that leather is taking 
a back seat by any means, because each of these two 
types—leather and composition—has its own place in 
the scheme of things. The appeal of the all-leather shoe 
is still a potent factor in making sales. 

Extremely flexible innersoles of the kind used in welt 
footwear, Littleways, cemented shoes and McKays, are 
cut, if of good quality, from the shoulder or bend of 
the specially tanned hide. New methods of currying. 
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recently introduced, have given to such innersoles, in 
high degree, a combination of strength and flexibility 
which makes them ideal. In men’s shoes, grain leather 
is commonly used with the grain slightly buffed to pre- 


vent any tendency to crack. If extreme lightness is © 


wanted, splits are used. Women’s sport shoes and the 
newer styles with flat heels and mannish appearance 
have in them the same types of innersoles found in 
men’s shoes—though they may be, and probably are, 
lighter in weight. 


Ax almost brand new type of composition innersole 
which should have been mentioned before is that com- 
pounded of cork and latex. This makes a very smooth, 
easily cut piece of material; also flexible and resistant 
to deterioration. It takes and holds stitches well and is 
being used, because of its “cushioning” effect, in many 
of the “arch” type of shoes. 

Leather heels and heels of leatherboard would seem 
to be more in the picture next year for use on the low- 
heeled types of women’s shoes, but no one knowing the 
style picture expects them to supplant the covered wood 
heel, largely because the casual shoes and those showing 
the military influence (on which low heels, of course, 
are necessary) will be extra pair propositions and will 
not interfere to any extent with the more formal styles 
with higher and very graceful heels made of wood. 

It is interesting to note that what are often referred 
to as built-up leather heels are really not solid leather 
at all. They are made of layer after layer of leather- 
board, a composition material made from leather scraps 
bonded together with an adhesive under tremendous 
pressure until they form sheets as hard as any sole 
leather ever tanned. Both the all-leather built-up heel 
and the one of leatherboard can be given beautiful 
finishes. 

The wood heel came in when lightness in women’s 
shoes became something greatly to be desired. The 
technical side of the manufacturing process by which 
these heels are made is less important than their style 
and the method of attaching, but it would not do to 














Showing built-up leather heel attached and before 
various finishing operations. 
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ane FLEXNAP unep 


To the long and rapidly expanding list of famous brands now featuring the added value of FLEXNAP, 
the scientifically processed, one-piece vamp lining may be added that of W. L. DOUGLAS. 

True to the Douglas Quality tradition these powerful selling and wearing advantages may be found 
in every pair of FLEXNAP-lined Douglas Shoes: 








SEND FOR IT! 


This book tells how Flexnap 
adds new selling and adver- 
tising features and how for- 
ward looking shoe manufac- 
turers and distributors are 
cashing in on them. A re- 
quest on your business let- 
terhead brings you a copy 
by return mail. 


= J 


PGE COP re BIB Ce 


FOOT HEALTH — Flexnap permits the active foot 
to breathe, keeps the shoes “air-conditioned,” cooler, 
dryer, resistant to perspiration rot and mildew. 
COMFORT—Flexnap does not come loose or bunch 
up to rub skin raw. It has that soft, plump, quality 
feel — not stiff or boardy. 

GOOD LOOKS—Flexnap maintains a smooth, soft 
upstanding vamp, eliminates that tendency to 
wrinkle. 

LONG WEAR — Flexnap stays fresh and snug long 
after ordinary lining and doubler become worn, 
torn and rotten. 





See 
| FLEXNAP Lined Shoes 
| at the 
DOUGLAS Display 
during the 
National Shoe Fair 


Stevens Hotel 
Room 756A 
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dismiss the former too lightly. Although many woods 
have been tried out, it is safe to say that among the best 
ones on the market today are those made from rock 
maple. This is more particularly true of the high, slen- 
der types. 

The wood chosen for heels is dried in huge kilns or 
ovens, the trick being to dry it uniformly throughout 
every fiber of which it is made. Too quick drying will 
leave some of the moisture in the center of the heel. Too 
much drying may lead to breaking and splitting either 
in the heel factory or while the heel is being attached 
in the shoe factory. 


Beautiru as these modern wood heels are, with their 
infinite variety of coverings in all colors and patterns, 
the heel manufacturer insists that they must “match” 
the last and be properly attached. In the parlance of 
the shoe designer, some heels have a tendency to “kick 
back” or to “kick under.” The lack of proper pitch can 
usually be determined by noting whether a vertical line 
dropped from the top of the counter passes through the 
back of the heel’s top lift. 

One of the newer developments in wood heel design 
is the heel with a locking device which makes it pos- 
sible to use even the highest heels with the certainty that 
they will neither kick under nor back. Once in place and 
properly attached, they stay put. 

The news of welts—those used in the Goodyear welt 
process, as well as those used in stitchdown shoes, in 
pre-welt constructions, and in that type of cement shoe 
in which the welt is stitched to the upper and cemented 
to the outer sole—is that they, too, are making their 
contribution to the strength and flexibility of the new 
shoes which will be seen in Chicago. Some of them are 
decorative; some of them are so constructed as to form 
a ridge along the side-wall of the shoe and make it more 
nearly weather proof. 

It is in the careful detailing of these hidden parts of the 
shoe that we find the greatest advances taking place in the 
shoe world. Counters which amply buttress the back 
part of the shoe but which do not squeeze it and have 
to be “broken” by the salesman on the job before the 














Shoe upper as it comes from the Fitting Depart- 
ment, plus counter and box toe. 
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Shoe bottom showing heavy-duty composition sole 
of the type used on work shoes. 


shoe can be worn in comfort; box toes so much softer 
than ever before and yet with the rigidity necessary to 
preserve the toe shape; fillers in welt shoes which not 
only do not spread through the life of the shoe, but 
help to keep smooth and even the treading surface be- 
neath the active foot; treated linings to neutralize the 
perspiration—these are some of the things toward 
which we can look during the season to come. 

For comfort most definitely has merged with style. 
From now on, no style will be acceptable without per- 
fect foot ease; no comfortable shoe will be sold which 
is not pleasing to the eye. 

That is a broad statement but it is down that path 
that the shoe industry is headed—and the end is not 
in sight. 

Linings, too, play an important part in these new type 
shoes which have recently been introduced, for, while 
many of the extremely flexible shoes are unlined, other 
types of construction make necessary the conventional 
leather or fabric lining, but with this difference— 

Whereas many of the older linings achieved durability 
through weight, the modern lining achieves it by special 
treatments of much lighter material. In the field of 
fabric linings, except for those shoes which are designed 
for heavy duty, the heavier twills, drills and ducks have 
given way to the same weaves of lightér-weight threads. 
more tightly woven and treated to insure a maximum 
of softness and a maximum of strength. Used either a- 
quarter linings or as full linings, these can be depended 
on to wear as long as the shoe and already have found 
a place in the field of the new, flexible shoe. 

To get back to fundamentals for a moment, these thre: 
basic types of fabric lining—twills, drills and ducks 
are merely three different ways of combining thread: 
of which the fabric is woven. There is, too, the im 
pregnated fabric lining, used mostly as a sock lining. 
which is almost indistinguishable from leather. The clot: 
is treated with a form of pyroxylin, can be given a hig’: 
lustre, comes in a wide variety of colors to suit the tas!» 
of the shoe designer or stylist, and can even be made '» 
have the appearance of graining, similar in most cas: - 
to that of kid leather. 
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RUBBER COMPANY TRENTON, NEW JERSEY 
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“Even my FRIENDS were 
yy 


THE BRIDGE CLUB sounded like a convention of magpies. 
Helen had another new pair of shoes. “They're darling, 
dear,” one of the girls said. “Where'd you buy them?” 
“Neeley’s,” Helen replied. (“That shop across the street 
from John’s!” I thought bitterly. “You'd think she'd at least 
have the decency to buy from my husband!”) I felt awful. 


THAT NIGHT I told John: “The girls at bridge are getting 
their shoes at Neeley’s because of some kind of heel that 
won't scuff. Don’t you think it'd be a good idea for you to 
order them too?” “Well, I certainly will if the women want 
‘em. Don’t want to lose any business!” Then John phoned 
the telegraph office, “Want to add something to that message 
I gave you. Say, Fill entire order using Scuffless ‘PYRAHEEL’.” 


drifting away from John!” 


THEN 1 GOT Emily aside. “Emily, I know the girls like me 
..- but I notice more and more they aren't getting their shoes 
from John. I wonder why. Do you suppose it’s the styles he 
has?” “Oh, it’s nothing serious,” Emily replied, “they just 
like to shop around—and I think some of them are enthusias- 
tic about those Scuffiess heels Neeley's have been featuring.” 





THE NEXT TIME the club met, Emily said to Helen: “My 
goodness, Helen, another new pair of shoes! You must b: 
Neeley’s best customer!" “Oh, these aren’t Neeley’s. I bough 
them from John. He's got a new line in with those heels tha 
won't scuff!” Emily looked at me and smiled. “You know,” 
said to myself, “I'm going to ask John to give Emily a fre 
pair of shoes for making that grand suggestion!” 








Tell your manufacturer you want Scuffless “prransm plastic heel covering on your shoes, too. 


GD Joyflere. rynanurt 


Eel. DU PONT DE NEMOURS & COMPANY (INC.), PLASTICS DEPARTMENT, ARLINGTON NEW JEFSEY 


Du Pont on the air—Listen to “The Cavalcade of America” every 
Tuesday ,9 p.m. over National Broadcasting Company Networks. 
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SHOULD SPECIFY Phillips 
THE ORIGINAL detachable 


Golf Spikes 


LEADING GOLF SHOE MANUFACTURERS STANDARDIZE 
on patented Phillips Spikes. Their experience, reflective of the opinions of retailers and 
wearers alike, is emphatically in favor of these scientifically designed spikes, which deliver 
such satisfactory performance. Phillips Spikes have a patented cupped base and deep 
threaded sockets which prevent them from slipping or working loose. Made from finest 
bar steel, they are replaceable with brass plugs for street wear, a handy tool being pro- 
vided for this purpose. Leaders in the game prefer them—that’s why Phillips Spikes are 
known as “The Spike of Champions.” You'll find Phillips Spikes on leading lines of golf 


shoes at the Chicago Fair. 


Ask for list of shoe manufacturers using Phillips Spikes. 


F. C. PHILLIPS CO. STOUGHTON, MASS. 
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HEN Fashion decrees toe 





shapes designed to bring distinction t 
footwear, the box toe becomes increas 
ingly important. 


The currently popular wall last is best in 


terpreted with Celastic—the medium o 





accurate toe styling. Smoothness at th« 





tip line combines with firm flexibility anc 


durability to create MATCHED PAIRS 








THE QUALITY 
BOX TOE 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 





BOOT ann SHOE RECORDER, December 28, 1940 


JOCK SCOTT 
Set world's long distance 
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955A Hotel 
January 5, 6, 7, 8. 





IN STOLK PRE WELTS 


Style 773 te with 
Style eBrown with 


Again we herald a bigger and better year for ELAM shoes because 
we have found the formula for children's shoe selling is—please more 
customers with spot service on in-stock numbers, shipped the same day— 
in a sweet selection of ma- 
terials on proven patterns. A 
constant business on less capi- 
tal gives contentment to mer- 
chants and size and style satis- 
faction to children nationally. 





6%/9s 
Brown Elk Saddle 
Smoke Elk Saddle 


Come and see the Elam line in Room 
Stevens, 


Chicago, 


| 531—Smoke Elk 
| $3 
| 535—Black Elk 

' 530—Patent Leather 


Every child enjoys 
ELAM'S shoes and 
every store profits most 
through increased 
volume 


2—White Elk 











Industry’s Part in 
The World Ahead 


[CONTINUED FROM PAGE 200] 


you cannot measure by the dollar, by 
the foot, you cannot weigh it by the 
pound or measure it in any other way. 
Therefore, the manufacturer who does 
the best job is the manufacturer who 
endows the material which he sends up 


Each one of these things have a 
different factor but, nevertheless, all of 
that is there and all of it is important 

We have a very peculiar thing in 
this country, unknown in any other 
country, I believe, and that is we ar 
troubled with excesses. We have ex 
cesses of men, material, and money, an 
I should judge from what I have hear 
today, there might be an indication o 
excess of debt. 

The only reason you have all thre 
of those excesses, and probably th 
fourth, is because we haven't g& 
enough projects, and projects are jus 
the beginning of another type of pro 
uct. You have to start to grow a pro 
uct like you do anything else, and I « 
not think that industry goes back 1 
the composing far enough to recogni: 
that it doesn’t yet know how to pro 
erly raise industrial children, and 
think that if we try to raise hum: 
children the same way we do industri: 
children, a baby nine months old wou 
have to be earning its living. 

When these new things start, th 
don’t start with any great blare 
trumpets, or anything of the kin 
This is the 13th of December. On the 
17th of December, 37 years ago, tv 
boys from Dayton, Ohio made the first 
non-stop flight ever made in an airplane 
that flew 120 ft. in 12 seconds, and that 
was a tremendous thing, that was an 
epoch day in history as we know now. 
To show you how much of an important 
thing it was then, those boys sent a 
telegram to their sister in Dayton, Ohio, 
Catherine Wright, and they said, “We 
have today made the first successfu! 
flight with a heavier-than-air machine 
driven by power. We are very much 
delighted and we will be home for 
Christmas.” 


and which he sends out across the mar- 
kets of the country with most of that 
intangible thing. 


In other words, there is something there 
in this package which you send out of 
your factories that is intangible, that 


She got that, and, of course, she 
[TURN TO PAGE 250, PLEASE] 














ARCHES 
ADJUSTABLE WITH 
EXTRA INSERTS 


NO METAL: NO SPRINGS - 
O ELASTIC 4 
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WIN HER WITH THE BUILT-IN 
COMFORT OF CUSHION CORK! 


§ lems a tip from Johansen Bros., makers of the smart 
wedge-and-platform ‘‘casual’’ shown below. Sell a 

modern maiden the extra comfort of Armstrong's Cushion 

Cork just once . . . and she'll be sold on you for life! 

Cushion Cork is the patented resilient filler-midsoling 
that will bring all types of customers—men, women, and 
“teensters’’"—back to your store for repeat sales. 

What makes Cushion Cork so popular? The way it 
cushions every step . . . the way it eases ‘‘breaking in"’ . . . 
the way it allows the foot to ‘“‘breathe’’ . . . the way it 
insulates against heat and cold. In platform shoes, or 
shoes of any other construction, here are features that 
customers really appreciate—and remember. 

Too good to be true? Just try a sample lot of shoes made 
with Cushion Cork (Plain or Gridded)! You'll soon find 
that specifying ‘‘made with Armstrong's Cushion Cork’’ — 
every time you order from your manufacturer—is a good 
way to make “‘steadies’’ out of your customers. 

Another tip from Johansen—the wedges in this model. 
They're not ordinary wedges, for they're made of Arm- 

strong Cork, too. Really /ight, they're also firm—to pre- 
vent wrinkling of the covers. More sales for > 
you ... Armstrong Cork Co., Shoe Com- 
fort Headquarters, Lancaster, Pa. 


/ 


f 


! 
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Popular Styles for Summer Days 


The trend to more brown in sport shoes is shown above in this tan and white wing 


tip combination by Walk-Over. 


The popular Norwegian in a combination of 


white buck and Norwegian calf by Nunn-Bush. 





For Street Wear and 
Spring Days in Town 
[CONTINUED FROM PAGE 89] 


Toes are full, not necessarily fuller than 
last season but away from the narrow 
toe, extended sole idea. True the brogue 
types are still very much in the picture, 
but their percentage will undoubtedly 
be affected by the plainer’ shoes. 
Bluchers are increasingly important 
following along the line of more com- 
fortable shoes and interest in the mili- 
tary styles. 

Along the military theme, the plain 
toe styles in the Norwegian and mocca- 
sin patterns in walled effects will see 
increased usage this Spring for wear 
in town. These, in the new “color 
harmony” idea in softer and lighter 
leathers and also in the ventilated types 
which are expected to have a wider and 
more universal appeal this year, will 
be an important part of the Spring 
picture. 


Sports—Active and Spectator 
[CONTINUED FROM PAGE 90] 


seasons incorporated in this year’s 
shoes along with some new variations 
of the wing tip and Norwegian and 
moccasin styles. The latter two pat- 
terns fit readily into the ventilated field 
which is expected to have a wider ap- 
peal this season than ever before prin- 
cipally because of the apparent grading 
up in the style appearance of these 
shoes. 

The wing and straight tip combina- 
tions also show a tendency to a modifi- 


cation of detailing such a smaller per- 
forations and pinkings. 

Active sports shoes, including golf 
shoes and those designed for active par- 
ticipation in other forms of outdoor 
recreation, show new refinements and 
improvements that make them better 
adapted to their particular uses. 


Merchandise Sources for 
Men’s Shoes 


Page 86 


Top photograph, lower left, clock- 
wise: Two eyelet blucher with woven 
moccasin forepart and rubber wedge 
sole, Roblee, Brown; concealed gore 
pattern leisure shoe of crushed goat- 
skin with crepe wedge sole, Bates; per- 
forated gored slip-on of pigskin with 
wedge crepe sole, Walk-Over. 

Bottom photograph, lower left, clock- 
wise: Brown reverse calf square wing 
tip with colored stitching and smooth 
crepe sole, Florsheim; the “Westerner” 
with embossed forepart and quarter, 
Winthrop; two-eyelet blucher tan Nor- 
wegian with raglan cut quarter, Hey- 
wood; brown reversed calf plain toe 
blucher with tan Norwegian overlay on 
quarter, lacestay and tongue, Stacy- 
Adams; kiltie tongue adapted to the 
Norwegian front moccasin with rubber 
sole, Bostonian. 


Page 89 


Top photograph, lower left, clock- 
wise: Reversed calf wing tip blucher, 
Stacy-Adams; trend to longer-looking 
foreparts shown in this four-eyelet rag- 


lan blucher, Roblee, Brown; full Eng 
lish brogue with well-distributed detail- 
ing, M. A. Packard; custom bluche 
brogue with shorter custom tip, Win 
throp; extreme use of brogue detailing 
with interesting double treatment 
Jarman. 

Bottom photograph, lower left clock 
wise: Custom effects on five eyele 
blucher by use of stitching and fin 
pinks, Bostonian; antiquing on a ligh 
tan Russia calf. Highlights are cus 
tom details on this brogue, W. L. Doug 
las; saddle applied to a Norwegia 
moccasin type with interesting use « 
perforations on streamlined saddl 
Freeman; important two-tone fi 
Spring in this run-around pattern 
Nunn-Bush; handsewn medium custo 
shoe of bark tan leather, Edwin Clap; 
lightweight antiqued oxford extreme 
flexible, Walk-Over. Center shoe: Fle: 
ible brogue type oxford of crush 
goat. Heavy welt adds ruggedness 
otherwise light shoe, Connolly. 


Page 90 


Top photograph, lower left, clock- 
wise: Two-tone, three-eyelet bluche: 
with perforated tip and wedge rubber 
sole, Edwin Clapp; long wing tip with 
wide custom toe, brown tip and quarter, 
Roblee, Brown; extended wing tip, 
heavy brogued combination, Jarman; 
run-around combination blucher with 
tan trim, backstay and trim, Cole, Rood 
& Haan; cream buck wing tip brogue, 
Stacy-Adams; cream buck and stained 
calf combination in moccasin tip, two- 
eyelet blucher, Wall-Streeter. 

Bottom photograph, lower left, clock- 
wise: Long wing tip cream buck com- 
bination with “plenty of brown,” Wey- 
enberg; streamlined performatiuns in 
this ventilated straight tip tan and 
white combination, Field & Flint; tan 
and white run-around combination 
with pin dot perforation, Packard; 
saddle and Norwegian tip combined in 
a “loafer” shoe, E. T. Wright; tan and 
white plateau combination with per- 
foration on vamp and quarter, Bos- 
tonian. Center shoe: tan and white 
combination on plateau last with un- 
usual pinking treatment, Johnsonian, 
Endicott-Johnson. 


These Policemen Are 


Denied Style 


Kansas Crry, Mo.—If you think of 
policemen as men with flat feet, capable 
of wearing only heavy brogans, think 
again. 

Kansas City’s police department un- 
derwent a sharp revamping 18 months 
ago when L. B. Reed, former G-man, 
became its chief. The department got 
new uniforms, new shoes, new equip- 
ment—and many new men. The other 
day the chief had occasion to issu« an 
order about shoes. He’d noticed, he -aid, 
that members of the department were 
not sticking to the regulation type. 
They were wearing “civilian” <0¢s 
with pointed toes! 
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Cambridge Rueeser Company's 
Feature Production por 194] 


~y 
ra 


Unique Pique Stripes 


Contrasting Vamp and Wedgee 
A Fasric “Exclusive” with CAMBRIDGE 


See Our Line At CHICAGO SHow 
SUITE No. F40-42 CONGRESS HOTEL 


Cambridge RUBBER CO. 


CAMBRIDGE, MASS. 
Factories: Cambridge, Mass., Taneytown, Md., and St. Remi, Quebec 
Branch Offices: New York City ° Chicago ° Los Angeles ° Montreal ° Toronto 





BASS 


KNOWS AlLTHE ANSWERS 





Tempe 


Here's the answer to every 
skier's dream . . . a ski boot 
that has everything! This 
year's Tempo is of new 
imported leather. There's a 
double heel hitch . . . the 
wind-a-round strap is wider 
and heavier ... the sturdy 
sole is pegged. Dub or pro, 
your customers will want this 
fine Tempo boot. 


Introduced originally by Bass, 
the Weejun holds the No. 1! 
spot in bringing smart comfort 
to relaxing feet. Of natural 
saddie leather, or in dark 
brown saddle leather, the 
Weejun comes both with 
leather or crepe rubber soles. 
Sel! it in combination with the 
Tempo or the Sportocasin for 
added sales. 








Famous for years as the choice 
of good golfers everywhere, 
the Sportocasin is available 
in many styles ... black and 
white, brown and white... 
or ina variety of solid browns, 
all with Turf Hugger Detach- 
able Spikes. Every Sport- 
ocasin is hand sewn and 
features True Moccasin con- 
struction for real fairway 
comfort. 





Quail Hunter 


For outdoor he-men, the Quail 
Hunter is ideal. True Moccasin 
Construction guarantees com- 
fort ... the Overlap Seam 
means woter-tightness ... and 
the Double Leather Sole as- 
sures durability and “’ take-it- 
ness."" Whether the customer 
fishes, hunts, or just “ roughs- 
it’ he'll be thankful for his 
Quail Hunters. 








The four items shown above give you an idea of the variety of the 
Bass Outdoor Footwear. And for a postcard, we'll send you a FREE 
catalog of the entire Bass line, showing quality footwear that 
means profits no matter what your customers may want. Address 
G. H. Bass & Company (Dept. BS-8), Wilton, Maine. 


BASS voor 


SINS 
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Take a Look at Our Industry’s 
Record 


[CONTINUED FROM PAGE 122] 





AVERAGE PRICES PAID 
U. S. ARMY SERVICE SHOES 


1917 4.74 (approx.) 
1918 7.00 (approx. ) 


gogo <9 902090 
S8S38s 





It is interesting to note, too, that despite a decline in 
the number of potential customers resulting from the 
drop in the birth rate, sales of infants’ shoes have shown 
extraordinary strength. In 1940, in fact, demand was 
greater than in 1939 and higher than in any year back 
to 1929. On a per capita basis this has meant a con- 
sumption of 2.68 pairs per infant, the highest on record. 

With the exception of boys’ shoes, therefore, it can be 
said that 1940 demand was as good as might have been 
expected. Production, of course, was in most instances 
kept lower than in 1939 as manufacturers and retailers 
attempted to correct the excesses of the previous year 
and to rid themselves of inventory accumulations. Ad- 
justments have now apparently been made and the 
anticipated expansion in consumer demand, moderate 
though it may be for a time, should almost immediately 
be translated into heavier production schedules. 

Government shoes purchases of from 7 to 8 million 
pairs should add further strength to the 1941 outlook 
and it is not unlikely the production of men’s shoes will 
be at record high levels. In this respect it is important 
to note that the increase in the armed forces is not a 
market decreasing factor but the contrary. The civilian 
demand for men’s shoes has never exceeded 2.5 pairs 
per capita and has only twice exceeded 2.2 pairs while 
the government requirements for service shoes is at 
least five pairs per man. 

The one factor which could act to curtail 1941 demand 
is that of rising prices. As stated at the beginning, how- 
ever, only a sharp and severe price rise would be able 
to offset the expected increase in national income. 
Shoe volume in 1941, therefore, should be definitely 


satisfactory. 


Army Buys Shoes for Aviators 


Boston, Mass.—The following awards of contracts 
have been announced at the Boston Quartermaster 
Depot: 

Curtis Shoe Co., Marlboro, Mass., 10,000 pair; of 
flying cadet shoes at $3.03 per pair; Leonard & Barrows 
Shoe Co., Middleboro, Mass., 10,516 pairs at $3.0 

Alco Fabricating Corporation, Pawtucket, R. I.. 100 
foot measuring devices at $19.89 each. 

Schelter Last Co., Inc., Rochester, N. Y., 1150 shoe 


stretchers for the regular army at 58 cents each. 
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A Promotion Plan to Attract 
College Women’s Trade 


by Robert Latimer 


St. Louis—There are four important points to be 
remembered in making a success of stylized shoe pro- 
motion to young women students of universities and 
co.leges, according to buyer Boyd Robertson of the 
women’s shoe department at Kline’s, St. Louis depart- 
mcnt store. 

uike many other shoe departments, Kline’s enjoys a 
fair trade of unsolicited business on the distinctly- 
styled campus type of footwear featured each year, and 
finds a response from newspaper advertising com- 
mensurate with that of any other specific group in the 
shve field. During the past few years, however, Kline’s 
ha. gone into this market aggressively, with the result 
thet collegiate promotion is now one of the most profit- 
abie and important campaigns of the year. 

“Student women trade can be reached through only 
one channel; that of extreme, up-to-the-minute style,” 
Mr. Robertson pointed out, “and it therefore requires 
an adept bit of merchandising to convince the collegiate 
gir! that our store is the most logical place to buy her 
footwear for classroom, for sports, and for evening. We 
think we have found the best ‘handle’ through merely 
making certain that the girls on the campus with the 
best reputation for style wear are Kline’s customers, and 
through following up on this theme consistently.” 

Kline’s annual university promotion swings into action 
two weeks prior to the “back to school” promotions 
staged by the entire store, when every type of campus 
shoe, for evening, daytime and sports wear is studied 
against the background of several girl’s schools, and 
two universities, St. Louis and Washington University, 
in the vicinity. Those accepted after the store stylist has 
looked them over will form the basis for future pro- 
motion. 

Immediately upon school opening, the store compiles 
a huge list of students from student registry books pub- 
lished by each school, these totaling over 12,000 names 
when complete. To each goes an announcement card 
listing off the styles of each type of footwear Kline’s will 
features. In addition, whenever possible, the store gets 
an actual display of its footwear on the campus—at 
Washington University, for example, there is a display 
case with 20 pairs of popular models on the first floor 
of the women’s dormitory. This concentrates the store 
name, and invariably pulls good results. 

That is the background. Next, Mr. Robertson keeps in 
close touch with all contests of any type in which girl 
students figure at each school—such as popularity, best 
athlete, etc. Watching for style interest, the ten best- 
dressed girls on each campus are usually found by the 
second or third month of the semester. These Kline’s 
invites to the store where their photos are taken (em- 
phasizing Kline’s footwear, of course) and permission 

[TURN TO PAGE 260, PLEASE] 




















EN-72 
BREEZEWAY 


Cream Bucko with 
Tan Calf Trim. 
All perforations 
punched through. 


VENTILATED SUMMER FOOTWEAR 


in the Edwin Clapp tradition of fine 
craftsmanship Most Breezeways 
priced to retail profitably at %8.95 


MEET US AT THE FAIR 


Slevens Hotel 


ROOM 637 JAN. 6.7.8.9 


A: Ne SEE THE COMPLETE NEW 
pee Ti CLAPP LINE FOR I941! 


EDWIN CLAPP SHOES 


Edwin Clapp & Son, Inc., East Weymouth, Mass. 
For 87 years, one of the greatest names in 
American shoemaking . . Inquiries invited. 
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From the Plymouth Parade 
Of Style Winners For 1941 


The order of the Day! Inspired 
by America’s campaign of pre- 
paredness. A must shoe for “at 
once” selling. There can be no 


appeasement with demand. 






*We Are Temporarily Oversold On 
These Numbers. Orders Will Be 
Shipped C ing J y 20th 









AOUHN E. 


4 *STOCK NO. 214. Tan Calf. 
Sy Full leather Jined. Leather 
heel. Brute last. Stock NO. 
= 114 as above in Black Calf. 


LUCEY SHOE CO., 
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PRICE ae Pe 


5%: 30 DAYS 


80 Styles In Stock 


CZ Ny wilh 


STYLE SHOES FOR MEN 






















MIDDLEBORO, MASS. 










Industry’s Part in 
The World Ahead 


[CONTINUED FROM PAGE 244] 


thought that was an important event, 
so she called one of the local news- 
paper offices; she rang quite a little bit 
before the answer came, and the fellow 
said, “Well!”—it interrupted a pinochle 
game, I presume, and so she read the 
telegram. The fellow said, “Wonder- 
ful! We are glad to know the boys are 
going to get home for Christmas.” 
Now, that is important for the simple 
reason that these new things do not 


come full-fledged; they grow like any 
other thing in the world, and the first 
product that you get from any type of 
research and engineering development 
is the work of amateurs, because all an 
amateur is, is a fellow who does a 
thing for the first time. 

Now all research people are profes- 
sional amateurs. We are professional 
to the extent that we know we are 
going to have an awful lot of trouble, 
that everybody is going to think we are 
cuckoo, but we are amateurs because 
we know we are doing it the first time, 
and the chances are the way we have 
done it is about the worst way that it 

















could be done, and so industrialist 
come to us and very sanctimonious! 

and reverently say, “You boys certain! 

do a bum job,” and that is the reaso 
why we are afraid to try new things, 
because we have to try them over, 
change the product, and so on and so 
on. You have heard it; most of y 

have made it, I am sure. I can giv 

you a record with all of the essentials 
that go along with that, see! “Now, a) 

you boys sure that this product is goin 
to be all right? I am sure that it ‘s 
not going to be all right,” and I gua 

antee you all kinds of trouble if you 
take on a new thing, because that is 
the history, and so with that thing ve 
start. Nobody can predict what the ou - 
come of business is going to be. With 
all of the meetings of engineers, and 
so forth, it has never been what an-- 
body thought it was, and so today wi h 
the enormous industry which it h.s 
grown to be, 25 years ago if you hid 
said to anybody that you were going 
to have highways such as we have, 
all of this type of thing, everybo:y 
would have said, “Oh, that’s fooli 

it can’t be.” Remember in that time, 
the only paved streets there were, weve 
in the towns and villages. Now that is 
the only place where there aren’t an 


Lessons of History 


And so as you go along with this 
thing and you see these various stages 
in which industry has gone through, | 
think we are to do as the rest have 
done, look into history. I have been 
looking for somebody that will invent a 
word for me, and the word that I want 
them to invent means exactly the op- 
posite to what history means. History 
is looking back; it is the most fixed 
and unalterable thing in the world. I 
want some educated person to invent a 
word which means looking to the future 
that history does to the past. 

We spend a lot of time studying his- 
tory. You can’t order it; you can find 
out what they did, but somebody said 
the only thing history teaches you or 
the only thing you can learn from his- 
tory is that you can’t learn anything 
from it. 

We have so studied history and we 
have put it in the curricula of our 
schools so long that everybody is look- 
ing back at history. If you drove an 
automobile looking back where you 


| came from, I don’t need to tell you 


what kind of accidents you would have, 
and I think they would be the reason 
we have only had 10 per cent of peace 
in three thousand years, that we are 
trying to drive the whole procession of 
civilization by looking back, and ¢ 
reason we get so many surprises is 
because we back into them instea: 
looking forward where we are goin 

So the think I want to bring to you 
today is to see whether we can’t <o 4 
part-time job in looking forward. [he 
speaker who just preceded me con pli- 
mented our particular profession, -aid 
what would need to be done in the re- 
search laboratories, and things |ike 
that, so I needn’t repeat it to you. be 
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cause I so thoroughly believe in it, but 
most people say, “We don’t see very 
much what can be done.” So I said, all 
right, let’s go back now and let’s see 
if we can find out something from this 
history business that we have been 
working at so long. Let’s suppose we 
had along the stage here a file in which 
we had a letter that was written as 
to the stage of the nation and the 
world each year from the time we have 
been able to make signs. There would 
be four thousand of them, perhaps. 
Now, let’s reach over and pull one of 
them out. I don’t care what one you 
pull out because it is the same letter. 
Here is what it says, “We do not see 
how the people who lived before us got 
along with the meager facilities which 
th-y had, but we don’t see much change 
fo: improvement over what we have.” 
We don’t seem to have the ability to 
se: that the process of time has not 
chinged. It will soon be the first of 
the year now, and we will be getting 
these new: calendars, or you will be 
giving them, depending on whether you 
arc a buyer or a seller, and as you begin 
to tear off those leaves of that calendar, 
whether it is a daily or a monthly one, 
I would like for you just to keep this 
thing in mind, that between every one 
of the leaves of. those calendars there 
is some new process or some new 
change that needs to engross your at- 
tention to a certain extent. There is 
some new thing in that calendar; you 
can’t avoid it. Therefore, we might as 
well make up our minds that we are 
going to study what the future holds 
for us in an intelligent way, because 
you can do something with the future. 
We are in a great building here, this 
Waldorf-Astoria Hotel. At one time 
that was a thought in somebody’s mind, 
a very intangible, a very impractical 
thing, which was not like the building 
that was finally started, but finally time 
went on and it became a physical thing. 


Marvel’s of Industry's Progress 


The great steamship that plys the 
ocean, when, as, and if it can, was 
exactly the same sort of thing; so with 
the railway train, the motor car, the 
airplane; they were all thoughts, in- 
tangible and immaterial, as the most 
mystic thing in the world that you can 
think of, and today they become mate- 
rial realities, which for some reason 
get into our mind the point of view 
that we can’t do anything with, but we 
can because we don’t know much about 
anything. Look how we have improved 
in the last few years! We talk about 
the plastic age. That is only twenty- 
five years ago since Doctor Bakeman 
put out the first one. I don’t know 
what it is going to be. You are going 
to have a demonstration of these new 
things here in a little while. All you 
need to do is to imagine what you 
would like to have. If you wish for a 
thing long enough—and some great 
Writer put it this way: He said, “Don’t 
keep on wishing for a thing too much 
unless you expect to get it, because 
you will.” And so we have lost our 


Smart air-conditioned 
RUNAROUND over 
our new Swank last. 
Leather sole, rubber 
heel. In two-tone Tan 
Flacor, also in White 
Shubuck, tan trim. 


Plymouth’s IN-STOCK 
Department assures 
you increased turn- 
over on low inventory. 
Write today. 


STOCK NO. 369. TWO-TONE 
TAN VENTILATED OXFORD. 


AON E. 








wishing ability in this country. We are 
looking backwards too much. We think 
the world is finished, and it hasn’t even 
started. This war will disappear, other 
wars will have disappeared, and out 
of the thing has been a continual up- 
building of the things that the world 
will provide for them. I can’t be a 
pessimist, and if I can get the Asso- 
ciation of Manufacturers to have a 
youthful view, that looks toward the 
rising sun of tomorrow, with the same 
kind of intelligence and activity that 
they put into their regular business, 
instead of looking at the setting sun, 
of what is past, there is nothing in the 


LICckEY SHOE 


FROM THE PLYMOUTH PARADE 


OF STYLE WINNERS FOR 1941 


$9.25 


30 DAYS 


WA 


TYLE SHOES FOR MEN 


(0.. MIDDLERORO, SYEASS. 


world, regardless of ideologies or any- 
thing else, that you can think that will 
keep the future from being the thing 
you want it to be. 


Army Awards Shoe Contract 


MIpDLEBORO, Mass.— The Quarter- 
master’s Department of the United 
States Army has awarded to the Leon- 
ard & Barrows Division of the John E. 
Lucey Shoe Co. 10,516 pairs of filying 
cadet oxfords for immediate delivery 
at $3.06 net. Both divisions of this 
concern report a record volume of 
business on hand. 





_ 


to fit your store 


There’s more than style back of Mohawks—they’re 
“shoe salesmen” in your store, too! Write for the 
facts on shoe store carpeting. 

MOHAWK CARPET MILLS, AMSTERDAM, N.Y. 
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Feature Shoes 


[CONTINUED FROM PAGE 198] 





Another orthopedic device for treating metatarsal 

trouble is this “rocker bar,” certainly not a thing 

of beauty. It is made of leather, attached to the 

under side of the sole at the ball point and also, 

as in the case of the anterior bar, supports the 

entire anterior part of the foot as the body weight 
comes on it in walking. 





try recently sought advice on whether it might not | 
advisable to install an oxygen tank in his store. Tie 
type he had in mind was the one used in reviving un- 
conscious people in hospitals. Queried, he said: 


“EVERY time one of my salesmen goes into acticn, 
I get scared. A lot of knowledge, you know, is a danger- 
ous thing—and my salesmen have a lot of knowledge. 
They not only know by name all of the 26 bones of the 
foot, but they can locate them propérly, and endow 
them, as well as every muscle and ligament, with the 
correct functions. They know exactly what can happen 
to a woman whose feet are out of kilter. They have 
studied the affect of improper posture on the curve of 
the spine and the effect of improper spinal curvature on 
woman’s internal workings. They know the frightening 
Latin name of every foot condition to which man is 
heir. . . 

“And they spill every bit of it to every customer who 
comes into the shop, even if the symptoms exhibited by 
said customers are no more alarming than a small corn 
on the little toe. 

“Some of these days, a really sensitive female is 
going to come in here, face the barrage of hallux vul- 
gasses, helomatas, synovitises, myositises, etc. Then I’m 
going to have to revive her. 

“What do you think?” 

The moral of which seems to be: “Don’t talk too much. 
Just get the shoe which will help, put it on the customer's 
foot, ask her (or him) whether that isn’t better, and 
never, never get too technical merely in order to make a 
good impression.” 


4, 





The feature shoe has this metatarsal button to 

take care either of mild cases of metatarsa! 

trouble, or incipient weakness in that part of th 

foot. Its positioning must be correct—and, i: 
the modern feature shoe, it is. 
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OODYEAR WELT 


ts MADE by an buttusied patented 


Msg. 8 
Curtis Ho-Bo makes 


HE) ae Lit ey 
d oe le img fitting qualities at instep, 
16.8 aa heel, yet combines comfort 
and support. 


In stock for immediate delivery 
PRICE Sspilo 


less 2% 30 days 


CURTIS SHOE COMPANY, ING. 


MARLBORO, MASSACHUSETTS 








See complete 
lines during 
National 
Shoe Fair, 
Room 539, 
Stevens Hotel 


E mbodying lasts 
and patterns that 
are up-to-the- 
minute in every 
respect — shoe- 
making details usually associated with 
much higher priced lines—leathers and 
findings that reflect the choice of the 
markets, HAZZARD and EMERSON 
shoes for men, the former at $3 and $4 
—the latter at $5—are established lead- 


ers in this retail price range. 


If you are not familiar with these ex- 
ceptional values, you should be! 


* 
RIDING & FIELD BOOTS 
In addition to regulation Riding Boots, we 
produce an extensive line of Jodhpurs, Gore 
Jodhpurs, Engineers’ and Field Boots, which 
enjoy widespread popularity. 


7 
COWBOY BOOTS 
FOR MEN, WOMEN & BOYS 


These boots feature the popular square toe 
high heel last, and are noted for their dura- 


bility and fine fitting qualities. 


R- P- HAZZARD CO- 


AUGUSTA, ME. 
BOSTON SALESROOM 
119 LINCOLN ST. 





Travelers Assoctation 


All rooms equipped with bath, 
servidor and circulating ice water 


Two entire floors are used for 
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Supreme 
IN CHICAGO 


HOME OF 


Chicago Shoe 


DISPLAY ROOMS 
$4.00 to $7.00 


GUEST ROOMS 
$3.00 to $6.00 


7 
Mr. Shoe Manufacturer: 





monthly shoe displays 


LEONARD HICKS 
Managing Director 


FRED J. BEST 
Manager 
LEONARD HICKS, JR. 


Convention Manager 
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Styles and Materials 


Descriptions of Shoes Illustrated on 
Pages 80-85 


Carefree and Casual 


MIDDLETOWN. Indian type easy slip- | 
on in blue with red heel, platform and 
lacing. | 

Joyce. Popular sabot pattern in new | 
version — Wampum — studded with | 
multicolor stones. Matching handbag, | 
aiso in saddle color. 

Swan. Light tan combined with blue 
in interesting asymmetric trimming. 
Note clever development of saddle 
stitching on extended sole. 

GeorGE De Wirt. Division of Crad- 
dock-Terry. Easy-going slip-on in pig- 
skin with decorative side goring. 

PLI-MopeE—H1-Larks. Saddle color 
lenther smartly accented with dainty | 
god bead trimming. 

CALIFORNIA. Very 1941 this buckle | 
monk in all white suede. 

L. B. Evans. Ideally soft and casual | 
moccasin type, white with tan quarter 
and wedge heel. 

SALVAGE. Yellow crushed kidskin 
combined with red heel, platform and 
throat area. Harness stitching in yel- | 
low. 

GARDINER—VIBRANT STEP. Attractive | 
folded tongue with moccasin effect 
vamp. Crushed kid combined with 
smooth calf trim. 

WALK-OveR—KOo.igEs. Young, soft 
and cool this little low-heeled sabot 
strap in lightly grained leather with | 
contrasting platform and strap. 

Fern. California saddle leather in | 
suede finish plus decorative scroll trim- 
ming plus brass studs for a cowboy 
effect. 

DrxoN-BaRTLETT. Tan calf slip-on 
with interesting stitching, pinking and 
thong lacing. 

JUVENILE—Lazy BoNeEs. Wonderful 
gold color—Russet, they call it—in 
smart masculine monk buckle with 
heavy crepe rubber sole. 


Trim and Tailored 
Enpvicott JOHNSON—CENTRAL PARK. 
Graceful white kidskin slip-on with side 
inserts of elasticized crushed kid. 
Juutan & KOKENGE — SKUFFIES. 
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Smart walking oxford combining 
crushed and smooth leathers. 
Kriprenporr-DITTMAN — Foor REsT. 
Antiquing and saddle stitching, styie 
features of this smart oxford. 
Witsur Coon. White oxford with 
_r tan overlay, lace stay and 


Wout—Paris FASHION. Blue gabar- 
dine and calf slip-on. Note 1941 trim- 
ming of little brass studs. 

VELVET Step. White suede 
dasticized pump with blue calf trim 
in Ghusual sling pump effect. 
NATURAL BRIDGE SHOEMAKERS—Divi- 
som of Craddock-Terry Shoe Corp. 

crushed kid slip-on combined 
patent in popular pattern. 


ARNOLD — AUTHENTICS. Classic tan 
and white spectator pump with built- 
up leather heel, perennial favorite. 

BRAUER-TANGO. New looking wall 
last pump, with special throat adjust- 
ment, in saddle tan with darker saddle 
stitching. 

DorotHy Dopp. Interesting heel and 
snakeskin trimming treatment on white 
suede V-throat slip-on. 

STETSON — TAILORITE. White-with- 
blue ghillie type spectator oxford, very 
smart. 

ForD-SHENANIGAN. Attractive 
opened-up oxford in light tan genuine 
alligator. 


MARSHALL, Meapows & STEWART— 
Miss PrraTe. Softie oxford in beige 
suede with two tones of tan calf in 
unusual mudguard trimming. 


Formal and Feminine 

JOHNSON, STEPHENS & SHINKLE— 
FANCHON. Interesting combination of 
brown fabric in a shantung weave with 
white calf. 

Grecory & ReEaAD—Macic STRIDE. 
Natural color snakeskin effective con- 
trast on black gabardine. Note D’Orsay 
line. 

ROBERTS, JOHNSON & RAND — HEEL 
LaTCH. Popular combination of crushed 

[TURN TO PAGE 260, PLEASE] 
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of good fellowship. 


concentrate. 





That here you can SELL or BUY shoes under the most 
advantageous conditions, for here both sellers and buyers: 


If you sell—Write us about reservations and services. If 
you buy—Come to see the merchandise you need, all at 
one time and one place. 


ALREADY WE HAVE 45% MORE EXHIBITORS THAN WERE 
BOOKED AT THIS DATE LAST YEAR, IT'S GOING TO BE GOOD! 


EW YEAR at the M.A.S.R.A. SHOW — PHILADELPHIA 
January 19-20-21, 1941 


@ REMEMBER that one-third of all of the shoe business THE ONLY REGIONAL | 


in the United States is done in Middle Atlantic territory. 
That here you will meet your fellow shoe men in a spirit 


PENNSYLVANIA, NEW JERSEY, DELAWARE, 
MARYLAND, VIRGINIA, DISTRICT OF COLUMBIA. 
30th FLOOR—1i2 S. i2th ST., PHILADELPHIA, PA. 


THE BENJAMIN FRANKLIN 


MIDDLE ATLANTIC SHOE 
RETAILERS ASSOCIATION 


SHOE SHOW 
IN THE EAST 


HOTEL 


PHONE LOMbard 5600 











Make Customers Aware of Your Store 





Promotion Ideas Designed to Command Attention of the Public 
Should Have Color, Timeliness and Drama 


by H. C. BRUNNER 


The general manager of one of the 
country’s largest firms once said: “No 
business can be greater than the public 
consciousness of that business.” In 
other words, you’ve got to make people 
talk about your shoe store—in a nice 
way, of course—if you want them to 
patronize you. 

It is comparatively easy to focus 
public attention on your store in an 
economical manner. Among the chief 
ingredients to utilize in getting people 
to talk about your establishment are 
color, timeliness and drama. 

Colorful promotion makes use of the 
unusual. It can be utilized effectively 
in something so prosaic as the change 
you hand out over the counter or in 
the money you pay your employees. For 
example, one firm got itself talked 
about by making change with shiny, 
brand-new appearing pennies. In re- 
ality, they were old coins that had been 
dipped in muriatic acid. 


Paid Off in Silver 


Another firm, to impress upon peo- 
ple its economic importance to the com- 
munity, paid all its employees one week 
in silver dollars. The sudden influx 
of bright pennies and silver dollars into 
the monetary flow of the respective 
communities started hundreds of 
tongues wagging. 

Still another organization, for pub- 
licity purposes, encased bills handed 
out as change in cellophane wrappers 
upon which was printed the message 
it wanted to put across. 

This appeal to the unusual can be 
used successfully in advertising as well. 


For example, a circular stuck in a 
clothespin and thrown on a porch has 
a much better chance of being picked 
up and read than the handbill which 
is delivered loose. 

Shoe dealers can take a tip from a 
distribution stunt employed by a church 
in Milwaukee. The literature, measur- 
ing 3% by 5% inches, was tightly 
rolled in colorful cellophane twisted 
at each end, through which could be 
read the words: “Down the Track of 
Time Comes the Best of All News.” 
Left on the doorsteps on Sunday morn- 
ing, this tidy message caught the eye 
of hundreds of persons as they started 
for church. 


Colorful Advertising Helps 


Another colorful advertising piece 
used by a mid-western firm utilized a 
small metal mirror attached to a cover 
upon which appeared the message: 
“Lost, strayed or stolen. .. . Can you 
help us locate this woman?” 

Copy on the advertising piece, which 
is sent through the mail, continues as 
follows: “We’re missing one of our 
best customers and, naturally, we’re 
worried. We may, unintentionally, 
have done something to offend her, and 
if that’s the case, we want to do every- 
thing possible to make it right. I’m 
told you know this lady. Her picture 
is on the cover. I’m sure you'll recog- 
nize her, and the next time you see her 
will you please deliver a message? Just 
say her patronage and friendship are 
very much appreciated. Her credit is 
A-1 and we would like to see her come 


in the store again to take advantage 
of the unusual values we offer.” 

Judicious contributions will often 
help create favorable conversation for 
a shoe merchant. For example, the 
Danner Shoe store at Rhinelander, 
Wis., did its part toward supporting 
a district music festival which at- 
tracted some 5000 persons to the city 
by purchasing special buttons for the 
occasion. 


Interest in Civic Events 


Donations of prizes for civic affairs 
often help build good-will. Stieber’s 
Shoe Shop, Merrill, Wis., contributed 
in this manner in connection with an 
Ice Carnival in that city, as did the 
S. J. Brouwer Shoe Co. in connection 
with a Fourth of July program held in 
Wauwatosa, Wis. This latter affair 
was attended by more than 6000 per- 
sons with 1022 contestants entered in 
the various races for children. 

Another helpful way of having nice 
things said about you is to operate a 
bulletin board either in your window, 
over the radio or in newspaper adver- 
tising. By offering to publicize meeting 
dates and social events of the various 
local clubs, civic organizations, church 
groups and the like, you'll receive some 
first-rate word-of-mouth advertising. 
One mid-western firm conducting a 
daily radio bulletin board, received 
more than 700 requests for announce- 
ments of their clubs’ activities in a 
few months’ time. Each of these 
groups numbered between 10 and 150 
members, so that this company really 
is getting itself talked about. 

Patients in a Watertown, Wis., hos- 
pital have been thankful to Wickner’s 
Boot Shop, local firm, for the com- 
pany’s assistance in making it possible 
for them to receive the local newspaper 
free of charge during their confinement 
period. 

It is possible for a shoe merchant to 
arouse discussion through interesting 
window displays. For example, Murk- 
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land’s in Beloit, Wis., attracted much 
attention when, during the Northwest 
Territory celebration, it featured a 
window of antique shoes which told 
the stories of fashionable events as 
early as 1800. 


Dramatic Advertising Stunts 


There are other dramatic stunts in 
advertising and display which capture 
attention. For instance, Bohl & Maeser, 
Appleton, Wis., shoe store, caught the 
eyes of newspaper readers with an ad- 
vertisement captioned “WOW!” Copy 
explained that the letters meant 
“Watch Our Window for the outstand- 
ing sales values.” Another attracted 
aitention’ to his two column by seven 
inch newspaper advertisement in prac- 
tically a solid white space with the 
caption: “For your convenience cut out 
or tear out this space and use it for 
your shopping list.” The store’s name, 
address and phone number was across 
the bottom of the blank space. 

A Cinderella stunt employed by the 
Family Shoe Store in Wisconsin Dells, 
Wis., caught the public’s fancy. A pair 
of women’s shoes was displayed in the 
store window with the notation that 
they would be given free to the person 
wearing that size. Many women came 
into the store just to see whether it 
was their fit. 

A circus atmosphere was utilized by 
Gruen Shoes in Watertown, Wis., in 
connection with a July “carnival of 
values,” A “big top” atmosphere was 
created in the store down to sawdust 
on the floor and free caramel corn, 
orangeade, peanuts and balloons. This 
novel promotion made a big hit with 
the kids. 


Importance of Timeliness 


Timeliness is an important attribute 
to all promotions. A true and false 
contest conducted by Wickner’s Boot 
Shop, Watertown, Wis., during Febru- 
ary, tied in effectively with Washing- 
ton’s birthday. Contestants were re- 
quired to indicate whether various 
statements concerning the father of 
our country were true of false. The 
Winner received a $5 cash award. An- 
other firm, during the same month 
conducted an ax contest with prizes 
going to persons submitting the largest 
and most unusual ax, the largest and 
most unusual hatchet and the oldest 
ax or hatchet. These specimens were 
used for display purposes and returned 
at the conclusion of the event. 

A clever bit of pre-Easter promotion 
was that engaged in by Clabot’s Shoes, 
Green Bay, Wis., in connection with 
which eight girls from each of the city’s 
two high schools modeled shoes and 
garments at a local theater. The names 
of the girls were withheld until the 
night of the revue, at which time the 
audience by ballot, selected its choice 
for the “Model of Tomorrow.” 


Amateur Photography Contest 


Por Father’s Day, a group of Madi- 
son, Wis., shoe merchants cooperated 


FIFTY-TWO STYLES— 


now on display in 
Eastern States only 








580 





in staging a contest for amateur pho- 
tographers which called for shooting 
a picture of Dad. Prizes totaling $100 
were offered for the photos adjudged 
best from standpoint of skill and ar- 
tistic ability, and entrants were re- 
quired to deliver their pictures to any 
one of the participating stores. Shoe 
dealers cooperating included The Hub, 
Capitol Tog Shop, Olson & Veerhusen 
Co., and Harry S. Manchester, Inc. 
The importance of keeping his name 
before the public is recognized by one 
merchant who maintains that more 
than one-third of his new business is 
recommended by his regular customers. 


A REAL COMPLETE LINE 


HUTCHI 


SOSTON BRANCH 


NSON-WINCH 


INTERNATIONAL SHOE COMPANY 
TO. 590 ATLANTIC AVE 


— 


BOSTON, MASS 


It follows then that after an individual 

has been sold on your business, it is 

important to keep him satisfied. 
Edgar Guest sums this whole 

of getting people to patronize 

shoe store and holding them in 

few words: 

“The reason people pass one door to 
patronize another store 

Is not because the busier place has 
better silks or gloves or lace or 
cheaper prices; 

It largely lies in pleasant words and 
smiling eyes; 

The true trade magnet, I believe, is 
just the treatment folks receive.” 
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WOMEN'S SPORT OXFORDS 


American Welt Construction 


TO RETAIL AT 


‘2 


SEE OUR COMPLETE AND VARIED LINE 
JANUARY 6, 7, 8, 9 AT HOTEL STEVENS 
ROOMS 1212-1213 


ROCKINGHAM SHOE CO. 


Newmarket, N. H. 
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Everything Points to the 


CHARLOTTE 
SHOE SHOW 


“The Shoe Show of the South” 
Charlotte, N. C. 


JANUARY 12-13-14 


Hotel Charlotte—Selwyn Hotel 








This will be the Southeast’s only Official 
Manufacturers’ and Stock House Event. 








Come to the Charlotte Shoe Show 











Southern Shoe Travelers Assn. 


Charlotte Chamber of Commerce, Inc. 


For Information Write 
Al Bechtold, 


Sponsored by 


and the 


Charlotte Chamber of Commerce, 
Charlotte, N. C. 











Emphasizes Need for Economic Stability 


Will Best Serve Interests of Both Consumer and Merchant, 
..* Says Chairman of Retailers’ Advisory Committee 


New York — Pointing out that the 
interest of both consumer and merchant 
is best served by a stable economy 
during this period of American rearma- 
ment, Fred Lazarus, Jr., chairman of 
the Retailers’ Advisory Committee, as- 
sociated with the National Defense 
Advisory Committee, addressed a meet- 
ing of his committee held December 13, 
at the Vanderbilt Hotel, at which 
editors of business papers were present 
as guests. His committee, he said, had 
agreed that merchants should not spec- 
ulate; and that consumers, on the other 
hand, should be educated to the dangers 
of “panic buying.” 

The part which can be played by 
trade associations, he believes, is to 
prevent unfair price increases by organ- 
izing a price reporting system by in- 
dustries; and by the appointment of 
committees charged with the duty of 
investigating increases as they occur 
and determining whether they are 
justified. He stressed the fact that his 
committee has no power other than that 
of publicity and persuasion to enforce 
price control measures, but asserted 
that, to date, these means had sufficed. 

At a luncheon meeting, following the 


morning meeting of the committee, the 
work done and contemplated by the 
Consumer Protection Division of the 
National Defense Advisory Commission 
was described by Miss Harriet Elliott, 
who is commissioner in charge of that 
work, 

“In certain cities,” she said, “market 
news broadcasts provided by local or 
state government agencies have served 
admirably in providing information 
6ased on a comprehensive survey of the 
local food market. They tell daily or 
weekly which foods are plentiful and 
which good buys, give adequate inform- 
ation on prices, information on what 
foods are necessary for an adequate 
diet and on methods of preparing them. 
We have prepared a comprehensive 
directory of state and local government 
agencies which are in position to give 
the necessary technical assistance. Not 
only do we watch specific consumer 
commodities and the movement of their 
prices, but we keep in close touch with 
happenings in certain broad areas of 
economic policy which may affect 
prices.” 

Wholesaling and retailer groups in 
all parts of the country are cooperat- 


ing in this movement, Miss Elliott said, 
as are Better Business Bureaus, and 
consumer organizations of many kinds. 


Dates Set For Michigan 
Convention 


Detroit, Mich.—January 12, 13 and 
14 have been designated as the days 
during which to celebrate the thirty- 
fifth birthday of the founding of the 
Michigan Retail Shoe Dealers’ Asso- 
ciation. On that date the Shoe Trav- 
elers’ Club of Michigan will join hands 
with the retailers in sponsoring the 
annual Michigan Shoe Fair to be held 
at the Hotel Statler, Detroit. 

Three complete floors of the Hotel 
Statler have already been reserved by 
some 100 shoe manufacturers located 
in fifteen States in the Union, and new 
applications for display space are be- 
ing received daily, according to John 
Collins, assistant manager of the Stat- 
ler, who has charge of housing the ex- 
hibitors. 


Celebrates 25th Anniversar: 


ATHOL, Mass.—Six parties clima~ed 
the 25th wedding anniversary of S:m- 
uel Uchitel, president of the Orange 
Shoe Co., and Mrs. Uchitel, recen ‘ly. 
Each party, held in a different frie: d's 
home, came as a suprise to the cou} le. 
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More Barrels of Shoes 


DaYTON, OHI0—Dayton’s “Shoes for 
Britain” campaign will be staged dur- 
ing the month of January, according to 
tentative plans arranged during the 
annual Christmas party-dinner meeting 
of the Dayton Shoe Retailers’ Club, 
held December 11 in the Hotel Miami. 
The organization is cooperating with 
the local unit of the “Bundles for 
Britain” movement. 

The project will be a collective move- 
ment upon the part of the Dayton shoe 
dealers, the club organization receiving 
full credit for all accruing results. 
President Edward Blomquist pointed 
ovt that shoes are sorely needed in 
G:eat Britain—more so than clothing— 
but all shoes in need of repair will not 
be shipped. 

Standard size barrels will be placed 
in all shoe stores and shoe departments, 
each emblazoned with the wording, 
“Shoes for Britain.” First report of 
the campaign will be submitted to the 
club membership at the January 15 
meeting. 

The committee appointed by Presi- 
dent Blomquist is expected to have all 
arrangements for the drive completed 
by the first of January. Newspapers 
are reported to be anxious to aid in the 
campaign, and it is expected local radio 
stations WHIO and WING will render 
assistance. 

’ Nearly 40 shoe men assembled for 
the annual Christmas party which was 
staged following a turkey dinner. 


Store Changes Ownership 


DAYTON, OH1I0O—Owen Gardner, for- 
merly of Louisville, Ky., son of J. J. 
Gardner, well-known Crosby Square 
shoe salesman, has purchased a half 
interest in the Henry Buck Shoe Com- 
pany of this city from P. J. Myer. 
Dayton’s dean of shoe men. Harry L. 
Buck is the other partner. 

The firm will continue to operate at 
its present location, 28 South Ludlow 
Street. John Fleming of Wapakoneta, 
formely associated with the Nifty Boot- 
ery of that town, has joined the firm’s 
staff, handling ladies’ shoes. A full line 
of Crosby Square’s men shoes has been 

ied. 


Latin-American Vein 
For Resort Stockings 


New York—New Nolde & Horst 
stocking colors for Spring are designed 
to go with the heralded Latin-American 
fashions in ready-to-wear and accesso- 


There are two “Fiesta” colors— 
“Samba,” “a luscious tangerine,” and 
“Marimba,” “a sweet tango of golden 
gourds.” There are also two “Siesta” 
lors: “Sombrero,” “a sleepy tan in- 
spired by the tasselled shade of the 
tilled sombrero,” and “Hacienda,” “a 
color of adobe walls on the sun-baked 
mesa.” 

“Sombrero” and “Hacienda” are not 
aly important for resort and cruise, 


STYLED 





Wie 


CORRECTIVE SHOES 


BI lw FYUl 


in newest Leathers and Treatments 
now on display (Eastern States Only ) 


Priced to Retail at 


$3.00—$3.50 





HUTCHIN 


OsT 


580 TO 





| 


but also for mid-season and early 
Spring. The market is full of light 
beiges in ready-to-wear. Stores are 
featuring them widely. Fiesta-Siesta 
colors are available in two and three- 
thread styles including the “Won't 
Runs” and “Free-NeeLing.” 


J. J. Grover Shoe Opens 
Boston In-Stock Department 


Boston, Mass.—The J. J. Grover 
Shoe Co., manufacturers of turn com- 
forts and fashion casuals, have opened 
en in-stock department in Boston at 
67 South Street. This progressive move 








7 DISTINCTIVE FEATURES 


Combination last hugs the heel 
Snug fitting counter 

Flexible Insole 

Cushioned Heel 

Cushioned Metatarsal 
Cushioned Inside Arch 

Steel Arch-supporting 


SUN-WINCH 


ON BRANCH 


INTERNATIONAL SHOE COMPANY 
590 ATLANTIC AVE 


BOSTON, MASS 


will enable the Grover Company to 
render faster in-stock service to their 
customers. 


Charles Rosen Promoted 


PHOENIX, ARIZ.— Stanley Johnson, 
buyer for the main shoe and basement 
cepartments for The Boston Store, has 
appointed Charles Rosen as his man- 
ager for the basement store. Mr. Rosen 
comes here from New York City, where 
he held several responsible positions. 
News, too, is that Stanley Johnson has 
recently left the ranks of the bachelors. 
He has been shoe buyer here for the 
past five years. 





WANTED 


Young Men With Experience in Retail Selling 
Who are Interested in a Job With a Future 


eg he C. Penney Company, with 1586 stores in forty-eight states, 
has openings in various of its stores for ambitious young men with 
the following qualifications: 
Age—between 21 and 28 
High School education or more 
Good health and disposition 
Willing to work hard to get ahead 


@ Men who qualify will start as salesmen and be given every 
opportunity for advancement. 

@ Every store manager in the Penney Company came up through 
the ranks—not only is he paid a satisfactory salary but he shares 
liberally in the profits of his store. Out of the ranks of today’s 
salesmen in Penney stores will come tomorrow's Penney execu- 
tives. Advancement is solely by merit—not by seniority. favoritism 
or politics. 

@ If this advertisement interests you—write at, once. giving your 
qualifications and experience, to J. D. Keyes—'* 7 ' 


J. C. PENNEY COMPANY; INC.) 
330 West 34th Street, New. York-City 
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until early 1941 or- 


A Promotion Plan to 
Attract College Trade 


[CONTINUED FROM PAGE 249] 


asked to use their photos in advertising. 
In return for this release, although no 
offer is made, the store presents each 
with her choice of shoes, as a good will 
offering which makes many friends. 
Newspaper advertising thereafter car- 
ries photos of these well-known girls, 
playing up the “local” angle strongly, 
and has been responsible for literally 
hundreds of sales to college women. 


low is the time to apply. 


seep ea eI ad = 

Treated in the same manner are the 
most popular, prettiest, and other lead- 
ing girl students on each campus— 
again with their photos turned into the 
newspaper program (once a week dur- 
ing the college semester) and the same 
gift of a pair of shoes. In this way, 
Kline’s builds a strong chain of friend- 
ships, and capitalizes on the imitative 
impulse which exists among style- 
minded students. 

To every girl on the collegiate list goes 
post card mailings, four style cards 
per season, always with a varied mes- 
sage, and the stamped signature of the 


Styles and Materials 
[CONTINUED FROM PAGE 255] 


kidskin with patent leather in elas- 
ticized slip-on. 

TuprerR. Dressy Summer sandal in 
one of the season’s important fabrics 
Patriotic red, white and blue multicolor 
sketched here. 

Spicca. Another combination of bla:k 
gabardine with natural snakeskin in a 
smart bump toe pump. 

VITALITY. Patent trimming sets off 
this elasticized V-throat slip-on of giab- 
ardine. 

TWEEDIE. Suede in important golden 
beige shade with soft bow and heel in 
light moss green. 

I. MILLER. Low cut D’Orsay pump, a 
strong favorite for Spring shown here 
in all-over patent with white piping on 
bow loop. 

FRIEDMAN-SHELBY — Foot-Fashion. 
Low cut slip-on in blue calf with throat 
area in white suede trimmed with red 
lacing in ghillie effect. 

QUEEN QUALITY. Black patent leather 
sandal with smart touches of white in 
platform and trimming. 

Miutius—Life Stride Division. Airy 


“ suede slip-on in soft rust shade with 


dainty throat trimming. 

BANCROFT WALKER—FooT DELIGHT. 
Interesting combination of. white.suede 
with tan calf. 

BrowN—Air-Step Division: Attrac- 
tive patent and elasticized faille com- 
bination with butterfly bow. 

KerTH, KeirH & McCAIN. Wall last 
pattern in smooth blue kidskin with 
white binding and lacing on interesting 
asymmetric throat trimming. 

Rice-O’Nem.. Popular elasticized 
V-throat pattern in beige suede with 
brown and beige rosette. 


salesman who will wait upon her. This 
leaves plenty of room for special “fads” 
in footwear, and the regular promotion 
of college-slanted shoes. Mr. Robertson 
believes in spending a large amount to 
pull this business—and he has been 
well rewarded. 





GENUINE 
MOCCASIN 








AT ONCE DELIVERY 








CAN YOU BEAT THIS PRICE? 


@ Rawhide Laces 
@ Raised Moccasin Toes 


@ Genuine Leather Uppers 
© 9 tren Pence Orthopedie ater Soler = 


@ Rolled Collars 


18 STYLES IN STOCK 


Send for New Catalogue Series 111 








The Arnoff Shoe Company, 101 Duane St., N.Y.C. | 
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1940 


National News 





Expect Large Attendance at Annual Show 


Heaviest Bookings Ever Experienced for Annual Indiana 
Travelers’ Buyers’ Week—Style Show and 
Banquet to Be Held 


INDIANAPOLIS, IND.— Shoe retailers 
from practically every county of the 
state will assemble in Indianapolis on 
January 19, 20 and 21 at the Claypool 
Hotel for the eighteenth annual Shoe 
Buyers Week. 

E. C. Smeltzer, general chairman, 
estimates at least 1,000 persons will 
attend the largest and most complete 
display of footwear, accessories and 
modern shoe store equipment ever ex- 
hibited at this convention. The affair 
is sponsored and directed entirely by 
the Indiana Shoe Travelers’ Associa- 
tion. There will be four floors of ex- 
hibits by leading shoe manufacturers 
from all parts of the country. The con- 
vention will open officially on January 
19th, and the day will be given to in- 
troductions and a general get-together 
and visiting exhibits. Monday is ex- 
pected to be the big sales day; lines 
will be featured and salesmen expect 
to book their Easter deliveries of foot- 
wear. 

Hoosier hospitality will prevail with 
plenty of entertainment for visitors 
and their wives. Special theater parties 
and sightseeing trips have been planned 
for the ladies with bridge and card 
parties in the evening. 

According to Mr. Smeltzer, more dis- 
plays will be on exhibition this year 
than any previous year, and many new 
lines never before exhibited will be 
shown 


The style show to be held in the Riley 
toom of the hotel is in charge of Ralph 
A. Baker, who has planned a show en- 
tirely different from the usual style 
show; a departure from the old method, 

modernistic lines with especially 
selected models for the occasion. 

r prizes and other awards will 
bé made at the style show and the an- 


E. C. SMELTZER 


nual banquet on Monday evening in the 
Riley room. Leading manufacturers 
have made liberal donations of foot- 
wear and other items for prizes. 
There will be no business meetings. 
In fact, nothing will distract the shoe 
man from the displays and various ex- 
hibits. The object of the affair is to 
show the very latest in footwear for 
Spring and early Summer wear and 
endeavor to supply the merchants’ 
needs for the coming season. 
Committees chosen for the annual 
affair are: E. C. Smeltzer, general con- 
vention chairman; R. F. Grosskopf, 
assistant convention manager; A. F. 
McCord, registration and tickets; E. P. 


Bayless, directory chairman; Joe War- 
render, rooms and signs; Ed. Johnson, 
door prizes; Morris Goldberg, member- 
ship; Mrs. C. F. Klaus, ladies’ enter- 
tainment; George L. Tovey, publicity; 
C. F. Klaus, banquet and entertain- 
ment; Ralph A. Baker, style show, and 
Louis Stern, reception. 


New York State Retailers 
to Meet Feb. 3 


ROCHESTER, N. Y.—Ernest R. Park, 
president of the New York State Shoe 
Retailers’ Association, has called the 
annual Winter meeting of its board of 
directors to be held at the Onondaga 
Hotel, Syracuse, Monday, February 3. 
John Slater of New York is chairman 
of the board. 

“The retail shoe business is faced 
with numerous and difficult problems at 
this time,” said Mr. Park. “As provi- 
sion for national defense assumes an 
increasingly important position and un- 
certainties multiply, we want as much 
light on the future of business as we 
can get.” 

Many of these problems will be 
talked over at the meeting—legislation 
which may be needed to curb abuses 
which adversely affect the retail shoe 
business, as well as style trends for 
the coming year and new methods in 
merchandising. Several of the directors 
will present reports on the National 
Shoe Fair. 

There are now a number of vacancies 
on the board of directors. They were 
caused by the deaths of Mott B. 
Hughey, Watkins Glen, former presi- 
dent and director; Charles R. Strange, 
Binghamton, former president and di- 
rector; Watson Butts, Fulton, director. 
Since the last meeting Allan B. Draper 
has left the retail shoe business to enter 
another field. 

Because the Executive Council has 
the same power as the board, it is ex- 
pected that it will meet before the mid- 
Winter meeting of directors and fil! 
these vacancies. 
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Salvage Molloy 





You are cordially inuited to 


“Tomorrow's Fashions Today”’ 


at exemplified by the 
new. Fall lines of 


Louis H. Salvage Shoe 


Company, Inc. 


at Chicago’s Palmer House 
Rooms 521-522-523 


January 6-7-8-9 


Shoe 

















Greetings ! 





THE LEDERER COMPANY 
106 West 32nd St., New York City 


We look forward to 
meeting all our friends 


during the 


NATIONAL SHOE FAIR 


Booths 4 and 5 
Exhibit Floor 


Also Room 858 
Hotel Stevens 
Chicago 














Serving the Shoe Industry with 
NOVEL ADVERTISING NOVELTIES 


Since 1901 

















Merchandising Clinic 


Secretary Mensch Urges Merchants to Submit Questions in 


Advance for Consideration 


PHILADELPHIA — With the introduc- 
tion of a merchandising clinic at the 
forthcoming convention and show of the 
Middle Atlantic Shoe Retailers Associa- 
tion, to be held at the Benjamin Frank- 
lin Hotel in this city on January 19-21, 
a new and instructive feature will be 
added to this regional organization’s 
activities. The clinic will be conducted 
by members of the marketing division 
of the Wharton School of the University 
of Pennsylvania under the direction of 
Dr. J. Russell Doubman, chairman, and 
Drs. Reavis Cox, D. R. Hawkins, H. T. 
Hovde and H. S. Hettinger, all of 
whom are authorities, assisting. Sub- 
jects such as costs of doing business, 
methods of merchandising, management 
problems, advertising and selling diffi- 
culties will be covered. 

Since it is the desire of all concerned 
that the topics discussed shall be of im- 
mediate interest to those in attendance, 
Cal J. Mensch, secretary of the 
M.A.S.R.A., urgently requests that 
questions along these lines, or any other 
lines that may be bothering retail men 
be forwarded to him IN ADVANCE, so 
that the subjects may be considered and 
solutions offered during the progress 
of the meeting. His address is 12 S. 


at Mid-Atlantic Show 


by Wharton School Experts 


12th Street, Philadelphia. The present 
fad for questions and answers is in a 
measure responsible for this procedure, 
the idea being that those who have sub- 
mitted questions be in attendance at the 
forum, and hear them discussed. Then 
there will be a general discussion from 
the floor, on a give and take basis, 
members of the faculty giving off-hand 
answers to the questions propounded. 

But the need for a basis for the open- 
ing and more formal discussions must 
be the questions submitted in advance, 
in consequence of which Mr. Mensch 
especially emphasizes the necessity for 
forwarding such questions to him im- 
mediately. 

The forum will take place in the 
Benjamin Franklin Hotel on Monday, 
Jan. 20, at 3 o’clock immediately fol- 
lowing the luncheon and business meet- 
ing of the association. 


In New Location 


Fort WAYNE, IND.—Feltman & 
Curme has leased the storeroom at 108 
West Wayne St., Fort Wayne, and has 
moved from its previous location at 930 
South Calhoun Street. 


N. E. Group to Have 
Special Chicago Train 

Boston, Mass.— The New England 
Shoe and Leather Association is agai: 
organizing a special non-stop train to 
Chicago for the convenience of members 
of the New England trade who plan to 
attend the National Shoe Fair in Chi- 
cago, January 6-9, 1941. The Boston & 
Albany Railroad and the New Yor! 
Central System will operate this train, 
which will leave South Station, Boston, 
in two sections, at 1:40 p. m. Saturday, 
January 4, and is scheduled to arriv: 
in Chicago Sunday at 8:07 a. m. 

A round trip fare of $55 will app!y 
to passengers on this train, and a 
special low fare of $49.50 will app!) 
to those who will travel in an upper 
berth, representing a substantial sav- 
ing from the regular rate. Additional! 
savings will accrue to passengers as 110 
charge will be made on this train fo! 
excess baggage where the special!) 
provided tag is used. 

This special train will be exclusively 
for New England shoe manufacture's 
their salesmen, and members of 1 
leather and allied trades. The acc: 
modations will be of the finest. Full 
tails for obtaining reservations, ra 
etc., may be obtained by communicat 1g 
with Maxwell Field, secretary, \.w 
England Shoe and Leather Associat 
210 Lincoln Street, Boston. 











rland 
again 
in to 
nbers 
an to 
Chi- 
ion & 
York 
train, 
ston, 
rday, 
rrive 


apply 
nd a 
apply 
upper 
sav- 
tional 
as ho 
n for 
cially 


sively 
irers, 
i the 
4 ne 
Il « 
ra’ 
at 
Now 


at 


BOOT ann SHOE RECORDER, December 28, 1940 


Grand Rapids Stores 
Show Sales Increase 


GRAND Rapips, MicH. — Retail shoe 
business in Grand Rapids has started 
on the upgrade and from all indica- 
tions it will continue to increase. 

All department stores show an in- 
crease of sales this year over the same 
period last year. Paul Steketee & Sons 
report an excellent Christmas business 
to date. Black is the best seller, accord- 
ing to Hunter Noble, buyer of women’s 
shoes. In fact, black accounts for 75 
per cent of all business. Pumps are still 
n the foreground, with elasticized shoes 
holding sway. Both lizard and alligator 
shoes are in demand in the higher 
brackets. 

Steketee’s now have a new modern- 
ized men’s shoe department and the 
buyer is C. J. Rickert. He formerly 
eased the shoe department of a well- 
known men’s shop here. Mr. Rickert 
reports business as very good. Hand- 
stained, dark brown shoes, of the heavy 
grained leather brogue type stand out 
as the top sellers. Slipper business 
tends to increase with the holiday shop- 
ping. Prospect for the coming season 
indicates a big sports business. 

Herpolsheimer’s report a much better 
season this year than last. There was 
a tremendous rubber footwear business 
due to the early snow. Rubber military 
boots turned out to be the best seller 
in this line. Black shoes are leading, 
with elasticized suedes and gabardines 
heading the list, Steve Rybarsyk, buyer, 
reports that he is looking forward to 
a big spring business which will open 
early. Christmas business is ranking 
far ahead of last season. Herpolsheim- 
er’s men’s shoe department shows an 
increase in Christmas business equal 
to 15 per cent. Tan and medium dark 
browns in antique finishes lead the 
field. Burgundy slippers have been an 
excellent seller. 

Siegel’s report black leading in 
women’s shoes. Gabardines and patents 
and combinations are favorite sellers. 
Christmas business this year shows a 
10 per cent increase over last year. 
Here again boots have been a sell-out. 

Wurzburg’s did at least a 20 per 
cent better Christmas business this 
year than last. High riding pumps in 
black, also black suedes, kids and gab- 
ardines led the show. The Christmas 
slipper business tends to lead all sell- 
ing. Here, as in every store, boots sold 
out and could not be re-ordered; thus 
a loss of much business. J. A. Well- 
beloved, buyer, reported that Wurz- 
burg’s showed a 33 per cent increase in 
sales in November. He anticipates fine 
prospects for the coming season. 


Provide Shoes for 
Needy Children 


CoLumBus, OHIO— More than two 
miles of this city’s main thoroughfare 
—High Street—were bare of Christ- 
mas decorations this year so that chil- 
dren may have shoes. The North Side 
Commercial Club, which annually pro- 
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WITH CHINS UP 
BRITAIN DELIVERS THE 
GOODS 


CHURCH'S 


dA es 


MEN’S and LADIES’ SHOES 


N 


ALAN M‘AFEE 


NOWN 


MEN'S SHOES 


W. cordially invite you to inspect our 
displays, Rooms 521-A and 523-A at 
the Stevens Hotel, Chicago. National 
Shoe Fair Week, January 6th, 1941. 


CHURCH & CO., LTD. 


NORTHAMPTON 
England 


W. GCG. Downing - North American Representative 
424 Madison Avenue 


New York City 














vides the decorations, announced that 
funds this year will be used to buy 
approximately 280 pairs of shoes for 
needy children. 


Colt Shoes in New Home 


PROVIDENCE, R. I.—Colt Shoes, Inc., 
shoe retailers, have removed from 
Mathewson St. to 133 Washington St., 
where they have approximately the 
same floor area with less frontage. The 
new location has three fluorescent 
lighting fixtures with four units each, 
which David Barry, manager, reports 
are saving about 220 watts and giving 
better lighting. 


‘ 


Schiff Co. Declares 


Extra Dividend 


CoLUMBUS, OHIO—An extra dividend 
of 50 cents on common stock of the 
Schiff Co., Columbus, chain store oper- 
ators, in addition to regular quarterly 
dividends on both common and pre- 
ferred shares, was announced. Direc- 
tors declared $1.37% on 7,675 shares 
of preferred outstanding and 25 cents 
regular dividend on 148,500 outstand- 
ing shares of common stock. The extra 
payment to common stock brings total 
distribution for the year to $1.50 a 
share. 
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CUBAN STROLLER 


yy iw 


AT ONCE DELIVERY 
Style No. 1000 


Genuine Full Grain Leather. 
Luggage Tan Color 

Cork and Rubber Outsoles 
Littleway Construction 

Full and half sizes—Men's 6 to 12 


Style No. 100i—Made with Leather Sole 
SEND FOR NEW CATALOGUE SERIES 11! 


THE ARNOFF SHOE CO., IO] DUANE ST., N. Y. C. 





Shoe Design Clinic at 
California Show 


Los ANGELES, CALIF.—A shoe clinic 
devoted expressly to American designs, 
and incorporating a valuable new mer- 
chandising trend for the retail store, 
will be one of several new features 
highlighting the First California Shoe 
Fair, at the Biltmore Hotel, January 
15, 16 and 17. 

This shoe clinic, tentatively set for 
the first noon assembly on Wednesday, 
will be a project of great interest not 
only to store managers and buyers, but 
to sales personnel as well. Briefly, the 
project involves a plan for educating 
the consumer to the importance of pro- 
viding each ensemble with several dif- 
ferent types of shoes. He will be shown 
that appropriate footwear — whether 
sports, daytime or evening—plus a cor- 
responding change of accessories to 
match, can make one outfit serve for 
many occasions. The same is as true 
of men’s wardrobes as of women’s. 
Live models, stars of the NBC net- 
works, will be used at the clinic to 
demonstrate these points. 

This show, the first ever sponsored 
for the industry by the Los Angeles 
Chamber of Commerce, will offer the 
new Spring lines of manufacturers 
from all parts of the country. It will 
absorb two entire floors of the Biltmore. 

Reservations are coming in rapidly 
from buyers throughout the eleven 
western states, indicating outstanding 
attendance for the three-day show. 
Complete information is available 
through Harold W. Wright, manager 
of the Domestic Trade Department of 
the Los; Angeles Chamber of Commerce. 


Slater Represents 
KBS Division 

Cuicaco, ILL.—Joseph Slater, mem- 
ber of the Chicago Shoe Travelers’ As- 
sociation, is now representing the KBS 
Division of General Shoe Corporation 
in eastern Ohio, including Cleveland; 
part of West Virginia, including Wheel- 
ing; western half of New York, and all 
territory west of Harrisburg, Pa. 





Dates to Remember 


Annual Convention, National Shoe 
Travelers’ Association, Morrison 
Hotel, Chicago, Illinois. 

January 4, 5, 1941 

NATIONAL SHOE FAIR, Hotel 
Stevens, Chicago, IIl. 

January 6, 7, 8, 9, 1941 

Michigan Annual Shoe Fair (Joint- 
ly Sponsored by Michigan Retail 
Shoe Dealers Association and 
Michigan Shoe Travelers Club), 
Hotel Statler. Detroit, Mich. 

January 12, 13, 14, 1941 

Charlotte Shoe Show, Hotel Char- 
lotte and Hotel Selwyn, Char- 
lotte, N. C. January 12, 13, 14, 1941 

Joint Annual Convention South- 
western Shoe Travelers Associa- 
tion and Texas-Oklahoma Shoe 
Retailers, Hotel Adolphus, Dal- 
las, Texas. 

January 12, 13, 14, 15, 1941 

California Shoe Fair, Hotel Bilt- 
more, Los Angeles, Calif. 

January 15, 16, 17, 1941 

Buffalo Shoe Style Show, Hotel 
Statler, N. Y. January 19, 20, 1941 

27th Annual Shoe Show, Middle 
Atlantic Shoe Retailers Associa- 
tion, Benjamin Franklin Hotel, 
Philadelphia, Pa. 

January 19, 20, 21, 1941 

Indiana Shoe Buyers’ Week, Indi- 
ana Shoe Travelers Association, 
Claypool Hotel, Indianapolis, 
Ind. January 19, 20, 21, 1941 

Annual Spring Shoe Show of Mid- 
Continent Shoe Travelers’ Assn., 
Skirvin Hotel, Oklahoma City, 
Okla. January 19, 20, 21, 1941 

Monthly Shoe Display of Chicago 
Shoe Travelers’ Assn., Morrison 
Hotel, Chicago, Il. 

January 20, 21, 1941 

Annual Convention Northwestern 
Shoe Retailers Association, Hotel 
Radisson, Minneapolis, Minn. 

January 26, 27, 28, 1941 

Official Opening of American 
Leathers and Style Conference 
for Fall, 1941, Waldorf-Astoria 
Hotel, New York. 

March 31, April 1, 1941 

Spring Meeting Tanners’ Council 
of America, White Sulphur 
Springs, W. Va. May 8, 9, 1941 





Dickerson Employes Have 


Christmas Fund 


CoLuMBUS, OHIO — Employes of th 
Walker T. Dickerson Co., Columbus, 0 
have established a new record in thrif 
it became known, when 277 of ther 
who started Christmas savings in D: 
cember of 1939, this Christmas drev 
checks amounting to $21,929. The total! 
is the result of active encouragement 
given by the management in accordanc 
with a plan devised four years ago by 
Hiram Gordon, vice-president and gen- 
eral superintendent. Under the plan, 
employes designate their desire to start 
a Christmas savings, then the company 
deducts the weekly savings from the 
employe’s pay and deposits the amount 
to the employe’s name in a local bank. 

Walker T. Dickerson, president of 
the company, said the firm had enjoyed 
the “best year in its history,” and that 
all of the 400 employes worked 51 weeks 
and were paid for the July 4 week when 
the plant was closed for vacations. 


Merchants Attend 
Florsheim Meeting 


CuicaGco, Itut.—An excellent Spring 
and Summer business in women’s 
shoes with several unusual style inno- 
vations is predicted by the Florsheim 
Shoe Company, Chicago. As the firm 
concentrates on its promotion campaign 
following the recent annual sales mect- 
ing and dealer conference, business is 
reported 50 per cent ahead of last 
year, with the factory making more 
shoes than ever before, and with many 
new dealers added during the past 
year. 

This firm will introduce a style in- 
novation at the National Shoe Fair in 
January in a dark Summer shoe, which 
it is felt will answer a long felt demand 
for a cool dark shoe for town wear 
with dark sheer prints and for the 
woman who does not wish to wear white 
shoes in summer. At the same time 
dealers will be acquainted with a com- 
plete promotional setup including win- 
dow displays, fashion tie-ins, and 4 
national advertising program. The com- 
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pany reports that the volume item for 
early spring for immediate selling with 
January delivery is concentrated on the 
hand stained brogues in the new turf 
tan shade which have up to a two-inch 


is customary with this firm, 
Spring and Summer plans were evolved 
during the recent annual dealer con- 
ference held at the Chicago headquar- 
ers. At this time the dealers themselves 
selected the styles for the in-stock lines 
which are merchandised by the Flor- 
sheim company with their cooperation. 
Thus, it is pointed out, it is possible to 
develop a line with as few markdowns 
as possible, to eliminate novelties, and 
to concentrate on volume selling high- 
priced shoes. “Thus we are able,” says 
a company salesman, “to give the 
dealer four lines in one—a complete 
line of low heels, semi-corrective shoes, 
low heel brogues, dress welt shoes, and 
a complete line of daytime shoes.” 
There were 38 dealers present at the 
conference brought on from key cities 
in representative sections of the coun- 
try. They represented the Pacific North- 
west, lower California, San Francisco, 
Dallas, Florida, Georgia, Ohio, Mich- 
igan, and New York. 


Business and Fashions 


New YorK—The nation’s big busi- 
ness is solidly behind fashions and said 
so, recently, by sitting in with the Di- 
recting Committee of “New York’s 
Fashion Futures.” 

This is the big all-American fashion 
show of 500 models which will be given 
by The Fashion Group, Inc., on two 
nights, Jan. 8 and 9, 1941, at the Hotel 
Astor. 

To emphasize their solid backing, the 
conference included five members of the 
mayor’s Business Advisory Committee: 
George A. Sloan, chairman; Clarence 
Francis, president of General Foods; 
Frederick Hasler, chairman of the Ex- 
ecutive Committee, Continental Bank 
and Trust Co.; Philip D. Reed, chair- 
man of the board, General Electric Co., 
and David Sarnoff, president, Radio 
Corporation of America. 

Meeting with them in the offices of 
The Fashion Group, 30 Rockefeller 
Plaza, were the four members of the 
Directing Committee: Mrs. Edna Wool- 
man Chase, editor-in-chief, Vogue; Miss 
Dorothy Shaver, vice-president, Lord 
& Taylor; Mrs. Carmel Snow, editor, 
parpers Bazaar and Tobé, of Tobé, 
ne. 

“All industry is affected,” declared 
Clarence Francis. “Transportation, 
trucking, foods. It will certainly give a 
big spurt to advertising.” 

Dorothy Shaver gave the organiza- 
tion plans of the show itself. “The 
Fashion Group,” she said, “with its 
membership of over 1000 key-women-in- 
fashions, and eight key cities of the 
United States, is organized to give the 
Most amazing cooperation. We have or- 
ganized 300 outstanding fashion execu- 
tives [on magazines, newspapers, radio, 
newsreel companies, in designing, man- 
ufacturing, advertising, styling, pro- 


IN STOCK 








MODERN AGE 
OFFICIAL GIRL SCOUT 
Pro-tek-tiv 
Little Sergeant 
Foot Guard 
Play Wear 





JUVENILE 


IN OVER 


2500 


STORES 








motion and publicity], in 30 committees, 
to supervise and put on this show.” 

“And it has the unqualified enthusi- 
astic endorsement of the top-ranking 
designers and manufacturers. 

“A dress for thé future will come 
out of all this,” she said. “And the em- 
phasis is on the editing,” said Mrs. 
Chase. “Ours is the job of setting col- 
ors and silhouettes for the country,” 
Mrs. Chase added. 

Quoting the enormous figure of in- 
dustry in the United States which is 
affected either directly or indirectly by 
fashions, and to which “New York’s 
Fashion Futures” will give an impor- 
tant stimulus, Mr. Sloan added that 
$5,500,000,000 of textiles and their 
allied products, together with another 


FOOTWEAR 


From Baby's size 2 to 1 2 Growing Girls 


in Chicago 


STEVENS HOTEL 
Rooms 704A-705A-706A 


Room 705A—No samples—Just comfortable 
chairs—WHEN you're tired—come in and 


relax 


In January at Philadelphia, Benj. Franklin Hotel, Rooms 556-558 


Curtis-Stephens-Embry Co., Inc. 


since Reading, Pa. 1882 


more than one billion for small fashion 
items, accessories, and cosmetics, make 
a total dollar volume of national busi- 
ness, at wholesale figures, of six and 
one-half billion dollars. 

Tickets for the show, which is open 
to the trade only, are available at The 
Fashion Group offices, 30 Rockefeller 
Plaza. 


Discontinues as Sales Agent 


NEWARK, N. J.—Effective December 
31, the C. D. Kepner Leather Co. of 
Boston will discontinue as sales agent 
for J. Lichtman & Sons, Newark, in the 
territory covered by them, which in- 
cluded the New England States, Penn- 
sylvania and upper New York State. 
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CANCELLATIONS 





SAMPLES 





YEAR ’ROUND PROFIT MAKERS 
FOR ANY SHOE DEPARTMENT— 


St. Louis’ finest makes in women’s 
staple and novelty footwear. 


CURRENT . . . IN-DEMAND STYLES 


We specialize in women’s close- 
outs and cancellations from lead- 
ing quality shoe manufacturers 
. . - Lucky shoes . . . that assure 
profits and build trade. 
On Display 
Choice . . . desirable Stevens Hotel 


shoes . . . Priced right. Room 1338 A 
National Shoe Fair 


Samples submitted on request 














Quality Footwear Jobs 
1404-06 Washington Ave. 
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i 
Why Not? Have Your Personal Accident 


and Health Insurance with. . . 


EASTERN 
COMMERCIAL TRAVELERS 


Mutual Company © No Agents © No Branch Offices 
MASSACHUSETTS CO., INC., 1894 








ACCIDENT POLICY PAYS| HEALTH POLICY PAYS 

ACCIDENTAL WEEKLY $25.00 $10.00 
DEATH DISABILITY htt, Week Per Week for 
$10,000 $50.00 Sickness Sickness 


Estimated Annual Cost $15.00 | Estimated Annual Cost $18.00 











PAYS WHILE YOU ARE LAID UP 
PAYS FROM THE FIRST DAY OF DISABILITY 
45 YEARS OF UNFAILING SERVICE 


No Policy Is Cancelled, Rates Increased, or Benefits 
Reduced on Account of Any Agel 





SEND THE 
COUPON =| 80 Federal St.. Boston 
Without obligation, | comple’ 
TODAY | Worst cad “option sor"messbet 





Wewly, Styled 
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20th CENTURY KID 


CRUSHED KID 
IN BLACK, WHITE AND COLORS 


‘BLACK GLAZED KID 


DEEP RICH BLACK 
FINE TIGHT GRAIN 
FIRM AND DEPENDABLE 


QUALITY LININGS 


SPECIALLY MADE FOR LONG 
LASTING APPEARANCE AND 
WEAR 

IT IS THE LEATHER THAT MAKES 
THE SHOE 

20th CENTURY KID IS FAVORABLY 
KNOWN EVERYWHERE 


McNEELY & PRICE CO. 


TIOGA AND RICHMOND STS. 
PHILADELPHIA, PA. 





| 














HAND TURNED 


ComFORTS 


IN-STOCK 
* 9 IRON SOLE 
* FULL LEATHER 
LINING 


* PRICED RIGHT 
FOR VOLUME No. 642 
TRADE AND 4 to 10 
DEPT. STORES Ato EEE 


* Write For Catalog RETAIL 


@ NORTH READING, MASS. 
ESTAB. 1855 


ABBOTT SHOE CO. 310 5A 











Tel. Liberty 0190-0520 


New Edition Now Ready 
1941 


Directory of 
Shoe Manufacturers 


38th ANNUAL EDITION 
Flexible Leather Binding, Fits Vest Pocket (23/4, x 51/2) 
Many More Changes Than Ever Before 


$2.00 vin 
ORDER TODAY | 
AMERICAN SHOEMAKING 


683 ATLANTIC AVENUE 


BOSTON, MASS. 
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The Most Outstanding 
Line of Children’s 


WELTS “*¥> PURITAN WELTS 


Special Construction 


RS 


Quality of Known Value 
Priced for Volume Selling 


In Stock Service 


That Really Serves 


We look forward to meeting you 


EPHRATA SHOE COMPANY, 
Ephrata s a 














Northwestern Merchants Plan Spokane Retailers Host to Staffs 
Style Show 


MINNEAPOLIS, MINN.—Plans for the 
annual convention of the Northwestern 
Shoe Retailers’ Association are being 
completed. Headquarters for the con- 
vention will be at the Hotel Radisson 
on January 26, 27 and 28. 

This year, in addition to routine 
luncheons and meetings, there will be 
a style shoe. The success of this first 
style shoe will determine whether it will 
be an annual affair. Also, the annual 
banquet will be restored. It was omitted 
last year, and some of the older mem- 
bers felt that in leaving out the banquet 
an essential part of a convention was 
being omitted. It will probably precede 
the annual ball, which is scheduled for 
January 27. 
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D. C. Bronson Retiring 


GRAND Rapips, Micu.—D. C. Bron- 
son, after 39 years of active road work 
with Mishawaka Rubber & Woolen Mfg. 
Co., Mishawaka, Ind., is retiring at the 
age of 70, effective Dec. 31. Mr. Bron- 
son’s territory has been in western 
central Michigan, with Grand Rapids 
as headquarters. 

In the late 1880’s, Mr. Bronson and 
his uncle, A. Woolley, had a shoe store 


ee 
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Spokane, Wash.—Otto Warn, seated to the left, is president of the Spokane Shoe 
Dealers Association and as such was official host when the retailers entertained 
ali the members of their staffs at their recent annual party. He is shown here 
in Hastings, Mich. Some of the ads with the members of the committee who planned the party—Charles Hill, Jim 
which he was using at that time were McKay, and B. J. Saad—listening to M. Nettleton, an old-time shoe man, tell them 
reproduced in the RECORDER. something about shoes. 








TO 
BUY 


Bowling Shoes 


Ne. 731X Men's Hi. 1.55 
1S Additional 
in Stock. 
combination 

ASK fer cur New 
Series ti! 


ARNOFF SHOE CO., 101 Duane Street, N.Y.C. 


Styles 
All res. 
poles. 


ll el allied 


Sport Shoes 


SO 6 


Seo 


BY SANDLER OF BOSTON 


JIFFY-LOAF-A-ROUND 


No. 8480—All antique finish uppers, 
treated leather soles, 10/8 heel. 

No. 8484—As above only red dufiex 
soles and heels. 


Widths AAA te C - Sizes 3 te 10 
$2.40 10 Day Delivery 


A. SANDLER CO. 


Skating Shoes 





ICE SKATE OUTFITS 


FOR MEN, WOMEN 
AND CHILDREN 


i. 
36 Styles In Stock 
For Immediate 
Delivery 
$2.25 Up 
Send for 
Catalog Style £1024 


THE ARNOFF SHOE CO. 
101 Duane Street New York, N.Y. 
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Iowa Travelers Elect 
New Officers 


Des MoINnes, IA.—The annual meet- 
ing of the Iowa National Shoe Tra- 
velers’ Association, held here, recently, 
had as its chief feature the election of 
officers for the ensuing year. Harry 
Stanford was elected president; A. H. 


HARRY STANFORD 


Brown, first vice president; Frank 
Meisner, second vice president; secre- 
tary, E. R. Candle; and treasurer, C. 
F. Payton. 

Delegates to the convention of the 
National Shoe Travelers’ Association 
were appointed; a motion to establish 
headquarters in the Hotel Chamberlain, 
with offices for the secretary and trea- 
surer, was passed; the Membership 
Committee was commended for the 
work done in increasing the member- 
ship; a unanimous vote of thanks was 
given J. E. William Prescott for his 
excellent work of many years as secre- 
tary-treasurer of the association; and 
a decision to sponsor style shows for 
Spring and Fall merchandise was 
reached. 


Shoes Distributed by 
Newspaper 

Kansas City, Mo.—Shoes are the 
keynote of the annual Christmas cam- 
paign of the Kansas City Journal. The 
newspaper sponsors a drive for funds, 
to be handled this year through the 
Mutual Help Center, so that under- 
privileged children may obtain badly 
needed shoes. 

The newspaper has followed this idea 
of a Christmas program for several 
years and annually hundreds of needy 
children whose feet otherwise would be 
cold and wet through the Winter 
months receive brand new shoes. The 
fund collected is converted into those 
shoes at local shoe stores and shoe de- 











i Shoe 
Ek, White, ie, Tan. 
Country Tan, Plain toe, 
unlined. 3-8. In-stock. 


Also in Kid and Genuine 
White Buck te order. 


TIME FOR “RESOLUTIONS” 


To Wit: “That I will give my 
Juvenile Shoe Department the 
benefits of a new foundation 
line, and that good judgment 
dictates Mrs. Day’s ideal 
Flexible Walking Shoe as that 
line. My reasoning is based 
upon these basic facts: That 
Mrs. Day’s ideal Baby Shoes 
are the best known and largest 
selling line on the market— 
carry a name known favorably 
by millions of mothers. That 
years of experience and scien- 
tific research produce as easy 
fitting and as well styled and 
varied a line as there is on the 
market. That they carry 127 
Styles In Stock, illustrated in 
latest catalog. |! know that 
thousands of smart retailers 
have found this line a steady 
profit producer.” 


MRS. DAY'S 
IDEAL BABY SHOE CO. 
DANVERS, MASS. 


























partments of the big downtown depart- 
ment stores. Some stores contribute to 
the fund with gifts of shoes. 


Sells Footprint Device 


New YorK—AlI Atlas has taken over 
the national distribution of the Arch- 
O-Scope Sales Corp., 1328 Broadway, 
New York City. The Arch-O-Scope is 
an improved device for reading the 
customer’s foot condition. An impres- 
sion of both feet is made at the same 
time and is available to the shoe fitter 
and the customer for analytical study. 
The machine is equipped with lights 
and mirrors so that the customer can 
see the reflection of her footprint while 
the print is being created. 
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Chicago Expects Early 
Spring Shoe Demand 


Cuicaco—An earlier than usual de- 
mand for Spring shoes is anticipated by 
Chicago shoe retailers as they approach 
the close of the 1940 selling period. 
General optimism regins as most of 
the shoe stores and departments pre- 
pare to close their books with this 
year’s figures comparing favorably with 
those for 1939. Although some re- 
ported that they expect their figures to 
be slightly less than in 1939, they do 
not consider that this will have any 
effect on the volume of Spring business. 
Several, dealing particularly in the 
tailored, walking and conservative type 
shoes, reported their business definitely 
ahead of last year. The trend toward 
trading up continues. 

Early Spring shoe selling with 
volume sales concentrating on gabar- 
dines is expected to begin in mid-Janu- 
ary. In fact, in several stores where 
Spring lines are already in, gabardines, 
ealf skins and alligators have already 
begun to move. Trimmed black shoes, 
with trimming appearing on toe, lace 
staying, foxing, platform, and heel, are 
expected to be very important. Alli- 
gator is expected to continue in heavy 
demand for early Spring and for later 
selling in bright colors. 

A survey of representative retailers 
reveals a general agreement that the 
year was more conservative than its 
predecessor, bringing fewer radical 
style changes. Wedges and vinylite 
marked the greatest deviation from the 
regular buying trend. 

The low heel trend has continued to 
grow, with 14/8 heels becoming more 
and more popular. The invasion of the 
flexible light weight and the opened-up 
type of shoe into all fields, and partic- 
ularly the walking shoe, was also noted. 


Joyce to Open 
New Plant January 15th 


CoLuMBUS, OHIO—Joyce, Inc., Pasa- 
dena, Calif., is planning to begin pro- 
duction about Jan. 15 in a new factory 
building being completed on a seven- 
acre tract on West Mound street, Col- 
umbus, Ohio, where between 250 and 
300 persons will be employed. William 
H. Joyce, Jr., president and general 
Manager, said the Columbus factory 
will be used for shipments to all points 
from New York to Kansas City and 
from Detroit and Montreal to Miami, 
Fla., and Texas. The Pasadena factory 
will be continued. 

Establishment of the Columbus fac- 
tory will materially reduce the cost of 
its product sold in Eastern territory 
because of savings in transportation 
costs and in transit time from the fac- 
tory to consumer. 

First unit of the plant will be 360 
feet in length, of streamline construc- 
tion, and is planned in such manner 
that a second unit of the same size may 
be added, if necessary. 
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retailing at $6.50 and up. 








America's Smartest, Fastest Novelty line in the high style field, 


The Medalist Line has already won the unqualified endorsement 
of leading department store buyers and retailers. 


Men's Jodgores and Jodhpurs In-Stock with complete In-Stock 
line of men's and women's Riding Boots. 
SEE THE CONNELL LINE AT ROOM 639 
STEVENS HOTEL, NATIONAL SHOE FAIR 











M. Sulkis Affiliates with 
A. H. Stein Shoe Co. 


HAVERHILL, MaAss.— Manuel Sulkis 
has recently become affiliated with the 
A. H. Stein Shoe Company, Essex 


MANUEL SULKIS 


Street, this city, and the firm will here- 
after be known as the Stein-Sulkis Shoe 
Company. 


The new company will make a line 
of Compo shoes in women’s classic low- 
heel types under the name of “Main- 
streeters,” and will retail in the $5.00 
price field. Mr. Sulkis will play an 
active part in merchandising the new 
line throughout the country. 

Alec Stein, Mr. Sulkis’ partner, will 
have charge of the manufacturing di- 
vision. 


Gallun Gives Bonuses 


MILWAUKEE, WIs. — Approximately 
500 employees of the A. F. Gallun & 
Sons Corp. have received Christmas 
bonuses of from a half to one week’s 
salary. Workers who have been em- 
ployed for one year or more received 
one week’s salary, while those of six 
months’ constant employment are get- 
ting a half week’s pay. The bonus dis- 
tributions were made at a Christmas 
party for employees and their families 
December 14 at Pilgrim hall, here. 


Phoenix Store Remodeled 


PHOENIX, ARIZ.—The Phoenix Foot 
Comfort Shop, owned by Harry A. She- 
vick, has been remodeled. This store is 
equipped with three booths for person- 
alized service. An X-ray machine is 
an important part of the store’s fitting 
program. Before establishing here, Mr. 
Shevick was associated with the I. 
Miller and the A. S. Beck organizations 
in New York City. 
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MEN'S & BOYS’ WORK SHOES 


Stadilns 
Honest Value 
In Bovery Pair 


ROBERTS-HART, INC. 
KEENE, N. H. 
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TURN SLIPPERS IN-STOCK 


$1.85 Ne. 53 TAN—BLACK 
e BLUE and BURGUNDY 
Patent pip- 





Moccasins 
in stock, $1.50 
WILBUR K. FOSTER, Haverhill, Mass. 
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When the shoes start losing ground, 
Newflex STILL is good and sound. 





NEWFLEX PIGSKRIN 


INNERSOLE COUNTERS WELTING 
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THE ARNOFF SHOE COMPANY 
101 Duane Street 








New York, N. Y. 
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Etkin Reelected Buffalo 


Retailers’ Head 


BurraLo, N. Y.— Benjamin Etkin 
was reelected president of the Greater 
Buffalo Shoe Retailers’ Asso-iation and 
Affiliated Shoe Trades on Wednesday 
evening, December, 11, at the office of 
the secretary at 65 Grant Street. It 





































BENJAMIN ETKIN 


was the largest election ever held by 
the association. Other officers reelected 
were: Fred Manning, vice president; 
Oliver F. LaReau, secretary; George 
L. Seifert, treasurer; Harry J. Deters. 
financial secretary and business man- 
ager, and Carl Hoffman, attorney. 

Ten new directors were elected: Rob- 
ert L. Holmes, Michael J. Santercole, 
Carl A. Lindstrom, Carl P. Sickler, 
Herman Meyer, Henry Baier, Edwin 
Lauck, Paul A. Davis, Clarence I. 
Lanich and John I. Jacobs. Frank Pan- 
zica and Claude Keebler, of Lancaster, 
N. Y., were elected honorary directors. 
The new officers will be installed Jan- 
uary 20 by Ernest R. Park, president 
of the New York State Shoe Retailers’ 
Association. 


Foot Care Store Moves 


Akron, OHIO—Gus Yeck & R. D. 
Patrick, doing business as Foot Care 
Boot Shop, have moved from 8 Mill 
Street, Tower Bldg., to 263 So. Main 
Street, Mayflower Hotel Bldg. 


E. S. Sloat Retiring 


RocHester, N. Y.—E. S. Sloat of 
this city, representative of the Misha- 
waka Rubber and Woolen Manufactur- 
ing Co., Mishawaka, Ind., who has been 
selling rubbers to shce stores in this 
vicinity for 37 years, will retire from 
the road January 1. 

Accordingly, he is saying farewell to 
buyers all the way from Brockport to 
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Golf Shoes 


Oe 








| 
MEN'S GOLF SHOES 
Removable Spikes 
moccasin toe and wing | 
tip patterns. Different 
color combi- 








nations 
Price $3.25. 
Riveted 
Spikes $2.40 
Send for New 
Catalogue. 


THE ARNOFF SHOE COMPANY 
101 Duane St. 





Style £2160 











OP Ok re er Or 


Riding Boots 


OO 


*& & STAR VALUES x x | 


Jodhpurs 
$1.50 up 
A, B and C Widths 









Riding Boots 
$4.25 up 





Field Boots 
$2.45 up 






"Other Styles 
& Prices 
IN STOCK 


MEN’S AND 


WOMEN’S 
Send for New 


THE ARNOFF SHOE CO. 



















New York, N.Y. | 





101 Duane Street New York, N. Y. 








ee ee 


Ski Boots 


SO 





Ski Boots 


Men’s and Women’s 
Designed by 
Swiss Ski Experts 
$2.25 up 
Style #214 
12 Styles in Stock 
For Immediate 

t Delivery 
fais SEND FOR 
CATALOGUE 


THE ARNOFF SHOE CO. 


101 Duane Street New York, N. Y. 






















Auburn, N. Y., Mr. Sloat is about to 
achieve a long-time ambition, which is 
to retire to Patterson, N. Y., the town 
where he was born, and really et 
acquainted with the home town folk 
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Retail Sales Up on Coast 


Los ANGELES, CALIF. — Merchants 
throughout the Los Angeles metropoli- 
tan area experienced unusually large 
increases in sales during No.ember, 
with gains of 5 to 15 per cent over the 
same month last year, reports the 
Security-First National Bank of Los 
Angeles. Consumer spending showed 
particularly rapid expansion, reflecting 
n marked degree the stimulus of de- 
fense expenditures. 

In downtown Los Angeles, depart- 
nent store sales were almost 10 per 
ent larger than in November, 1939, 
ind at the best level in several years. 
While the greatest increase in demand 
s found in the moderate priced lines 
i merchandise, buying of quality and 
uxury goods is also increasing. The 
urrent expansion in the general retail 
volume marks a spreading of the ac- 
ivity already in evidence among auto- 
nobile, furniture and household appli- 
ance distributors. As a direct result of 
the favorable experience of recent 
veeks, local merchants are confidently 
expecting the best holiday season in 
years. 

The outstanding contribution which 
the industries of Southern California 
are making to the national defense pro- 
gram is clearly reflected in data pre- 


sented herein which show the accept- | 


ance of orders exceeding $775,000,000. 


To this huge sum must be added orders | 


from the British and other foreign gov- 
ernments, making a grand total well 
over the billion-dollar mark. With a 
backlog of business approaching in 
value the total annual peacetime output 
of all iocal industries, a major expan- 
sion in productive facilities has become 
essential. This has been in progress 
for some time but it will be many 
months before full production under 
present orders is attained. Ground has 
just been broken for the new Douglas 
plant at Long Beach, three shipyards 
are being readied in the harbor district 
and various other projects are in the 
construction stage. This activity is tax- 
ing the capacity of certain industries 
as, for example, local steel makers and 
fabricators. These plants are operat- 
ing at practical capacity for many 
products, with new orders continuing 
to exceed output. 


Reopens Shoe Department 


READING, Pa.—A shoe department 
has been added to the new Adler 
women’s and girls’ apparel shop at 526 
Penn Street. The store, which closed its 
quarters here last January pending the 
Selection of a new site, opened last 
week. 


Ward to Buy for 
Hawaiian Store 


Hawa, T. H.—Persans’ Shoe Store 
announces the appointment of Frank D. 
Ward as buyer. Mr. Ward is well known 
in the Islands, having been shoe buyer 
at the Liberty House for over ten years. 





And now we offer fab- 
ric linings, both sock 
and quarter, with a 
mellow or “antique” 
finish which gives to 
the interior of the shoe 
that characteristic 
long desired by both 
manufacturer and re- 
tailer — definite sales 


appeal. 


RELETHA’S 
TOUGHNESS 


comes from 
long, strong fibers! 


And they, too, make pos- 
sible its firm, leathery pli- 
ability . . . durable leather- 
like surface ... rich, au- 
thentic colors . . . freedom 
from wrinkling and crack- 
ing. RELETHA is the 
ideal sock lining . . . is 
preferred by outstanding 
manufacturers . . . speci- 
fied by knowing buyers. 


PROSPECT MILLS CORP. 
15 Chestnut St. 
CAMBRIDGE, MASS. 


K bee tr A 


QUALITY SUBSTITUTE FOR 


LEATHER 


SOCK LININGS and HEEL PADS 


Big Shoes to Fill 


These eleven one-month old Irish setter pups get off on the right foot (or is it 

the left?) as they fill the shoes of the 165th Regiment Infantry, New York's Fight- 

ing Irish. The pups, born in the home of a regular army officer at Fort McClellan, 

Ala., were purchased by Maj. Gen. William N. Haskell, commander of the post 

and of the 27th Division of the Federalized New York National Guard, and given 
one to each of the eleven regiments comprising the division for mascots. 





During the past two years he has been 
conducting a resident buying office and 
importing business in Los Angeles. 
Persans caters to the better quality 


family shoe trade. With conditions in 
the Islands satisfactory, it is Ward’s 
intention to strengthen the better lines 
carried. 
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When the line is up for styling, 
Remember, Newflex keeps feet smiling. 





NMEWFLEX PIGSKIN 


1 hl i hie i tT 


Riding Shoes 














FOR MEN, WOMEN 
and CHILDREN 
ALSO 
JODHPUR & FIELD 
BOOTS 






MCONNELL __ 





Moccasins 


~~ 





RRND REI 
TRAIL MAKER MOCCASINS 
fer MEN, 


WOMEN and CHILDREN 
Best known 
line in Amer- 
ica. Carried 
from Coast to 
Coast by lead- 
ing merchants. 
* 
18 STYLES 
IN-STOCK 


AL papier colors 

combinations 
SEND 

FOR CATALOG 


SACO-MOC SHOE CORP,”o2T14"° 














To Manage T & R Bootery 


Sac Crry, Iowa—Paul D. Dickman, 
formerly assistant manager of the 
Brownbilt Shoe Store at Sheldon, Iowa, 
has been made manager of the T & R 
Bootery here. He is an experienced shoe 
man having been in the business the 


past ten years. 
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Window Antiquing Demonstration 





Boyd-Richardson of St. Louis recently centered interest on antiqued calf shoes 
featured by their women’s department by staging a special window demonstration 
with a pretty girl doing the staining on the shoes. On one side a card drew atten- 
tion to shoes before staining while on the other the completed shoes were shown. 






















Chicago Travelers 
Elect Officers 


Cuicaco, ILL. — George Slater was 
chosen the new president of the Chi- 
cago Shoe Travelers’ Association at the 
annual election December 14. Mr. Slater, 
who served as secretary-treasurer this 
past year, represents the Williams Mfg. 
Co. William L. Drummond, who is re- 
tired, is the new vice-president, and 
Otto Dumke, who is with the Groves 
Shoe Company, is secretary-treasurer. 

Members of the Board of Directors 
are Urban K. Allen, of Groves Shoe Co., 
president during the past year; Dave 
A. Marks, of the Craddock-Terry Shoe 
Co., and Harry Bantlin, of Athletic 
Shoe Co. Ralph Wolpe, of the Superior 
Shoe Co., is chairman of the member- 
ship committee, Ira Mack, of Sander 
Shoe Co., and Mr. Allen are in charge 
of entertainment; Sidney Armstrong, 
of the Brown Shoe Co., is welfare chair- 
man, and John Ruckman is chairman of 
the insurance committee. Norman N. 
Souther, of Mannin-Gibbs Shoe Co., is 
in charge of publicity. 

Following the election a 
celebration was held. 

The association officers report that 
on January 20 and 21, 1941, they will 
begin their fifth year of monthly shoe 
shows which have grown so in popular- 
ity and in attendance that three floors 
are now used for exhibits. 

Mr. Souther stated: “We are con- 
fidently looking forward to 1941 as one 
of the largest and best years the asso- 
ciation has ever had.” 


special 











Year-End Production Down, 
Tanners’ Council Estimates 


New York—According to the Tan- 
ners’ Council of America, shoe produc- 
tion in November is estimated at 3) 
million pairs. This compares with 32,- 
129,000 pairs in November 1939, or a 
decline of 6.6 per cent. Output of men’s 
shoes during the month is believed to 
have held up better than women’s shoe 
production. Trade sources report that 
the principal deterrent to expanded pro- 
duction of women’s footwear is the lack 
of certainty on style trends. Apart from 
the emphasis on casual or play types, 
there is nothing outstanding in the wo- 
men’s shoe style picture for next 
Spring. Large distributors are, there- 
fore, awaiting developments at the Na- 
tional Shoe Fair in Chicago next month. 

Based on shoe manufacturers’ sched- 
ules for December, it is estimated that 
production for the current month will 
remain 30 million pairs. This would 
be an increase of 4.6 per cent over the 
28,690,000 pairs turned out last De- 
cember. Year to date production through 
November reached 366,990,000 pairs, a 
decline of 7.2 per cent. Comparable fig- 
ures for recent years are shown as fol- 


lows: 1940, (estimated) 366,990,000; 
1939, (estimated) 395,446,000; 1938, 
(estimated) 360,758,000; 1937, (esti- 


mated) 390,933,000, and 1936, (esti- 


mated) 381,846,000. 





Meyers with Dixon Shoe Co. 
CuIcaGo, ILL.—Ross Meyers, who was 
formerly with the Douglas Shoe Com- 
pany, is now representing the Dixon 
Shoe Company in the Chicago area 
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WILLIAM IsELIN & Co.. INC. 
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S2UDUNNNNNALUOOUUUAAAGLEOOOUUAAQOUEEEUAUOOOOOREOUUAAOOOOEEOUUAAAALOUUAA AAA 
SIMPLIFIED FINANCING FOR 


ic 


= 


SOUND AND 


THE SHOE MANUFACTURER 





Good volume expected for the year 1941. 


Let our factoring service help you to com- 
pete for your share; to buy materials on a full 
discount basis, and to sell more customers. 


Factoring relieves you of all credit risks— 
eliminates collection bottle-neck—puts money 
and more of your time into turnover; the 


shoe: real source of profit. 


William Iselin & Co., Inc.—the first institu- 
tion to give factoring service to the shoe in- 
dustry—continues its leadership. 


* 
TTT TTT 


actors . 
for Manufacturers and 
Selling Agents of Shoes, 


hown. 


We will supply full information on request. 


TTT TT TTT TTT Te 


wn, The confidence of our clients—steadily in- : 

es creasing in number—is something we cherish Leather and Allied Products. 
. Tan- and strive to deserve. —_— 

roduc- = 

at 30 = 

th 32,- = 
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ne lack 357 Fourth Avenue NEW YORK 
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types, Branch Offices 
he oan LYNCHBURG, VA. GRAND RAPIDS, MICH. LOS ANGELES, CAL. 
| Psa ~ eS 
he Na- 
th. 
aia N.S.T.A. Celebrates Personnel Changes Opens New Store 
“ oe 30th Anniversary In Jacksonville KENosHA, WIS.—An estimated 3000 
would [CONTINUED FROM PAGE 108] JACKSONVILLE, FLA. — Spencer Ladd, apes op ed bt a > é 
ver the devoted to a meeting of the Board of 4J¥., owner-operator of Junior Footwear, pote ing ye . oh aren mint | shat 
. = Governors, at which accomplishments Inc., Jacksonville, announced recently The new store features fluorescent 
is ae ot i ie - an —_—’ that he had taken over the supervision lighting, a filtered air system, a sep- 
ble fig- Totin out for tne following day's of Ladd Shoe Store, formerly managed arate and enlarged men’s department 
as fol- On ‘hte 1940 Board of Governors are »Y his brother, Holland Ladd, who has and a separate scientific fitting .chil- 
190,000; Fred B. Zepfler, of Boston; H. R. Estes, %0ne with J. C. Penney Co., Savannah. dren’s department. 
; 1938, of Chicago; J. E. William Prescott, of John Hartley has been made manager . Ben Cohn, president of the firm, has 
Sart Des Moines; A. E. Allen, of Dallas; of Junior Footwear, and Mrs. Esther °" im the shoe business in Kenosha 


(esti- 


’ 


Co. 
who was 
ye Com- 
» Dixon 
area 


H. E. Cratz, of Minneapolis; J. C. 
Clark, of Lincoln, Nebraska; Sydney 
E. Boozer, Charlotte, N. C.; Frank J. 
Weber, Cincinnati; William J. Ahern, 
San Francisco; Henry D. Kuehn, Mil- 
Waukee; George H. Hutchins, Pitts- 
burgh, and R. F. Grosskopf, Indian- 
apelis. 


Mott manager of Ladd Shoe Store, 
while Mr. Ladd maintains supervision 
over both stores. 

Another appointment was that of 
A. V. McCrimmon to be manager of 
Children’s Bootery, 21 W. Forsyth St., 
Jacksonville. 


for 30 years—ever since he became 
associated with his father, the late 
Louis Cohn, founder of the business. 
Other officers of the firm on hand to 
greet customers at the formal opening 
were Edward Cohn, vice-president, and 
Harry Cohn, secretary-treasurer. All 
are brothers. 



































Moccasins 





MOC-ABOUTS 
Reg. U. S. Pat. Of. 
in Stock For Men, 
Women Boys. 





Irthepedie Soles. 
‘atented = Fiexi- 
New York Office 
47 West Sth St. 


Lowell, Mass. 


Fyoer 
tod 
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Bowling Shoes 
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PROFESSIONAL 


oct 
Buckskin Sote 


Rubber Heel 
BROOKS SHOE MFG. CO. 
Swanson & Ritner Sts., Philadelphia 


OE ee 


Children's Shoes | 


Oe ee 


Dr. C. A. Haines 
Shoes for Children 


IN STOCK 





white EM 


SUPERIOR SHOE CO., Mfrs. 

508 S. Peoria St. Chicago 
also carried in 

American Shoe Co., 

351 W. Jefferson St., 
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: Moccasins 


or 








MOCCAS 
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New YorK — Metal coverings for 
heels —that’s the revolutionary new 
idea, now being shown by Walter 
Ebling and George E. Ecclesine of the 
Credé design studio. Extremely light 
in weight, proof against tarnishing, 
water and scarring, the heels give the 
effect of hand tooling in a rich all-over 
design. Five hand applications of lac- 
quer contribute to this hand-wrought 
look. 

“Coppercraft,” a pure copper, is one 
material being used. “Silvercraft,” an 
alloy with the appearance of silver, is 
the other. The chief technica! diffi- 
culty to be overcome was finding an 
adhesive which would unite wood and 
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Hand-Wrought Look in Metal Heels 
























metal. The formula for this adhesi\ 
is owned by Credé. The metal, in flat 
sheets, is available to heel, shoe anid 
ornament houses. It is also being use 
for trimming on shoes, handbags and 
other accessories. 

A number of outstanding high-grac« 
shoe manufacturers have already mac 
up shoes with these heels and they ar 
expected to be one of the excitements 
at the Chicago Convention in January. 
The “Silvercraft” covered heel has bee: 
used on black and blue gabardine and 
on black faille shoes. The “Copper- 
craft” has been combined with black 
and copper patent, with blue gabardine 
and beige and white suede shoes. 








Tropical Themes in 
Spring Hosiery 

New York—Roman Stripe’s Spring 
hosiery shades created by Renie of 
Hollywood, and presented under the 
theme, “A Tropical Travelogue,” in 
Island Colors, are now being shown. 
The color names and promotion are 
based on tropical island research and 
the travel theme. 

Eight colors are included in the line 
and are being presented as basic hosiery 
shades to blend with all costume colors 
for all occasions. With emphasis on 
travel in America, Mexico and South 
America, brilliant colorings identified 
with native embroideries and tropical 
themes will be more apparent in the 
fashion picture. Strange and interest- 
ing color combinations, peculiar to the 
islands of the Pacifiz:, as well as the 
West Indies, will be worn. 

To meet this intensity of color, ho- 
siery shades will be slightly fuller than 





those of last Spring. This is particu- 
larly due to the Nylon influence, since 
Nylon, because of its clearness and 
sheerness, will have to be shown in 
deeper tones. 

The new colors are: Bermuda Blush, 
Grenada Gold, Cuba Copper, Bali 
Brown, Tahiti Tan, Rico Rose, Bahama 
Beige, Samoa Sun. 





Frank Kessenich, Sr. 


MapIson, Wis.— Frank Kessenich, 
Sr., 80, prominent local merchant and 


founder-president of the Kessenich 
Corp., died December 7 of a heart at- 
tack at his home, here. Although the 


president of the Kessenich Corp., one 
of Madison’s leading department stores 
at the time of his death, Mr. Kessenich 
retired from active management of the 
concern about seven years ago. He is 
survived by his widow, two sons, J. 
Frank and Harry E., of Madison, and 
three daughters. 
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~~ BROADWAY & 34 rn ST. 


THE COMPLETE SHOE MARKET 


Within This Great Building 
Every Shoe Need ofa Nation 
Can Be Satisfied 


You, as a buyer, can find what you 
want when you want it here — with a 
speed and certainty of selection not 
possible elsewhere. 


Gathered here, in friendly competi- 
tion, in the Marbridge Building, are 
more shoe and allied concerns than in 
any other building in America. 


The Marbridge Building is in the very 
heart of midtown New York. All the Ihuseraced is 
great retail stores are nearby. All the No. F3880 Tan Calf— 


Brown Anti 


subways, including the new Sixth Ave- No, F3885 Black Calf— 
nue Subway opened this month—meet ews 
at this famous corner of 34th and 


Broadway. 


Every possible service is rendered by 
us to facilitate orderly business. 


Have You Seen the 
Style Leading Justin 
Cowboy Boots for ‘41? 


Cowboy boots are coming in off 
the cattle ranges and dude ranches 
in ever increasing numbers as town 
folks and college “kids” are “going 
Western”. This trend means sales 
and profits for YOU, if you stock 
genuine Justin Boots. 

We have a wide variety of “in 
stock” and “special order” num- 
bers popular with both men and 
women for fancy dress wear, sports 
and hard practical service. Put 
these smart new western styles in 
your stock and watch them sell. 
And be sure you get genuine 
branded Justin Boots made only 
by the Justin Boys in Fort Worth, 
Texas. 


Ma we extend to you a welcome in In addition to the famous cowboy boots, we make Justin Easy 


Walker Shoes for men and a 


lity line of Lace Boots, Riding 
© 


beha of all our tenants who, at this Boots and Military Boots and Shoes. including the original Justin 


time of the year, are happy to greet 
you in the Marbridge Building. 


D. S. Macdonald, Manager. 


MARBRIDGE BUILDING 


47 West 34th Street 
also 1328 Broadway, New York 


BOX 548 





A Shoe. rite for our illus- 
trated catalog, stating whether 
you are interested in Cowboy 
boots, men's shoes or military 
footwear. No obligation, of 
course. 

When you come to the Shoe 
Fair, you'll find a real Western 
welcome awaiting you at the 
Justin display. 


FORT WORTH, TEXAS 
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An Open Challenge 
To Your Store 


Not for a decade—has such a preponderance of business problems 
super-imposed themselves upon the man—who as an individualist 
is the owner of a going business. . . . Unprecedented sales mar- 
kets—buyers with a will to buy—ample money—favorable interest 
rates. Business forges ahead in 1941. Taxes—competition—shorter 
hours—increased wages are problems to be successfully overcome 
across the path of merchandising. 

Turnover—fair profits—ample stocks—dquality products 
way to better business. 


Lambertville Has The Answer 


The ae enters your store knows “SNAG-PROOF”. The 
products o mbertville are tried and proven. These products are . “SCOTTY” 
sold at prices attractive to the buyer who in today’s business cycle HERE'S SNAG-PROOF “SCO 
insists on a full dollar value for his dollar expenditure. WHO WEARS AS WELL 

AS THE SNAG-PROOF PRODUCTS 


Stand back of the Lambertville Boot and Gaiter line and THAT “SCOTTY” SELLS 


mark the 


SAND STOCKROOMS —- FACTORY AND STOCKROOMS 


LAMBERTVILLE: DIVISION of "0° Senet 
THE SERVUS RUBBER COMPANY ivvourtity « * 
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SALESMEN WANTED 





ALESMEN WANTED: to carry manufac- 

turer’s line of Men’s Goodyear Welt Dress 
Shoes to retail from $3.00 to $3.50. Strictly 
commission basis. Limited territories available. 
Apply Box 977, Boot & Shoe Recorder, 140 
Federal Street, Boston, Mass. 





[LLINOIS, Indiana, Ohio and Nebraska are 
open for this well known line of Children’s 
Sinbac Shoe 


and growing Girls’ footwear. 


Company, Chicago. 





S*. ESMEN for Middle West territories for 
snappy Short line of growing girls’ $3.00 
Sports, stocked in widths, in Chicago. Address 
3976, care Boot & Shoe Recorder, 209 South 
State Street, Chicago, Il. 





FE XFERIENCED CHILDREN’S SHOE 
SALESMEN for established line of Infants’ 
and Children’s shoes. Ohio, Michigan, 
Pennsylvania now open for the right parties. 
State full particulars in first letter. Address 
$985, care Boot & Shoe Recorder, 100 East 
42nd Street, New York, N. Y. 


“FOR "SALE 


ESTABLISHED FAMILY SHOE STORE, 

Main Street, of large Maine City; Low 
rental, Modern Store, Wonderful opportunity. 
About $4,000 complete stock, fixtures; Good 
reason for selling. Address $983, care Boot & 
at pe cael 100 East 42nd Street, New 
or ‘ 





CANCELLATION SHOE SHOP and Living 
Quarters, lease; Reasonable rent; Good liv- 
ing guaranteed; $100 fit weekly; 100% loca- 
tion. Sylvia’s Shoe so 1116 Kings High- 
way, Brooklyn, New York, Dewey: 9-7624. 








MERCHANTS’ NEEDS — 
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Seed wav Innit he, 


‘LINE WANT ED 








ANTED—To contact manufacturers or job- 

bers wanting services of experienced spe- 
cialty and general line salesman for Indiana ana 
adjacent. Prefer lines stocked Central Wes, 
unless volume proposition. Can handle non- 
conflicting short lines. Address $982, care 
Boot & Shoe Recorder, 100 East 42nd Street. 
New York, N. Y. 


SALESMAN wishes connection with Manufac- 
turer of Infants’ and Children’s Prewelts or 
Stitchdowns to retail from $1.00 up, for Greater 
New York and Vicinity. The writer has been 
in the retail shoe business for the past ten years 
and previously has been selling the trade. Avail- 
able January, 1941. Address £984, care Boot 
& Shoe Recorder, 100 East 42nd Street, New 
Teun, oe. We 











WANTED TO PURCHASE _ 





~ WANTED TO PURCHASE 








BUYERS OF 


MANUFACTURERS—RETAILERS 
SURPLUS STOCKS 
We buy for cash surplus or complete shoe stocks. 
Branded or unbranded. Generous prices. 
Write, wire or pi 
BARSH & CEASAR 
14 8. Third St. Philadelphia, Pa. 
Phone Market 9139 











HAVE YOU FOR SALE 
Shoe stores; Gents’ Furnishings; 
Clothing; Dry Goods; Surplus 
Stocks? Best prices paid. 


HENRY YOUNG 


WE BUY 

Surplus Wholesale and Retail 
Also Branded Shees such as 
. Florsheim, Enna-Jettick, Vital- 
. Queen Quality, Bos 
tonians, Stetson, Red Cross, Nunn-Bush, Etc 

é BY IN SUBIN 

House of Jobs” 
sh Mn. St., Cor. Church 

Phone Barclay 7-7887. New York ae | 





r 














1055 Summit Ave., Bronx, New York 
Telephone: Toppings 2-5895 





~~ MERCHANTS’ NEEDS» 








SHOE STORES WANTED 
FOR CASH 


Men's, women’s, children’s shoes retailing 
from $5.00 and up. Short term leases as- 
sumed. Write in confidence to 

A. L. BARIS, Pres. 


BARIS SHOE CO., INC. 


79-81 Reade St., New York 
Unusual references on request. 














TRIPLE ACTION SALE SAVER 
KANT SLIP = 


Patents 
1926818 


New velvety sponge compound 
disc. Kant +) vulcanize in with 
cement. Kant lips can be applied 
and worn in 3 to 5 minutes. 


Kant Slips do not shorten the shoe. 
Made in Parchment, Grey, White. 
Deluxe package, cellophane enve- 
lope, tube cement, Brush and in- 
structions @ $1.75 per doz. pr. 
Plain package $1.50 doz. pr. 


RATCLIFF PRODUCTS & SALES CO. 
Columbus, Ohio 





Buyers of Surplus Stocks 
We will buy surplus or entire stocks of shee: 
manufacturers, jobbers or retailers. 
QUANTITY NO OBJECT 


KIRSCH-BLACHER CO., Inc. 


106 Duane St. New Yort 
Phone WOrth 2-5377 and 5378 











MERCHANTS’ NEEDS 























$1.65 per Ve dezes. 


M. D. POLLINGER CO. 
Stamford, Conn. 











CLASSIFIED ADVERTISING RATES 


“Position and Lines Wanted” advertisement is 4 cents per word for all undisplayed advertisements. Mini- 
advertisements the rate is 7 cents per word. 
desired twelve words should be added for the address. In all other cases each word of the 


classified advertisements is $5.00 an inch with a maximum of 46 words. 


For all other classified 


advance. 


must be in our New York office on Friday of the week preceding publication. “™ 


Minimum charge, $1.25. 





= 








tocks 


| of shoes 


1c. 
lew York 
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GREETINGS 


FROM 


THE LAUBER CO.., Inc. 


Brokers and Consultants 
in leasing 
SHOE DEPARTMENTS 
tltaeens Stores 
and 
Specialty Stores 
of Prestige 


225 West 34th, New York City 


Pouy Cue 


for Price Tickets 











$1.00 


Gross 
$2.25 
HALF Gross 


Tite at Amy Angle 


M. D. Pollinger Co. 


Stamford, Conn. 





ORIGINAL 
MARVELOUS 
DYES 


A 30-Day Trial 
Will Convince You 


@ Absolutely harm- 
less. 

@ Neutralizsed for dye- 
ing all fabric foot- 
wear. 

@ The dye levels itself 
while drying. 

@ Dyes quickly, safe- 
ly, satisfactorily. 


Color card sent on 
request. 


tors of fabric slipper dyes and 
dye consultants to the largest manu- 
faeturers of shoe fabrics. 


Original Marvelous Dye Co. 
299 Adams St. Brooklyn, N. Y. 











Purchases Shoe Store 


NortHAMPTON, Mass.— The long- 
established shoe store of Patrick J. 
Montague on Main Street has been 
sd to David M. Lipshires of the David 
Boot Shop. Mr. Lipshires says he plans 
to liquidate the entire present stock 
and will then announce plans for the 
store. Mr. Montague’s plans for the 
future are indefinite. 





Makes Shoes 
Appear as 
though they 
Float on Air 
For Men's Shoes 
ae 
and 

it's Newer, Unlike Any 
Stand you've seen. 
Shoes look Better, look 
Lighter More 
Grac 








IDEAL 
SHOE 
DISPLAYER 


$4.2. vor °G mur ooze 


Same Price for Either Men's or Women's Type 
For Women's and 


<< 
Children's Shoes 


Made of Metel 
Chrome Pieted 


M. D. POLLINGER CO. 


STAMFORD, CONN. 
Patentees and Manufacturers 








—ARCH-O-SCOPE— 


THE DRAMATIC SALES CLOSER 


Offer your customers a free foot inspec- 
tion and watch sales grow 


Gives an accurate view and 
impression of the custom- 
er’s foot. Reveals the third 
dimension in shoe fitting. 


On Display Booth 24 
HOTEL STEVENS, CHICAGO, Jan, 6-9 








THE ARCH-O-SCOPE SALES CORP. | 


1328 Broadway New York City 








MILITARY 


SHOESTAND 


HERE'S A SELL. 
ING HINT THAT 


WILL SELL MORE | 


MEN'S SHOES 


Display men's shoes this eye-catehing way. Dispiay 
a man sees his shoes right on his feet. 





them as 
This efficient shee 
holds them 


your men's 
making « 
your 


6.00 a dozen "$3.50 half dozen 
D. POLLINGER CO. 


Stemford, Conn. 


| 





SHOE STORES 


CANNOT AFFORD TO BE WITHOUT 
ONE OR THE OTHER OF THESE 


SHOE STRETCHERS 


THEY STRETCH—THEY LENGTHEN—THEY 
EASE VAMPS—THEY LAST A LIFETIME 
SMALL AND COMPACT BUT PERFECT 
MANIPULATORS 


Made In U. S. A. 


MAJOR TWIN STRETCHER 


working two shoes at a time—even if the 
different size and kind—it renders double . 
The price complete including three pairs of Right 
and Left Lasts, Vamp Easers and Bunion Irons ts 
$30.00 F.0.B. Philadeiphia. Weighs 60 Ibs 


A 


Made in U. 8. A. 


PARAGON STRETCHER 
COMPLETE WITH 3 LASTS 
VAMP EASER AND BUNION IRONS 
NEW LOW PRICE 
$15.00 F. O. B. PHILADELPHIA. 
Order through your Findings Dealer or write to us 


Laing, Harrar and Chamberlin 
43 N. 3rd St. Philadelphia 
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NEW DUG-OUT 


In Stock in all materials 





$1.40 NET 


On display at 
Stevens Hotel 
Rooms 1304A-5A-6A . 


Chicago—January 6, 7, 8 and 9 


Be sure and inspect our 200 styles 
of $2-$3 outstanding spring shoes. 
Samples submitted on request. 
ROGERS BROS. SHOES, INC. 


216 LINCOLN ST. 
BOSTON, MASS. 











Open Vanity Slipper Shop 


Stockton, CaLir—G. A. Saoutin 
and Roy Maritson have opened their 
new Vanity Slipper Shop here at 29 N. 
California Street. The new store is 
planned and equipped to create a qual- 
ity appeal. 

The building has been remodeled, 
with a new front and attractive display 
windows. The interior has a modern- 
istic note with new floor coverings and 
fixtures, comfortable tubular steel 
chairs, soft indirect lighting, and at- 
tractive fixtures and decorative scheme. 

All shoes are shelved in rooms adja- 
cent to the main salesroom, with only 
a few display arrangements in the store 
itself. The store carries a full line of 
bags, hosiery and accessories. 

Both Mr. Saoutin and Mr. Maritson 
are experienced shoe men, with many 
years of retail shoe experience. 





Tripp and Dahlquist 


Purchase Store 


MANISTEE, MicH.—Dahlquist Co. has 
become a new partnership business. L. 
C. Tripp has joined A. G. Dahlquist, 
having purchased the interests of 
Charles Dahlquist. The business will 
continue at the present location, 382 
River St. 

Mr. Tripp has long been identified 
with the shoe trade, having been with 
Lloyd’s Department Store in Menomi- 
nee and with Friedrich’s, Traverse City. 
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A BUYING GUIDE 


TO ADVERTISERS 


IN OUR INDUSTRY ISSUE 


BOOTS AND SHOES 


Page Room Number Appointme:: 


Advertiser Number at Shoe Fair Hour 


Abbott Shoe Co. ; 
No. Reading, Mass. 

Altman Bros., Shee ae, CO... ..00.-: 207 
Cincinnati, 
Arnoff Shoe Co. aoe .260, 264, 268, 270, 274 

New York City 


Barrett Shoe Co. 
ee 


. 1012A-1013A-1039A 
1040-1050A 


‘St. Louis, Mo. 3 
. . 1003-1004-1006-1010 


Grover, Bros. Shoe Co. 
Louis, Mo. 
Ricoh: Shoe Mfg. 
Philadelphia” Po. 
Brown Shoe Co. 
St. Louls, Mo. 


California Casuals, Inc. 


Combeidge 
ridge, Mass. 
Carmo Shoe Mfg. Co. . 
Union, Mo. 
Church & Co. 
New York i, 
Clapp, Edwin, & Sons, Inc. ............. 
E. Weymouth, Mass. 
Cobblers, Inc. 
Los Angeles, Calif. 
Collins, Thos. E., Co.. 
St. Louis, Mo. 
Conformal Shoe oe 
St. Louis, Mo. 
Connell, J. M., Shoe Co., 
Se. Braintree, Mass. 
Connelty i gS ap el a ee Re 202 
illwater, Minn. 
Conrad Shoe Co. . at Nhe 
No. ON Mass. 


. 1000-1001 A-1010-1058 
. 521A-523A 


oiidhus 269, 272 


. 746-747 
.822A-823A 


Curtis Shoe Co., oe ; is eenebnn nae 
Marlboro, Mass. 

Curtis, Stephens, Embry Co. 704A-705A-706A 
Reading, Pa. 


Daly Bros. Shoe Co., Inc. bik +> once 
Marion, Ind. 

Diamond Shoe Co. .... be wuthatos Sams Pp oe 607A 
New York City 

Dickerson, Walter T., Co. No. Assn. Room 3rd fi. 
Columbus, O. 

Douglas, W. L. Shoe Co. 
Brockton, Mass. 

Drew, Irving, Company 
Lancas rr, oO. 

Dundeer Co. ... 
St. Louis, Mo. 

Dunn & McCarthy, Inc. 
Auburn, N. Y. 


Edwards, J., & Co. 
Phila., Pa. 

Elam, F. S., & son Shoe Co. 
Rochester, Y. 

Endicott Jchnion Corp. 

Enna Jettick Shoes, Inc. 
Auburn, N. Y. 

Ephrata Shoe Co., Inc 
Ephrata, Pc. 

Fetters Co. we. ; eink 

Field af a Fine Se. 532A-533A 


Florsheim "Shoe = 
Chicago, Il. 


Second Cover 650A-452A-421 A-1039-1040 
..700 to 709A 
8I6A-817A 





a 
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Advertiser 


oo Park Shee Company 
Louis, 


Room Number 
at Shoe Fair 


Festr, A.B a. 6. ite gy peaielalod anced ES em ee 


Lowell, Mass. 
poemen 3 Shoe NI REE RT 192, 193 
French, Shriner & Urner Mfg. Co. ......10, II 


Boston, Mass. 
moe En Shoe Co. ...... Back Cover 


Gcodwill a Ay Co. eae <a 
Holliston, Mass. 


@ ~ I~ whee vie SOs A EE i Se 


idence, R. |. 
Grover, J. J., a Re 282 
Lynn, Mass. 
»ves Shoe Company 
Chicago, Ill. 


Honnahsons Shoe Co. .................. 281 
Haverh 


Heulth Spot Shoe Se BO sos ecadasees 200 
Danville, Ill. 

TN os cence 52-53 
Everett, Mass. 

Holiand-Racine Shoes ...3rd Cover 
Holland, Mich. 


House of Crosby Square 
Milwaukee, s. 
Hut hinson — NE, oc ccd ecdcccs 257, 259 


Boston, 
Huth & James Shoe Mfg. Co. . isu cuk SES adutracenke 


Milwaukee, 


Goran, Shoo See ees 178 
is, M 

Johnson, Stephen & Shinkle Shoe Co.. 
Joye, ne S$ SECT ae 184, 185 


ie The 110, tt 


_ Worth 


Kene, Dunham & Kraus Shoe Co. 
St. Louis, Mo. 


St. Louis, Mo. 

Peters, Branch of |. S. Co. ........... 170, 171 
St. Louls, Mo. 

So, Seevissusecers 39 


Lester, 
New York City 


. T15A-720A 


962-907A 
821-857 
624A-626A 


1056-106! 
515A-530A 


735A-736A 
912-931-950 
2301-2302-2310 
857A-858A 
1055A-1056A-1057A 


962A-964A-966A 
818-819-820 
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FORECAST FOR 
EVENING 


1941 


Mexicalli 


B1008 Sparkling non - tarnishable 
GOLD Metallic Mesh, Gen- 
uine Gold Kid Vamp Bar and 
strap. Gold Satin Sock Lining $2.60 

B1010 Sparkling non - tarnishable 
SILVER Metallic Mesh. Gen 
uine Silver Kid Vamp Bar 
and Strap. Flesh Satin Sock 
Lining 
21/8 Louis Heel, 8 & M Widths 

B1009 Same as B1008 in Gold Metal- 
lic Mesh $2 

B1011 Same as 81010 in Silver 
Metallic Mesh 

16/8 Cuban Heel, 8 & M Widths 
A COMPLETE SELECTION OF FORMAL 
SANDALS FOR IMMEDIATE DELIVERY 


ON DISPLAY NATIONAL SHOE FAIR 
STEVENS HOTEL, CHICAGO 
ROOMS I117 AND 1128 
Send for our Catalogue. 


HANNAHSON S 


HAVERHILI 











Complete Remodeling 
Program 


BaTon Rouce, La.—Dalton’s, one of 
the largest department stores in the 
South, completed its remodeling pro- 
gram recently. The program was 
planned two years ago when the need 
for a larger, more attractive store be- 
came acute. 

Departments have been rearranged 
so that related merchandise is grouped 
together. An effect of spaciousness has 
been gained through lighting effects, 
careful color harmonies, streamlining of 
fixtures, etc. 

The women’s shoe department has 
been moved from the front of the store 
to the second floor and has been greatly 
enlarged. Fluorescent lighting and 
neo tubing are used in this department. 
Beige leather upholstery has been used. 
Powder blue is used in the display, 
while the circular displays are of a 
slightly darker shade. The walls are 
of coral rose, with blossom pink in light 
shades in the ceiling. 

The men’s shoe department is located 
in a separate section devoted to men’s 
wear, and called the Men’s Store. The 
shoe section is a leather-cushioned al- 
cove with blossom pink ceiling, terra 
cotta walls and red leather upholstery. 

The store had an entire section in the 
local paper to announce the completion 
of the remodeling program. 





NEW FLEXIBLE 


20k ONos 
Syd hover 
SENSATIONAL TURN 


“Casuals.” 


ee 


Yow these su per- 


4 
flexible, hand-turned Grover 
originals are available from 
stock! Dealers report de- 
lighted customers building 
phenomenal repeat business. 
The new Spring “Sport-Ons” 
feature perforated unlined 
fore-parts. Stocked in Black. 
Blue, White and Tan Brogandi. 


NO. 
BLACK BROGANDI 
tn stock A 


$3e@ 








J. GROVER store 


COMPANY 
67 South St., Boston, Mass. 





New Store in Detroit 


Derroit, Micu.—The Father and Son 
Shoe Company this week opened a new 
shoe store at 16930 Schaefer Highway 
in Detroit’s rapidly developing north- 
west business section. This is the 
twenty-ninth shoe store established by 
this manufacturing and retailing firm 
during the past 14 years in Greater 
Detroit, R. H. Taylor, district manager 
of the company, said. 

E. K. Moore has been appointed man- 
ager of the new store. He has been 


pany for the past ten years and until 
was manager of the company’s store 


at Schaefer and Fenkell Avenues. 
The new store will specialize in a 


complete line of men’s and boys’ shoes | 


at popular prices. 


Gary, IND.—Beginning January Ist, 
The Blackstone Shop, “Gary’s Finest 
Store for Women”, plans to remodel its 
shoe department. Until December 31st, 


out its entire present stock of footwear 
—to provide room for the workers and 
to have an entirely new stock of foot- 
wear when the remodeled quarters are 
ready for business. 





| 


the department is endeavoring to clear | Allied a Com 
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A BUYING GUIDE 


TO ADVERTISERS 


I-N 


Advertiser 
Pli-Mode Shoe Co. 
Everett, Mass. 
Posner Shoes, Dr. A 
New York City 


| Queen Quality Shoe Co. 


St. Louis, Mo. 


| Red Goose Div. International Shoe Co. 


St. Louis, Mo. 


| Reece Wooden Sole Shoe Co. 


Columbus, Neb. 


| Reed, E. P., & Co 


Rochester, N. Y. 


Mes-O tee Shoe Co. 


. Louis, Mo. 
Robert-Hart, 
Keene, N. H. 


Inc. 


Roberts, Johnson & Rand, 


St. Louis, Mo. 


Rockingham Shoe Co. 


Newmarket, N. H. 


Rogers Bros. Shoes, Inc. ... 


Boston, Mass. 


Rosenthal & Doucette, 


Beverly, Mass. 


Saco-Moc Shoe Corp. 
Portiand, Me. 


Salvage, Louis n Shee Co. 


Manchester, 


| Sandler, A. 


Boston, Mass. 
Schneider Shoe Co. . 
St. Louis, Mo. 

Selby Shoe Co., 
Portsmouth, Ohio 

Servus Rubber Co. 
New York City 


Spolebery-S -Steis-Deevers Shoe Co. 


ouis, Mo. 


| Smith, J. P., Shoe Co. 


Chicago, iW. 


| Stacy-Adams Co. 


Brockton, Mass. 
Superior Shoe Co., 

Chicago, Ill. 
Swan Shoe Co., Inc. 

Baltimore, Md. 


Vober Setter Shoe Co. 
Louis, Mo. 


A., Inc. 


INDUSTRY ISSUE 


Room Number 
at Shoe Fair 


1100-1 101A-1 159A 
636 


OUR 


Appointment 
our 


Page 
Number 
. 139 


284 


153 939A-940A-950A 


920 

927 

Suite 2306 
1016-1020 
817 
818A-820A 


146 
204 
142 
..270 


Inc. 


1304A-1305A-1306A 
933-934-935-936 


Inc. 


831-832 

521-522 

T6IA 

.. 1338A 
757-760-761 -763 
929A 

No. Ballroom 3rd floor 
. 430A 

501-502 

.. 1339A-1340A 

.. LI33A-1134A 


neteupeseentde 169, 172 . . 1031-1038 


Trimfoct Company, Pers eee 147 
St. Mo. 


is, 
Tupper Footwear, Inc. 
New York City 


| T i tw » 
associated with the Father & Son Com- | veo Sa Soe 


being made manager of the new store | United States Shoe Corp. 


Jefferson City, Mo. 


Cincinnati, O. 


, Vitality Shoe Co. 


St. Louis, Mo. 


Weyenberg Shoe Mfg. Co. 


Milwaukee, Wis. 


| Winthrop Shoe Co. 
To Remodel Shoe Department | 


St. Louis, Mo. 
Wohl Shee Compony 
Louis. 


Wolff-Tober Shoe ‘Mfg. 
St. Louis, Mo. 


Meath aes anwbaes 6, 7,9 


Utena soens cdeeees 50 
pe iseetdesebet<d 154 


.500-828A 
534-550 
1014A-1024A 

.. 1004A-1009A 


ee eye et Se ee 
174, 175 


Co. 


LEATHER AND OTHER MATERIALS 


Amalgamated Leather Cos. 


Imington, Del. 
New York City 


| American Felt Company .. 


American Hide & & Leather Co. 
Boston, Mass. 





28, 1940 


YE 
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Hour 
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Page Room Number 
Advertiser Numbor at Shoe Fair 


Artistic Foundations, Inc. 121 
New York City 


Colonial Tanning Co. 123 
Boston, Mass. 


Dorlington Fabrics Corp. 45 
ew York City 
Dewey & Almy Chemical Co. 


Cambridge, Mass. 
Front Cover, 35 to 38 


Einstein, J., Inc. 229 
New York City 
Eisendrath, B. D., Tanning Co. 213 
Chicago, Ili 
Co. , 120 


Evans, John R., & 
Camden, N. J 


Freidberger & Aaron Mfg. Co. 32 
Philadelphia, Pa. 


Gollun, A. F., & Sons, Inc. 
Milwaukee, Wis. 

Greenebaum, J., Tanning Co. 
Chicago, Ill. 

Gutman & Co. 
Chicago, Ill. 


Hunt-Rankin Leather Co. 
Boston, Mass. 


Kiefer, ens gr S., Tanning Go. 
Grand Rapids, Mich. 
Kisiler Leather Co. 


Boston, Mass. 
Levor, G., & Co. 3.3 


Libbey, W. S., Co. ee 237 
Lewiston, Me. 


McNeely & Price Co. . A: 266 
Philadelphia, Pa. 

Monarch Leather Co. . ' ... 125 
Chicago, Ill. 


Northwestern Leather Co. Trust , 127 
on, Mass. 


Ohio Loother Co. : 217 


Girard, O. 


Palatine Corp. 51 
New York City 


Richard Young Co. 224 
New York City 

Ross, A. H., & Sons Co. 222 
Chicago, Ill. 


Seton Leather Co. = 16, 17 
Newark, N. J. 
ss Leather Co. ‘ ....219, 224 
Philadelphia, Pa. 


Taylor, Thomas, & Sons ... 228 
Hudson, Mass. 
Trostel, Albert, & Sons Co. 


Milwaukee, Wis. 


United States Rubber Co., Inc. ......... 1237-1238 
New York City 


Vamos, Alfred . Sah ne 633A-634A 
New York City 


Tiegle-Eismon a 


MACHINERY, LASTS, MFRS.’ SUPPLIES, DRESSINGS, ETC. 
Srvens Cort Company ......... 245 933A-934A 
r, Pa. 
Avon Sole Co. ; iste hew esas 764A 


Avon, Mass. 
Compo Shoe Mach. Corp. . ...133 to 136 1200-1201A 
Boston, Mass. 


du Pont, E. 1., de Nemours & Co., Inc. 240 
Arlington, N. J. 

Essex Rubber Co. . 239 
Trenton, N. J. 


Firestone Rubber & Latex Co. . 
Fall River, Mass. 


Goodyear Tire & Rubber Co. .... 
Ohio 


Akron, 


Merker Counter Co. . 
Hoverhill, Mass. 


Appointment 
our 











Win 


Repeat Sales With 


THe 


SHOE 


Adroit styling—fine ma- 
terials and shoemaking— 
superior fit—combine to 
stimulate sales for Packard 
dealers—and build a bigger 
percentage of repeat busi- 
ness. 


Packard Skokies No. 840, illustrated be- 
low, are the most proven Slack shoes 


for 1941 in the field. 


M. A. PACKARD CO. 


BROCKTON, MASS. 











